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AN EXAMPLE OF ANGLO-SAXON WORK OF THE NINTH CENTURY, 


The Ormside Bowl, Silver and Copper, in the Yorkshire Museum 


ILLUSTRATED IN “OLD ENGLISH SILVER” 


WATTS. REPRODUCED BY PERMISSION. 


BY W. W. 
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A Discourse on the Technique of the Greco-Roman Gem- 
Cutters and Their Tools. 





Translated Expressly for The Jewelers’ Circular. 




















[’ a third letter to an artist friend, Dr. 
Julius Cohn gives a number of interest- 
ing points on the above subject. The letter 
was published in a recent issue of Deutsche 
Goldschmiede-Zeitung. Translation and ab- 
stract in part follows: 

“Dear Friend: In my first letter I have 
already informed you that the Greeks and 
Romans employed the practice of drilling in 
the carving of gems. Today I would describe 
more closely the separate tools they used. A 
series of works in the field of precious stones 
and gem information points always to the 
fact that the lapidaries of ancient days used 
a kind of turning-lathe. For this purpose a 
horizontal shaft (axle) resting on two up- 
right supports is set in rotation by a treadle. 
In other words, the technique of the ancients 
utilized that contrivance which today takes 
on the form of the engravers’ bench so gen- 
eral everywhere. On the other hand, it has 
to be noted that while in olden times the 
primitive turning-lathe was known, the state- 
ments of Pliny, who speaks of the glow 
(heat) of the drill, permit one to understand 
only a rapid rotation of drills, hence we must 
conclude there was another instrument, for 
only so is the entire technique of the lapidary 
understandable. In the main, perhaps, it was 
the aid of the drill that enabled the nations 
of antiquity to carve their magnificent gems. 
That may be concluded by the grave-stone 
discovered several decades ago. Above the 
Greek inscription the tools are depicted of 
the deceased, a lapidary of the Imperial days. 
There you see a small bow, similar to that 
used by the agate-drillers in Idar at the pres- 
ent day. Beneath the bow stands the Greek 
inscription ‘daktyloiloglyphos’; that is to say, 
the man whose hand (verbally, the finger) 
hollowed out the stones. From the depic- 
tion, as well as from the allusion of Pliny, 


to the ‘heat of the drill, it follows that the ° 


Greeks and the Romans used a small bow in 
their work, which was drawn rapidly back 
and forth, and which set the boring tool in 
quick rotation. The method of the lapidary 
was none cther than that of our agate borer. 
To all who know the agate-drilling method 
it is also clear that only the speedy rotation 
of the blunt iron and the diamond drill can 
be intended. The numerous places in which 
Pliny speaks of ‘cutting’ of precious stones 
by no means stand in contradiction to my 
view, but support it. It was diamond chips 
which were set in rotation by the bow, ex- 
tremely small splinters, which, according to 
the assertion of Pliny, were so small as to 
be almost invisible. * * * From the same 


position of Pliny it follows that the lapidary 
fastened the diamond splinter in iron. In 
another place he says, ‘the tiny diamond 
splinters are so much wanted by lapidaries, 
and enclosed in iron, for they hollow out 
everything so easily.’ The numerous men- 
tions of Pliny concerning diamond splinters 
now becomes easier to understand. These 
were not, as Lessing, King and Middleton 
believed, employed in a kind of iron stylus, 
where they would appear to advantage, but 
they were, in my opinion, chiefly set in iron 
because they were the most important sub- 
stance of the driller. By the rotation of a 
stylus armed with a single tiny piece of dia- 
mond, any ever so hard a stone could be 
graven. ‘The entire nature of the construc- 
tion of the drill speaks in favor of my view 
of the two ways of employing the stylus to- 
gether with the diamond splinter at rest and 
m rotation. Very clearly is this disclosed 
in the case of a gem dating five centuries 
B. C., of Greek origin. It is at present in 
the British Museum in London. It shows an 
engraver who is busy in the act of working 
on an object with a drill. Contrary to the 
modern method, by which the lapidary holds 
the gem in the hand free, it was bedded fast 
in a mixture of pitch and earthenware with 
the ancient. This gem shows very clearly 
liow the lapidary, in his work, holds the drill 
in one hand while the other moves a bow, 
furnished with a string, back and forth. The 
longish iron rod or stylus, with the diamond 
splinter, was partly surrounded with a metal 
tube. This was held firmly in the hand of 
the engraver, while the iron rod inside the 
tube was in motion. The rapid turning of 
the drill was brought about by giving the 
how-string a single twist around the iron rod, 
and the bow was moved swiftly back and 
forth. Directly the lapidary found it neces- 
sary to work with the diamond point, for in- 
stance, on hairs hanging down, which the 
artist wished to depict, he laid the bow aside 
and, without the least obstruction, took the 
iron engraving stylus out of the tube. 
“Although there are remnants of the be- 
sinning of the drilling technique, which at 
ihe time of Pliny was already 2000 years 
old, it was proven necessary, for certain pur- 
poses, to have a second kind of cutting, 
namely, with the ferrum retensum, the blunt 
iron. In place of the graving stylus with 
the diamond splinter, an iron rod was em- 
ploved which was domed at the bottom and 
the rounded end of which was smeared with 
emery and oil each time it was used. Just 
as in polishing the cotored*precious stones on 


copper disks, the minute particles of emery, 
under the pressure of the borer, were forced 
into the softer iron and thus gave it a sure 
grip on the surface. Without doubt the 
Greeks and Romans employed sharp iron in 
the same manner as the blunt for cutting 
precious stones. But this only occurred for 
the less hard precious stones; for instance, 
turquoise, lapis lazuli, etc. One more most 
useful tool of the ancients was the file 
(lima), of which Pliny says expressly that 
the gem carvers and sculptors used it. Be- 
sides which, this is shown literally by a 
passage in a letter of Maecenas to Horace. 
These files were made with a mixture of 
emery powder with softened resin. The pre- 
cious stone saw of the ancients (serva), 
[presumably typographical error for serra 
or serrus], was different to the one now in 
use. A wire, which took the place of the 
cord in the drill, and was smeared with 
emery powder and oil, served the same pur- 
pose in sawing up precious stones as the 
present thin phosphor-bronze disk wetted 
with diamond dust and oil. * * *” 

The author states that the turning lathe 
(Greek, tornos; Roman, rotula) of the an- 
cients was not utilized by the gem cutter, 
but a very small metal disk of unhardened 
iron or of bronze worked on a longish shaft. 
After their foot-driven lathe, he asserts that, 
in general, it played a minor role with the 
lapidary. Continuing, he says: “Still one 
more tool has to be mentioned. It is the 
tube-borer, which was itself of tube form 
and was wedged, in place of the iron stylus 
with its diamond splinter, into the tube of 
the drill. A powerful boring effect was ef- 
fected, by backward and forward motion of 
the bow, on stones of lesser hardness. But 
the tube-borer is presented only as of im- 
portance in a few gems from Egypt and 
Crete.” 

Here the author introduces some facts as 
to the present perfection of our knowledge 
concerning the historic development of the 
lapidary’s art. From lack of space we can- 
not give Dr. Cohn’s tracing of the gem- 
cutters’ advances in technique from the 
earliest stages of the art. 








Considerable sensation was caused in 
Thornbury, Ont., and neighborhood, by the 
arrest of a local jeweler, who is a respected 
citizen, and another man, charged with 
arson in connection with a fire which broke 
out in the jeweler’s store. It is alleged that 
the accused conspired to burn the premises. 
Or June 15 the accused were arraigned 
before the local magistrate, when charges 
were laid against them of setting fire to the 
premises and conspiracy to defraud by caus- 
ing the fire. No evidence was heard, the 
accused waiving the preliminary examina- 
tion. They were committed for trial at the 
assizes. The accomplice is also charged 
with stealing a quantity of jewelry. 
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Diamond Mining in 1925 





Increased Yield Amounted to Fourteen Per Cent—Belgian Congo Second in 
Production—United States Largest Purchaser—Many New 
Companies Formed* 


By Sydney H. Balli 




















ee Diamond Mining was prosperous in 
1925 is indicated by a satisfactory in- 
crease in dividends paid by various operat- 
ing companies, by the sale of an increased 
quantity of rough diamonds at rising prices, 
and by the avidity with which South Afri- 
can promoters floated new diamond issues. 








Stones of Russian origin were not a factor 
in the 1925 market, and, though the Soviet 
government early in 1926 sold some stones, 
many of these will not appear on the mar- 
ket until recut. 

The United States imported slightly more 
diamonds in 1925 than in 1924, as the fol- 
lowing figures indicate: 


Drtamonp Imports INTO UNITED STATES 


EEE 505 ise no aiies 3 Cae hea ee ease wen 
ERT Eo 8G-5 cig GS 0-0 wsis ioe Rate TeeNie 8S WAS 


Imported from— 
MME oa 10s 1209.55, 339 0.0 ENG oe ae eae ee 
PEW ieee so china atk-d os es WSS a ae be odie a week 
NE os CONG aK OM basse cack aes auN eRe ees 
MU IRMREOID, 6555 556 aide 0s 5:4 04.08eaedone ei 
SUIT? OUUREETON 5:5 :66,5'5-0 4-0-0 cies o's 0.5.53. ee eins 
ENE NED Cacao as cated ike da ekeauds 5ekeusn 








| 1925 % 
Carats Dollars Carats Dollars 

213,406 11,660,802 171,842 9,492,326 
502,144 47,268,188 513,783 49,620,666 
267,487 24,007,491 239,290 21,336,808 
5,430 914,208 8,314 1,497,219 
216,048 21,216,569 252,202 25,264,131 
9,354 764,279 10,865 1,173,456 
3,825 365,641 3,112 349,052 
aoe $58,928,990 = cc ccess $59,112,992 








The approximate production for 1925 fol- 
lows: 


DiaMOnD PropucTion In 1925 
Pipe Alluvial 


Carats Carats 
eo 2,190,871 239,257 
EN, OOOES, daca Scculeees eX ss wai 885,000 
South West African Protec- 
tectorate (estimated) ..... .....eee 600,000 
British Guiena (exports)....  ......0. 188,208 
MDM ISG nGeantae eck seuss  <senine dere 125,000 
Gold Coast (estimated)...... .cceceee 135,000 
Brae (estimated) .sciccss secsecce 50,000 
Miscellaneous .....ccccccee 500 6,000 





MOUS. Asad suwbet sans 
Grand tctal, carats .... 


2,191,371 2,228,465 
4,419,836 


eee eeeee 


This is a 14 per cent. increase in weight 
over 1924, notwithstanding a small decrease 
in the South African production, although 
its value increased slightly. By weight and 
value, the pipe mines accounted for respec- 
tively 49.9 per cent. and 48 per cent. of the 
total; and the alluvial mines respectively 50.1 
and 52 per cent. It may be mentioned in 
passing that 24 years ago the pipe mines 
were responsible for about 95 per cent. of 
the world’s production. The more marked 
changes in comparison with 1924 were the 
doubling of the Gold Coast production and 
the continued increase of that of the Central 
African fields (Belgian Congo and Angola). 

The. market for..rough diamonds ‘was 
steady throughout the year, and, most of the 
time, strorig and active. Prices rose some- 
what, and sales exceeded those of 1924. 
The producers sold rough goods to the 
value of over $60,000,000, South African 
sales alone exceeding production by $2,500,- 
000. Fancy cut stones (marquises, pear- 
shaped diamonds, and emerald-cuts) of from 
2 to 5 carats were in demand throughout the 
year and at times were hard to get. Small 
cut stones were on the average less sought 
after, although at times the demand for 
these stones was strong. 


*An article prepared for the Engineering & 
Mining Journal-Press. 


tMining Geologist, New York, N. Y. 


The United States continues to be by far 
the best customer of the diamond trade. It 
will be noted that Amsterdam supplanted 
Antwerp as the premier source of our cut 
goods. Most of the uncut stones came from 
the London Diamond Syndicate, and the 
figures suggest that American cutters did 
not enjoy a prosperous year. The jewelers’ 
stocks of diamonds on Jan. 1, 1926, were 
not large, and this and the prosperous con- 
dition of the country augur for increased 
imports in 1926. England is still too highly 
taxed to buy its normal quantity of dia- 
monds. In France, the luxury sales tax, 
the fluctuation of the franc, and the pro- 
posed tax on unemployed capital, notably 
jewelry, reduced the sales to the French, 
although Parisian gem merchants enjoyed a 
large tourist trade. Japanese purchases 
were small, owing to a new luxury tax and 
also to the low value of the yen during much 
of the year. 

European diamond cutters suffered little 
unemployment. They complain, however, 
that the spread between what they had to 
pay for the rough and what they received 
for the cut product was distressingly small. 


NEW DIAMOND SYNDICATE FORMED 


On Dec. 31, 1924, the producers’ agree- 
ments with the Diamond Syndicate expired. 
After long negotiations a New Diamond 
Syndicate was formed, the principal mem- 
bers being Sir Ernest Oppenheimer and 
S. B. Joel. Its first sales were made on 
Oct. 27, 1925. Its agreement with the pro- 
ducers runs until Dec. 31, 1930. The ma- 
chinery by which sales have been made in 
the past is not to be changed; the price to 
be paid producers is to be determined semi- 
annually, based on the results of sales of 
the preceding six months; the syndicate ac- 
cepts all (if any) losses and receives all 
profits up to a certain figure, beyond which 
the profits are divided between the producers 
and the syndicate. 

The new syndicate controls directly or in- 
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directly the sale of at least 85 per cent. ot 
the world’s production; in other words, a 
larger proportion than the old syndicate con- 
trolled in recent years. The formation of 
the syndicate was greeted with approbation 
by the trade, and since that event the rough 
market has been stronger, prices of rough 
stones have tended to increase, and the shares 
of most diamond companies have appre- 
ciated in market value. 


SOUTH AFRICAN PRODUCTION DECREASES 


Diamond production of South Africa in 
1925 was slightly less than that of 1924, the 
pipe mines increasing their production of 
13,500 carats and the alluvial mines pro- 
ducing 48,300 carats less. This is the lowest 
alluvial production for three years. The 
De Beers Consolidated Mines, Ltd., for the 
year ended June 30, 1925, increased its divi- 
dend rate, partly through the sale of some 
of its securities, as its diamond sales were 
slightly Jess than in the preceding fiscal year. 
Of the 4,215,172 loads treated 2,818,096 loads 
were mined and the rest came from stocks. 
The Premier Diamond Mining Co., Ltd., in 
the year ended Oct. 31, 1925, sold diamonds 
to the value of £1,271,003, a considerably 
greater quantity than in the previous 12 
months. It washed 3,752,737 loads and pro- 
duced 733,068 carats, or a 6 per cent. in- 
crease over the record for the preceding 
year. The reserves above the 460-ft. level 
are 28,000,000 loads. The New Jagersfon- 
tein Mining & Exploration Co. for the year 
ended March 31, 1925, treated 1,403,028 loads 
for a recovery of 153,506 carats. Koffyfon- 
tein Mines, Ltd., at its annual meeting in 
December, 1925, reported a profit of £85,163. 
The West End Diamonds, Ltd., one of the 
smaller companies, showed an _ operating 
profit for the year ended June 30, 1925, of 
about £65,663. The New Vaal River Dia- 
mond & Exploration Co., one of the few 
companies operating river deposits, had a 
profitable year, producing, in 1925, 10,550 
carats, worth £87,163, equivalent to £8 5s. 
per carat. 

As is usual when diamond mining is pros- 
perous, a number of new companies were 
floated; some to refinance formerly unsuc- 
cessful companies and others to develop new 
discoveries. In the; past the mortality 
among such companies has been great. At 
least three companies were floated to treat 
alluvial deposits and six to work pipe de- 
posits. Most of the latter are situated in 
the general vicinity of Pretoria, Transvaal, 
and, in part at least, are a side issue of the 
platinum boom. 


ALLUVIAL MINING OLDER 

Alluvial digging in South Africa employs 
about 7,000 whites and 25,000 blacks, and as 
an industry antedates pipe mining. That it 
is an asset to the Union is, however, open 
to question, as the average digger lives in 
abject poverty amid unsanitary surround- 
ings. It is only the exceptionally lucky or 
capable digger that makes a decent living. 
The land owner may, however, out of his 
royalties and rents, receive a handsome in- 
come. Certainly the policy of the govern- 
ment in continuing to proclaim new alluvial 
areas is short-sighted, but the diggings bring 
in a certain amount in taxes and the South 
African politician knows that the alluvial 
mines have three or four votes to one pos- 
sessed by the pipe mines. The government 
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in the past has consistently favored the allu- 
vial miner, and, in consequence, the threat 
in the Summer of 1925 to extend the Color 
Bar Bill to the alluvial mines was surpris- 
ing, as few diggings could survive its en- 
forcement. 

The South African Government received 
in 1924-25 as revenue from the diamond 
industry £1,358,000, and from 1910 to 1924, 
not a prosperous period in South African 
diamond mining, nearly £13,750,000. It seems 
to be the aim of politicians at every turn 
to increase taxation, notwithstanding the 
opinion of those closely in touch with the 
industry that further increases may jeopar- 
dize its life. The government continues to 
interfere with the business of the companies, 
and in 1924 the directors of the Consolidated 
Diamond Mines of Southwest Africa claimed 
that the Union Government concluded ‘an 
inferior sales contract” for the company’s 
product, resulting in a loss of about $800,000 
to the company. 

In 1925 the South African legislative body 
passed the Diamond Control Bill. It was 
summarized at the time by the African 
World as follows: 


“The Bill enables the Government to 
assume control of the diamond trade, 
fixing quotas of production, laying 
down minimum prices, and appointing 
a Diamond Board which will buy and 
sell diamonds or act as a selling agent. 
The board will have power to compel 
any producer to supply it, and may then 
sell on producer’s behalf at a reasonable 
price, less commission. The government 
may also prohibit the export of dia- 
monds except with the board’s consent. 
The board is to consist of three mem- 
bers, no one of whom shall hold, directly 
or indirectly, any share or interest in 
any undertaking for winning or dealing 
in diamonds. The powers of the board 
may be extended to the diamond-cutting 
industry. The Minister of Finance may 
advance sums to the board. While al- 
luvial diggers are exempt from the pro- 
visions of the bill they may use the 
board for the disposal of their dia- 
monds.” 


The bill, of course, is only an enabling 
act, but appears to be an unpardonable in- 
stance of government interference with pri- 
vate rights and interests. That a govern- 
ment would seriously consider taking a 
highly involved industry like diamond pro- 
duction and marketing out of the hands of 
men who have given the best years of their 
life to its study seems unbelievable. 

Agitation to establish an industry to cut 
diamonds in the Union was particularly ac- 
tive in 1925, and that it may be tried out is 
suggested by the fact that Kimberley, Dur- 
ban, and Capetown presented proof that each 
is the ideal site for the industry. South 
Africa has not the proper labor for the in- 
dustry, and the local high cost of living 
would not permit the cutting of small stones. 
The establishment of the industry would 
without doubt result in an increase in the 
South African export duty on rough goods, 
and might result in high tariffs against South 
African cut goods in other countries and in 
an attempt by European cutters to increase 
diamond production outside of the Union. 
The post-war diamond-cutting experiment at 
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3righton, England, should be a danger sig- 
nal to South Africa. 

The production of the alluvial mines of 
the Southwest African Protectorate in- 
creased in 1925. The principal producer, 
the Consolidated Diamond Mines of South- 
west Africa, showed an operating profit of 
£502,234 and a net profit of £263,352. It 
sold during the year 601,874.75 carats for 
£1,755,249 (say $13.50 per carat). On Dec. 
31, 1925, it paid its initial dividend. 


BELGIAN CONGO HOLDS SECOND PLACE AS 
PRODUCER 


The production of the Belgian Congo and 
Angola companies operating the Central 
African fields is given on the previous page. 
The Belgian Congo holds second place in the 
world as a diamond producer, and further 
increases in the production are to be ex- 
pected. 

A number of diamond discoveries were 
made during 1925 in outlying parts of both 
the Belgian Congo and of Angola, but none 
of these are as yet known to be of commer- 
cial value. Mr. Robert Williams recently 
reported that the Tanganyika company’s 
subsidiary, the Kundulungu Exploitation Co., 
is to resume development of some of its 
kimberlite pipes in the southeast part of 
the Belgian Congo. 


GOLD COAST AN IMPORTANT PRODUCER 


The growing importance of the Gold 
Coast diamond field is indicated by the pro- 
duction figures. From 1919 to July 31, 1924, 
64,732 carats were produced, worth £79,606, 
or $5.78 per carat; from Aug. 1, 1924, to 
June 30, 1925, 50,268 carats were produced, 
worth £74,341, or $7.16 per carat. Of the 
latter amount 37,000 carats were produced 
in the first half of 1925, the year’s produc- 
tion being estimated at about 135,000 carats. 
The 1925 exports were valued at £184,000. 
The stones are on the average small, the 
largest stone found up to Midsummer 1925 
weighing 9 carats. For the year ended 
March 30, 1925, the gravel treated averaged 
1.59 carats per cubic yard. The principai 
company is the Consolidated African Selec- 
tion Trust, which in December, 1925, re- 
ported that it had fully and partly developed 
6,000,000 carats. Its plant began operating 
in June, 1925, and the production rate for 
the last half of 1925 was about 16,000 carats 
per month. The plant is later to be in- 
creased. The West African Diamond Syn- 
dicate reported in December, 1925, a reserve 
of 1,000,000 carats. Its plant, with an ini- 
tial capacity of 800 yards per month, began 
washing on Nov. 4, 1925. Other units will 
be added in the near future. 


DIAMONDS DISCOVERED IN TANGANYIKA 
In 1910 


As early as 1910 an occasional diamond 
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floated in 1925, its shares fluctuating vio- 
lently, and its deposit being the subject of 
acrid discussion as to whether it is or is nat 
a pipe. In December, 1925, the Anglo- 
American Corporation, after examination by 
its own engineers, took an option to develop 
the property. Late in the year a plant with 
a capacity of 35 loads per hour was arriv- 
ing. The country rock is granite, and the 
pipe, which is said to have been found, is 
said to be large. In preliminary develop- 
ment 1,563 loads yielded 370.3 carats, or an 
average of 23.7 carats per 100 loads. That 
the Anglo-American has taken an interest 
in the property speaks well for it; on the 
other hand, the location of the property 
means high operating costs, and the grade 
of the surface material is markedly below 
that of the De Beers, Kimberley, and Pre- 
mier mines in their early days. 

The British Guiana production in 1924 
consisted of 1,055,425 stones, weighing 185,- 
585 carats, with an export value of £858,322. 
This is equivalent to 6.2 stones per carat and 
a per carat value of about $22.20. The 
largest stone weighed 18 15/16 carats. The 
exports for 1925 were 188,208 carats, valued 
at $4,057,285. ($21.56 per carat.) 

A few diamonds were probably produced 
in eastern Venezuela, a western extension of 
the British Guiana field. The Dutch Gov- 
ernment reports important diamond dis- 
coveries in West Borneo. ; 


New finds in Goyaz and Matto Grosso 
drew some miners from the older Brazilian 
fields last year, but their exploitation was, 
according to well-founded information, in- 
terfered with by political conditions. The 
occurrence of a few diamonds in the State 
of Maranhao is reported. Bahia is consid- 
ering changes in its mining laws to induce 
companies with large capital to interest 
themselves in diamond mining. 

In industrial fields, the demand for car- 
bonados, “flats” for wire-drawing, and round 
stones for emery-wheel truing was good; 
that for crushing borts weakened. The pro- 
duction of carbonado in Bahia decreased, 
owing to the departure of some of the min- 
ers for the Goyaz and Matto Grosso fields 
and to local political disturbances. The 
quality of the carbonados also fell off. In 
the first 10 months of 1925 Bahia exported 
to the United States 15,314 carats of car- 
bonados, worth $854,508. The average price, 
$56 per carat, is $19 more than that of 1924. 
The 1925 carbonado production was about 
22,000 carats. 

The increased prices for carbonados some- 
what restricted their use, and Continental 
factories in particular, where possible, re- 
placed them with bort. Imports of indus- 
trial stones into the United States increased 
from 1924 to 1925, as shown in the following 
table: 





———1924 ___., 1925 a 
Carats Dollars Carats Dollars 

eiuaed 259,482 eames 760,476 
32,463 1,116,862 46,556 1,976,649 








had been found in Tanganyika Territory 
southeast of Lake Victoria, Central Africa. 
In August, 1925, the Tanganyika Diamonds, 
Ltd., was registered in South Africa with a 
capital of £75,000 in 5s. shares. The com- 
pany has been the most spectacular of those 


After weeks of alterations and remodeling, 
the A. E. Rogers Co., Scranton, Pa., one 
of the oldest jewelry concerns of this city, 
will open its new quarters at 130 Wyoming 
Ave., with Henry V. Cutler as the new man- 
ager. 








46 


Phone: 
Bryant 8036 











~ COMMERCIAL 





FINANCING 


Special facilities for the 
Jewelry Trade 


WILLIAM A. LOEB & CO. 
22 West 48th Street New York 






































June 23, 1926 


THE JEWELERS’ 


CIRCULAR 








Styles in Jewelry Seen at Ostend 








Tendency to Wear Jewelry of Fine Quality Noted—Mingling of Pearls and 
Diamonds—Heavy Chains for Lorgnons—Imitation Pearl 
Necklaces in Favor 

















HITSUNTIDE is the date of the 

definitive opening of the Ostend sea- 
son, although the Belgian coast is now be- 
ing visited throughout the year on account 
of its excellent golf courses, people taking 
in one of the resorts near a large course on 
their way out to the Riviera. On the open- 
ing day at the Kursaal at Ostend some of 
the newest gowns and most beautiful jewelry 
can be admired, and at the various casinos 
and in the rooms along the coast, the real 
“fne” stuff is seen. There are none of the 
dangers connected with wearing it in the 
public “dancings” and restaurants today, 
for every casino has a number of detectives 
in its service, for very evident reasons, and 
they watch over the safety of the jewelry 
as well as over the money. 

The distinguishing note about the display 
of gems is the tendency to wear little but 
very good, in contrast to the fashion of 
putting on large quantities, seen in less dis- 
tinguished assemblies. Diamonds “have it” 
this year, that is a certain thing, pearls 
being comparatively scarce. If diamonds 
are not worn, plain, beautifully wrought 
gold, without any stones is seen. 

At the opening ceremony of the Ostend 
Kursaal many Americans were present, 
some of these had come up from the Riviera, 
where the season is at an end, others had 
come direct from the States, and their 
jewels certainly outshone anything else in 


the room, in the matter of size and intrinsic ° 


value. There were a certain number of 
other foreigners, Mexicans, Indians, and 
other Orientals, and their gems were larger 
and more valuable even than those worn 
by the Americans. For good, standard 
value and especially artistic beauty in jewel- 
ty, the French, of course, straight from 
Paris, win out every time, although they 
never wear anything extraordinary, in size 
or water, at this particular time in the his- 
tory of the country. Indeed, it is doubtful 
whether a Parisienne would care to put all 
her money into one stone. She would prob- 
ably prefer to spread it over a parure, even 
were the financial situation not serious. This 
contrast between what comes up from the 
Riviera, the jewelry brought from the States, 
from Paris, from Amsterdam and Berlin is 
very instructive. 

One of the best dressed women in the 
rooms one night recently wore a single soli- 
taire diamond ring. The diamond was cut 
in facets and looked as if it had come 
from some collection of crown jewels, so 
large and unique was the gem. Mounted 
on a broad band of platinum, flat like a rib- 
bon, no other ornament was seen on the 
right hand. On the left hand, beside the 
wedding ring there was a single diamond 
ring, of diamonds, mounted in platinum, the 
design, carried out in medium size diamonds, 
was three-quarters of an inch in length, 
rounded at the ends, and perhaps a quarter 
of an inch broad at its greatest breadth. 
The diamonds were slightly raised towards 


the center, the smaller gems being on the 
outside. The ornament, alone gave the im- 
pression of great value, which is not con- 
veyed by a mass ring. On her right arm, 
the lady wore three platinum bracelets, rigid 
hoops, set in big diamonds. The platinum 
setting made two edges, projecting beyond 
the diamonds, that were cut in lines. Dia- 
mond earrings, made up of one medium size 
diamond resting on the lobe of the ear, a 
rope of tiny diamonds, with a huge gem at 
the end, of the finest water, that sparkled 
with her every movement, matched the pen- 
dant, made on the same pattern, hung from 
the neck by a slender platinum chain. 
* * & 

Some minglings of pearls and diamonds 
are seen, especially for earrings when the 
top gem and bottom gem match, the rope 
being of mingled diamonds and pearls, but 
this combination is not happy, the earring in 
either diamonds or pearls being much hand- 
somer. 

While “fine” pearls are not much seen, 
this particular week-end—which may be a 
matter of pure chance—a quantity of arti- 
ficial pearls are worn by the women who 
come to the concert in afternoon gowns. 
This is a class of people apart, that does 
not dress for dinner, and it does not set 
the fashion. In many cases deep pink 
pearls, much too large to be real and 
of a color absolutely unknown in pearls in 
nature were worn. What is much less pleas- 
ing is the fashion of mingling pearls of 
contrasting color, taking away the last pos- 
sibility of an illusion that they might be 
genuine. A necklace of white “pearls” with 
several scarlet pearls was seen, producing 
an intensely ugly impression, especially in 
the bright, searching light of the rooms. 
Mauve pearls, green pearls, grey pearls 
always with afternoon gowns of various 
pastel hues, were also seen. 

ees 


Something quite new, necklaces made of 
frosted opaque glass, the rectangular beads 
being almost square but not quite so and 
very small, is very effective. The glass is 
in pastel shades only and matches the fash- 
ionable Summer fabrics. These necklaces, 
or sautoirs, go once round the neck, they 
are knotted well below the throat and the 
ends fall loose, being of unequal length, or 
a large bead to finish each strand. 

At the afternoon “dancing” these neck- 
laces were seen in pale mauves, pinks, pale 
blues, jades and bottle green, royal blues 
and faint purples, as well as in white. Ex- 
actly matching the gown, they formed part 
of the trimming and were unobtrusive, but 
worn in contrast to the color of the gown, 
they did not look so well. 

* * 


One of the most interesting innovations ° 


that had come straight from the south of 
France, where some of the Paris fashions 
are launched before being seen in the capi- 
tal, is the wearing of heavy chains for lorg- 
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nons. Perhaps a yard and a half in length, 
a chain made up of beautifully wrought 
gold links, was twisted twice around the 
neck of the wearer—an elderly woman—fell 
to her waist, where it was knotted and so 
arranged that just enough chain was 
available for holding the lorgnon to the eye. 
Another slighter chain in aluminum was 
seen, of about the same length, but less con- 
spicuous. When one of these chains is worn 
with a black satin or silk dress, no other 
ornaments are seen, this being sufficient in 
itself. These chains go very well with the 
very elaborate lorgnons now seen, that are 
really luxurious. The handles are becom- 
ing more and more elaborate. Either 
wrought in patterns, in low relief as a rule, 
to prevent catching in lace and frills that 
are now coming in, in gold, or studded with 
jewels, also below the surface of the handle, 
they are very costly. Sometimes handles 
are in mother of pearl, incrusted with gold 
and perhaps these are the prettiest of all, 
among the new modes in lorgnons. In this 
case the long, heavy chain is made of gold 
motifs, beautifully designed, with a single 
small pearl on each motif in gold. Chain 
and lorgnon naturally match in every case. 
The lorgnon with an oxidized silver handle 
is also very pretty, the chain in this case is 
oxidized silver lozenges, in open work. In 
this case the cost of the article—always high 
for _ something quite new—lies rather in 
workmanship than in material. The oxi- 
dized silver handle is sometimes encrusted 
with tiny gems, of various brilliant colors, 
when the lozenges of which the long and 
somewhat cumbersome chain is made up, 
are also studded in odd gems. 
* * * 


Opera glasses, which are becoming smaller 
and smaller, are also held by very long but 
slender chains. These chains, that are given 
two or three turns round the neck, put on so 
slack that they fall below the decolletage 
give a finishing touch to the toilette that 
cannot be attained otherwise. Sometimes 
worn round the waist, they also give a rich- 
ness to the gown that cannot be obtained 
even by the display of a lot of jewelry: of 
different kinds. They constitute in a way, 
the “revanche” of the middle-aged or eld- 
erly woman, who wishes to look as richly 
dressed as her younger sisters, but who can 
hardly afford on account of her age to come 
out in wonderful parures on anything but 
really big occasions. 








Beginning June 1, Fred E. Adams, half- 
owner in the jewelry firm of Greenwald & 
Adams, Tucson, Ariz., has assumed com- 
plete ownership of the store which has been 
in Tucson for more than 20 years. Morris 
Greenwald, the former partner, sold his 
entire interest to Mr. Adams and has re- 
signed from business. Besides the local 
store, the sale of the half interest includes 
the partnership business in Empalme, Mex- 
ico. The Empalme store does a consider- 
able business in this railroad center as in 
other west coast cities. Mr. Greenwald 
will continue to reside in Tucson, although 
planning to spend considerable leisure time 
in travel. Mr. Adams intends to continue 
the policy that has made this pioneer jewelry 
store one of Tucson’s most successful estab- 
lishments. 
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Interesting Sidelights of Life and History of Ural Platinum 
Districts Revealed by Russian Journalist 














J enema 
Smee 


D. Mamin-Sibiriak, a novelist and jour- 
nalist once very popular in Russia, but al- 
most forgotten now, left in the wake of his 
pen the most vivid description of the Ural 
platinum districts and quaint people, who 
live there and mine the precious metal. As 
far as we know, his work was never trans- 
lated into any foreign language, and the 
excerpts we present here appear in the 
English translation for the first time. 

The author was himself a native of the Ural 
mountains, and it will be no exaggeration 
to say that platinum was the toy of his 
childhood. In his work, which bears a short 
but illuminating title: “Platinum,” he recalls 
days, when a “zolotnick’’ of platinum 
fetched only 10 kopecks’), a fair price at 
that, and when convicts worked the precious 
mines. In earlier times, there were also 
peasant-slaves among the miners. The 
peasants were brought to the Ural platinum 
fields by the orders of their owners, Princes 
Demidoffs. According to the historic docu- 
ments, unearthed by Mamin-Sibiriak, in 
three years 1,244 families of serfs were 
brought here from sundry parts of Russia. 
This unvoluntary “platinum-rush” of men, 
women and children followed immediately 
after 1827, the year of discovery of platinum 
in the Ural. Many legends in connection 
with this exodus are circulated in the Ural 
even to this day. 

According to Mamin-Sibiriak, the first 
two platinum nuggets were shown by one of 
the Demidoffs to Czar Nicholas I, and the 
government ordered the Prince not to sell 
or donate the nuggets to anyone abroad, as 
they constituted “national rarities.” Mamin- 
Sibiriak denies that coins were the first ob- 
jects made of Ural platinum. Even before 
the platinum coins were issued, a platinum 
spear with a cross at its end was made; 
this spear is preserved now in a small church 
at Neviansk (Ural), where it is used dur- 
ing the religious ceremonies of the Orthodox 
creed. 

It is interesting to note that long before 
the Revolution, if we are to believe Mamin- 
Sibiriak, the Ural peasants and prospectors 
refused to consider the mines as belonging 
either to Demidoffs and other magnates or 
to the government. 

“Everything what is on earth or under- 
neath is God’s property and therefore be- 
longs to the people,” insisted they naively. 

Yet each peasant family zealously guarded 
its own stake. When the males of the fam- 
ily would strike the precious metal, the 
news would travel fast and far and would 
bring envying and flattering remarks to the 
ears of the lucky family, which would make 
the happy prospectors spend all their riches 
in a grand way. They would buy new 
horses, order new gates (a matter of pride 
ina Russian peasant household), new shawls 
and new boots; they would treat the whole 
village to drinks and kill the new steeds 
with mad rides. But the claim would be 


1One ounce—6.646 Russian zolotnicks. 
?Ten kopecks constitute 5 cents in American 
money. 


getting rapidly exhausted, and before long 
the rich family had to return to their old 
wretched status. 

Crime, lust, drunkenness abounded in the 
Ural platinum mine districts at all times. 
Describing the pitiable appearance of the 
mining towns in the Ural, Mamin-Sibiriak 
lamented and mused: 

“What would it be here if Americans 
lived here? A whole city with factories, 
universities, railroads and newspapers of its 
own, electricity and theaters. . 








Cup Presented by Sir Thomas Lipton 
as the Trophy for the Great 
Pacific Yacht Race 





FTER being in Los Angeles several 
+% weeks in the possession of Albert Soi- 
land, M.D., former commodore of the Cali- 
fornia Yacht Club, the magnificent trophy 
donated by Sir Thomas Lipton to the winner 
of the San Pedro to Honolulu yacht race, 
was forwarded June 4 to Honolulu, there 
to be presented to the winner. 

The trophy was designed and made by the 
Goldsmiths & Silversmiths, Ltd., London, 
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especially for this event. It is, of course, 
of sterling silver and is about 30 inches in 
height above its large ebony pedestal. Its 
general appearance gives an impression of 
airy fleetness, while its details are highly 
emblematic. It bears the inscription: 


California Yacht Club of Los Angeles 
Presented by Sir Thomas J. Lipton, Bart., 
Fi a 
lor the Trans-Pacifie Classic Sailing Race, 
San Pedro to Honolulu 
1926 


On one side of the trophy, with staves 
crossing, are two banners, one bearing a 
shamrock enameled in green, and the other 
bearing the verge of the California Yacht 
Club. On the opposite side of the cup are 
the Stars and Stripes and the Union Jack, 
neatly enameled. All the engraving is in- 
tensely ornate and is finely executed. 

The picture shows Dr. Soiland holding 
the trophy. 








The Gottheli Jewelry Co., Vicksburg, 
Miss., reports that recently a check for $460 
was presented in part payment on a diamond 
ring. This ring contained a stone of a good 
white color, weighing 1.80 carats, and was 
set in platinum, together with six small dia- 
monds. The check proved to be bogus. The 
man who passed it is described as five feet 
eight inches tall, with light, curly hair. His, 
right arm was broken at the wrist. He: 
speaks with a slight Irish accent. 











MAGNIFICENT SILVER TROPHY PRESENTED BY SIR THOMAS LIPTON TO WINNER OF 
SAN PEDRO-HONOLULU YACHT RACE 
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Stamping Precious Metals in Belgium 











Question as to Enactment of Laws Under Discussion as Many Do Not Wel- 
come Appointment of Additional Officials 














HE question of whether precious metals, 

gold, silver and platinum shall be 
stamped, in Belgium, is causing much dis- 
cussion in trade circles. In France objects 
made in these metals must be sent to the 
official stamping office and jewelry made in 
gold, for instance, must be up to the stand- 
ard required by law. Owing to this law 
purchasers of ornaments made in gold or 
silver are protected, as the amount of alloy 
that may be introduced is strictly regulated. 
The same regulations were in force in Bel- 
gium formerly, but they have been allowed 
to lapse and now every jeweler does as he 
pleases in regard to the standard of pure 
gold. The idea of reintroducing control has 
been suggested, as naturally there is a charge 
for stamping, and it is thought that this 
would bring money to the State. 

In Belgium, however, there is a dread of 
the introduction of another horde of officials, 
that would be required to control the busi- 
ness of stamping. When the proposal to re- 
introduce legislation on the subject was first 
made, there was a cry of “No more officials,” 
for the Belgians are well aware of the trouble 
already caused by the creation of large 
masses of officials, an evil that came in with 
the war, in Europe. In various national 
emergencies posts, and well-paid posts, were 
created and filled by people who had influ- 
ence. They were only too often utterly un- 
fit for those posts, and unfortunately the offi- 
cials and the posts created to receive them 
remained after their necessity—merely tem- 
porary—had long ceased to exist—and the 
Belgians, eminently practical, look with sus- 
picion on anything calculated to call into 
being more officials. 


Besides the dislike of all constraint, the 
urgent desire to get back to prewar and, if 
possible, free-trade conditions, the common 
people in the country doubt whether the 
State would reap any considerable benefit 
from the money paid for stamping and any 
ad valorem tax on precious metals. Then, 
as it is pointed out, in prewar times sub- 
stantial jewelry was the ordinary wear of 
the well-to-do tradesman’s wife, of the Flem- 
ish farmers womenfolk. Nowadays the pon- 
derous chains exist, but merely in appear- 
ance, for the gold links are hollow, or the 
chain so made as to have a heavy appear- 
ance with the smallest possible amount of 
gold. While the old-fashioned people still 
insist on having the long, rich-looking chain, 
the younger generation deals in jewelry that 
is valuable for its workmanship, not for its 
metal contents. For it is very clear that no 
one can afford heavy gold objects and the 
fashion is made for the multitude, not for the 
exclusive few. 

Since the Great War in Belgium very little 
heavy, costly jewelry has been seen except- 
ing in the pawnshops and in the shops of 
jewelers that act in both capacities, of which 
there are very many. Much of the fine old 
Flemish stuff was carried off to the United 
States by tourists. It had been pawned dur- 
ing the war, when people were short of food 


and ready to sacrifice the family heirlooms 
to save their children from starvation. It is 
perhaps only among the peasants that really 
heavy jewelry still exists. Here, like every- 
where else, the peasants made money during 
the war. Small men, not worth investiga- 
tion by the occupying army, they amassed 
money, from selling their products very dear 
and the result can be seen today at any 
country fair, when the peasant women wear 
all their ornaments. As the chains are nat- 
urally passed down from mother to daugh- 
ter, however, there is not a very great sale 
for them and the trade has rather to think 
about the bourgeois, that suffered so greatly 
in all countries from the war and war’s ef- 
fects than about the peasants, whose pur- 
chases are rare and far between. 

In Belgium, too, experience has taught the 
people that whenever there is State control, 
the merchandise so controlled speedily rises 
in price if a necessity and if a luxury soon 
becomes inattainable. Trade and commerce, 
says the Belgian, must be unfettered. There 
is no doubt a great deal of truth in this, for 
it is doubtful whether there are any people 
in the whole world who understand trading 
better than the Flemish, formed of the Cath- 
olic Flemish in west and northern Belgium, 
and the Dutch, or Protestant Flemings in 
Holland. With their ancient traditions as 
colonists, as seamen, these people live by 
their carrying trade and this is not only on 
the sea, but also along their canals, their 
rivers and great estuaries. Naturally fa- 
vored by nature in this respect, they make 
the best of their advantages, and the small 
space occupied by these small countries is 
out of all proportion to the business done 
within their borders. Belgium, besides her 
canals, that cover her territory like strips of 
ribbon, making plaid-like patterns, has the 
greatest kilometrage of railroads to the 
square metre of any country in Europe. 
Therefore, the verdict of the Belgians in 
a question like compulsory stamping of 
metals and the probable yield of any such 
measure to public finance may be accepted 
as well weighed by men of experience. 








Hair Styles and Their Effect on Earrings 

The mode of covering the ear completely 
with hair that is being grown, to be worn 
long subsequently, naturally calls for very 
broad and long earrings. Otherwise they 
are hidden completely. The “apache” coif- 
fure, when the shape of the head is seen 
very clearly, the hair being flattened to the 
head and kept as short as possible, on the 
contrary takes long, slight but rich ear- 
rings, something really good being needed, 
as this coiffure has no ornaments and the 
earrings must compensate for the lack of 
other relief. 








J. L. Griffith, who recently moved to 
Houston, Tex., from Austin, has become 
associated with J. L. Mitchell Jewelry Co., 
as manager of the silverware department. 
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Grand Rapids City Commission Refuses 
Licenses When Sales Are Not : 
Approved 


GraNnD Rapips, Mich., June 18.—Many 
cities have felt the need of some method of 
regulating atiction sales, whereby the public 
might be protected from the losses and dis- 
satisfaction incurred through the purchase 
of cheap jewelry, flagrantly misrepresented, 
at “fake” stock-auctions, advertised as “clear- 
ance” or other sales; as well as averting 
the damage to established jewelers resulting 
from glutted markets, public misconception 
of the nature of the business, exaggerated 
ideas of profits, etc. The general method of 
meeting this problem has been to place a 
heavy tax on auctioneer’s licenses and mak- 
ing them readily revokable for any of a 
number of specified overt acts. 

Results from these protective measures 
have not been satisfactory, however, for the 
reason that the license fee cannot be made 
prohibitive without working an injustice in 
other instances. Further, evidence of fraud 
sufficient to obtain revocation of the license, 
once granted, has proven difficult and ex- 
pensive to secure. Recently the city com- 
mission of Grand Rapids adopted a new 
course of prevention, by arbitrarily refusing 
to grant a license to an auctioneer engaged 
by a local firm to conduct an auction sale, 
after an investigation revealed the possibility 
that the sale might not be the genuine stock, 
reducing measure which it was declared by 
the firm management. 

Grand Rapids officials were confronted by 
two past experiences, in which a firm, after 
remaining in business for a short time, ap- 
plied for and was granted permission to 
conduct an auction. In each case the regula- 
tion procedure was followed, the sale con- 
tinuing for months and fresh supplies of 
auction stock being received from time to 
time. Complaints were numerous, partic- 
ularly from persons who had paid a deposit 
on articles bought during the excitement of 
the bidding, and later, after reconsidering 
or having an appraisal made, demanded and 
were peremptorily refused the return of their 
deposit. It required weeks, however, to 
find witnesses who would supply the evidence 
necessary under the ordinance to revoke the 
auctioneer’s license. 

In the recent case, in making application 
for license to hold the sale, the firm listed 
the inventory value of its stock at $50,000. 
Reference to the city tax rolls revealed that 
the valuation given the assessors was $5,000. 
In view of this fact, and past experiences, 
the commission, by a vote, refused the auc- 
tioneer a license, although the ordinance does 
not specifically give the commission the right 
to refuse licenses, but merely outlines causes 
for revoking them. 

The action was effective inasmuch as the 
firm took no appeal from the city’s action. 
Considerable newspaper publicity was given 
the resolution, which probably added a de- 
terrent. In the event of a suit to compel 
the granting of the license, counsel for the 
city relied upon a recent action of the Sup- 
reme Court of Michigan, which upheld the 
refusal of a license for the erection of a 
gasoline station at a point where the city 
commission held its location would be a 
traffic hazard. 
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The News from England 








Conditions in the Diamond Market—International Jewel Thieves at Work in 
London—Suit Over Stage Jewelry Settled— Demand for Cheap Jewelry 
—Society Women Have Names Set in Diamonds in Shoe Heels 

















Lonpon, June 4—The Whitsun holidays, 
treading on the heels of the general strike, 
did not assist in the revival of business 
which suffered somewhat of a buffeting the 
greater part of May, but now that the social 
revolution is a thing of the past conditions 
are improving rapidly. This is so in the 
jewelry industry where optimism has in no- 
wise been dampened the past week. Dis- 
cussing this phase of the situation Backes 
& Strauss, the diamond house of Holborn 
Viaduct, E. C., inform THE JEWELER’s Cir- 
cULAR that business now seems to be defi- 
nitely on the turn for the better. “There 
is no doubt,” says the firm, “that the feeling 
of security engendered by the satisfactory 
termination of the general strike has been 
mirrored in the revival of trade in the past 
fortnight. There have been many enquiries 
for large and important stones, even if 
méleés and smalls have not been greatly 
in demand. At the present time manufac- 
turers have not yet re-opened after the 
Whitesun holidays, but a spirit of quiet 
optimism is noted throughout the whole of 
the country that is bound to be reflected 
eventually in the retail diamond trade. In 
the rough market the sales are only limited 
by the amount of goods shown by the Syn- 
dicate, the cutters, both in Antwerp and 
Amsterdam clamoring, like Oliver Twist, 
‘for more’.”’ 

* * * 

The theft of some $15,000 worth of gems 
the other day from No. 4 platform, Charing 
Cross depot, is laid at the door of the inter- 
national jewel gang by Scotland Yard who 
is investigating the robbery and hopes to 
make arrests shortly. The jewelry was in 
a crocodile dressing case on top of other 
luggage loaded on a trolley. While the 
maid employed by the owner of the gems— 
Brigadier-Gen. Wigan—was at the booking 
office the dressing case disappeared. Scot- 
land Yard says the international jewel gang 
is specializing in railroad and mail thefts 
and has made some big hauls lately. Two 
well-known Hatton Garden diamond mer- 
chants to whom sealed packets of gems were 
mailed have been victimized, presumably by 
this gang. When the packets arrived at the 
Garden they contained cotton wool instead 
of diamonds. Recently $2,500 worth of 
gems mailed in a registered packet to a 
Dutch diamond merchant from Hatton 
Garden never arrived. The jewel gang, ac- 
cording to the Yard, is a powerful organiza- 
tion having its ramifications throughout the 
underworld of the principal European and 
American capitals and employing several 
very clever women jewel thieves who work 
between New York, London and the French 
and Italian Riviera. 

x * Ok 

A suit before Justice Rowlatt in the Lon- 
don courts brought by Bourne, Ltd., the 
City jewelers, against Robert Evett, thea- 
trical producer, for $815, the value of stage 


jewelry worn by Miss José Collins in “Fras- 
quita,” was settled by agreement this week. 
The jewelry, it was said, was extra large, 
and flashy. During the play’s progress one 
necklace had to be thrown violently on the 
stage by Miss Collins, and she wanted a 
duplicate set. Before the evidence got very 
far the defense intimated it would agree 
to a judgment for a sum of money to cover 
the claim, with costs. 
* *x* * 

A suburban jeweler this week desired to 
make room for new articles of jewelry by 
disposing of his old stock and planned to 
hasten the sale of the latter by special price 


inducements. Therefore he had printed and 
displayed an announcement to this effect 
with a large headline poster saying: “Must 


be cleared at once.” Jewel thieves accord- 
ingly obliged the same night and the major- 
ity of the old stock, worth several thousand 
dollars, was carried away. 

* * * 

During the past few days some $5,250,000 
worth of refined bar gold has been shipped 
from Britain to Russia, according to Cus- 
toms returns. The gold was not supplied 
from the gold reserve of the Bank of Eng- 
land. 

K * 

Jewelers who are handling the various 
types of cigarette holders done in the pre- 
cious metals, semi-precious metals and imi- 
tation materials such as erinoid, the milk 
by-product, are wondering if the craze for 
the tipped cigarette is going to affect the 
tube trade. Most of the London-made pipe 
houses put out a wide range of holders from 
the comparatively cheap type in plain and 
jazz colors in imitation amber, jade and 
ivory to the very expensive gold, silver and 
platinum models encrusted with gems. Prac- 
tically every popular brand of cigarette made 
here now is tipped either with cork or rose 
petal, silk, and gold and silver tissue, the 
last three mediums being favored chiefly by 
women smokers. So far, the sales by the 
jewelers of the high-priced holders have not 
been affected. 

kk Ok 

The demand for imitation jewelry in Lon- 
don and Paris has not yet exhausted itself 
and vast quantities of very artistic and com- 
paratively cheap goods are now being dis- 
posed of. Some wonderfully fine craftsman- 
ship distinguishes this imitation jewelry, 
especially where gold is used. One manu- 
facturing jeweler who specializes in this 
imitation jewelry says women who buy it 
do not do so with the idea of conveying a 
false value of their wealth. Imitation pearls 
and precious stones are an accessory of the 
toilette, beautiful in color and finish, and 
designed for a _ special purpose. This 
jewelry is not fragile. Even pearl imitations 
will stand ordinary hard wear. In Paris 
some fine braclets composed of a double row 
of imitation pearls ending in an emerald 
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clasp would pass among the unitiated as very 
valuable jewelry pieces. Women are wear- 
ing this sort of jewelry quite openly in pub- 
lic places since jewel robbers will not touch 
the imitation stuff unless they are deceived 
by it at the time. 

* 6 * 

The flat gold monograms now used with 
the large pouched leather bags shaped like 
a traveling bag are being repeated in the hat 
brooch. Umbrellas boasting a dog’s head 
for handle have little vanity bags attached. 
These dangle from the open jaws of the 
“dog” and contain toilet outfits for madame. 

* * * 

Jewels are being used as a substitute for 
flowers by some wealthy society leaders. A 
shallow glass bowl filled with water is kept 
on table or sideboard. At the bottom re- 
pose a small handful of uncut gems. The 
water gives a remarkable glow to the jewels 
and some beautiful color effects are obtained. 

* * * 

Many society women have succumbed to 
the new fashion of having one’s name inset 
in tiny diamonds in the heel of the elegant 
shoes now being worn. This method of 
identifying one’s shoes in jewels opens up 
a new field for the precious gems. Also the 
mascot craze at fashionable dances. The 
mascot takes the form of a quaint doll with 
brown skin and a mop of woolly white hair. 
Innumerable tiny bracelets of gold and pre- 
cious stones are clasped around her brown 
arms. These mascots are sometimes given 
away as “favors” by wealthy hostesses at 
the select London and Paris dances. 

* * * 

A suburban jeweler at Leyton the other 
day employed a man to decorate his shop 
window. The work was to be done over the 
week-end. When the jeweler returned to 
his store the man had disappeared as well as 
a considerable portion of the stock which 
included a quantity of the new diamond and 
sapphire rings, gold watches, gold bangles 
and necklaces. Scotland Yard is working 
on the case. 








Bureau of Standards Completes Investiga- 
tion of Thermal Expansion of Fused 
Silica 
Wasuincton, D. C., June 18.—The Bu- 
reau of Standards has just completed an 
investigation of the thermal expansion of 
fused silica, or fused quartz, as it is com- 
monly called. Seventeen samples of trans- 
parent and non-transparent quartz were sub- 
jected to 48 expansion tests under tempera- 
tures ranging between —125 and +1000° C. 
The Bureau reports that the extremely small 
expansion of this remarkable material makes 
it very valuable in instruments of highest 
precision. The Bureau reports that it may 
be used in clock pendulums and other time 
devices where extraordinary accuracy is de- 

manded. 

Fused silica was found to expand on heat- 
ing above 80° C. (112° F.) or on cooling 
below this temperature. The expansion is 
about one two-millionth part of its length 
per degree Centigrade (1/32 that of iron) 
between room temperature and 870° C. 
(1,600 F.). It is possible to heat a rod of 
fused silica to 980° C. (1800° F.) or higher 
and then plunge it in ice water or even liquid 
air without fracturing the rod. 
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Canadian Imports of Clocks, Watches, Jewelry and Gems 





Toronto, Can., June 16.—The monthly rep 
the value of imports for home consumption in 


ort of the Trade of Canada for March gives 


the jewelry and allied trades as follows: 
Twelve Months 


Month of March Ending March 
NL 










































































eis, aces ——___—_— 

Articles and Countries from Which Imported 1925 1926 1924 1925 1926 
NE UBS chek nce xs Sito United Kingdom.. $8,389 $10,257 $148,431 $177,283 $123,716 
. United States 83,056 118,148 941,170 813,581 856,861 
Czecho-Slovakia .. 13,870 10,372 177,862 172,197 81,766 
PERO a5. ee-waes 1,957 6,891 58,739 76,026 80,677 
GOPMANY ciciis o's 5,374 5,893 55.011 100,381 92,914 
FORGO” oikcec ess 670 555 7,937 7,918 6,576 
Other countries... 269 157 15,886 17,431 12,666 
TOUAN 6 caw 113,585 152,273 1,405,036 1,364,817 1,255,176 
Sr ree tae ee United Kingdom.. 2,912 3,147 31,035 30,567 36,275 
United States ... 25,532 51,668 360,083 287,987 344,459 
ee -re 1,227 2,814 3,994 17,718 38,932 
Germany 6,825 12,290 218,909 191,631 184,059 
gece ree 1,309 2,958 45,742 20,099 21,927 
Netherlands rn weeetes 3,024 431 236 
Switzerland ..... 133 403 3,221 2,471 6,960 
Other countries... eee 6,072 8,065 1,607 
‘Total 37,938 toiare 672,080 558,969 634,455 
MRO kes de eas eee tae bs. 0eie United Kingdom.. 351 750 4,473 5,871 6,492 
United States ... 555 865 10,129 15,139 10,165 
EMCO 56-cciaicsivie 654 212 2,140 8,995 8,612 
Germany 339 247 55,895 20,983 5,944 
Switzerland 9,629 16,846 108,532 152,726 186,888 
Other countries. ohaee 1,256 3,169 693 
THAR 4 «Gos 11,528 18,790 182,425 206,883 218,794 
Watch cases and parts thereof, fine United Kingdom.. 99 23 1,418 1,938 1,694 
ished or unfinished............ United States ... 10,793 22,112 147,600 127,386 157,321 
oe ee ait 71 80 1,600 290 
Switzerland ...... 2,550 3,638 62,833 86,436 70,109 
Other countries... 68 2 1,345 1,899 
Total 13,442 25,912 211,933 218,705 233,333 
Watch actions and movements and United Kingdom.. 554 39 5,387 5,559 6,516 
parts thereof, finished or unfin- United States ... 19,728 56,159 393,120 289,602 385,471 
ished, including winding bars France ......... 13 Eee ee 3,432 5,470 10,401 
i ceriventcck sik Switzerland .....100,424 65,859 726,899 1,016,265 703,633 
Other countries.. ..... 219 2,736 872 4,519 
Total ose oe kos 19 122,276 1,131,574 1,317,768 1,110,540 
Total clocks and watches......... United Kingdem.. 5,057 5,239 47,599 49,684 62,602 
United States . 66,760 142,845 1,084,890 850,229 1,008,036 
Other countries. .124,744 106,779 1,255,299 1,551,512 1,274,113 
ROR: kates 196,561 254,863 2,387,788 2,451,425 2,344,751 
Sterli 1x other silverware, n.o.p. United Kingdom... 7,260 25,047 156,638 134,264 160,397 
——- . United States 6,523 5,567 57,856 68,166 63,839 
Netherlands ears 12 4,473 2,848 72 
Other countries.. 226 835 1,401 7,380 6,123 
Total . 14,009 31,461 220,368 212,658 230,431 
M: s ld and silver, United Kingdom.. 71 258 25,600 9,776 17,363 
Ps Cigaiaaat 9 ie Destetia e's wee. United States ... 11,804 13,359 106,026 120,046 131,725 
soins iii as Other cotintries.. 49 1,393 8,097 3,682 4,283 
Total . 11,924 15,010 139,723 133,504 153,371 
Precious stones and imitations United Kingdom.. 981 44,805 67,113 117,982 252,708 
thereof. not mounted or set, and United States ... 11,523 10,365 107,122 89,079 80,239 
nearls "and imitations thereof, Czecho-Slovakia .. 1,201 1,606 2,058 3,490 3,801 
pierced, split, strung or not, but France ......... 4,616 5,154 124,956 82,913 64,328 
not set or mounted........e0e- Germany 1,695 1,463 17,084 15,256 21,425 
: er 4,048 6,057 66,591 53,360 66,929 
Switzerland 369 1,134 3,533 5,125 7,044 
Other countries... 241 ree 1,589 33,654 7,429 
OU <ace.bae-6 24,674 70,584 390,046 400,859 503,903 
i we SE OIOEY Seer ear rhe United Kingdom.. 76,913 208,539 797,445 696,914 1,196,825 
sin aeealiaanas United States ... 5,111 3,767 - 5,322 18,402 35,018 
BeUGE s scccces 33,896 32,107, 702,911 630,180 1,123,575 
BYGNOC oi vicesass 1,052 <nueae 16,371 21,957 46,741 
Netherlands ..... 88,723 164,052 855,236 753,232 799,577 
Other ccuntries.. 15,413 525 249 47,840 10,829 
Total . .221,108 408,990 2,377,534 2,168,525 3,212,565 
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Plans Made for International Jewelers’ 
Organization at Conference Held in 
Amsterdam 


Wasuinoton, D. C., June 17—Plans for 
the foundation of an international jewelers’ 
organization were made at a conference of 
European jewelers in Amsterdam, April 
19-24, the Commerce Department is advised 
by Assistant Trade Commissioner McKen- 
ney, at The Hague. The object of the or- 
ganization, which is in the nature of a trade 
association, will be to effect co-operative 
enterprise in the European trades and seek 
the removal of “luxury” regulations which 
have restricted the jewelry business in many 
countries. 

Manufacturers, wholesalers and retailers 
in jewelry, gold and silverware from 14 
European countries met at the Amsterdam 
conference. It is the first occasion on which 
representatives of the European trades have 
met in a body to discuss common problems. 
The meeting was regarded as very success- 
ful. C. J. A. Begeer, chairman of the Dutch 
Federation of Goldsmiths and Jewelers, pre- 
sided. 

Luxury and turnover taxes, jewelry sub- 
stitutes, import duties, alloys, credit, insur- 
ance, and _ statistical information on the 
jewelry business were the principal topics 
of discussion. The policies of the confer- 
ence’ with respect’ to these matters were 
expressed in resolutions adopted by the dele- 
gates. 








Spain Imposes a Luxury Tax of Five Per 
Cent on Jewelry 


WasHINGTON, D. C., June 17.—Spain has 
imposed a luxury tax of 5 per cent. on 
jewelry and numerous other imported ar- 
ticles, effective July 1, the Commerce De- 
partment is informed by Assistant Trade 
Commissioner M. D. Hester, at Madrid. 

The tax will be collected at the time im- 
port duties are paid. It will remain in effect 
from July 1 next to June 30, 1927. Under 
the decree all articles are considered taxable 
luxuries which serve a decorative or luxuri- 
ous purpose only; and necessities, or at least 
useful articles which must be considered 
luxuries, either on account of the high cost 
of the materials of which they are composed. 
or on account of their high price. 








Jewelers’ Gold Bars Withdrawn and 
Exchanged at New York 


Weck Ended June 19, 1926 


The U. S. Assay Office reports: 
Gold hars exchanged for gold coin.. $1,415,212.95 


Gold bars paid depositors.......... 103,079.05 
OUEE | Vib ens occ donss cage $1,518,292.00 


Of this the gold bars exchanged for gold 
coins are reported as follows: 


Exchange Deposits 
UGG: BS ic cecccdsdcaccewaenawess $453,001.94 
UMNO? DS ccc ccasscucoewsana Ceurauen 144,192.17 
WANN Oho iascn ak: 4 sce ecremelg’eeer ee eared 628,774.18 
WU Bias acs ow eawacseine non ana 81,942.86 
WONG ER aoa Saisinies ne vwc wmcwmaenen 91,974.65 
DN? Wa6kesacusacnesoaaseeauees 15,327.15 

TOE Sictigvesonveeeveuwns ones $1,415,212.95 








P. P. Freymann, of the Rohwedder-Frey- 
mann Jewelry Co., has purchased a store 
building at 705 Edmond St. St. Joseph, 
Mo. 
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F  Gocequsntin: Advertising Now for Sterling Silverware 











Three-Year Advertising Campaign to Be Supported by Miners, Smelters and 
Refiners of Silver and Manufacturers of Sterling Silverware 


(Reprinted from Printers’ Ink) 














THE advertising campaign now being con- 
ducted by the Sterling Silversmiths’ 
Guild of America is part of a carefully 
worked out plan to solve some of the prob- 
lems with which the sterling silverware 
manufacturers are confronted. Chief among 
these problems is the insufficient growth in 
the sales of sterling as compared with in- 
creases in the sales of other luxuries. Sales 
of sterling silverware have increased since 
the war; indeed, the increases of most manu- 
facturers have been very large—but until 
1925 the rate of the increase was nowhere 
near what those most directly interested 
felt that it should be. 

Moreover, during the period mentioned 
the manufacturers of plated ware, because 
of the difference in price between plated 
ware and sterling, have greatly outsold the 
sterling manufacturers. This situation is 
an industry complication. Many of the 
manufacturers in the industry make both 
plated ware and sterling. Others make one 
and do not make the other. Some manu- 
facturers, for instance, are very large makers 
and large advertisers of plated ware, but 
do not manufacture sterling. Others make 
and advertise both. Still others make ster- 
ling only. 

Thus the makers of sterling had and still 
have two kinds of competition—competition 
from within and without. Several sterling 
manufacturers make both sterling and plated 
ware. They have to compete with them- 
selves and the exclusive plated ware manu- 
facturers. That’s the situation within the 
industry. Without, they are even more 
handicapped in their fight for a share of the 
consumer’s dollar than the plated ware 
manufacturer. For plated ware, piece for 
piece, does not cost the consumer as much 
as sterling. It is conceivable that a buyer 
with $100 to spend may want sterling sil- 
verware, a new car, an electric refrigerator, 
radio, or the house painted. The competi- 
tion of sterling versus plated ware is as 
nothing compared with the competition of 
silverware versus other things. 

Some time about January, 1920, the Ster- 
ling Silverware Manufacturers’ Association 
was formed, its obvious purpose being to 
increase the public demand for the products 
of members and to share whatever benefits 
were to be derived from united counsel and 
co-operative effort. As a preliminary step, 
the association appropriated $5,000 for a 
survey of market conditions, one of the 
principal objects being to find out whether 
a co-operative advertising campaign would 
improve retail sales of sterling. 

The advice of the advertising agency 
which made the survey was against group 
advertising, because the investigation re- 
vealed the fact that much educational work 
was needed among retail jewelers before it 
would be possible for the retailer to supply 
the co-operation required to make the adver- 
tising successful. 

The association, however, was not satis- 





fied that group advertising was inadvisable. 
In the meantime, individual manufacturers 
started their own advertising campaigns, 
with very satisfactory results. During 1925, 
the association authorized another survey of 
the market. The result of this was that 
plans for an advertising campaign were 
prepared and adopted. A three-year cam- 
paign was decided upon, starting in March, 
1926, the cost of which is to be borne by the 


sterling silverware manufacturers and in 
addition the miners, smelters and refiners 
of silver. 


On Jan. 1, 1926, the name of the associa- 
tion was changed from the Sterling Silver- 
ware Manufacturers’ Association to that of 
the Sterling Silversmiths’ Guild of America. 
Twelve manufacturer-members of the Guild 
are contributing to the campaign, as fol- 
lows: Alvin Silver Co., Dominick & Haff, 
J. F. Fradley & Co., Gorham Mfg. Co., 
International Silver Co., Redlich & Co., 
Reed & Barton, Rogers, Lunt & Bowlen 
Co., Frank W. Smith Co., Towle Mfg. Co., 
R. Wallace & Sons Mfg. Co. and Frank M. 
Whiting & Co. The expense of the cam- 
paign is to be pro-rated among these manu- 
facturers on the basis of the percentage 
which the sales of each bear to the total. 
There are 44 companies classified as miners, 
smelters and refiners of silver also contribut- 
ing financial support to the campaign. The 
campaign is unique among co-operative 
advertising campaigns in this feature: it is 
supported not only by the fabricators of the 
product but by those who produce the raw 
material and who smelt and refine it. 

ANOTHER ODD FEATURE 

One feature of the Guild’s educational 
work has been supporting a field secretary 
—a young woman whose duty it is to travel 
about the country addressing women’s clubs, 
girls’ schools, and the like, giving talks on 
sterling silverware. The Guild has also 
prepared two addresses, one suitable for 
delivery before men’s organizations, such as 
Rotary Clubs, and the other designed for 
use before women’s clubs. Retail jewelers 
who desire to co-operate with the Guild are 
supplied with copies of these addresses and 
arrange either to deliver them in person or 
through some friend who may be connected 
with a society or organization. The idea 
around which these addresses are written is 
the relationship between art and industry, 
and examples in the field of metal working, 
especially flat and hollow ware, which opens 
the way to describe the differences between 
sterling silver, which is solid silver; plated 
ware, which is electro plating over a base 
metal; nickel or German silver, which con- 
tains no silver at all; and Sheffield Plate, 
which has not been made for the past 75 
years. This leads quite naturally into a 
description of the various stages in the 
process of silverware manufacture, a talk on 
design and craftsmanship, or even an exhibi- 
tion of patterns, if the occasion seems to 
make that desirable. 
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In connection with the advertising cam- 
paign, the Guild felt the great desirability 
of a slogan which would not conflict with 
any individual manufacturers’ slogan, bit 
on the other hand would lend itself to 
exploitation by the dealer-representatives of 
all manufacturers as well as in the adver- 
tising, both national and local. The slogan 
adopted—“It is Sterling—more cannot be 
said’—seems to meet all the requirements. 
It is being very prominently featured in 
the national copy of the Guild campaign. 
Display cards bearing the slogan in charac- 
teristic lettering are being supplied by the: 
Guild in liberal quantities for use in dealers’ 
windows and on the counter. 

The campaign began in March, using a 
list of periodicals in the class and women’s 
fields. There will be two high points dur- 
ing the year, namely the May-June wedding 
season and the December holiday season 
when merchandising efforts will be intensi- 
fed, 

One tendency in the advertising, it is 
interesting to note, is to stretch the seasons. 
While the high buying periods on silverware: 
are undoubtedly early summer and Christ- 
mas, there are plenty of opportunities to sell 
sterling silverware between these periods, as 
weddings, anniversaries, birthdays and other 
gift occasions occur at any and all times. 
The advertising, therefore, is planned to: 
keep sterling silverware before the public 
during all months of the year, with extra. 
concentration during the two big seasons. 

Features of the campaign worth special 
mention, in addition to what has been said,. 
are (1) the copy story of the national adver- 
tisements and (2) the sales promotional 
activities of the Guild. 


The copy note is unquestionably pride of 
possession. The advertisements as far as 
they have appeared are uniform in layout 
—an artist’s drawing occupying two-thirds 
or more of the upper space, half of the 
lower space containing the slogan, and 
the other half text. The whole effect is 
one of quiet beauty, charm, culture and a 
strong under-current of sentiment. The 
first advertisement established a sort of key- 
note for the series—lovely young hostess 
supervising her dinner service, colored servi- 
tor in the background, the caption, “It has 
always been so,” and the copy: 

You cannot help but feel it—in the warmth of 
their welcome—in the quiet charm of each room— 
in the things about you that so thoroughly belong. 
Thoughtful hospitality! 

And then a gracious hostess comes to lead you 
away to a devine dinner—to a table that scintillates 
with the beauty and brilliance of genuine sterling 
silver. And again, you feel it. Faultless hospi- 
tality! 

Immediately following is the signature in: 
small type, “Sterling Silversmiths’ Guild of 
America.” 

At the bottom of every advertisement is 
a much reduced photographic reproduction 
of some famous piece of sterling silverware, 
borrowed from a museum, usually, as in the 
advertisement just quoted: “The guests of 
Peter Faneuil, patriot of Boston, were 
served after-dinner coffee from this beauti- 
ful old pot which, of course, was genuine: 
silver—solid silver through and _ through. 
While it may be seer at Boston Museum,. 
others even more beautiful can be had at 
your jeweler’s.” 

One of the outstanding features of the: 
Guild’s promotional activities is the port- 
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folio presentation of the campaign which 
has been prepared for the use of the manu- 
facturers’ salesmen. It is unusual from the 
standpoint of completeness and wealth of 
material offered the jeweler. One piece of 
direct-mail matter sent to the dealer was 
the initial broadside, entitled, “The Sterling 
Silversmiths’ Guild of America announces a 
new name, a new idea, a new slogan, a new 
campaign, a new kind of co-operation, and 
presents the first of a series of national 
advertisements in the interest of those who 
mine, produce, refine and make Sterling 
Silver—for the benefit of those who sell 
Sterling Silver.” This mailing contained a 
proof of the first advertisement—the one 
already referred to. 

The broadside announcing the first big 
sales drive of the year is more than ordi- 
narily comprehensive. It announced the an- 
nual gift-season selling drive for sterling 
from May 15 to June 15, contained a proof 
of the June advertisement in full color, and 
in six large-size pages summarized all the 
sales promotional activities of the campaign. 
Among the ideas suggested are three alter- 
native window displays, serving tea in the 
jeweler’s store from a sterling silver service, 
special invitations to call at the store issued 
by the jeweler to his customers, an exhibit 
of historic sterling owned by citizens of each 
dealer’s city, a sterling silver Kodak contest 
for the best amateur picture taken by a 
high school boy or girl of a sterling silver 
piece, talks on sterling before local clubs, 
already mentioned, and an idea for getting 
up an essay contest among high school 
children. 

While the campaign is in progress the 
efforts of the Guild will be directed toward 
an energetic merchandising of the campaign 
with the retail jeweler, as the ultimate suc- 
cess of the whole plan will depend to a very 
large degree upon the character of the 
co-operation which the retailer will supply. 








Comprehensive Jewelry Exhibit at the 


Leipzig Trade Fair This Fall 


One of the most comprehensive exhibits of 
jewelry and kindred arts ever assembled in 
Europe is being prepared as a feature of 
the Leipzig Trade Fair this Fall. It will 
include more than 300 German exhibits of 
jewelry, precious metals, clocks and watches, 
and upwards of a hundred exhibits of stone 
cutting and finishing, or more than twice 
the number of such exhibits at pre-war 
fairs. An international jewelers’ organiza- 
tion, comprising 15 countries, will co-operate 
at Leipzig thus giving the Fair a more 
international character than ever before. 
All countries are invited to exhibit at Leip- 
zig on equal terms with Germany, and an 
unprecedented opportunity is thus offered 
for jewelers in non-German countries to 
display their products, says the management. 

Special buildings have been prepared at 
Leipzig for the various jewelry exhibits. 
It is expected that 150,000 buyers from all 
parts of the world will attend the Fall Fair. 
It is significant of America’s growing inter- 
est in German trade that of the 2,310 buyers 
who attended the Spring Fair from non- 
European countries, 1,160 came from the 
United States. 

The Fall Fair will be held at Leipzig 
from Aug. 29 to Sept. 4 and the Technical 
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Fair until Sept. 8. More than four million 
square feet of floor space will be at the 
disposition of more than 10,000 exhibitors 
in upwards of 100 buildings which com- 
pare favorably with those of other world 
exhibitions. 








DEATH OF HENRY B. ZIMMERN 





Veteran Retired New York Diamond Mer- 
chant Was 72 Years Old 


Members of the diamond and jewelry 
trades in the vicinity of New York were 
deeply grieved last week to hear the news 
that Henry B. Zimmern, former member of 
the diamond house of Zimmern, Rees & Co., 
had died at his home, 808 West End Ave., 
New York, Wednesday. Although Mr. 
Zimmern had not been in good health for 














THE LATE HENRY B. ZIMMERN 


a number of years, his death nevertheless 
came as a shock to his many friends 
throughout the country who had not under- 
stood that his condition was at all critical. 
The funeral services were held Friday morn- 
ing at 10 a. M., at his late home and the 
interment followed later at Linden Hill 
Cemetery, Long Island. 

Mr. Zimmern was one of the old guard of 
the diamond trade and had been connected 
with the industry for considerably over half 
a century. He was born in the Kingdom 
of Baden, Germany, Sept. 29, 1853. He 
came to the United States as a boy of about 
14. A few years later he started in the 
jewelry business in a small, way and proved 
his ability as a merchant and his aptitude for 
the jewelry line in particular, by the way the 
business developed, for it grew until Mr. 
Zimmern became one of the most widely 
known wholesalers in the industry. For 
many years, he was a member of the firm 
of Odenheim & Zimmern Co., which had 
offices at 46 Maiden Lane, until the business 
was liquidated about 1898. 

Nearly eight years ago he went into the 
diamond business, exclusively, with his 
bre her, David, the late Benjamin F. Rees 
and Joseph Rees, who conducted business 
under the name of Rees, Zimmern & Rees. 


59 


To the new firm known as Zimmern, Rees 
& Co., Mr. Zimmern devoted his entire ef- 
forts and became widely known as one of 
the prominent merchants of the metropolis. 
The house was for many years at 14 Maiden 
Lane and later at 170 Broadway. Benja- 
min F, Rees died in March, 1921, and Mr. 
Zimmern continued with the concern until 
Jan. 1, 1923, when he retired from business 
entirely. 

Two years later the firm moved to 20 W. 
47th St., where the business is now con- 
ducted by David Zimmern, Joseph Rees and 
Jack Aul. 

During his many years in the jewelry 
business, the deceased made hosts of friends 
and was highly respected for his ability as 
a merchant as well as his many sterling 
qualities as a man. He never married, but 
lived with his niece, Mrs. Joseph Rees. 
Throughout his life, his attention was given 
entirely to business and he had no outside 
interests or activities and was a member of 
no business or political organizations or 
social bodies outside of the Metropolis Club. 
His only survivors are nieces and nephews. 








DEATH OF AMBROSE KENT 





Founder of Well Known Canadian Jewelry 
House Expires in His 83rd Year 


Toronto, Can., June 17—The death of 
Ambrose Kent, president of Ambrose Kent 
& Sons, jewelers, of this city, occurred at 
his residence, 49 Glenview Ave., on June 14 
in his 83rd year. He was one of the 
city’s most prominent merchants and was 
known in the jewelry trade throughout 
Canada and the United States. 

Mr. Kent was born in Lincolnshire, Eng- 
land, and came to Toronto in his early 
boyhood. He was the founder of what is 
said to be the oldest jewelry establishment 
of its kind in Canada, devoted largely to the 
manufacture of society emblems and regalia. 
He established a connection with nearly all 
the fraternal organizations in the Dominion, 
and gained a wide reputation for his busi- 
ness integrity and conscientious service. 

Despite his extensive business interests, 
Mr. Kent devoted much of his time and 
energy to religious and philanthropic work. 
He took an active part in the work of the 
Methodist Sunday School for 50 years, 
being superintendent for 25 years. He was 
also a director of the National Sanitarium 
Association of Canada, a trustee of the 
Toronto Free Hospital for Consumptives, 
and president of the Toronto Hospital for 
Incurables. 

He is survived by his widow and two 
sons, William G. Kent and Frederick A. 
Kent, who were associated in business with 
him. en 








Fessler & Co., recently celebrated the 54th 
anniversary of the establishment of the 
business. This firm is local watch inspector 
for the Illinois Central system at Waterloo, 
Ia. The June issue of the JIlinois Central 
Magazine gives considerable space to the 
concern of Fessler & Co., and carries photo- 
graphs of the interior of the store and 
of the members of the concern, R. A. Fessler 
and Leon R. Campbell. The business was 
established May 6, 1872, by C. O. Ballictt 
and W. R. Weld. 
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Hold Successful Golf Outing 





1 Members of Chicago Jewelers’ Asscciation Enjoy Tournament and Dinner at 
Glen Oaks Country Club 
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Cuicaco, June 16.—The golf outing held 
yesterday by the Chicago Jewelers’ Associa- 
tion under the direction of the golf com- 
mittee, Gordon Petersen, of the Norris, 
Alister-Ball Co., chairman, was one of the 
most successful ever held by this organiza- 
tion. Not one condition or element was 
present to mar the day. After three or four 
days of rain Tuesday’s dawn was followed 
by brilliant sunshine, the temperature was 
ideal, and the course was in perfect condi- 
tion. Under these conditions about 40 men 
of the trade participated in the events of the 
day. 

About half this number either motored or 
went by train to Glen Oaks Country Club, 
about 25 miles west of Chicago, in time to 














GORDON PETERSON, 
CHAIRMAN, OUTING COMMITTEE 


play nine or 18 holes in the morning. By 
the time lunch was served at 1 o’clock the 
entire party was assembled, and after a very 
delightful lunch the players were ready to 
contest in the 15 events announced for the 
day. 

The course at Glen Oaks is one of the best 
of the many courses in the Chicago district. 
It is sporty and with two water holes that 
tried the nerves of the best of them. Not 
many of those who played yesterday were 
familiar with the course and the play was a 
real test of golf. However, the wonderful 





weather, the beautiful course and the many 

valuable trophies were inspiration to over- 

come all handicaps and hazards. 
Immediately after lunch the first of 11 


foursomes to participate were on the tee 
Nearly everyone was satisfied 
with his handicaps and classification, and be- 
fore they started Frank Moran, in charge of 
By 6 


ready to go. 


the scoreboard, had everyone happy. 














SOL HESS IN HIS GOLF TWEEDS 


o'clock they began to return and call off the 
figures. 

About an hour was spent in the locker 
rooms, where the various players established 
alibis and the committee cast up the results 
and decided the prize winners. 

Soon after 7 Pp. M. a tempting chicken din- 
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was served. 
announced the 


ner with all the “trimmings” 
Then Chairman Petersen 
winners as follows: 

Event 1—Eight to qualify for the Presi- 
dent's cup, finals to be played in September : 
Gordon Petersen, William Drexmit, Edward 
Edelstein, Jack French, W. W. Beckwith, 
Charles Brown, R. A. Tooke, N. A. Mason. 

















GENE ABBOTT, WHO CAME ON FROM 
PROVIDENCE, R. I. 


Event 2—Eight to qualify for Doyle 
trophy: Gordon Petersen, Edward Edelstein, 
W. W. Beckwith, William Drexmit, Jack 
French, R. A. Aitkin, R. A. Tooke, N. A. 
Mason. 

Event 3—Wallace trophy for lowest gross 
of season: Gordon Petersen holds this honor 
until September. 

Event 4—Low gross for the day Class A 
won by Gordon Petersen with a 79. For 
this honor he received a merchandise certifi- 
cate for $40. 

Event 5—Low 
handicap 1 to 12. 


net for the day Class A 
This was won by R. L. 














WHERE WEIGHT COUNTED— 
Left to right—Bromley, Filhalm, Brown and Ross. 











i 


THE JEWELERS’ CIRCULAR 

















BUY FROM THE CUTTERS 
FROM MINES TO MARKET 


Always at your service 


EMER ALDS AQUAMARINES 

RUBIES CHINESE JADE 

SAPPHIRES BLACK OPALS 
and other PRECIOUS 


and SEMI-PRECIOUS STONES 


AMERICAN GEM @® PEARL Co. 


Miners : Cutters : Importers 


SIX WEST FORTY-EIGHTH STREET 


NEW YORK 
LONDON 


7 

















UU 





June 23, 1926 


THE WASHBURN 


SECURITY 
Automatic Holder 


for all sizes of scarf- © 
pin wire. Guaranteed, 


> 


EAR WIRES 


for unpierced ears. 


MAGIC NUT 


for ear studs, scarf-ping 
etc. F 





SAFETY CATCH 


for Brooches, etc, 
Can be applied to any 
work where pin tongues 


are used. 


Open. Closed. Open. Closed, 
Descriptive Gircular on Application. 
Pearl Drilling and Adjusting a Specialty 
Special Order Work and Repairing 


C. IRVING WASHBURN, 108 Fulton Street, N.Y, 


The Buyers’ 
Directory 











Price, $1.00 





The Jewelers’ Circular 
Publishing Company 
11 John Street New York 




















DIAMONDS 

















in all desirable qualities 


a8 and sizes 
* 











SAPPHIRES, RUBIES and EMERALDS 


CALIBRE CUTTING 


S. NATHAN & CO. 


Importers and Cutters of 
Everything in the Stone Line 


71 Nassau Street New York 




















Indestructible Pearls 


Balls, Olives, Pears and Buttons for Earrings 
other purposes made smooth or baroque 


“AURORA PEARL CO. 


814 Lexington Ave., BROOKLYN, N. Y. 











Burglar Alarm Supplies: 
Protection Against Window Smashers, 
Burglars and Bandits 
Complete Outfits—Install Your Own Alarm. 
Tin i, ? Bells—Relays— 

tro 
Midnight Alarm System 


Catalog 3218 Cambridge St., Teledo, Ohio 








———=| ODD SHAPE 
| WATCH GLASSES 











Perfect Fitting Dust Proof 
114 Fulton St., New York 


UGER & FANDE 


CRUCIBLES = e:s2=- 


J. & H. BERGE new You City 
































June 23, 1926 


Aitkin with a score of 90, and he received 
the Hudson Bay blankets. 

Event 6—Low gross for the day Class B. 
This was awarded to Edward Edelstein with 
an 89. The prize in this event was a fully 
equipped camping kit which will be handy 
this Summer. 

Event 7—Low net for the day Class B, 
handicap 13 to 20, awarded to W. W. Beck- 
with, and for a score of 73 received a box 
of match Kro-flites. 

Event 8—Low gross for the day Class C 
brought honors and a leather sport coat to 
A. C. Becken with 104. 

Event 9—Low net for the day Class C, 
handicap 21 to 30. This was won by Charlie 
Brown. Charlie shot a 106. They took 30 
off and he carried away a McGregor set of 
driver and brassie. 

Event 10—Low gross for the day Class 














JACK FRENCH “IN THE ROUGH” 


D proved easy for Wilder Harris with 117, 
and he was awarded a sweater and socks to 
match. 

Event 11—Low net for the day Class D, 
handicap 31 to 36, brought to Howard Schaf- 
fer a zipper bag, after taking 36 from his 
score. : 

Event 12—Low gross for the day, guests, 
was won by A. S. McIntyre, and he received 
a rain shirt. . 

Event 13—Low net for the day, guests, 
brought a box of Spaulding Reds to John 
Harris with a gross of 88, net 79. 

Event 14—Blind bogey. The number 
drawn- was 85, andsHugo Oppenheim was 
the lucky man, and received a mashie 
niblick.  ¢ RX 

Event 15—Low score on four short holes 
was won by R. A. Tooke, who received as 
a prize a dozen golf balls for his good 
work, 








George V. Prest, formerly of Milwaukee, 
Wis., has opened a new jewelry store at 
Roseville north of Underwood’s restaurant 
on S. Main St. Roseville has not had a 
jewelry store for several years and Mr. 
Prest is an experienced man in the field. 
He and his family have established their 
home here. 





THE JEWELERS’ CIRCULAR 
LETTER TO THE EDITOR 





Conditions of the Diamond Cutters of the 
Jura District as Noted by a New 
York Importer 


S. S. Belgenland, June 12, 1926. 
Editor of THe JEWELERS’ CIRCULAR: 

I thought of you the other day, for I know 
how you like to learn things that are not 
of common knowledge about diamonds. It 
was in the French Jura Mountains, that lit- 
tle diamond cutting section that receives, 
from the uninitiated, so much more than its 
share of commercial mention. The district 
does not deserve a great deal of that from 
its importance, but its quaint peculiarities 
are more than interesting. 

The industry, as regards its value to the 
American diamond market, can be dismissed 
with a few words. Except for a few shops 
that are under contract or controlled by out- 
side merchants, they are, for the most part, 
home-made affairs of a few men, boys and 
girls working from hand to mouth, who sell 
their few carats of small stones, mixed as to 
quality and cutting, for they have not enough 
to assort. They have also their regular out- 
lets for the product in the adjacent coun- 
tries. The other factories are so-called “co- 
operatifs”; the larger of these has its office 
in London for buying rough and selling the 
finished goods, while the other shop receives 
rough from concerns for whom it merely 


_ cuts. Thus, the only independent plant of 


any account has a market where it receives 
every franc its goods are worth. 

Except in the few other shops first men- 
tioned, which are controlled with difficulty, 
most of the goods are very poorly cut, and 
it is from the workers’ carefree little habit 
of forgetting a few facets here and there 
that the name “Juracut” came to have its 
present significance. Curiously enough, this 
carelessness was capitalized by deliberately 
planning to make a stone with less facets 
than the 58 faceted full-cut brilliant, Of 
course, a bad habit is a hard thing to get 
around, and very often, even those little 
stones had pretty irregular facets. It is 
easy to understand why the section’s output 
has been limited to small cheap goods, as it 
could be pretty dangerous to entrust the 
larger and more expensive rough to its ten- 
der ministrations. The type of stone last 
mentioned, that of the incomplete faceting, 
is made with better precision in Antwerp 
and Amsterdam and, for a time, recently it 
did look as though it were going to become 
quite a rival to the small full-cut. 

What is more interesting, however, are the 
conditions under which work is conducted in 
this little, mountain-bound, remote section, 
and the types of the workers; in the first 
place, they are very simple people, who do 
not wish to be bothered with”many details. 
The usual answer to any question in St. 
Claude, the only town in the section, the 
other communities being little villages, is, 
“T don’t know.” There is another pet re- 
ply, “Rien”—meaning “nothing.” If you ask 
whether there is a theatre or other means of 
passing an evening, “Rien”; a place to buy 
things city dwellers often need, “Rien”; 
travel information, “Rien”—anything, “Rien.” 
And that is what most of the people seem 
to possess,, except—scenery. That is beauti- 
ful and abundant, but, before we come to it, 
a little more of the mentality of the natives. 
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They are, like most simple people, quite 
satisfied with an uneventful existence, and, 
in business, very suspicious of strangers. 
One who does not speak their language 
stands no chance at all, while the stranger 
who does converse fluently in French has 
but little more opportunity of doing any 
business with them. Their little ways of 
making a living suit them quite well 
enough, so, as they say, “Why complicate 
our existence?” Certainly, what the little 
uncontrolled shops have to offer is not much 
inducement for an outsider to try to in- 
fluence them out of their narrow paths. You 
can well imagine with the viewpoint of 
these really very lovable people the amount 
of patient work that has been necessary to 
get anything even partially controlled. 

For the scenery, one cannot say enough. 
Thirty-six miles by motor road from 
Geneva, Switzerland, St. Claude cannot be 
more distant than fifteen miles air-line, so 
just picture the windings and the hairpin 
curve ascents and descents. Many times one 
comes out of a cloud to find a little lone 
cutting shop, attached like a sun-porch to 
the base of its owner’s dwelling, which is 
apparently hanging by its chimney smoke to 
some mountain-side crag, while, from that 
dizzy height, one sees below a marvelous 
scene of narrow canyons and valleys and 
waterfalls. In fact, some shops have been 
operated by water-wheels for the past 50 
years—and look it. Even in the town, these 
shops appear to be fastened like bird houses 
to the sides of cliffs. All really very won- 
derful as a curiosity, and a nature-lover’s 
most grandiose dream. But when it rains, 
as it seems to do most of the time, this in- 
teresting district is scarcely the place to 
keep in good spirits. 

Shall be home about the time this letter 
reaches you and mighty glad of it, for I 
have had a hard two months around Europe, 
working with the shops and their sparkling 
produce. 

With kindest regards, and hoping to see 
you soon, I remain, 

Sincerely yours, 
(Signed) A. D. LEvERIDGE. 

P. S—The main product of St. Claude 
is briar tobacco pipes. 








Originality 





AN original way of defining the quality 
in design termed “Originality,” is that 
appearing in R. G. Hatton’s written work 
entitled “Princples of Decoration” (London: 
Chapman & Hall, Ltd., 1925). The writer 
says: es 
“The Serpent which enters into the artistic 
paradise is the fear of not being original. 
Peeple get the idea that designing is finding 
the never-seen-before. This is a great mis- 
take. It is stupid to dodge the sensible solu- 
tion of a problem merely because something 
of the sort has been seen before. Anyone 
can decorate, because anyone can sufficiently 
master some simple means of making a glad 
effect. The samplers of our great-grand- 
mothers were sets of units to be applied to 
various circumstances. Their application 
demanded taste and judgment—proportion, 
color, and position, had to be designed. 
From which came the touch of originality, 
ancient as the motifs were.” 
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STOLEN JEWELRY RECOVERED 





Persistent Work by Philadelphia Detectives 
Uncovers Bandit Gang and Much 
Loot Is Recovered 


PHILADELPHIA, Pa., June 22.—Persistent 
work by city detectives assigned to the case 
has cleared up after six months the robbery 
of a salesman for a Newark jewelry firm 
here of jewelry samples valued at $15,000 
and revealed the existence of a band which 
has been trailing and robbing jewelry sales- 
men. Incidentally, the death of the man 
sought by the detectives as either the robber 
or the chief “fence” in the case made a dra- 
matic feature of the chase. The bulk of the 
stolen jewelry has been recovered by the de- 
tectives and returned to the owners, Bass & 
Hershowitz, wholesale jewelers at Newark. 
The police are hiding the identity of the dead 
man in the hope of rounding-up other mem- 
bers of what they say is one, or was one, of 
the best organized jewelry bandit rings in 
the country. 

During one period last year, when it was 
an almost weekly occurrence for a jewelry 
salesman to be robbed in the city, it was 
pointed out in these columns that it was evi- 
dent the robbers employed “scouts,” who 
trailed the salesmen and “tipped off” the 
bandits to the best time and place for the 
robbery. This the police working on the 
present case have discovered to be so. 

The Bass & Hershowitz robbery on Oct. 
15, 1925, was an example of the way these 
thieves worked. Jacob Bass, a member of 
the concern, had spent the day calling on 
customers here. In the afternoon he parked 
his car a few doors away from the store of 
John G. Buseman, a retailer at 2828 German- 
town Ave. It was more in the nature of a 
friendly call, Mr. Bass and Mr. Buseman 
being old acquaintances, and as Mr. Bass did 
not expect to make a sale, he left his sample 
case in the car, which he thought he had 
locked. After a few moments’ talk with 
Mr. Buseman, he left the store and returned 
to his car, to find the sample case gone. Peo- 
ple nearby reported having seen two well- 
dressed youths loitering near the machine, 
and the police found children who had seen 
these vouths opening the car door. 

Detectives McFarland and McCarthy, of 
the central police station, were assigned to 
the case, but made little progress for several 
weeks, They stuck to the job, however, and 
finally discovered part of the jewelry in pos- 
session of a manufacturing jeweler. The 
jeweler and a Sansom St. “curb” dealer were 
questioned at City Hall, and the jeweler 
proved to the satisfaction of the police that 
he was innocent in the matter, having taken 
the jewelry in good faith on consignment 
from the “curb” dealer. 

Following up other clues the detectives 
found other pieces of the stolen stones and 
other jewelry in possession of other local 
dealers who easily established their purchase 
through what they supposed were legitimate 
channels. These purchases the detectives 
traced back to other buyers, and finally the 
trail led to one man, who conducted a jewel- 
ry repair shop in the wholesale district and 
sold jewelry as a side line. This man was 
not in his store when the police sought to 
question him and no trace of him was found 
until a death notice in a newspaper published 
in another city revealed to the authorities 
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that the man in question had died there. 

This blocked the trail for a time, but the 
detectives kept busy and traced more of the 
stolen jewelry to New York and other cities, 
recovering practically all of it and restoring 
it to the owners. The jewelry had not been 
insured and Bass & Hershowitz had given 
up hope of seeing it again. The dead man is 
believed by the detectives, from evidence in 
their possession, to have been the “master 
mind” of the gang which prayed on sales- 
men. They found he obtained at least $7,000 
for the jewelry stolen from Mr. Bass’ car. 
In searching for the thieves in this case, Mc- 
Farland and McCarthy crossed the trail of 
other stolen jewelry and discovered evidence 
which led them to believe that much of the 
stolen jewelry in these automobile theft cases 
had been sold principally in New York 
through confederates there and that some 
had been taken to Europe and disposed of. 
The detectives now are working on other 
lines which they believe will clear up a large 
number of jewelry robberies here and bring 
about the arrests of several members of the 
gang. For this reason they are keeping the 
name of the dead man secret for the present. 








Members of Reading Jewelers’ Guild to 
Attend Conventions in Philadelphia 
in August 


READING, Pa., June 19.—The Reading 
Jewelers’ Guild will be represented by a 
large delegation at the annual convention of 
the State association and the A. N. R. J. A., 
to be held in Philadelphia for one week, be- 
ginning Monday, Aug. 9. The _ regular 
monthly business meeting was held in the 
Mansion House, Tuesday evening. 

Delegates of three associations will attend 
the convention, which will be held in the 
Bellevue-Stratford Hotel. The associations 
which will be represented are the Pennsyl- 
vania Retail Jewelers’ Association, the 
American National Retail Jewelers’ Associa- 
tion, and the National Wholesale Jewelers’ 
Association. The delegates will be accom- 
panied by their wives. Tourist side trips, 
boat rides on the Delaware and a visit to the 
Sesqui-Centennial Exposition will be the fea- 
tures. 

President A. B. Elliott, of the Reading 
Jewelers’ Guild, had charge of the meeting, 
which followed a dinner in the hotel. The 
minutes of the meeting were recorded by 
Secretary Paul D. Harbach, who is one of 
the vice-presidents and a member of the ex- 
ecutive committee of the State association. 

The meeting was attended by the follow- 
ing jewelers: J. F. Beyerle, Arthur 
Schwemmer, William Salzmann, Samuel 
Levitz, Howard Miltonberger, James Armit- 
age, A. B. Elliott, Norman B. Keeport, Paul 
D. Harbach, Daniel Manmiller and William 
Sontag. The names of the delegates, about 
12 in number, will be announced later. 








The National Bankruptcy Act with the 
new amendments, which became law on May 
27, appears in the July issue of Credit 
Monthly, the official publication of the 
National Association of Credit Men. The 
new law increases the penalty for violation 
of the Act and makes it more difficult for 
dishonest bankrupts to engage in collusion 
to defeat the law and to defraud their 
creditors. 
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LATEST CUSTOMS RULINGS 





Chicago Importer Loses in Ruling on Wrist 
Watch Ribbon 

A protest filed by Marshall Field & Co., 
of Chicago, against the collector’s assessment 
of duty on certain metal thread trimmings, 
invoiced as “wrist watch ribbon,” is over- 
ruled in a decision just handed down by the 
United States Customs Court at New York. 
In finding the merchandise to have been cor- 
rectly taxed at the rate of 90 per cent. ad 
valorem under the provisions of Par. 1430, 
tariff law of 1922, Judge Howell writes: 

“The merchandise in question is described 
on the invoice as ‘wrist watch ribbon. It 
was returned by the appraiser as galloons or 
trimmings and was assessed for duty by the 
collector at the rate of 90 per cent. ad va- 
lorem under the provisions of Par. 1430, 
tariff act of 1922. The plaintiffs claim that 
the merchandise is properly dutiable as metal 
thread ribbon at the rate of 55 per cent. ad 
valorem under Par. 385 of said act. 

“The protest has been submitted on the 
special report of the appraiser, and two sam- 
ples, which counsel for the plaintiffs and the 
Assistant Attorney General have agreed, are 
representative of the merchandise in ques- 
tion. The report of the appraiser reads as 
follows: 

“*The wrist watch ribbon which is the 
subject of this protest consists of a narrow 
woven metal thread galloon or trimming of 
the same general character as the gold and 
silver braid trimming used to adorn military 
uniforms. Advisory return for duty was 
made under Par. 1430 at 90% ad valorem.’ 

“In view of this report, and from an in- 
spection of the samples before us, we do not 
feel justified in disturbing the decision of the 
collector and holding that the articles in 
question are properly dutiable as metal thread 
ribbon, as claimed by the plaintiffs. 

“On the record before us, the protest must 
be and it is hereby overruled.” 








TRIAL SET FOR JULY 26 


California Jewelers Plead Not Guilty to 
Charges of Violating Federal Anti- 
Trust Act 
Los ANGELES, Cal., June 16.—The Cali- 
fornia retail jewelers who were recently in- 
dicted on a charge of conspiracy in restraint 
of trade by the Federal Grand Jury ap- 
peared before United States Judge James, 
June 14. All were present except Mr. 
Shreve and Mr. Hirschman, San Francisco. 
Those present entered pleas of not guilty. 
The date for trial was set for July 26, by 
which time it is expected that Messrs. 
Shreve and Hirschman, who are traveling 

in Europe, will be able to be present. 











Most of the ground floor in the Schweiter 
building, Wichita, Kans., will be remodeled 
and the ground floor will be occupied by the 
Helzberg Diamond Shop, now at 102 E. 
Douglas St. Gilbert A. Helzberg, one of 
the two brothers who own the jewelry store, 
has signed a lease for five years, in addition 
to what he already has, for 42 feet on Doug- 
las Ave. and 30 feet on Main St., extending 
from his present shop around the corner up 
to and including what was the Goody Shop. 
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Dorst presents 
tomorrow's Rings today! 






EADING jewelers whom, perhaps, you 
envy, do not just meet the demands of 
fashion. They anticipate demands—they 
introduce the new! 














So the famous House of Dorst again offers to 
those who would be leaders, four new 
mountings that are irresistible. 









“Poems in platinum” are these newest Dorst 
designs, marked by that rare perfection of the 
lacy line that distinguishes Dorst craftsman- 
ship! 







Send for them on memo. account 
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G.CANDAS WHEN IN PARIS 


ASK YOUR BROKER 


12 RUE SAINTE ANNE ITO SHOW YOU 
OUR NOVELTIES 


=PARIS>= =IN JEWELRY= 



























The BUYERS’ DIRECTORY 


PRICE, $1.00 


The Jewelers’ Circular Publishing Co., 11 John St., New York 
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Annual Meeting of the National Jewelers Publicity Assn. 








Officers Elected at Session Held at Roosevelt Hotel, New York. 
Adopted by Which Committee Shall Be Selected Each Year by Repre- 
sentatives of All Our Industries—Advertising’ and Finance Commit- 

tees Chosen and Arrangements Made to Start Publicity Work 
as Soon as $800,000 in Subscriptions Are in Sight 


Plans 

















HE annual meeting of the National 

Jewelers Publicity Association which 
was held Wednesday morning at the Hotel 
Roosevelt, 45th St. and Madison Ave., New 
York, was attended by members of. the ex- 
ecutive committee from many sections of 
the country and was notable for the spirit 
of harmony that prevailed and the unanimity 
of the action taken, despite the fact that the 
many important questions that were brought 
up for discussion and consideration were 
given the utmost consideration and debated 
from all angles. Officers for the ensuing 
year were elected as follows: Chairman, 
P. J. Coffey, of J. A. & S. W. Granbery, 
Newark, N. J.; vice-chairman, G. A. Nie- 
meyer of Handy & Harman; New York; 














G H. 


NIEMEYER, VICE-CHAIRMAN 


treasurer, Conrad Brotherly, president of 
the American National Retail Jewelers’ As- 
sociation. In addition, an advertising com- 
mittee was appointed to take charge of the 
great advertising campaign that is to be in- 
augurated shortly, a finance committee ar- 
ranged for to look after the finances and 
arrangements were made for the appoint- 
ment of a general trade council representing 
every branch of the industry as well as every 
section of the country that will hereafter 
nominate the members of the executive com- 
mittee of the organization which will run 
its affairs. 

The meeting was called to order by Chair- 
man Coffey in the private parlors of the hotel 
situated on the mezzanine floor, Chairman 
Coffey explaining the reason for meeting 
and outlining some of the business that was 
to be brought before the organization. 

Chairman Coffey stated that he felt it de- 
sirable to have as large a representation on 


the executive committee as possible and an- 
nounced the following additional members to 
serve out the present year: C. C. Costello, 
Edgar A. Docherty, Arno A. Dorst, Jacob 


Engel, A.V. Frost, Richard Goldsmith, 
Walter Kahn, Frank Kind, Fred Ballou, 
Samuel Heller, Arthur Lorsch, Melville 





P. J. COFFEY, RE-ELECTED CHAIRMAN 


Untermeyer, B. A. Weathers, Jerome Wiss, 
H. C. Larter, Carl Lester, George C. Lunt, 
Frank Milhening, Howard Milliken, P. B. 
Noyes, Harry Stegeman, M. J.: Stern, 
George H. Wilcox. ; 

Among those present were: Fred Gruen 
of the Gruen Watchmakers’ Guild, Cincin- 
nati, O.; Arthur A. Everts of Dallas,.Tex.; 
Arthur Lorsch of Albert Lorsch & Co., New 
York; G. A. Niemeyer of Handy & Har- 
man, New York; Fred Ballou of B. A. 
Ballou & Co., Providence; Woodward 
Booth, manager of the New England Manu- 
facturing Jewelers’ & Silversmiths’ Associa- 
tion; Charles A. Whiting, of the Whiting & 
Davis Co., Plainville, Mass.; T. L. Combs, 
Omaha, Nebr.; David Belais, of David 
Belais, Inc., New York; Melville Unter- 
meyer of Untermeyer-Robbins Co., New 
York; Samuel Heller of L. Heller & Son, 
New York; Conrad Brotherly, Newark, 
N. J.; Jerome Wiss of Wiss Sons, Inc., 
Newark; B. A. Weathers, of the Seth 
Thomas Clock Co., J. Calver Moore, Key- 
stone Publishing Co.; T. Edgar Willson of 
THE JEWELERS’ CircuLAR; John Drake, ex- 
ecutive secretary of the organization ; Robert 
Cutler representing Guy V. Dickinson of 
the Elgin National Watch Co., and W. A. 
Kinsman, president of the Sterling Silver- 
smiths Guild of America. 

Those present were informed generally of 
the status of the present drive for funds for 
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the $2,000,000 publicity campaign and made 
acquainted with what had been done to clear 
up the old work since the reorganization of 
the committee on new lines. The minutes 
of the previous meeting were dispensed with 
and Conrad Brotherly, treasurer of the or- 
ganization, was called upon to give a state- 
ment of the finances. This proved very in- 
teresting and illuminating, Mr. Brotherly 
having divided the statement into two parts 
showing conditions under the old fund and 
under the new. Subscriptions from the pres- 
ent campaign up to date he said had 
amounted to $722,130.75 and there seemed 
no doubt that the $800,000 necessary to be- 
gin the campaign would be obtained within 
a very short time. The contract with the 
Millis Advertising Agency as to the collec- 
tion of funds was explained in detail. 
Treasurer. Brotherly’s report indicated 
that in the new campaign for subscriptions 
$717,805.65 had been received up to June 15. 
Cash payments on the 1926 subscriptions had 
amounted to $142,254.22 and advance pay- 
ments for 1927-28 and 29 had amounted. to 
$792.50, a total of $143,086.72 cash received. 
(Since this report was made the total sub- 
scriptions received amount to over $735,000.) 
The -treasurer’s figures will be-auditéd. and 





AND 


BROTHERLY, TREASURER 
MEMBER OF ADVERTISING COMMITTEE 


CONRAD © J. 


an official report of the finances made public 
later. , i 

Then followed the report of the executive 
secretary, John Drake, which was read and 
approved. It was as follows: 


REPORT OF THE EXECUTIVE SECRETARY 


In presenting the report of the activities carried 
on by the Association during the last year, it is 
to be noted that in estimated space valuation, the 
Asscciation has been able to secure in national 
magazines, periodicals and newspapers lineage 
amounting to approximately $100,000. 

Wide publicity has been given to the thought. of 
jewelry, silverware, watches and precious stones 
on the stage, through the screen and fashion shows, 
and by manuscript supplied to public speakers. 
Articles have been supplied to the weekly and 
monthly trade papers covering sales suggestions, 
publicity articles on the campaign, publicity articles 
and photographs reproducing some of the work 
carried on by the Association. Monthly birthstone 
stories have been distributed to 500 newspapers, 
to the trade papers and to many jewelers. It may 
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be of interest to note some of the articles released 
by the Association: 


“The Bride and Her Wedding Silver.” 

“The Summer Bride.” 

“New Effects in Garter Buckles.” 

“Jewelry Fashions for Men.” 

“Fashions in Men’s Jewelry.” 

“Story on Diamond Prices Misleading.” 

“Cleaning of Antique Jewelry.” 

Diamond Presented to Prince of Wales. 
Story to Associated Press on jewelry robberies. 

‘Jewels at the Paris Exposition of Arts and 
Decorations.” 

“The Jewelry Industry in the United States.” 

“The Jeweler as an Arbiter of Fashion.” 

“Jewel Display at the Paris Exposition of 
Arts & Decorations.” 

“Precious Stones of the Bible.’ 

“The Charm of Correct Jewels.” 

“Correct Wearing of Jewels’ for American 
Exporter, together with photographs. 

“Choose Your Jewels to Harmonize with Your 
Costume and Personality.” 

“Pacing Father Time.” 


The Association distributed 3,500 Style Bulletins 
and also 1,000 proof sheets to newspapers. 

The Association has been active in stopping propa- 
ganda detrimental to the business appearing in 
newspapers and magazines. It has co-operated with 
writers, furnishing information and material that 
has been the means of a number of interesting 
and constructive stories. There are in the mak- 
ing a story on the pearl, one on precious stones 
and one on jewelry, which it is expected will be 
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CHAIRMAN 
COM MITTEE 


HERBERT L. FARROW, 


early fall. 
Department 
the United 


released by the magazine during the 

Material has been furnished to the 
of Labor on the jewelry industry in 
States; also, to publishers of school books, and 
the Association is at present assisting one of the 
large publishers in securing a writer to supply 
material for a series of books on jewelry and 
kindred articles. 

Thanks of the officers of the Association are 
due various concerns in our industry who have co- 
operated in furnishing authentic material for stories 
and for merchandise used in the fashion shows 
in which the Association has participated. 

The Association has co-operated and assisted both 
the Canadian Jewelers’ Publicity Association, re- 
cently organized for carrying on publicity work 
in Canada which is working on raising a fund for 
this purpose at this time, and the National Jewelers 


Association of England, which is also raising a 
publicity fund. Close co-operation between these 
associations and ours has worked out to the 


advantage of all three. 

It is pleasing to note that both the Canadian 
Association and the English Association have 
adopted the slogan, “Gifts That Last,” and sub- 
scriptions are being solicited from various manu- 
facturers, wholesalers, retailers and’ importers in 
these countries. Both the English and Canadian 
Associations have retained agencies to co-operate 
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with them in raising the funds, and also to 
handle the advertising. 
The Association has supplied several hundred 


jewelers with advertising copy, cuts and borders. 
It has also supplied a number of local associations 
with co-operative advertising copy and layouts, and 
is constantly in touch with the secretaries of 
various trade associations in carrying on its work 
throughout the industry. 

Immediately after the signing of the contract 
with the Millis Advertising Company last August, 
the office prepared a list of all importers, manu- 
facturers, wholesalers and retailers throughout the 
industry, permitting the Millis people to start their 
solicitors out about the 15th of September. The 
Association is constantly working 
people in providing data and co-operating towards 
the success of the campaign. 

We are close on to the minimum 
vided before any investment shall be 
advertising and expect by July 1 to have 
$800,000 minimum in hand. 


amount pro- 
made in 
the 
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The campaign for raising funds has taken a 
considerably longer time than was anticipated. It 
was the expectation of the Millis Agency to have 
this completed by the first of January or February, 
but owing to unforseen difficulties and weather 
conditions, it was not possible to cover the ground 
as rapidly as was anticipated. The many call-backs 
that were occasioned by the trade have had con- 
siderable bearing on this. 

An analysis of the subscriptions to date shows: 











No. Amt. Subscribed 
Retailers ...... 3565 $378,569.98 
Manufacturers. . 615 220,449.52 
Wholesalers 309 81,752.40 
Importers ..... 135 37,033.25 
4624 $717,805.15 


Your consideration is invited to a proposition by 
the Merchants & Manufacturers Exchange of 
New: York, operating the Grand Central Palace, 
offering the Publicity Association to underwrite a 
large jewelry exposition to be held either during 
February or April, 1927, taking in displays of 
manufacturers, importers, wholesalers and retailers; 
also, allied lines, such as machinery, raw materials, 
ore, etc. 

To insure the success of this undertaking they 
ask for the endorsement of the various national 
and local asscciations of the trade, the various 
associations to appoint representatives of their 
organizations to form a committee to have charge 


of the exposition, and to co-operate in securing 
exhibitors. 
The exposition people agree to furnish space 


running from $2.00 per square foot up to $3.00. 
This would include a standard booth, a sign across 
the top 2 feet high, railings on the sides and in 
front, and a floor covering, though it would be 
permissible for the exhibitor to erect a_ special 
booth of his own. 


with the Millis - 
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It is proposed to make the exposition not onl 
for the trade, but highly educational for the m4 
eral public, and the committee will invite all man : 
facturers and cutters to show processes of tide 
facture wherever possible. The exposition to be 
open to the public from two o’clock until ten-thirt 
and the balance of the time to the trade. Motion 
picture films will be provided, showing the various 
processes of the mining of diamonds, on through 
the various stages to the finished piece of jewelry: 
also, the development of the pearl from the shell 
to the finished article. They would provide a 
lecture room on each floor where illustrated lec. 
tures and moving pictures could be displayed dur. 
ing the day and evening, depicting the manufac. 
turing of jewelry, silverware, watches, etc, His. 
toric exhibits of antique jewelry and silverware 
would be given a prominent place in the €Xposi- 
tion. This would include the history of ¢lock. 
making, showing the earliest methods of time-keeping 
down to the present day. A style revue would be 
put on each afternoon and evening. 

The fullest protection by special police would 
be provided the exhibitor against loss. 

The exposition company plans to have a special 
committee tender to President Coolidge in the 
name of the various organizations an invitation 
to serve in the capacity of Honorary President and 
to invite the Président and Mrs. Coolidge to open 
the expcsition, and expects to have the Governor of 
New York and the Governors of the several sur. 
rounding states in attendance at a special New York 
night. Each exhibitor and jeweler will be given 
a season pass to the exposition. The exposition 
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WHITING, OF THE 
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CHARLES A. 


company also proposes to give the Association one- 
third of the net receipts. 

This company has promoted and financed suc- 
cessfully—and most of them yearly—The National 
Exposition of Power & Mechanical Engineering, 
the International Flower Show, the Chemical In- 
dustries Exposition, the Hotel Men’s Exposition, 
the Paper Industries Exposition and many others, 
and feels fully qualified to successfully handle 
the proposed jewelry and silverware exposition. 

Respectfully submitted, 


Joun Drake 
Executive Secretary. 


Chairman Coffey then explained the gen- 
eral situation as to the organization of the 
committee in charge and said that it was 
necessary to place the organization on 4 
basis that would give it the confidence and 
support of every member of the industry, 
no matter what branch he belonged to or 
what section of the country he resided m. 
He offered a number of recommendations, 
the first of which was that steps be taken 
to make the selection of this committee m 
future by a plan in which every part of the 
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trade had voice. He recommended that an 
advisory council of 50 or more as represent- 
ing the 21 branches of the industry and the 
yarious sections of the country be appointed 
to determine from year to year on the per- 
sonnel of the executive committee number- 
ing 20 who will have actual charge of the 
work. The executive committee, he said, 
should represent properly the retailer, 
wholesaler, the manufacturer and the im- 
porter and from this should be appointed a 
small contact committee to work with the 
advertising agents in mapping out the cam- 
paign. He also urged a proper finance com- 
mittee be selected not only to audit the 
finances but to arrange the budget, take care 
of investments, etc. 

The chairman went into detail in regard 
to the contract under which the advertising 
and publicity work will be carried out and 
showed that this is one of the most favor- 





EDGAR M. DOCHERTY, FINANCE COMMITTEE 


able contracts from a trade standpoint that 
had ever been entered into in matters of this 
kind. 

Before the general discussion took place, 
letters were read from H. C. Larter and 
B. J. Doyle, who were unable to be present 
but who expressed their views as to the 
work that should be done by the committee. 

The first question taken up was as to the 
trade council that should select the execu- 
tive committee in the future, and on this 
question the members unanimously supported 
ihe suggestion of the chairman. It was 
finally decided that a committee of five be 
appointed by the chair to give careful study 
of the various divisions of the trade and 
from the leaders of these divisions, in the 
various sections of the country, to select 
the names of 100 such leaders who would 
be asked to act on this general council. It 
was understood that all the industries enter- 
ing into the jewelry business were to be rep- 
resented in proportion to their importance. 

The next question to be acted on was the 
appointment of an advertising committee and 
it was finally decided to limit this to three, 
this committee to have the advice and sug- 
gestion of a committee on plan and scope 
numbering seven, of which the chair should 
be one and which would contain represen- 
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tatives of the retailers, wholesalers, manu- 
facturers and importers. The advertising 
committee as selected at the meeting con- 
sists of Fred Gruen, chairman; Charles A. 
Whiting and Conrad Brotherly. 

It was then decided that there should also 
be a finance committee of three members in 
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accordance with the chairman’s suggestion, 
those appointed being H. L. Fanow, of 
Carter Gough & Co., Newark, N. J., chair- 
man; Edgar A. Docherty, of Wm. C. Green 
Co., Providence, and Aaron V. Frost, of 
Black, Starr & Frost, New York. 

Greenbaum, Wolff & Ernst were appointed 
general counsel for the organization and it 
was decided to take up the question with 
counsel as to whether the organization, 
which is now a Missouri corporation, should 
be re-incorporated in one of the eastern 
States. It was also decided to have the 
by-laws revised and re-written under the 
advice of counsel in order to incorporate 
the action carried out at this meeting. 

Suitable action was taken on the death of 
Mr. George J. Hess, a late member of the 
executive committee and a committee on 
resolutions appointed to express the senti- 
ment of the committee. 

It was the sense of the meeting that as 
soon as the first $800,000 of the fund now 
being raised was assured that the finance 
committee authorize an appropriation and 
the advertising committee arrange to go 
ahead immediately with the campaign in 
order that the work may be started in time 
to benefit the jewelry trade during the 
Fall business. Chairman Gruen, of the 
advertising committee, said that the plans 
would be taken up immediately with the 
advertising agents so that there would be 
not a minute’s delay in putting them into 
operation when the amount was reached. 

After the morning session had ended 
about 1.30 Pp. M., most of the members 
adjourned to an informal luncheon at which 
the matters relating to the publicity cam- 
paign were generally discussed. It was the 
sense of the committee expressed at this 
luncheon almost unanimously, that as soon 
as the first $800,000 of the fund has been 
collected that an “honor roll” containing the 


69 


names of all subscribers and the amount 
subscribed by each be prepared by the com- 
mittee and sent to all members and sub- 
scribers of the association. 








Lessons of the 1925 Paris Exposition 





FR, CHOES of the great Paris world’s fair 

of last year should surely reverberate 
for quite a while yet. Temporary praise 
and criticism expressed during the course of 
the “show” are never conclusive. Digested 
comments are now appropriate. In La 
Perle, January issue, appears a copy of the 
views of the art critic Yvanhoe Rambosson 
taken from the magazine “Comoedia.” We 
append a few sentences: 

“In the goldsmithing competition several 
artists already noted consecrated their 
mastership to the occasion, mostly col- 
laborators for the leading goldsmithing 
manufacturers. It also permitted several 
young men, pupils of different schools of 
applied art, to become known. It revealed 
artists who had never had a chance of a 
test in their goldsmith’s works, such as 
the Dunaime brothers, who had, till then, 
applied their fine talents to the bronze in- 
dustry. It must be mentioned, and this is a 
real eulogium for the participants, that 
almost all the objects presented were per- 
fectly executable; but little beyond current 
technique of the art of goldsmithing. One 
cannot too urgently recommend to the artists 
to bear in mind the possibilities of easy 
realization. * * * 


“The condition in the program that inter- 
dicted all reminder of ancient styles was 
very generally observed; but, in a large 
number of designs one found again: the in- 
fluence of the two artists who, in the last 
few years, have contributed most happily 
in rejuvenating the art-of goldsmithing: 
Georg. Jensens and Jean Puiforcat. * *. * 
It is also due to these artists that we owe 
a return to such precious material as lapis 
lazuli and amber in which the color blends 
so happily with that of silver. Without 
copying their predecessors quite a large 
number of exhibitors were, and rightly, in- 
spired by their leadership. Most of the de- 
signs were conceived in a spirit of simplifi- 
cation. After the abuse of ornamentation 
seeming to make abundance its value and 
under which outline disappeared, a fatal re- 
action might be produced. ; 

“Every creator should be penetrated with 
this idea in goldsmiths’ work, as in all the 
other arts; a work must answer to its 
destination and the satisfying of this 
exigency is in itself an element of beauty. 
* * * In the spirit of their promoter, the 
great competition in designs and models 
organized by the Chambre Syndicale the 
aim was to place the artists before the in- 
dustrials susceptible of realizing their con- 
ceptions. We believe this has been attained 
in large measure.”—C. W. C. 








Charged with being one of those who 
smashed the window of the J. Howard Buck 
jewelry store, S. Union St., Harrisburg, 
Pa., recently, and stole a number of articles 
on display, a man 20 years of age was 
arrested in Westchester. The robbery 
occurred April 2. 
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Boston Jewelers’ Club Holds Annual Outing 











Nantasket Shore Resort Scene of This Year’s Gathering—Baseball Game and 
Other Athletic Events Features of the Day—Prizes Awarded at Shore Dinner 














Boston, Mass., June 17.—A _ different 
shore resort—Nantasket instead of Pember- 
ton—a different approach by boat or auto- 
mobile, a longer journey down the harbor 
by several miles for those making the trip 
that way, different scenery, and above all a 
list of games and sports on a prearranged 
schedule with prizes worth winning—all 
made a big, zestful difference to the Spring 
outing of the Boston Jewelers’ Club yes- 
terday. 

For years the boys have been going to 
Pemberton, a pearl of a place for pleasure, 
but robbed of some of its novelty and 
“punch” by many annual visits. Not that 
the jewelers cannot get fun out of anything 
or nothing, but it certainly facilitates lots 
not to have to extract it all out of thin air. 

Yesterday, furthermore, there was always 
that ‘“What’s new? What’s next?” curios- 
ity that captures interest and keeps it from 


sagging. So that all the way through, until 
the very last drop of delight had been 


drained and the paddle steamer had sirened 
and shuddered its way to its moorings at 
Rowe’s wharf near midnight, was interest 
sustained at high pitch. 

A baseball game started the ball rolling, 
with Frederick Hollister megaphoning more 
humor out of it than anyone could imagine. 
As umpire he kept everyone reeling with 
laughter. At every play he put “reverse 
English” on all his decisions, which would 
have made it impossible for even the Swat 
King to hit a homer. A ball was a strike, 
a strike a ball. If a batsman hit a ball out 


of the ground, which was frequent, he also 


hit himself out. It was not the batsman 
who could hit the bull of Durham frame 
plank on the porterhouse steak, but the one 
slinging the most “bull,” who won the loud- 
est applause. 

“Flies” there were in plenty, but most of 
them were almost caught on the roof of 
automobiles flying by, and windshields be- 
came perilously near being turned into sprays 
of flying glass. Many batsmen fanned the 
air, but the air was frigid enough without 
it. One or two gave a fine imitation of 
Father Time making a long, low, rakish 
sweep with his scythe as the ball flew high 
over their heads. Knowlton of Worcester 
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was cute as “Casey at the Bat.” 

The fielding was fair, although the longish 
grass sometimes made it a game of “Puzzle 
Find the Ball.” Frederick Hollister always 
rose to the emergency, however, by having 
another sphere up his sleeve, or rather, 
pulling one out of an enormous pocket. 

Five exciting innings ended in Everett 
Hardy’s team winning, 2 to 1, thanks chiefly 
to his fine curves. Miller’s nine, however, 
might have made a draw with a little more 
luck. Here is the lineup: Captain, Hardy, 
p.; Clancy, c.; Kipp, 1b; Pessolano, ss; 
Moser, lf; Hamelburg, 2b; Katz, 3b; Cox, 
rf; captain, Miller, 2b; Gurian, ss; Read, 


1 b; Wyman, c.; Steeves, lf; Bird, 3b; 
Stanton, p; Gregor, cf; Haufman, rf. 
What’s next? The three-legged race. 


This was run in heats, all hotly contested. 
Jimmy Parks got them all off to a good 
start, with his “One, Two, Three, Go!” 
through a megaphone. Some bit the dust 
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right away, other took a tumble half Way 
down the course, some lost their check books 
or love letters on the way, but in the final 
Lawton and Smith romped home. Here are 
the entrants as they lined up to the barrier: 
Lawton and Smith, Pessolano and Gorman 
Cox and Steeves, Miller and Hardy, Wy. 
man and Moser, Clancy and Kipp, Bohn 




















FREDERICK HOLLISTER, UMPIRE 


and Harber, Blakney and Reagan, Stanton 
and Read, Glaser and Hamelburg, Miller 
and Wilson. In the final these three couples 
hopped or hobbled off: Stanton and Read, 
Reagan and Blakney and Lawton and Smith, 
with the last two named breasting the tape 
easy winners. 














GROUP OF OFFICERS, MEMBERS AND GUESTS WHO ATTENDED THE ANNUMBT] 
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What’s next? The Pipe Lighting -Con- 
test. Pick up your tobacco tin at the start, 
run half way down the course, gather your 
clay pipe, at the end sit down, pick up your 
box of matches, light your pipe, and puff 
it all the way back to the winning: post. 
This race furnished more surprises than 
any other. Some of the older boys were so 
eager to win that they fell down. So high 
wag the wind that the speediest couldn't 
light their clay pipes. Evidently they were 
not, Irish. One or two forgot to fill the 
bowls. 

The contestants were: Sanger, Eman- 
uels, Milan, Woodsome, Higgins, Grutch- 
field, Clancy, Miller, Bohn, Read, Cox, 
Parks, Church, Blakney, Kaufman, Katz, 
Hardy, Reagan, Wyman, Gurian, Glaser, 
Steeves, Moser. The winners: 1, Blak- 
ney; 2, Clancy; 3, Read; 4, Reagan. All, 
however, had one prize each, a clay pipe. 

What next? The Bag Race. Every con- 
testant blindfolded with a huge violet-col- 
ored paper bag over his head and face. The 
goal was a tree 20 yards distant. Every- 
one had to make a blind stab for it. One 
man’s sense of direction was so unusual that 
he groped his way at right angles toward 
the ocean instead of the elm. Here are the 
men who couldn’t look where they were go- 
ing and so lost touch with their objective, 
although one or two came near barking 
their shins or noses against the tree: Jack- 
son, Powers, Stanton, Kipp, Read, Hardy, 
Clancy, Cox, Blackinton, Evans, Drew, Wil- 
son, Donelan, Poblentz, Steeves, Freedman, 
Gorman, Rockman, Milan. The last-named 
kept on the trunk line and worked his way 
to victory. 

What’s next? The balloon Race. In- 
flated spheres, all colors of the rainbow, had 
to be spanked or kicked toward a tree 20 
yards distant. Most of the balloons came 
to an explosive end, much to the delight of 
a little boy and girl who gathered in the 
wreckage, Grutchfield, Rockman, Miller, 
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O’Donnell, Grutchfield, Rockman, Miller, 
Moser, Ashe, Wilson, Gorman, Hardy, Read, 
were the ‘competitors. Most of them went 
on “a bust.” In the finals Miller piloted his 
balloon to first place, Grutchfield second. 
What’s next? Quoits. This was the 
longest contest and evidenced that the jewel- 
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Housman, Allsback, Ormond, Milan, Grutch- 
field, Kipp, Jackson, Clancy, E. Hardy, 
Powers, Cox, Steeves, Poblentz, Reagan, 
Gregor, Smith, Donelan, Gorman, Freed- 
man, Ingersoll, Alberts pitched well, but 


not quite close enough to encircle the prize. | 


Kipp (of the Gorham Company) and Jack- 











THE MEN WHO MADE THE OUTING A SUCCESS 
Left te right—H. R. Kerr, Ben Wyman, Arthur Kelley, Pres. Cole, Peter Ratzkoff, Ciarles O. Housman 


ers, at least some of them, are as expert 
with steel rings, as they are in casting the 
more precious circles. Several made ring- 
ers. All of them acquired stiff, sore mus- 
cles. Blackinton, Quanstrom, Drew, Evans, 
Ashe, Hollister, Higgins, S. G. Blackinton, 
Stanton, Read, E. Wyman, Wilson, Kelley, 





son alone made rings around all comers and 
carried off the trophy. 

These games lasted almost up to the mo- 
ment for the menu to be presented. The 
camera-man, however, interrupted long 
enough to take a panoramic picture of the 
grouped jewelers. Then everyone pulled for 











TING OF THE BOSTON JEWELERS’ CLUB, HELD AT NANTASKET SHORE RESORT 
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the shore dinner which was. served in the 
main dining hall of the Atlantic House. 

At the head table with President Cole 
were James S. Blake, F. R. Hollister, E. A. 
Bigelow, James H. Parks, Ben Wyman, 
W. L. Stone, Albert R. Kerr and Frank 
Cram. An orchestra marched the jewelers to 
their places at the tables. The waiters filed 
in-with steamed clams, chowder, lobster, 
chicken, salad, ice cream and coffee, Al Kerr 
distributed cigars and everybody sang, 


whistled and otherwise added to the racket 
which almost dinned to inaudibility the jazz, 
popular airs and marches which the orches- 
tra saxaphoned, trumpeted and tromboned 
upon the smoke-filled atmosphere, or lack 
of air. 

After shouting the company into compara- 
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to President Cole, Secretary Kerr and the 
directors for their large part in making the 
outing one of the most successful and en- 
joyable in the 39 years of the club’s 
life. 








WHITTEMORE CASE APPEALED 





Bills of Exception to Method of Trial of 
Condemned Jewelry Bandit Gang 
Leader Filed 


Battimore, Md., June 19.—A battle to 
save the life of Richard Reese Whittemore, 
26, master mind of the Whittemore “mob” 
of bandits who for many months preyed on 
New York jewelers, was begun here today 





WINNERS OF THE BALLOON RACE—LEFT TO RIGHT, MESSRS. MILLER, GRUTCHFIELD AND HARDY 


tive silence for a few minutes Jimmy Parks 
presented the prizes as follows: 

Baseball Game—Miniature bats and balls 
given by the club. 

Three-Legged Race—Two cigar holders 
by R. Blackinton & Co. 

Pipe Lighting Contest—Pipe by Shreve, 
Crump & Low, box of cigars, by Norling & 
Bloom. 

Quoits—Clock by Seth Thomas Co. 

Bag Race—Enamel clock by President 
Cole, leather bill folder by A. Stowell Co. 

Balloon Race—Ash trays, silver mounted, 
by Hodgson, Kennard Co., belt and buckle 
by Chapin, Hollister Co. 

Two extra prizes were awarded by Smith- 
Patterson Co., and I. Alberts, namely, ciga- 
rette case, gold mounted, and fountain pen 
and pencil. 

Messrs. Parks, Kelley, Wyman, Ratzkoff 
and Housman headed the committees having 
charge of the various contests. Much praise 
is due to them for the strenuous work they 
put into making the competitions so keenly 
interesting. Thanks also are to be accorded 


when Whittemore’s counsel, Edgar Allan 
Poe, filed bills of exception to the method 
of trial. Whittemore, found guilty of first 
degree murder in the slaying of R. H. Holt- 
man, has been sentenced to hanging by 
Judge Eugene O’Dunne after the desperado 
was found guilty by a jury. Mr. Poe, 
former attorney general for Maryland and 
one of the most distinguished lawyers of 
the State, filed three bills of exception which 
will send the case to the Maryland Court 
of Appeals. 

In a case two years ago when Louis 
Cohen, East Baltimore jeweler, was slain in 
a daring hold-up, four convictions of first 
degree murder were obtained and Claude 
Dobbs and T. J. Foran were sentenced to 
death. This case was taken to the Court of 
Appeals on more than one hundred bills of 
exception and the accused youths were 
granted a new trial. They were found guilty 
and thereafter were sentenced to life im- 
prisonment. 

The exceptions filed by Mr. Poe will be 
argued within a month before the highest 
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court of the State, Mr. Poe appearing for 
the convicted man and Herbert R. O’Conor 
State’s Attorney for Baltimore for the State 
One of the exceptions is based on the refysaj 
of Judge O’Dunne to allow counsel for the 
defense to question a juror on his occupation 
The second exception was for Judge 
O’Dunne’s refusal to permit a challenge for 
cause in the case of Charles W. Stump, g 
prospective juror, who on examination, ad- 
mitted that he knew Robert H. Holtman 
for a number of years. Holtman was killed 


‘by Whittemore when the bandit escaped from 


the State prison. 

The third exception was to the action of 
Judge O’Dunne in allowing the State to 
challenge a juror when the jury box was 
full, and after Mr. Poe had exhausted ali 
20 of his peremptory challenges. 








An Important Tariff Guide 


Sixty-four years as a publication marks 
the 1926 edition of the Custom House Guide, 
just published. Recognized as an authori- 
tative and complete information book of its 
kind, accomplished through an inexhaustible 
search for and a thorough knowledge of cus- 
toms and shipping needs, today it is found 
indispensable for the efficient conduct of cus- 
toms, import and export business and their 
allied fields. It will be particularly interest- 
ing to our importers of gems, jewelry, 
watches and kindred lines. 

The United States customs tariff, with 
aif corrections to date, is published in this 
edition, with a special alphabetical index of 
20,000 cotnmodities, showing paragraph num- 
bers, rates of duties, Treasury decisions and 
abstracts, etc., arranged by customs authori- 
ties for official use and its _ publication 
authorized by the Collector and the Con- 
troller of Customs at the Port of New York 
and the Treasury Department at Washing- 
ton, a complete and authoritative compila- 
tion. 

The 1926 edition contains a complete re- 
view of each principal port in the United 
States, Porto Rico, Virgin Islands, Philip- 
pine Islands and Canada, giving the customs, 
port and trade officials, limits, descriptions, 
port charges, marine data and facilities of 
each port, in addition to a classified business 
directory of representative warehousemen, 
customs and ship brokers, exporters, import- 
ers, banks, railroads, steamship lines and 
agents, etc., in each port, thereby covering 
thoroughly the entire import and export 
field. 

The recognition of the Custom House 
Guide as an American institution of customs, 
import and export reference has been gained 
within the past few years through its world- 
wide circulation. The 1926 edition has 1,400 
pages, 5 x 7%4 inches, map insert. The price 
is $5 postpaid. It is published and may be 
obtained from the Custom House Guide, 
Custom House, New York. 








The front window of the Swope Jewelry 
Co., 524 Wabash Ave., Terre Haute, Ind., 
was broken one morning recently and sev- 
eral pieces of jewelry taken. The piece of 
marble used in breaking the glass was 
brought to police headquarters. No trace 
of the burglars has been found by the police. 
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T@ONVENTION WEEK PLANS 


Philadelphia Jewelers Arranging Details 
for Entertainment of Visiting Delegates 
During Week of Aug. 8-14 


PHILADELPHIA, Pa., June 22.—Philadel- 
phia’s committee, representing the manufac- 
turers, wholesalers and retailers, has prac- 
tically arranged all details for the entertain- 
ment of the visiting jewelers from all over 
the United States who will be here during 
the week of August 8-14 for three conven- 
tions representing the industry—the national 
wholesalers, national retailers and the Penn- 
sylvania retailers. At the meeting last 
week of the committee with Bartley J. 
Doyle presiding, financial reports were re- 
ceived and: outlines -of the ‘entertainment 
plans were: gone over. ‘ 

Because’ of: the Sesqui- Conciente? Exposi- 
tion, which will be in full bloom during the 
jewelers’ convention week, the problem of 
entertainment for the visiting jewelers, their 
wives and other relatives, is a much more 
dificult one than that for the average con- 
vention. The multiplicity of events at the 
exposition or in connection with it, makes 
the task of the program arrangers a hard 
one for it is realized that many of the dele- 
gates will naturally wish to see as much of 
the exposition as possible. To meet this 
feeling and so arrange things that there will 
be good attendance at the sessions of the 
three associations, while at the same time 
giving the delegates a full opportunity to 
visit the exposition and enjoy its various 
sights is the’ problem facing the local com- 
mittee and officials of the three associations 
who have the task of arranging the pro- 
grams for the business sessions. 

The business sessions problem, however, 
is being deferred for the present by the local 
committee, which has been centering its 
efforts on the entertainmient features. Funds 
enough have been subscribed by the local 
jewelers, manufacturers, jobbers and _ re- 
tailers to permit of an extensive and enjoy- 
able series of entertainments both for the 
delegates and their womenfolk. 

The tentative program as outlined before 
the committee provides for all tastes and 
will take into account the fact that the 
Sesqui, being a great educational, instruc- 
tive and patriotic affair will be taken advan- 
tage of as part of the entertainment of the 
delegates. It also was taken into considera- 
tion that while the convention of the Penn- 
sylvania retailers is the first one to be held, 
August 9 and 10, being its dates, the ma- 
jority of its members will remain over for 
the annual gathering of the A. N. R. J. A,, 
thus including them in the entertainment 
program of the latter body. 


As arranged the program leaves Monday 
evening, the opening day of the State re- 
tailers’ convention, free, permitting the dele- 
gates to go anywhere they wish. So far 
as possible all the sessions of all three bodies 
will be held in the forenoons thus giving 
the delegates the afternoons and evenings 
away from sessions. 

On Tuesday evening will come the first 
formal entertainment of the week in the 
form of a “smoker,” vaudeville, buffet lunch 
and a display of jewelry. This will be held 
on the Bellevue-Stratford roof and arrange- 
ments will be made to have this one of the 
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best ever enjoyed by jewelers at a gather- 
ing. The star feature is expected to be a 
jewelry display, including the ‘Million 
Dollar Girl,” who will be a well known 
actress either on the legitimate or movie 
stage who will wear that amount of jewelry 
as she stands on a revolving stage arranged 
in the center of the garden. Other brilliant 
displays of jewelry will be made by selected 
mannequins and this feature of the evening 
is certain to interest every jeweler. Music 
will be present and an informal dance will 
follow the displays. 

Wednesday evening will be left open for 
the delegates to go where they wish. On 
Thursday evening will come another big 
affair when the jewelers and their relatives 
will attend in a body the gigantic music 
festival to be -held in the municipal stadium 
at the- Sesqui grounds. Thousands of 
trained voices’ and a huge and splendid 
orchestra are to take part in this festival, 
which will be a thoroughly enjoyable one 
for the jewelers. These two events are 
expected to cover the entertainment needs 
of the delegates. Meantime the women- 
folk will not be neglected. In fact the 
committee is providing special trips and 
entertainments for them in addition to these 
of Tuesday and Thursday evenings. 

Tuesday afternoon a special committee of 
the Philadelphia jewelers will take the wives 
and other women relatives of the delegates 
on a patriotic trip to Valley Forge where 
they can see the spot where Washington’s 
cold and ragged army spent a Winter of 
hardship while the British were enjoying 
themselves in Philadelphia. The party will 
have luncheon at Valley Forge. Wednes- 
day noon the ladies will be taken to Cam- 
den across the new Philadelphia-Camden 


bridge and visit among other places the | 


Camden plant of the Campbell Soup Co., 
where they will bé shown the processes of 
making that dish on a mammoth scale and 
be tendered a luncheon during their stay at 
the plant. 

Thursday noon a trip through John 
Wanamaker’s great department store with 
luncheon there is on the schedule. 

Wives and daughters of local jewelers 
will be organized to take care of the visiting 
ladies and it is expected the program for 
the latter will be a thoroughly enjoyable 
one while at the same time leaving them 
plenty of time for Sesqui visits at their own 
instance. 

Arrangements are being made to provide 
automobiles for these various trips and to 
provide in every way for the comfort and 
entertainment of the ladies as well as for 
the “mere men.” 








The late William R. McHenry, prominent 
in business at Hornell, N. Y., as a jeweler 
for many years, left a personal estate “in 
excess of $10,000” and real estate “in ex- 
cess of $10,000” according to a will offered 
for probate in the Circuit Court at Hornell, 
recently. Edward, William and Merrill Mc- 
Henry are given the bulk of the estate with 
the proviso that they pay to the mother and 
widow the sum of $125 monthly from the 
rental of the real estate. Mr. McHenry 
willed $1,000 to the First Presbyterian 
Church with the understanding that it was 
to be invested and held in trust and’ the 
proceeds turned over to the trustees. 
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DENY BUYING WATCHES . 


Three Men Under Bail Bonds on Charges 
of Buying Part of Loot Taken from 
Trunk Belonging to American 
Watch Case Co. 


Three men accused of buying part of the 
loot taken in the robbery of a trunk-belong- 
ing to the American Watch Case Co., New 
York, were arrested recently and - after 
pleading not guilty to indictments were re- 
leased in bail. The arrests were brought 
about through the efforts of Richard C. 
Murphy, counsel for the Jewelers’ National 
Crime Committee in co-operation with the 
Pinkerton National Detective Agency. _ 

Recently information was brought to Mr. 
Murphy by a man now under suspended 
sentence that he could purchase wrist 
watches at about one-sixth of their value. 
Recalling the robbery in which the trunk 
belonging to the American Watch Case Co., 
containing watch movements -worth $22,000 
was stolen by a thief who switched checks, 
Mr. Murphy employed the information to 
obtain some of the watches. The Pinkerton 
agency was immediately notified by Mr. 
Murphy and a man was assigned to assist the 
informant. 

A few days after the information was 
received, the informant brought two men to 
285 Madison Ave., where the Jewelers Na- 
tional Crime Committee has its offices. 
Detective Majewski, of Lt. Oliver’s: Fence 
Squad, was on hand and immediately placed 
these men under arrest. They described 
themselves as Armond Gardonyi and Sig- 
mund Zeisler. The former, it is claimed, 
had in his possession 59 watch movements 
which were identified by Mr. Oppenheimer, 
of the American Watch Case Co., as having 
been in the trunk which was stolen. Zeisler, 
according to the police, told Detective 
Thomas E. Dowling that he had purchased 
the 59 watch movements from a Maurice 
deSedle, of the Sixth Ave. Jewelry Ex- 
change. deSedle was immediately placed 
under arrest. 

Shortly afterwards Mr. Murphy had the 
witnesses appear before Assistant District 
Attorney Hastings and the three defendants 
were thereupon indicted, on charges of 
criminally receiving stolen property. When 
arraigned, all three men pleaded not guilty 
and Zeisler and Gardonyi were released in 
$5,000 bail each. deSedle was later given 
his liberty on $20,000 bail. The indictment 
against these men was filed on June 10 and 
charges that they criminally received 52 
watch movements worth $20 each, one worth 
$10, three worth $18 each and three others 
valued at $32 each, all belonging to the 
American Watch Case Co. . 

The trunk containing the watches and 
watch cases, belonging to the American 
Watch Case Co., was stolen last month upon 
its arrival in Providence, R. I. An investi- 
gation developed that the trunk checks had 
been switched and that the salesman for the 
watch case concern received a trunk con- 
taining nothing but newspapers. The rifled 
trunk was later found in a room in the 
Providence-Biltmore Hotel, Providence. 











The G. H. Ross Jewelry & Optical store 
will be opened on S. Main St., near Forest 
Ave., Fond du Lac, Wis. 
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FIRE IN FACTORY BUILDING 





Sprinkler System Effective in Checking 
Spread of Flames When Blaze Starts 
in Plant of Teller Optical Co., 
Providence, R. I. 


ProviDENCE, R. I., June 19.—What nar- 
rowly escaped being a holocaust of the worst 
kind occurred a few minutes after 12 o'clock 
this noon, when a fire broke out, following 
an explosion, on the top floor of the five- 
story brick factory building at 80 Clifford 
St., owned by the Ostby & Barton Co. and 
occupied by concerns identified with the 
manufacturing jewelry industry. 

Only the fact that it was Saturday, when 
the shops close for the week at noon, and 
that the majority of the employes from the 
several plants had left, or were hurriedly 
leaving for the day, there would probably 
have been a number of casualties. As it was, 
more than 100 persons, many of whom were 
young women, were driven from the build- 
ing, two women and a man being so severely 
burned that they were taken to the Rhode 
Island Hospital for treatment. 

The fire broke out in the plant of the 
Teller Optical Co., starting in a barrel of 
waste and sweeps, but because of the cellu- 
loid used in the factory, the entire shop was 
almost instantly enveloped in flames. The 
fire department was quickly on the scene, but 
the sprinkler system had extinguished the 
flames. Water flooded the lower floors caus- 
ing considerable damage to stock, tools and 
machinery in the several establishments. The 
total damage will amount to several thousand 
dollars, it is estimated. 

Most of the employes in the building had 
left before the fire started, but upwards of 
100 others were driven hurriedly out when 
the sprinkler system began to operate, flood- 
ing the building from roof to cellar, and the 
optical workers came rushing downstairs. 
The Teller Optical Co. occupied the entire 
fifth floor; the W. A. H. Wells Findings 
Co., Inc., manufacturers of jewelers’ findings, 
the entire fourth floor; the T. Quayle & Co., 
manufacturing jewelers, the third floor; the 
Armbrust Chain Co., the second, and the 
J. M. Farr Co., manufacturers’ supplies, and 
the John C. Brady Co., electro-platers, the 
first floor. 

The persons burned were Miss Mabel 
Macon, of Maple Ave., Riverside, whose 
father and grandfather were connected with 
the jewelry industry, the latter having been 
a member of the old-time manufacturing con- 
cern of Messler & Macon; Miss Lena Te- 
trault, of Hospital St., this city, and Irenee 
Heanault, of Crawford St., Arctic Centre, 
all employes of the Teller Optical Co. They 
were in a distant corner of the shop when 
the flames burst out and were burned in try- 
ing to reach the exit. All the other em- 
ployes were nearer the stairs and so were 
able to leave without going through the fire. 
There were 30 men and some 20 women in 
the shop at the time. 

The fire is reported to have started in a 
barrel containing sweepings from the floor 
of the plant, and contained fragments of 
celluloid, which is used to a great extent in 
the manufacture of frames. It is reported 
that just before the fire started a slight ex- 
plosion was heard and workers say they saw 
clouds of smoke issuing from the barrel in_ 
which the fire is believed to have originated. 
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This was immediately followed by a flash 
and the entire place was in flames. 

Workers on the lower floors, who were 
just coming out of their respective places 
of employment, were unaware of any dan- 
-ger until the optical workers came rushing 
down the stairways. There was no shout- 
ing, pushing or undue excitement, but every- 
one hurried for the street, the numbers in- 
creasing as each floor was reached. Every- 
one, even the three who were severely 
burned before leaving the optical shop, was 
able to make their way out of the building 
unassisted. The injured ones were accom- 
panied by officials of the concern who at 
once gave them into the hands of the medi- 
cal corps that accompanied the firemen in 
response to the alarm. The trio were found 
to have been badly burned about the face, 
head and upper parts of the neck and arms 
and, although retained at the hospital for 
treatment, were not considered in a danger- 
ous condition. 

Louis J. Teller, one of the proprietors of 
the Teller Optical Co., told the police that 
he was in charge of the shop at the time of 
the fire. He said that the firm’s rule against 
smoking in the shop because of the inflam- 
mable character of the materials used, was 
strictly enforced, but that someone had evi- 
dently thrown a match into the rubbish can 
as they were about to leave the place, and 
that this had caused the explosion. 

According to Capt. Francis J. Carney, of 
Precinct 5, who directed the police investi- 
gation, the plant was in an unusually order- 
ly condition, and apparently every possible 
care had been exercised to prevent fire from 
the inflammable materials used. The Bureau 
of Fire Prevention will begin an investiga- 
tion on Monday to determine the circum- 
stances under which the fire started, and 
will endeavor to attempt to determine 
whether the barrel in which the fire started 
was so located as to block the way to exits 
from the plant and so became a cause of the 
burning of the three employes. 








Exports of Platinum During April 


WasuineTon, D. C., June 19.—Figures 
just announced by the Department of Com- 
merce show that during the month of April 
platinum valued at $70,055 was sent out from 
this country. Of this amount $54,179 repre- 
sented platinum ingots, sheets, wire, alloys 
and scrap, while the remainder of $15,876 
was the value of the manufacturers of plati- 
num, except jewelry, exported during the 
month. 

The figures showing the amount and the 


countries to which the metal was_ sent 
follow : 
Ingots, Sheets, Manufacturers 
Wire, Allovs of Platinum 
and Scrap Except Jewelry 
ee aie: ie ie. 
Countries Oz. Troy Value Oz. Troy Value 
MEMAT issu cawee 1 $26 
United Kingdom 1 39 oe Fise 
ee eee 15 1,858 43 $4,057 
MIGKIOD <566055.5 2 190 wets ae 
Maen Sceutew ss are es 2 200 
Argentina ..... er 5s 113 11,619 
eee os 15 206 sac 
Japan, inc. Chos. 476 51,860 
<a ee 510 $54,179 158 $15,876 








S. Koski has moved from Aberdeen, to 
Seattle, Wash. 
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MUST SERVE LIFE SENTENCE 





Illinois Supreme Court Voids Governor's 
Action in Commuting Sentence of Ira D, 
Perry, Bandit, Who Killed 
Chicago Jewelers 


Cuicaco, June 19.—The highest court in 
the State has branded Governor Small’s 
action in freeing Ira D. Perry, Jr., convicted 
murderer, as illegal. The Supreme Court 
has nullified the governor’s act and ordered 
Perry confined in Joliet penitentiary. 

Perry had been convicted by a jury of 
murdering William H. Shaller, store man- 
ager for W. F. Lehmann, at 3357 W. North 
Ave., during a hold-up on Feb. 17, 1921. He 
and his partner also confessed to the firing 
of the shot that killed Paul Loberg, in his 
jewelry store on Milwaukee Ave., the week 
before Christmas, 1920. Perry had received 
a commutation of sentence from Governor 
Small in July, and had been paroled on 
Oct. 31, 1925, by the State Pardon and Par- 
ole Board. 

The Supreme Court held that the gover- 
nor had no right to change the crime for 
which a felon had been convicted. The 
commutation, therefore, was unlawful, and 
of no effect, it was ruled, and by the decision 
Perry must serve the life sentence for 
murder. 








Rewards Offered for Conviction of Sneak 
Thief and Recovery of Diamond 
Stolen in Chicago 


Cuicaco, June 19.—The Pinkerton Na- 
tional Detective Agency representing the 
Jewelers Security Alliance of the United 
States has sent notices to the police de- 
partment of various cities as well as the 
diamond dealers, manufacturing, wholesale 
and retail jewelers and pawnbrokers an- 
nouncing rewards aggregating $600 for the 
arrest of the thief and the recovery of an 
exceptionally fine Jager diamond weighing 
5.72 carats and valued at $6,300 which was 
stolen from a Chicago jewelry house, 
May 17. 

The thief had requested the jeweler to 
show him a diamond to be set in a pearl 
pin wnich he displayed, and while the 
jeweler was securing the stone from a num- 
ber of diamond papers, the thief extracted 
one paper containing the stone for which 
the reward is offered. 


Of the rewards offered the Jewelers Sec- 
urity Alliance is offering $100 for the arrest 
and conviction of the thief, while Lloyds 
of London is offering $500 for the recovery 
of the diamond. 

The man who stole the gem is described 
as follows: “Age, 35 years; height, 5 ft. 
10 inches; weight, 160-170 Ibs., dark sallow 
complexion; long face; large prominent 
nose; deep set eyes; dark side burns; ap- 
parently a Russian Jew; spoke with a slight 
accent; wore large gray fedora hat, and 
light gray suit; well dressed.” 

If the diamond in question is offered to 
any reader of THE JEWELERS’ CiRcuLaR he 
is urged to immediately notify the nearest 
local office of the Pinkerton Detective 
Agency by telegraph or telephone and also 
to notify the organization and the local police 
should the thief above described be operating 
in his neighborhood. 
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¥g Annual “Scramble” of 24 Karat Club a Big Success 











Members and Guests of New York Jewelers’ Social Organization Make Merry 
at New Jersey Shore Resort 














“Aj! Aboard” shouted John (Watchful) 
Sherwood and when he was sure that 
everybody had scrambled aboard the Sandy 
Hook boat which left Pier 10 at the foot of 
Cedar St., North River, at 9 o'clock yester- 
day morning, he gave the signal and the 
2th annual outing of the Jewelers 24-Karat 
Club of New York was under way. This 
year the “Bard of Maiden Lane” decided on 
a “Scramble” as he called it instead of using 





FRANK T. SLOAN, PRESIDENT 


the time worn word, “outing,” and he con- 
tributed a number of scrambled verses de- 
scribing the various events. These were 
published in the program for the annual 
holiday of the members of the club. 


The fun started with the guessing game 
on the way down to Atlantic Highlands and 
“scramblers young and = scramblers old, 
scramblers shy and _ scramblers _ bold, 
scramblers fat and scramblers thin” were 
hard at work with a series of cut-out let- 
ters which, when properly arranged, spelled 
the names of different kinds of gems. 
Four of the contestants made 100 per cent. 
scores in this event and it was decided to 
give them another list in order to determine 
the winner of the contest. 


Then came the scramble for the special 
cars which were attached to the Central 
Railroad of New Jersey express and the 
ride along the ocean front to West Long 
Branch with Scrambler William (Jewelry) 
Ward in charge of the gathering and the 
band adding its part to the merry affair. 

Arriving at North Long Branch, every- 
body was ready for another scramble for the 
street cars but no cars were waiting and the 
jewelers marched to the entrance to Pleasure 
Bay. Then Edward (Harmony) Dean lined 
up his forces behind the band and the jewelers 
marched to Price’s Hotel and the first real 
scramble of the day was under way, with the 


serving of cool beverages under the general 
supervision of Scrambler William (Imperial) 
Rosenfeld. One change from the usual 
routing of the outing this year was the fact 
that the dinner was served quickly after the 
arrival of the members of the club instead 
of a light lunch of sandwiches, followed by 
a number of field sports prior to the time 
for the big dinner. Clams and _ lobsters, 
chicken and the waffles and all the other 
good things that go to make a real shore 
dinner were quickly in evidence and 
Scrambler Frank (Tsar) Sloan, president of 
the club, saw that everybody was happy and 
that there was plenty of everything for all. 

Once the dinner had been served, the 
ancient and honorable scramble for the 





MELVILLE UNTERMEYER, CHAIRMAN OUTING 
COM MITTEE 


quoits course started with Daniel (Ringer) 
Price in charge of this event. 

Other events which followed on the pro- 
gram included the scrambled golf tourna- 
ment in charge of Fred (Assayer) Crosel- 
mire. Wooden mallets and large rubber 
balls were used over the course on which 
certain trees were marked, the object of the 
game being to hit the various trees in the 
least number of strokes. 


The scramble for the president's cup was 
one of the big features of the outing and 
in this event a large target painted in vari- 
ous colors representing the different grades 
of gold from 24 to 6 karat was set up and 
the contestants were supplied with five darts 
colored to match the various colors on the 
target. The prize cup went to the member 
of the club who showed the greatest skill in 
throwing the darts. Matt (Captain) Strat- 
ton was in charge of this event. 

Next came the scrambled fishing event 


75 


and the number of expert fishermen who 
contested for the prize under the supervision 
of Fred (Credit) Backus was an indication 
that there are many nimrods in the club. 
Six men were allowed to fish at a time and 
the fish were numbered to make it possible 
to determine the winner. 

Then followed the scrambled dice tourna- 
ment and the scrambled aero contest, large 
colored dice being used in the former event 
and in the aero contest paper cones were 
strung on strings and had to be fanned from 
the starting to the finishing point. Then 
came the scramble for home and the end of 
a perfect day. 

The outing committee consisted of Mel- 
ville Untermeyer, chairman; Fred C. 
Backus, P. J. Coffey, Sigmund Cohn, Fred 
A. Croselmire, Edwin H. Dean, S. H. Mam- 
luck, Daniel Price, W. I. Rosenfeld, J. W. 
Sherwood, Matthias Stratton and W. J. 
Ward. 

The sports committee was composed of 
the following: Matthias Stratton, chair- 
man; Fred C. Backus, P. J. Coffey, Sig- 
mund Cohn, Fred A. Croselmire, Edwin H. 
Dean and S. H. Mamluck. 








“THE PEARL PAGODA” 





Exhibit in Japanese Building at Sesqui- 
Centennial Attracts Much Attention 


PHILADELPHIA, Pa., June 22.—What looks 
like several million dollars’ worth of pearls 
gleam and shimmer on and in the Japanese 
building at the Sesqui-Centennial Exposi- 
tion and the “Pearl Pagoda,” as the building 
has been termed, is attracting more than 
usual interest on the part of visitors. A 
number of Philadelphia jewelers also have 
been looking over the building and although 
they know that the pearls are of the Jap- 
anese variety, they still are astonished at 
the rich and dazzling effects produced by the 
pagoda. 

The “pagoda” is a miniature building 
tucked into one corner of the Japanese sec- 
tion of the Palace of Foreign and Civic 
Participation and of. Fashion. It is five 
stories high and is covered with mother of 
pearl and ornamented with platinum and 
pearls, one of them in the center of the 
pagoda being 13.2 grams in weight. The 
entire structure is three and one-half feet 
high and it is stated that 48,500 pearls of 
varying sizes were used in its construction 
and ornamentation. 

Real rubies, diamonds and other precious 
stones are on view in the exhibit of the 
London jewelers in the same building and 
the jewelers from Britain are now in full 
charge of the completed booth where the 
costly stones are displayed. Special arrange- 
ments have been made for guarding these 
jewels. 

The wonderful display of emeralds from 
Ceylon is also on view but the full exhibit 
has not been arranged as yet. A full de- 
scription of these stone exhibits will appear 
later. 








Funeral services for Lewis Brown, a 
jeweler at Peoria, Ill, who died June 8, 
were held June 10 at the Arcadia Presby- 
terian Church with the Rev. James Benson 
preaching the funeral services. The burial 
was in Springdale Cemetery. 
































































































HOLD BIG OUTING 





Members of Staff of International Silver 
Co., Gather at Saybrook Point, Conn., 
for Annual Field Day 


MERIDEN, Conn., June 21.—Three hundred 
and fifty-four members of the force of the 
International Silver Co. gathered at Say- 
brook Point, Conn., Saturday, to partake 
of the festivities arranged by a special com- 
mittee appointed by that company when the 
International tendered its annual outing to 
officers of the company, directors, managers, 
superintendents and male office employes. 

The festivities started at 10 o’clock in the 
morning with the arrival at Saybrook of 
the representatives of 17 plants in Connecti- 
cut, one plant in Florence, Mass., the Chi- 
cago and New York stores. Clam chowder 
was served which was followed by a base- 
ball gare with the employes club team of the 
International in opposition to Saybrook, won 
by the former by the score of 10-1. Inci- 
dentally, this is the ninth consecutive win 
for the Insilcos, as they are known, in as 
many games. The team has met Connecti- 
cut’s best and still holds an unbeaten record. 

While the game was in progress, a trap 
shooting contest was held in another part 
of the ground. An interesting spectator of 
these activities was George H. Wilcox, 
Meriden, president of the company, who 
walked around the grounds congratulating 
the men for fine plays when watching the 
baseball game and for fine shots when 
watching the trap shooters. Another spec- 
tator present was George D. Munson, of 
Wallingford, Conn., first vice-president of 
the company. 

Fifteen acts of vaudeville were presented 
to the silverworkers in the form of an open 
air circus with surroundings typical of the 
sawdust ring. The men were in hilarious 
spirit and enjoyed the program as shown 
by the abundance of their applause. This 
did not conclude the entertainment, however, 
for when dinner was served, an orchestra 
furnished music with Phil Lauttenbach, of 
New Haven, as comique in general. Phil 
had the men singing from the moment they 
entered the large dining hall at the Pease 
House until the last course was served. 

After dinner, President Wilcox, acting as 
toastmaster of the afternoon, said that on 
behalf of the company he welcomed the men 
to the outing and asked that they authorize 
the sending of a telegram to George H. 
Yeamans, treasurer of the company, who 
with his family is passing a vacation in 
‘Florida. 

President Wilcox introduced the principal 
speaker of the afternoon, Daniel A. Reed, 
congressman for Dunkirk, New York. 
Congressman Reed, an athlete of note, used 
for his subject: “Let’s All Pull Together.” 
During the course of his discussion he said 
that much depended on teamwork and he 
was satisfied that the success of the Inter- 
national Silver Co. was gained by the spirit 
of teamwork existing between employer and 
employe. 

Among those present was Roy C. Wilcox, 
son of the president, noted all over Connecti- 
cut for the outdoor activities he sponsors. 
As president of the Meriden Sportsman's 
Association, Roy, as he is affectionately 
known by all that come in contact with him, 
is responsible for the stocking of streams 
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with fish and the woods with game. At the 
outing he was busy with his moving picture 
camera, taking scenes of interest. 

Other notables present were “Tony” 
Murray, salesman for Factory H; Frank 
W. Thompson, on the road with the same 
brand of silverware; William Griener, who 
sells for Factory E, as does Leo McDer- 
moot, who was also present. Others well 
known in silverware business present in- 
cluded F. P. Combier, lately appointed 


assistant manager of William Rogers Mfg. . 


Co., and still manager of the Canadian plant 
known as Factory H. C., and Horace C. 
Wilcox, another son of the president. 








National Jewelers Board of Trade Warns 
Against Changing Text of “Memorandum” 
as Generally Used by the Trade 


The National Jewelers Board of Trade 
last week sent out to its members an impor- 
tant letter on the subject of the wording of 
memorandum agreements which read as 
follows: 

June 18, 1926. 
“To Members: 
, RE: GOODS ON MEMORANDUM 


“Tt appears that some houses in the 
jewelry trade have deviated from the regu- 
lar memorandum clause which has _ been 
recommended for many years by the Na- 
tional Jewelers Board of Trade and that 
such houses have so modified the clause they 
are using it as to possibly change the entire 
status of liability. For example, certain 
jewelers are found to use the following 
clause: 


“*THE UNDERMENTIONED Goops ARE 
FOR YoUR EXAMINATION, AT Your RISK 


AGAINST Loss, FIRE, BURGLARY OR 
THEFT. NONE OF THEM ARE SOLD, 
Nor Doers THE TITLE HERETO PAss 


UNTIL AFTER WE HAvE BEEN APPRISED 
oF YouR SELECTION AND HAveE REN- 
DERED A BILL OF SALE THEREFOR.’ 

“The National Jewelers Board of Trade 
calls the attention of the entire industry to 
the fact that under any such clause certain 
American insurance companies claim that 
the jeweler consigning the merchandise can- 
not recover under his insurance policy in 
the event of a loss arising out of fire bur- 
glary or theft, while the merchandise is in 
the hands of the consignee. In other words, 
the use of such a clause may put the con- 
signor in a position where he looks to the 
credit responsibility of his consignee. 

The National Jewelers Board of Trade, 
therefore, condemns the practice of thus 
modifying the general memorandum rela- 
tionship which has been consistently fol- 
lowed by the jewelry industry for many 
years past and particularly cautions mer- 
chants who use such ‘modified clause to 
realize fully that by the use of such modi- 
fication they are no doubt excluding them- 
selves from the benefits of their insurance 
policies and limiting themselves solely to 
the credit responsibility of their intended 
customers. The board of directors and 
general counsel accordingly recommend as 
best for the entire industry, the following 
memorandum clause which has been in such 
general use for many years following a long 
and careful study of the subject: 


“The goods described and valued as 
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below are sent to you for examina- 
tion, remaining (our or my) prop. 
erty and subject to (our or my) 
order and shall be returned te 
(me or us) on demand. 
“Respectfully, 
“NATIONAL JEWELERS BOARD OF TRADE, 
“By F. C. Backus, Secretary,” 








ALLEGED CROOKS CAUGHT 





Two Negroes Charged with Robbing Spring. 
field, Mass., Jewelry Store Arrested 
by New York Police 


Two negroes charged with sawing their 
way into the jewelry store of John H. Lynch, 
at 127 Bridge St., Springfield, Mass., and 
then ripping open a safe and stealing jewelry 
worth about $24,000 were arrested in New 
York last Sunday by detectives attached to 
the safe and loft squad. One of the negroes, 
it is claimed, has confessed and it is reported, 
has told the police that he received his train- 
ing in safe cracking from Leon Kraemer, 
one of the Kraemer brothers, who have 
been sentenced to Sing Sing for 40 years, 

The first negro arrested gave his flame as 
Edward Turner, and in his confession, he 
named C. W. Worthy, as his accomplice. 
According to Turner’s alleged confession, he 
entered the Lynch jewelry store on June § 
where he ripped open the safe with a sec- 
tional “jimmy” more commonly known as a 
“can opener.” He told the police he gained 
entrance to the store by sawing a hole 
through the roof. 

It was through a woman’s keen memory 
that the prisoners were identified. She re- 
called a man coming into the store in 
Springfield just before and just after the 
burglary, to purchase postal cards. He 
seemed to have some difficulty in making a 
selection and as a result, Miss Pauline Huot, 
who is employed in the store had a good 
opportunity to get a look at the man. He 
examined many cards but finally selected 
one which suited him. After the robbery, 
she recalled her visitor and gave a descrip- 
tion to the police. The pair were finally 
traced to New York and on Sunday were 
arrested by Lieutenant Richard Fennelly and 
Detectives Vincent A. Hastings and William 
A. Fyffe, of the safe and loft squad. 

A cigar dealer, who is located on Lenox 
Ave., was also arrested following the con- 
fession of Turner and is accused of buying 
the stolen jewelry for $2,400. The cigar 
dealer denies that he had ever seen the man 
before and so far the police have been 
unable to find any of the jewelry. 








The Artus Bag Co. is the name of a co- 
partnership consisting of Leon Datz, 873 
Stebbins Ave., the Bronx, and Herman 
Weiner, 8723-24th Ave., Brooklyn, recently 
started in business. Mr. Datz was formerly 
employed by leading bag manufacturers for 
17 years and Mr. Weiner was formerly 
secretary and general sales manager for Van 
Ultra, Inc., 585 Broadway, a direct to con- 
sumer concern. He was also with Knauth, 
Nachod & Kuhe, New York, as auditor. 
The concern handles a line of imported 
headed bags and also imported and domestic 
fabric bags, making a specialty of mounting 
and repairing beaded bags and fabric bags. 
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A NARROW ESCAPE 





Providence, R. I., Retail Jeweler and Family 
in Automobile Accident on Boston 
Post Road 


ProvipeNce, R. I., June 19.—Arthur 
Schefflan, retail jeweler at 154 Washington 
St., this city, accompanied by his wife and 
three-year-old daughter, and the former’s 
prother-in-law, S. M. Webbia, a retail 
jeweler of Boston, narrowly escaped death 
last Sunday afternoon when their automobile 
was completely demolished by crashing into 
a telephone pole on the Boston Post Road, 
four miles south of Saunderstown, R. I. 

The party were returning from Narra- 
gansett Pier, where they had been spending 
the day, and the accident occurred when Mr. 
Schefan’s machine was crowded off the 
roadway by another machine and ran head-on 
into the telephone pole. The members of the 
party were taken to the first-aid quarters of 
the Narragansett police station and attended 
by Dr. Henry Potter. All of them were suf- 
fering more or less from cuts inflicted by 
flying glass and were shaken up and bruised, 
but fortunately no bones were broken. 

The machine responsible for the accident 
did not stop to see what damage had been 
done, but was driven rapidly away. Mr. 
Scheflan made a complaint to the police, 
who began an investigation. 








Window Smasher Robs New Store of 
Cornish Beck, Inc., Kansas City, 
Mo., and Escapes 


Kansas City, Mo., June 18.—Cornish 
Beck, Inc., successor to Cady & Olmstead, 
which held its formal opening only last 
month, was robbed about 4 o'clock on 
Wednesday morning. Windows of the store 
had been dressed with a display of diamond 
rings, diamond watches and a few pieces of 
semi-precious jewelry, the display being left 
in the window for the night. The robber 
arrived in front of the store in a Ford car 
about 4 o’clock. He got out of the car 
carrying in one hand a paving brick, which 
he hurled through two panes of the plate 
glass inclosing the display windows. 

C. A. Eaton, night watchman for the 
Emery-Bird-Thayer Dry Goods Co., whose 
building is perhaps 60 feet south of the Beck 
store, and the night watchman for the Jac- 
card Jewelry Co., next door but one to the 
south, were on duty at the time. Eaton said 
he saw the bandit arrive but that he was too 
far away to get out on the street in time to 
give pursuit. The Jaccard watchman did 
not see the robber, he said, but told the police 


that he had heard the brick smash the two. 


windows. He did not investigate at the time. 

No estimate on the value of the goods 
Stolen has been announced by the firm, al- 
though it is likely the loss will run into 
four figures, considering the high standard 
of jewelry which was being displayed. 

The bandit was obviously well acquainted 
with quality and value of various gems and 
jewelry, since he took only the expensive 
Pieces, such as wrist watches heavily set 
with diamonds and rings set with diamonds 
of good quality and large size. Several 
pieces containing semi-precious stones, each 
said to have been worth about 50 to 75 
dollars, apparently had not been molested. 
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Everything in the windows which was of 
appreciable value, however, was taken in 
the robbery. 

Only one man is thought to have parti- 
cipated in the crime, although another may 
have been driving the car and waiting for 
the window smasher to finish the job in 
hand. No clew to the identity of the bandit, 
or bandits, has yet been discovered. 

Clem J. Simon, manager of the store and 
an associate in the firm of Cornish Beck, 
Inc., said that the loss of both the jewelry 
and of the plate glass windows was covered 
by insurance, though he declined to place 
any estimated value upon such losses. 

The window smashing this week was but 
the most recent one of several which have 
been perpetrated in a similar manner in 
jewelry stores, or their windows during the 
past year or more. In fact this was the 
third time the same store has had display 
windows smashed, one robber having pre- 
viously smashed one of the windows to 
obtain a few strands of imitation pearls. 
The Cravens Diamond Shop, which was 
robbed twice, and the Clem B. Altman store 
are among the other retail jewelry estab- 
lishments which have been robbed in this 
manner in recent months. 

Only two or three of the window smash- 
ing thieves were ever apprehended in con- 
nection with any of the several robberies. 








Imports of Platinum and Allied Metals 
During April 

WasuHincTon, D. C., June 19.—Figures 
just compiled by the Department of Com- 
merce, showing the imports of platinum and 
allied metals during April, indicate that the 
value of iridium brought in during that time 
was $14,679, while osmium and osmiridium 
imported amounted to 545 troy ounces valued 
at $72,217. The rhodium and ruthenium 
received here from other countries was worth 
$9,344, while the amount of palladium 
brought into this country reached 671 troy 
ounces worth $37,770. The value of grain, 
nugget, sponge or scrap reached $518,120. 
Ingots brought here were valued at $126,352. 

The figures showing the imports by coun- 
tries are as follows: 


Ingots, 
Ores of Plati- bars, sheets 
num Metals Grain Nug- _ or plate, 


(Platinum 


Countries Content) or Scrap % in. thick 
Frame oo scs rar 36 108 
i ei oa 26 er 
United King... rare 2,892 506 
CANAEE: 50.60% ears 49 
MexiCO= ....... ios 1 oad 
Colombia .... ee 2,360 468 
AsatrAhe 3.36005. ae 4 ae 
pr S&S. Ais. Ss aa 
Total Quantity... 5,368 082 

52 


1, 
Total Value... $518,120 $126,35 








Thieves broke the front window of the 
Boner jewelry store at 225 Main St., Evans- 
ville, Ind., early Saturday morning, June 19, 
and stole jewelry valued at more than $600. 
The theft was discovered by employes of a 
morning newspaper on their way home from 
their work. A portion of a brick had been 
hurled through the plate glass window. Loot 
included eight diamond rings, three wrist 
watches, two pocket watches, a knife and a 
woman’s beaded bag. 


gets, Sponge not less than 
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Death of W. T. Vogler 


WInsTon-SALEM, N. C., June 19.—Wil- 
liam Theodore Vogler, founder of W. T. 
Vogler & Son, retail jewelers, died Satur- 
day, June 3, at his home, corner Cemetery 
and Church Sts., at the age of 82. Mr. 
Vogler, who was one of the pioneer busi- 
ness men of this city, had been in declining 
health for some time and death was not 
unexpected. 

He was born in Salem, Oct. 5, 1843, and 
obtained his education in the local schools. 
At the close of the Civil War he took over 
the jewelry business of his cousin, the late 
E. A. Vogler, located on S. Main St. That 
store was originally established about 1800 
by John Vogler, father of E. A. Vogler. 
The store was operated on S. Main St. 
until 1879 when Mr. Vogler moved to 
N. Main St. in front of the present Zinzen- 
dorf Hotel. He stayed at that location 
until 1902 when he moved to the present 
store which is at the corner of 4th and 
Liberty Sts. 

Mr. Vogler was one of the original stock- 
holders of the old Wachovia Bank and was 
a director of that institution until his death. 
He was also a promoter of the old Roanoke 
& Southern Railway, a predecessor of the 
Norfolk & Western R. R. of today. He 
was a commissioner of old Salem before it 
was incorporated with Winston under the 
present name. 

On Aug. 13, 1867 Mr. ‘Vogler married 
Johanna Catharine Mack, who died in 
August, 1924. 

Mr. Vogler is survived by his son, Henry 
E. Vogler, who continues to operate the 
store. 








Business Troubles 





G. A. Schmidt, Lawrence, Mass., has 
assigned to Henry F. Collins. 

An involuntary petition in bankruptcy has 
been filed against F. E. Palmer, Orange, Va. 

An involuntary petition in bankruptcy has 
been filed against F. G. Lienemann Co., Inc., 
Pittsburgh, Pa. 

An involuntary petition in bankruptcy has 
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been filed against the Townsend Jewelry 
Co., Moultrie, Ga. 

C. F. Paige, Vancouver, Wash., has 
assigned for the benefit of creditors to Geo. 
H. Butterfield, Mohawk building, Portland, 
Ore. 

The business of Jules Mandel, Passaic, 
N. J., has been closed and there is a notice 
of attachment on the door. Suit has been 
started by the landlord for non-payment of 
rent. 
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New Jersey Jewelers Meet at Seaside Resort 








National President Brotherly Guest of Honor at Annual Convention at Asbury 
Park—President Tack Re-elected to Lead State Association for 12th 
Time—Business and Social Sessions Much Enjoyed 

















Aspury Park, N. J., June 21.—With the 
election of 20 new members, the re-election 
ot most of their officers, and the adoption 
of resolutions reaffirming their support for 
the national publicity campaign, the New 
Jersey Retail Jewelers’ Association ended 
the two-day convention at the Coleman 
House tonight. 

Jean R. Tack, of Newark, was re-elected 
president for the 12th time. The new list 
of officers for 1926-1927 includes: W. P. 
Walsh, Passaic, first vice-president ; William 
Baird, Jersey City, second vice-president ; 
C. W. Bowman, Somerville, third vice- 
president; C. A. Lund, East Orange, fourth 
vice-president; A. W. ar Asbury 
Park, fifth vice-president; A. J. Jaeckle, 
Jersey City, treasurer, and Richard P. Hart- 
degen, Newark, secretary. - 

The trustees consist of the icue. with 
the added names of J. S. Wheeler, Salem, 
and P. J. de la Reussile, Red Bank. Conrad 
J. Brotherly, president of the American Na- 
tional Retail Jewelers’ Association, retires 
as a member of the board of trustees. 


In_an address at the morning session: Mr. > 


Brotherly said $722,000 had already been 
contributed to the national publicity cam- 
paign, and of this sum the retail jewelers 


--ef the country have subscribed more than 


all the-other branches of the jewelry indus- 
try combined. “Why,” he demanded, “should 
any man be allowed to be a free rider?” 
The jewelers were profoundly impressed by 
his talk. As a result of it one of them an- 
nounced that he would increase his subscrip- 
tion four times. 

About 100 North Tececy jewelers, many 
of them accompanied by their wives, met at 
the Coleman House porch yesterday after- 
noon, then motored to Deal Inn for the 
annual shore dinner and _ entertainment. 
There were 200 at this dinner and about 150 
at tonight’s banquet. Several New York 
jewelers were present, 17 coming down from 
the Bronx association. 

As usual the Sunday night dinner was a 
frolic, with Richard P. Hartdegen announc- 
ing, and such entertainers as Tex Morrisey 
and Company from the Strand Roof in New 
York; Marya Kozlow the toe dancer, in 
gorgeous costumes and clever dances; Swan 
Wood, the acrobatic contortion dancer from 
the Winter Garden; William Kusack, song 
leader, and Leo Arands, who had charge of 
the Paul Whiteman orchestra on _ the 
Leviathan, pianist. 

Mayor E. C. Hetrick, of Asbury Park, 
gave his 12th annual address of welcome to 
the jewelers at tonight’s banquet at the 
Coleman House, and Rev. Dr. W. W. Giles, 
of East Orange, delighted them again with 
an address of inimitable humor. Several 
cabaret entertainers including Ruth Wells 
and Belle Gannon performed. There was 
general dancing between the specialties. 

The serious business of the convention 
began this morning at 10 o’clock and con- 
cluded promptly at 5 this afternoon. Presi- 


dent Tack omitted the usual address of the 
president “because the work of the year is 
reviewed by the committee chairmen.” For 
the same reason Richard P. Hartdegen, the 
secretary, gave an informal report instead 
of the complete minutes of the association. 
“Up until two years ago,” Mr. Hartdegen 
said, “the reports of the secretary have 
constituted a recital of every detail of the 
meetings of the preceding year.” He re- 
read the resolutions adopted at the 1925 
convention and gave a summary of new 
‘policies inaugurated since that time. 
“During the year we have called six meet- 
ings,’ he reported. “Really they were 





JEAN R. TACK, RE-ELECTED PRESIDENT 


executive sessions but everybody is welcome 
and they have been well attended by mem- 
bers of the association. The first important 
action taken was the resolution on publicity 
in all cases of hold-ups or convictions for 
jewelry thefts. The action of the New 
Jersey Association was widely discussed in 
the press. 

“Our second important resolution was on 
the elimination of the excise tax; the third 
was the discussion and expression of opinion 
of the association on men’s engagement rings. 
The subject was widely discussed and many 
were opposed to an attempt to popularize 
the engagement ring for men. The secretary 
suggested it be discussed in this meeting. 

“The fourth resolution to be adopted was 
in regard to the State Assembly bills, 345 
and 346, concerning the regulation of the 
itinerant vender and transient merchant. 
Both bills were defeated. These measures 
were particularly important to Atlantic City. 
Our fifth action, taken at a recent meeting 
concerned the listing of anniversaries and 
merchandise to be used in that list. 

“The membership committee has been con- 


* Bloomfield Ave., Caldwell ; 
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ducting a drive for members and appointed 
George Busch, Jr., of Passaic, as field secre. 
tary. He has obtained 60 new members anq 
has revived four who have not paid dues 
since 1922.” 

Carl A. Lund, of East Orange, chairman 
of the membership committee, reported the 
names of 19 additional applicants for mem. 
bership who were unanimously elected, They 
are: Morris Kohn, 1 Broad St.; Michael 
Kohn, 831 Elizabeth Ave., and Jesse Stein, 
172 Ist St., Elizabeth ; L. D. Matteo, 342 
Max Rosen, 336 
Jackson Ave.; A. Streifer, 196 Jackson 
Ave.; J. Bell, 300 Jackson Ave., and H, A. 
Ross, 2870 Boulevard; Jersey City ; George 
R. Winton, 510 Orange St., and Castelberg’s, 
837 Broad St., Newark; Al Ginsberg, 18] 
Main St., Orange; Henry H. Cheren, 708 
Main Ave., Albert Koentsler, 689 Main 
Ave., Passaic; Peter J. McCarron, 9 Hamil- 
ton St., Paterson; Francis J. Clancey, 6 


_Main St., East Orange, and Louis Minahan, 


Washington St., Morristown. John J, 
O'Hare, of 325 Arlington St., Jersey City, 
was elected an associate member. 
Two.-committees were appointed at the 
norning session. The committee on resolu- 
tions consisted of William P. Walsh, Pas- 
saic, chairman; George J. Busch, and Theo- 
dore Frost, Newark. The nominating com- 
mittee was made up of L. J. Rad, West New 
York; Henry Aurnhammer, Newark, and 


szmblex Loeb, Newark. 


ADDRESS OF PRESIDENT BROTHERLY, OF THE 
i ae oe % 

Mr. Brotherly, the speaker at the morning 
session, was introduced by Mr. Tack as the 
man who has done more for the jewelry in- 
dustry than any other individual in the United 
States. 

“Tt is a great deal of satisfaction,” the 
national president replied, “to be received at 
home, where a prophet is usually without 
honor, as I have been received the country 
over. 

“We have in the United States 20,000 re- 
tail jewelers. Of this number, 5,000 are 
affliated with the jewelers’ associations. 
Only a limited number take an interest in 
trade associations, in spite of the fact that 
this organization has saved them $25,000,000 
this year in the one item of tax. A New 
York banker told a banking group recently 
that membership in trade associations today 
js a measure of intelligence. Since bankers 
realize this, isn’t it time that jewelers roused 
to the importance of trade affiliation, instead 
of leaving all the work to fellows like Jean 
Tack and others? 

“Since the tax has been removed we have 
been obliged to fight against its restoration. 
A few months ago we went down to Wash- 
ington to oppose a recommendation from the 
United States Chamber of Commerce for a 
new tax which would be levied against 
jewelry. The corporations are organizing to 
fight corporation taxes, and the tax commit- 
tee sees a need to substitute other taxes.” 

In describing the progress of the national 
publicity campaign, Mr. Brotherly said New 
York importers and manufacturers had been 
slow to support the drive. “The quota of 
New York State,” he reiterated, “is $701,000. 
Of this sum, $160,000 has been subscribed 
and we have spent in New York more time 
in soliciting than in the entire United States 
otherwise. If this movement succeeds, and 
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it will, everyone connected with the jewelry 
industry will share equally in the increased 
business. Why should any man be allowed 
to be a free rider?” 

The afternoon program included addresses 
by R. W. Hicks, secretary of the Greeting 
Card Association on “The Benefit of a Greet- 
ing Card Department in the Jewelry Store” ; 
Alexander Vincent, secretary of the Sterling 
Silversmiths’ Guild’ of America, on “Prog- 
ress in Sterling Silver,” the question box and 
adoption of resolutions. 

Mr. Vincent’s address dealt chiefly with 
the importance of co-operation. In a coun- 
ry of 110,000,000 employed people, having a 
monopoly of the gold supply of the world, 
he considered business conditions stable. 

Mr. Walsh, reporting for the resolutions 
committee, recommended additional liability 
insurance, the wearing of jewelry by jewel- 
ers, support for the publicity campaign and 
an authoritative definition of the word “per- 
fect” as applied to diamonds. 

These resolutions were adopted: 


Resolutions 


That we felicitate our National Fresident, Con- 
rad J. Brotherly; Secretary A. W. Anderson and 
other national officers for their conscientious devo- 
tion to the duties of their respective positions, 
and for the successful and constructive progress 
their administration enjoys. 


* * * 


We again endorse the work and thank the officers 
of the Jewelers Security Alliance for protecting 
our safes and show windows; and the National 
Jewelers’ Fire Insurance Co. and National Secretary 
“Andy” Anderson, its secretary, for giving us fire 
insurance at a saving of 40 per cent., and plate 
glass and automobile insurance at a saving of one- 
third. 

* * - 

Resotvep: That we endorse the work of the Horo- 

logical Institute of America for better watchmaking. 


* * 


ResoLvep: That we commend the policies of the 
jobbing houses and manufacturers who realize the 
value of restricting their distribution to the retail 
jewelers who carry this merchandise in stock. 

* * * 


Resotvep: That we urge each jeweler present to 
strive earnestly to arrange a regular weekly or 
monthly meeting with the jewelers of his home 
town for ‘a better understanding of their difficulties 
and correcting them, and for planning to make folks 
think jewelry and desire to own it for their great 
happiness and success and service. 

* * * 


Whereas: We feel that the jewelry industry is 
sadly in need of stimulation, and that an apprecia- 
ble increase in our business can be secured only 
by a constant and persistent appeal made to the 
American buying public through national publicity; 
and, 

Whereas: The publicity program and the fund- 
raising campaign of the National Jewelers’ Pub- 
licity Association have been frequently endorsed at 
meetings and conventions of organizations within 
the different branches of the trade; and, 

Whereas: We heartily approve and commend the 
generous financial support of our fellow retailers 
in helping to fulfill their obligations under resolu- 
tions adopted at conventions of the American Na- 
tional Retail Jewelers’ Association to facilitate the 
publicity movement; be it, therefore, 

Resotvep: That we bring the importance of the 
speedy culminaticn of the fund-raising campaign 
to the attention of the trade as a whole, and urge 
all those engaged in it to now support the cam- 
paign financially, while the solicitors are in their 
localities; and, be it further 

Resotvep: That we ask all branches of the 
jewelry industry whose representative associations 
or leaders have endorsed this movement to mini- 
mize the ccsts and time involved in the canvassing, 
by completing their subscriptions without delay 
and by lending all possible aid to the solicitors, 
that this endorsed and ratified movement may 
eventuate in the launching of the first national 
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publicity in periodicals in time to stimulate the 
1926 Christmas business. 


* * * 


RESOLVED: That we congratulate the Sterling Sil- 
versmiths’ Guild on their wonderful accomplish- 
ments, and promise our utmost effort and support 
in maintaining their plan. 

* * * 


REsoLveD: That we thank the Elgin National 
Watch Co. for its splendid advertisements which 
are callling attention of Americans to the value of 
the jeweler and his wate; and-all other national 
advertisers doing the same. We thank most highly 
the national sterling silver manufacturers for their 
co-operative advertising as planned to spend 
$300,000 within the next three years for solid 
silver advertising. We are also grateful to them for 
their plans for reducing the number of new silver 
patterns which each make is producing. 

* * * 


RESOLVED: That we thank for past labors, and 
urge on our national asscciation and the Jewelers 

















R. P. HARTDEGEN, SECRETARY 


Board of Trade, the speedy passage of a fair 
platinum stamping law. 
* * * 

RESOLVED: That we deplore the recent trend of 
shirt manufacturers to make shirts with bone but- 
tons on the cuffs because bone: cuffs do not add 
dignity or beauty to men’s dress, and it deprives 
the makers and we sellers of plate gold and silver 
links of a just and needed revenue, and we urge 
them to desist from this practice at once because 
they will thereby lose nothing for themselves and 
only grant to us our just rights. 


* * * 


Resotvep: That we ask the American National 
Retail Jewelers’ Association to continue their study 
of burglary insurance, notifying the membership 
of the hest available policies, and to constantly 
strive to secure better burglary policies. We also 
urge that the National Association take into con- 
sideration a blanket policy similar to Lloyd’s, 
which would cover fire and burglary and other lia- 
bility insurance. 
* +. 

Resotvrp: That in view of a growing. sentiment 
as evidenced in several recent magazine articles 
and in actions by “Truth in Advertising’? clubs, 
we think it a proper time for action by an authori- 
tative body, and therefore suggest to the American 
National Retail Jewelers’ Association that they 
definitely define for the guidance of all the in- 
dustry, just what is meant by the word “perfect’’ 
as it is applied to a diamond. 

* * * 


Reso.vep: That we thank the ladies for their 
charming presence, and we strongly urge that the 
jeweler start the wearing of jewelry at home, by 
adorning his wife and daughters with appropriate 
jewelry, his table with solid silverware, and his 
mantel with clocks—things which add so much to 
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the charm and happiness and sentiment and service 
of the American home—as an example to others. 
* * * 


Resotvep: That we pledge our support .to the 
movement for popularizing men’s engagement 
rings. 

The question box discussion dealt with 
methods of combatting unfair competition, of 
diamond appraisals, and of “plunder mer- 
chandise.” 

Mr. Tack told of a situation which had 
been brought to the attention of the associa- 
tion. The proprietors of undesirable stores 
have been reported as selling goods to cus- 
tomers and sending their customers to a con- 
federate store to have the “bargains” ap- 
praised. The confederate overvalues the 
stones, and these stores, it is said, depreciate 
the gems of other merchants. Such a situa- 
tion, Mr. Tack said, has been developing in 
Newark. 

The jewelers applauded the statement of 
Mr. Vincent that sterling silver manufactur- 
ers will issue only one new pattern, each, 
every two years. 

Mr. Brotherly departed this afternoon for 
the North Carolina convention. 








Decoration and Shape 


N his “Principles of Decoration” (Lon- 

don: Chapman & Hall, 1925), R. G. 
Hatton says: 

“Decoration is not something which can 
be done to a form to make the unsightly 
pleasant to see, though it can perform that 
office to a certain extent. It is as much for 
the beautiful plain object, as for the 
awkward plain object. Sometimes, doubt- 
less, when an object is known to be going 
to be decorated, its form is allowed to be 
clumsier in the plain state than it would be 
if it were left plain. That is indeed the 
natural condition of affairs, for shape and 
decoration are to become one.” 








The Stein & Ellbogen Co., wholesale 
jewelers, 31 N. State St. Chicago, who 
added imported gift novelties to their lines 
about two years ago, in the enlarging and re- 
modeling of their quarters in the Columbus 
Memorial building, have provided a special 
display room for showing articles other than 
jewelry, articles suitable for a jewelry store, 
and particularly for a gift department. The 
room is about 16 feet by 30 feet and the 
entrance is from the main room of their 
space. The room is richly carpeted and 
beautifully decorated. On the wall opposite 
the entrance is a mirror about fivt feet wide 
hy 12 feet high, with oval top. On the north 
wall are drapes and oil paintings. Along 
the south side are steel cabinets, beautifully 
enameled with glass knobs on all the drawers 
in which small articles are kept. Display 
cases rest on the cabinets and above these 
are drapes and curtains. The lighting is 
from two elaborate glass chandeliers and 
wall brackets of engraved mirror and brass. 
The walls, cabinets and trim are in pea- 
green enamel. Show cases, display tables, 
in walnut, and ‘overstuffed furniture com- 
plete the furnishings. All the merchandise 
displayed in this room is imported. J. S. 
Stein or Charles Brown, buyers, makes a 
trip to the countries of Europe to make se- 
iections. 
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All the jewelry stores were closed June 17, 
Bunker Hill Day, which is observed as a 
State holiday. 

The Summer schedule has gone into ef- 
fect in several of the stores. Next month 
and August all will close all day Saturday 
each week. , 

Among the visitors in town last week was 
F. A. Walker, of Miami, Fla. He called on 
many members of the trade and received a 
royal welcome. He found that the 57 va- 
rieties of New England weather lived up to 
their reputation of furnishing a surprise 
every few hours. 

E. A. Bigelow and D. C. Percival were 
elected directors at the annual meeting of 
the E. Howard Clock Co., June 15. Other 
officers chosen were: President, Murray 
Cheever ; vice-president, W. J. Elton; secre- 
tary, H. C. Keenan; board of directors, all 
the aforenamed. Mr. Bigelow was for 25 
vears treasurer of the company and Mr. 
Percival is the head of the D. C. Percival 
Co., wholesale jewelers. 

The annual outing of the Washington 
Jewelry Co. was held at Mayflower Grove, 
Plymouth, June 18. It was one of the larg- 
est get-togethers ever held by the company. 
Three buses and a fleet of private cars con- 
veyed the members of the firm, employes and 
their friends and families to the rendezvous. 
The sport program included races and con- 
tests of all kinds, the members of the com- 
pany giving handsome prizes for the winners. 
A jazz orchestra furnished music all the 
afternoon. There was a baseball game be- 
tween employes of the sales department and 
the credit department. Motion pictures were 
taken of the whole event for presentation 
during the Winter months. The outing com- 
mittee consisted of Hy Cassin, Jack Aron- 
son, Tom Shaley and Ted Feinstein; the en- 
tertainment committee, the Misses Rose 
Barsh, Grace Livingston and Beatrice Phil- 


lips. 








Allentown, Pa. 





Ira H. Landes, jeweler, is spending the 
week-end in New York. 

E. F. Schertzinger, the Slatington jeweler, 
and wife are spending several days in Phila- 
delphia. 

Jeweler Harry Rex, N. Ist St., Lehighton, 
is able to be about again after being confined 
to the house for several days with a severe 
cold. 

John MacPherson, the jeweler, who re- 
cently moved into his new store in the Lyric 
Theatre building, is dangerously ill at his 
home, 237 N. 8th St. 

Smith & Sons, who were located at 346 
Northampton St., Easton, Pa., until fire de- 
stroyed Abel’s Opera House some months 
ago, in which building they transacted busi- 
ness, have now moved to 4th St., where they 
have opened a new store. 

The following traveling men are calling 
on the trade in this locality: Mr. Alkin, 
L. H. Keller & Co., Inc.; Norbert Cahn, 
Cahn & Kornbrodt, Inc.; Earl R. Haas, the 
Gorham Co.; Otto Somer, O. J. Somer Co.; 
Charles S. Foose, Non-Retailing Co., and 
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Charles Sweasey, with F. P. Scofield & Co. 
William E. Wetherhold, son of E. H. 
Wetherhold, who is in business with his 
father at 723 Hamilton St., and Miss Lillian 
V. Erich, daughter of Mr. and Mrs. George 
F. Erich, 314 N. 28th St., were quietly united 
in marriage at noon Thursday at the home 
of the bride’s parents. Rev. Simon Sipple, 
pastor of Zion Reformed Church officiated. 
After the ceremony a wedding breakfast 
was served at the bride's home, and the 
newlyweds left on an extended wedding trip. 
They will be at home to their friends later 
in the Summer at their newly built home in 
Muhlenberg Manor. The bride, who is the 
daughter of George F. Erich, contractor, 
was graduated from Allentown High School, 
and from National Park Seminary, Wash- 
ington, D. C. She is well known in tennis 
circles and in 1924 won the women’s singles 
championship in this city. She is well 
known in the younger social circles of Allen- 
town. Mr. Wetherhold, who is the son of 
Mr. and Mrs. E. H. Wetherhold, is con- 
nected in the jewelry business with his 
father. He attended Mercersburg Academy 
and Muhlenberg College, and is a member of 
the Delta Theta fraternity, Masonic Lodge, 
Kiwanis Club and Unco-St. Leger Club. 








Atlanta, Ga. 


TRADE CONDITIONS 


Business has quieted down here following the 
graduation season, but is still very good with most 
firms, many of which are featuring vacation and 
camping goods at the present time with the idea 
of building up Summer sales in this manner. At- 
lanta jewelers are realizing more and more the im- 
portance cf building up an even month-to-month 
business in place of the usual ‘‘seasonal’’ business 
of the jewelry firm, and some of them are getting 
really good results from the pclicy. 








Mr. Bryant, Manchester, Ga., and Mr. 
Penick, Madison, Ga., spent a day in Atlanta 
on business last week. 

Mr. Brill, of the Elgin National Watch 


Co., Elgin, Ill., spent several days in 
Atlanta during the week calling on the local 
trade. 


Vincent Huber, of George A. Fuller & Son 
Co., Chicago, spent several days in Atlanta 
calling on local jewelers in the interest of 
his firm during the week. 

Herman Poppendick, retail jeweler of 
Miami, Fla., spent several days in Atlanta 
during the week on business and visiting 
friends and acquaintances in the jewelry 
trade. 

E. B. Durham, of the Durham Jewelry 
Co., has just returned from a short visit to 
St. Simon’s Island, near Brunswick, Ga. 
Mr. Durham owns a cottage on the seashore 
and is a frequent visitor there during the 
Summer months. 

Arthur W. Johnson, with Ewing Bros., 
wholesale jewelers, was married on Friday 
evening, June 18, to Miss Alma Jeanne 
MacLaren, of Atlanta. Following the cere- 
mony, Mr. and Mrs. Johnson left for Miami 
and other points in Florida. They will be at 
home to their friends after July 15 at their 
home, 46 Orme Circle, Atlanta. Mr. John- 
son, who is one of the most popular younger 
jewelers in the city, has been with Ewing 
Bros. for four years, being employed as 
salesman in the jewelry department. 


Atlanta jewelers are pleased with the 
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passage of a recent ordinance by the cit 
council making it unlawful for anyone me 
register at a hotel under an assumed name 
or a name by which he is not general] 
known. While directly aimed as an “a 
vice ordinance, local jewelers point out that 
it will have an indirect influence jn keeping 
out “pennyweighters” and others who prey 
on the jewelry trade. The measure Was 
sponsored by the Atlanta Hotel] Men's 
Association, but had the support of Virtually 
every organized business in the city, 














The wife of Augustus Rhoads, one of 
Lancaster’s oldest jewelers, died last week 
after an illness of several weeks. 

The J. F. Apple Co. furnished the silver 
cups awarded as prizes in the recent Mer- 
cersburg Academy tennis tournament. 

B. Willis Moyer, assistant manager of the 
Non-Retailing Co., and wife, have gone to 
Ocean City, N. J., to spend two weeks, 

William Shand, a director of the Hamil- 
ton Watch Co., was last week elected vice- 
president of the board of directors of the 
Lancaster General Hospital. 

George J. Pinkerton, son of Nelson W. 
Pinkerton, both opticians at the S. Kurtz 
Zook jewelry store, was married June 14 
to Miss Mabel B. Blantz, Manheim, Pa. 

Kenneth Brown, of the Brown Jewelry 
Co., Monesson, Pa., a former student of the 
Bowman Technical School, spent several 
days last week among old friends here. 

R. R. Sauter, Tamaqua, Pa.; B. B. Bill- 
myer, Marietta, Pa., and L. H. Haldeman 
and John M. Shookers, both of Elizabeth- 
town, all jewelers, visited Lancaster re- 
cently on business. 

Miss Kathryn Groff, for a number of 
years head saleswoman in the store of 
W. W. Appel & Son, was married on June 
19 to Henry Casho, of Philadelphia. Their 
future home will be in Scranton, Pa. 

The local jewelers have joined with other 
business people in preparing for a celebra- 
tion of the Sesquicentennial here. It will 
be a three-day affair, with the principal 
event occurring on July 4, and _ brilliant 
pageant, participated in by several thousand 
actors. 

The Lancaster Optometrical Society held 
its June meeting last week at the office of 
Dr. John Forrey. Problems in refraction 
were discussed, the various members ex- 
changing ideas. No meetings will be held 
during the Summer, the next being in Sep- 
tember, when a series of lectures will be 
arranged. 








Market Prices for Silver Bars 
The following are the quotations for silver 
bars in London and New York as reported 


for the past week: 
Selling Price 


London U.S. Gov’t New York 
Date Official Assay Bars Official 
June 15.... 30% 67% 65% 
Jane 16.... 30% 68% 65% 
June 17.... 303% 685% 6614 
June 18.... 30y%5 68% 65% 
June 19.... 3035 6814 657% 
gtme.. Zisws< 30 y'5 68% 65% 
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Joseph M. Tally is in charge of the dioce- 
san delegation and tour from this city to the 
Eucharist congress in Chicago. 

Frank Kelley was.in New York and New- 
ark last week on business for the Manufac- 
turing Jewelers’ Board of Trade. 

Mr. and Mrs. William L. Mauran have 
opened The Manor, their country home at 
Wakefield, R. I., for the Summer. 

The Metal Crafts Gift Shop is removing 
from 36 N. Main St. to 37 Aborn St., where 
larger and more convenient quarters will be 

upied. 

Taser J. Karpeles, of the Karpeles Co., 
Inc., this city, spent the past week in Chi- 
cago, visiting the local office and calling upon 
the trade. 

Edmund C. Mayo, president of the Gor- 
ham Mfg. Co., has returned from an ex- 
tended trip through the west as far as the 
Pacific Coast. 

The Main Novelty Co., 26 Bagley St., 
Pawtucket, is being conducted by Henry F. 
La Charite, according to his statement filed 
at the city clerk’s office. 

J. Robert Sweet, of the Providence office 
of the National Jewelers Board of Trade, 
was a business visitor in Boston and vicinity 
last week on revisional work. 

Willard C. Haskell, Zare White, William 
W. Ferris, John W. Haslam and Willard C. 
Dart have been drawn by the Cranston city 
council for petit jury duty in the Superior 
Court. 

At a special meeting of the creditors of 
the Strathmore Co. held last week the ref- 
eree in bankruptcy allowed the receiver’s 
claim for compensation in the sum of $42.10 
and expenses of $59.17. 

Richard J. Burke, for many years repre- 
sentative of Hamilton & Hamilton, has sev- 
ered connections with this concern, and will 
now represent the Wolcott Mfg. Co. to the 
retail trade in New England and New York 
State. 

William J. Carr, of Newport, who filed a 
voluntary petition in bankruptcy on Dec. 28, 
1925, was given a discharge Monday in the 
United States District Court by Federal 
Judge Arthur L. Brown. 

Among the Town Criers’ who are to at- 
tend the annual Town Criers’ convention at 
Philadelphia this week are John J. Collins, 
of the Osthy & Barton Co., and Gordon 
Schonfarber, of Gladding’s. 

The Tilden-Thurber Corp. furnished the 
handsome trephies and cups that are to be 
awarded in the various sports and features 
of the municipal celebration of Independence 
Day by the city of Providence. 

Randolph A. Greene, of R. A. & W. S. 
Greene, has been appointed Adjutant with 
the rank of Captain on the staff of Col. H. 
C. Dubois. of the United Train of Artillery, 
one of the oldest military commands in the 
country. 

The case of S. B. Champlin Co. against 
S. K. Merril! Co., manufacturing jewelers, 
ina suit of trespass and ejectment, was 
heard before Judge Rueckert in the civil 
session of the Sixth District Court last Tues- 
day and decision entered for the plaintiff for 
Possession and costs. 
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In a rescript handed down by the full 
bench of the Rhode Island Supreme Court 
on Thursday in the case of the James H. 
Smith Co. against the Screw Machine Prod- 
ucts Corp., it is ordered that the case be 
remitted to the Superior Court, with direc- 
tions to enter judgment for the plaintiff for 
$422.92, with interest from the date of the 
writ. 

The directors of the Manufacturing Jewel- 
ers’ Board of Trade held their final meeting 
before the Summer recess at the Turks Head 
Club on Friday, with a good attendance, 
President Baker presiding. Following lunch- 
con routine business incident to completing 
the season’s work was dispatched and several 
new members elected. It was voted to omit 
the meetings during July and August. 

Jerome M. Fitzgerald, owner of the Fitz- 
gerald building, and a former manufacturing 
jeweler, as president of the Reeves Memorial 
Association, was chairman of the dedicatory 
exercises at Roger Williams Park on Sunday 
of the fountain to the memory of D. W. 
Reeves, Rhodes Island’s “March King” and 
famous bandmaster. Mr. Fitzgerald’s nine- 
year-old daughter, Muriel, unveiled the foun- 
tain. Among the members of the executive 
committee were Henry D. Sharpe and Wil- 
liam H. Mason. 

L. Earle Rowe, director of the Rhode 
Island School of Design, sailed Saturday 
from New York on the steamship Olympic 
for a two months’ stay in England and Italy. 
He was the speaker at the noonday luncheon 
of the Rotary Club at the Providence-Bilt- 
more Hotel on Tuesday, when he described 
the work that the school is doing, declaring 
that the school’s art museum, as well as its 
textile and jewelry departments, have grown 
to be civic assets and that visitors from all 
sections of the country make pilgrimages to 
the institution to visit these departments. 

The semi-annual team match of the Provi- 
dence and Attleboro members of the Manu- 
facturing Jewelers’ Golf Association will be 
played this (Wednesday) afternoon at the 
grounds of the Ledgemonth Country Club 
at West Warwick. This will be the first 
visit of the jewelers to these grounds and 
the responses indicate an unusually large 
gathering. The Providence team will be 
captained by Albert S. Vennerbeck and the 
Attleboro by Lloyd G. Balfour, and will in- 
clude about 25 players on each. The win- 
ning team will, in addition to holding the 
Walter B. Frost cup until the next match, 
enjoy eating dinner at the expense of the 
losers. 

The campaign for annual maintenance 
members for the Miriam Hospital, which 
was held last week, was successful and 
among the subscribers were Edward Lederer, 
Louis F. Rosenberg, George F. Berkander, 
Blanding & Blanding, Col. Samuel M. 
Nicholson, Samuel Steiner, Col. Joseph Sam- 
uels, Samuel Colitz, Bernard Boas, Alfred 
Spear, Samuel Newman, Louis Lyons, Sig- 
mund Rosen, Mrs. J. Shartenberg, Walter 
P. Misch, Mrs. Max Deutz, Harris Fellman, 
Callender McAuslan & Troup Co., Heller & 
Co., Max Gertsacov, F. W. Woolworth & 
Co., The Outlet Co., Leo Heller, Louis J. 
Anshen, A. Dimond, Daniel Fellman, Israel 
Feingold, Max Katz, Nathan Fellman and 
B. Saltzman. 

Among the jewelry buyers reported in this 
city and vicinity during the past week were 
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the following: Herman Kleinfield, of the 
Star Jewelry Co., New York city; A. F. 
Bohle, of A. F. Bohle & Co., Los Angeles, 
Cal.; L. Scheer, of the United Mail ‘Order 
House, New York city; Walter Bonn and 
Herman Cerf, of the M. Bonn Co., Pitts- 
burgh, Pa.; Messrs. Gerson and Kimmelman, 
of Bishop, Gerson & Co., Pittsburgh, Pa.; 
Mr. Caro, of Ben Felsenthal & Co., New 
York city; Messrs. Cohn and Weinstock, of 
Cohn & Weinstock, New York city; Mr. 
Tucker, of Tucker & Freedman, Chicago; 
Sam Moch, of Minneapolis, Minn., and Her- 
man Steinberg, of Schwartz & Steinberg, 
New York city. 

In an endeavor to encourage ocean racing 
and promote a spirit of friendly rivalry be- 
tween the yacht clubs of Narragansett Bay, 
the Tilden-Thurber Corp., through Fred B. 
Thurber, has offered a trophy, to be sailed 
for each year, and the Warwick Country 
Club Yachting Squadron has been named as 
the custodian and has accepted. Fred Thur- 
ber is probably the best-known among Nar- 
ragansett Bay yachtsmen as an ocean cruiser, 
one of the three men who crossed from Prov- 
idence to Lisbon in the yawl Seabird a dozen 
or so years ago. He has sailed in several 
of the long-distance races of the Brooklyn 
Yacht Club and the Bay Side Yacht Club, 
and last year skippered the Avis, winner of 
the championship of Great South Bay in the 
P class. He is one of the charter members 
of the Cruising Club of America. William 
G. Thurber, although not as prominent in 
the game as his brother; is an old-time rac- 
ing man and occasionally gets back into it 
here. 











Charles T. Evans, of-Brayton’s, Inc., has 
been appointed on the social committee of 
the Buffalo Association of Credit Men. 

Arthur and Edgar N. Block, of T. C. 
Tanke, Inc., have returned to the city after 
a few days’ fishing trip to Port Rowan, Ont. 

IF. D. Blake, Cattaraugus, and F. A. Steu- 
ber, LeRoy, were among the out-of-town re- 
tail jewelers who visited the Buffalo whole- 
sale trade last week. 

Robert D. Louis, jeweler at 53 Genesee St., 
Auburn, N. Y., is holding a sale of every 
article in his store, preparatory to remodel- 
ing his establishment. Alterations will be 
started as soon as the stock has been reduced. 

Rings and watches on display in Albert J. 
Striker’s jewelry store, 1289 Jefferson Ave., 
were stolen some time during the night of 
June 14, by thieves who smashed a plate- 
glass window with a stone and scooped up 
what jewelry they could. The theft was dis- 
covered by a patrolman, passing on his beat. 
The loss is estimated at about $200. 

J. K. Thompson and his son, William K., 
who recently severed their connections with 
the King & Eisele Co. to enter the wholesale 
business as J. K. Thompson & Son, have re- 
turned from a buying trip to Providence, 
New York and the Attleboros. Their of- 
fices, 560 Bramson building, will be rea‘'y 
for occupancy before July 1, by which time 
they expect to be stocked with high-grade 
American and Swiss watches, rings and a 
comprehensive line of jewelry. 














Charles Vogel, manager of the material 
department of John F. Blisard & Bro., is on 
a visit to his old home in Niles, O. 

John D. Enright, well-known retailer at 
3030 Kensington Ave., has returned from a 
combined business and pleasure trip to 
Bridgeport, Conn. 

Emil Speiss, Jr., has opened a retail store 
at Willow Grove, one of the suburbs of this 
city, in a rapidly growing section. He is the 
son of Emil Speiss, a veteran jeweler on 
Front St., this city. 

' The “Jewelers’ Bank,” otherwise the Na- 
tional Bank of Commerce, has just com- 
pleted interior alterations at a cost of more 
than $150,000. Jacob Netter, the president, 
will go to Europe for a several weeks’ stay 
as soon as Vice-President Register returns 
from his trip abroad on July 6. 

George Bauer, a silver polisher of 2123 N. 

Percy St., was one of the jurymen who con- 
victed Frank Doris, a gunman arrested with 
four others, for the murder of a bank mes- 
senger here. Three other members of the 
gang have been convicted and all four have 
been sentenced to the electric chair. 
_ Louis Stern and family are spending the 
Summer in Providence, R. I., where they are 
visiting Mr. Stern’s married daughter, whose 
home is in that city. Mr. Stern is a manu- 
facturing jeweler, with offices in the Wash- 
ington building, here, and his son, Paul, will 
look after the business during his father’s 
abasence. 

Walnut St. jewelers, wholesale and retail, 
have joined in the movement, at an expense 
of about $20,000, to decorate that street, be- 
tween the Delaware and Schuylkill rivers, in 
an especially patriotic scheme in honor of the 
Sesqui-Centennial. The decorations are to 
be on a uniform plan and the street for 24 
blocks will be gay with colors. 

Max E. Gordon was re-elected chairman 
of finance at the national convention of the 
Independent Order Brith Sholom at Atlantic 
City, he having held that post for several 
years. Other Philadelphia jewelers elected 
as directors are M. Bogandoff, Herman Palat 
and S. Eisenhower. The order is having a 
rapid growth in this city. 

Creditors of K. Berkowitz, manufacturing 
jeweler at 1714 Sansom St., have accepted 
an offer of composition and will allow Mr. 
Berkowitz to continue in business. The rea~ 
son for this generosity is that the jeweler 
has been in business on “The Street” for 
many years and his present financial troubles 
are due to a combination of illness and poor 
luck. 

Mrs. Philip Kind, wife of Philip Kind, 
the well-known member of the jewelry firm 
of S. Kind & Sons, has been honored by be- 
ing appointed one of the consultative dele- 
gates from the United States to the fifth 
international congress of the Pennsylvania 
branch of the Women’s League for Peace 
and Freedom, of which she is chairman. The 
conference is to be held in Dublin, Ireland, 
July 8-15. 

Business conditions in the jewelry line in 
this city are reported as much better, not 
only: silver and bridal and graduation or 
school gifts showing improvement but ‘dia- 
monds and the general jewelry line ‘as well. 
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It now is believed that while the season has 
been somewhat belated, the business for the 
remainder of the year will be good and that 
the Sesqui will aid to quite an extent in 
sales of retailers. 

Thieves who smashed the display window 
of the jewelry store of Leroy & Co., 1032 
Market St., were frightened away before 
they had an opportunity to take any of the 
goods in the window. A passerby heard the 
crash and ran to the store, shouting an alarm 
and the thieves fled as a policeman rounded 
the corner. He pursued two men who had 
smashed the window with a padded brick, 
but lost them in a side street. 

A’ Chinese jeweler on Race St., who kept 
the bulk of his stock in trade in a restaurant 
keeper’s safe, is mourning the loss of a num- 
ber of pieces of valuable jade jewelry and 
images, several pieces of ancient Chinese 
jewelry and coins, which were taken when 
robbers stole the safe, took it way in a truck 
and opened it at their leisure. The safe was 
later found in a vacant lot, where it had been 
thrown after being looted. 


James Maloney, who says he is from New- 
ark, N. J., has been held in $1,000 bail for 
trial here on a charge of smashing the win- 
dow in the jewelry store of Samuel Tyson, 
8th and Chestnut Sts., and stealing jewelry 
valued at several hundreds of dollars. The 
robbery occurred at an early hour. Detec- 
tives testified that they found pieces of 
jewelry stolen from the window in the pris- 
oner’s possession. They said that he refused 
to tell where he obtained them. 

Col. S. O. Bigney, well-known chain man- 
ufacturer of Attleboro, Mass., who was here 
with the Ancient and Honorable Artillery 
Company of Boston during the Flag Day 
celebration, doffed his regimentals for one 
day of his stay and made a number of pleas- 
ant calls on the trade. Col. Bigney an- 
nounced he would have an exhibit at the Ses- 
qui-Centennia! Exposition in the Palace of 
Manufactures and would install machinery 
from his plant, with expert workmen to show 
the processes of making gold, platinum and 
silver chains from start to finish. 


The firm of S. Lesse & Sons, manufactur- 
ing jewelers, for the last 14 years located on 
the second and third floors of 732 Sansom 
St., announce that they have leased the en- 
tire second floor of the building at 8th and 
Chestnut Sts. and will move there about 
July 15, when it is expected the place will 
be prepared for their occupancy. The new 
location will give the firm three times the 
space and will have the added advantage of 
being on one floor. The firm is to install 
additional equipment for its manufacturing 
plant and plans a considerable expansion of 
its business. 


One of the pleasantest functions in the his- 
tory of Sansom St. was held last Thursday 
evening, when a number of members of the 
Sansom Street Business Men’s Association 
tendered a dinner to J. F. Neill in recognition 
of his 15 years’ service as secretary of the 
organization. Incidentally, one feature of 
the affair came as a most pleasant surprise 
to Mr. Neill, when he was presented with 
100 $5 gold pieces as an earnest token of 
the esteem in which he is held by officers and 
members of the association. The presenta- 
tion was made by Congressman Benjamin 
Golder, who, after a congratulatory speech, 
handed Mr. Neill a handsomely adorned box. 
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The recipient was overcome when he opened 
the casket and discovered its contents, The 
affair was held at the Benjamin Franklin 
Hotel, and the committee who arranged the 
pleasant gathering was composed of Max 
Gordon, W. Bogandoff, Mr. Keating, Charles 
Diesinger, J. M. J. Costello, Harry Gordon 
M. Ballen, president of the association, and 
Joseph B. Bechtel. 

How the Better Business Club, recently 
organized by Philip Kind, is stamping oy 
misrepresentation in advertising was ex. 
plained to the Rotary Club at its luncheon. 
meeting last week by Hugh D. Smith, mana. 
ger of the Bureau. He directed his remarks 
especially against fraudulent or misleading 
“directory” or other questionable publica- 
tions, which he said were in many cases 
nothing but a direct swindle of the mer. 
chants induced to advertise in them. He 
warned jewelers especially against warming- 
up to the solicitations of promoters of these 
publications. ° 











Richard Merrifeld has gone on a western 
business trip for the R. Blackinton Co. 

Mr. and Mrs. F. E. Sturdy and daughter 
spent the last week-end in Orleans, Mass. 

Donald LeStage attended his class reunion 
at Brown University last Monday at Sakon- 
net. 

John J. Sommer is calling upon the trade 
of J. J. Sommer & Co. along the Pacific 
Coast. 

Walter B. Ballou, president of R. Black- 
inton & Co., is on an extended western trip 
to the Pacific Coast for the firm. 

Mr. and Mrs. James Allen have announced 
the engagement of their daughter, Miss 
Beatrice Allen to Kempton A, Whiting. 

Frank Nerney has been appointed chair- 
man of the committee of the Angle Stone 
Tree Gun and Rod Club to arrange for its 
annual outing. 

In an interesting and exciting Twilight 
League baseball game the Mason Box Co. 
team defeated the Webster Co. 6 to 5 Thurs- 
day evening at Columbia field. 

Howard Grant has been again elected to 
serve as chairman of the annual roll-call of 
the local chapter of the American Red Cross, 
which will take place next November. 

Congressman Joseph W. Martin, Jr., has 
been urged to go west this Summer and Fall 
and speak in a number of States in behalf of 
Republican candidates for the Senate and 
for the lower branch of Congress. . 

The local Rotary Club and Board of 
Trade are planning a joint outing this Sum- 
mer similar to the one held last year at 
O. W. Clifford’s Summer home. A com- 
mittee, consisting of Howard Grant, Ernest 
C. Mulvey and J. Noble Shawe, has been 
named by the club as the committee. 

Mr. and Mrs. Alton Riley motored to 
Andover on Thursday to attend the com- 
mencement exercises of their son, Stuart 
Riley. On Saturday they motored to New 
‘Haven, where their son, Alton, Jr., receives 
his degree from Yale University this week. 
He will sail on Saturday to spend the Sum- 
mer traveling in Europe. 
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TRADE CONDITIONS 


June business has been quite active in Louisville, 
it having been a very big wedding season, while 
there has also been a good volume of business in 
connection with commencements, etc., resulting in 
good general business. Engravers have had a 
busy month, watchmakers report plenty of work, 
and the manufacturers are busy on repairs, plat- 
inum work, diamond setting, etc. Diamonds, 
watches and silverware have been in good move- 


ment. 





Ben Gildehaus has recently quit at David 
Roth’s Sons and gone with W. P. Branden- 
burg & Co. 

A negro recently picked up a $35 watch 
at the store of George Plinke, 513 East 
Jefferson St., and escaped. 

Proctor Smith, watchmaker for Rodgers 
& Krull, has resigned and arranged to open 
a shop of his own at 18th St. and Broad- 
way. 
Eenest Sinnock, for a number of years 
with W. P. Brandenburg Co., has recently 
resigned and gone with Rodgers & Krull as 
a watchmaker. 

W. H. Jones, watchmaker with the Lin- 
con Watch & Jewelry Co., has left that 
organization and joined John B. Strubel, on 
E. Market St. 

Edward Kahn, jeweler of Danville, Ky., 
was a recent visitor to Louisville, coming in 
on the last day of the Spring races and being 
a visitor at Churchill Downs. 

Mrs. F. Primm, 1006 W. Market St., was 
recently the victim of two negro thieves, 
who grabbed fouf watches, and got away, 
using a car with a Carolina license tag to 
make their escape. 

Peter Schnauble, watchmaker with Edward 
Soskine, on 3rd St., has resigned, and is 
planning to locate shortly in a small shop, 
carrying a jewelry stock and doing watch 
work, 

L. G. Katzman, of the George Katzman 
Co. supply house, reported that demand for 
material and supplies had been quite good 
over the past several weeks, conditions look- 
ing much better. 

H. H. Newmark, head of the Gem Jewelry 
& Novelty Co., is spending a few days at 
Ft. Thomas, Ky., where he is playing golf 


in the Kentucky State Amateur Golf 
Championship,” over the Highland Clun 
Course. 


The baseball team of the Lincoln Watch 
& Jewelry Co. is giving that concern some 
good advertising this year, and is standing 
in third place in the City League, just one 
game out of the lead. Vic Lorch & Sons 
Co. also have a team that is giving a good 
account of itself. 

Mack Carty, employed by George P. 
Osterholt, jeweler at 917 W. Market St., 
recently heard a crash, from his apartment 
over the store, and was in time to see a 
negro speed away with some merchandise 
taken from the window.’ He gave a descrip- 
tion of the man to the police, which re- 
sulted in the negro being picked up the same 
day. 

A fine monument was recently erected in 
Cave Hill in honor of the late A. Glenn 
Stith, brother of P. B. Stith, treasurer of 
the William Kendrick’s Sons store, it hav- 
ing been placed on the third anniversary of 
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his death, by members of the Louisville 
Rotary Club, associates at the Louisville 
Trust Co., and members of the Knights of 
Constantine. 

Matt Irion and his sons, Alvin and 
William Irion, of Matt Irion & Sons, were 
busy the week of June 14, with the National 
Turnfest, being members of the Louisville 
club. Alvin Irion and Raymond Tafel, of 
R. G. Tafel & Sons Co., were on the Market 
Street Merchants Association committee 
named to co-operate im handling the 
national turnfest here. 

A number of sales running during June 
have had marked result, but have caused 
some little disturbance in the trade. Lemon 
& Son featured their usual June silver sales, 
while William Kendrick’s Sons is handling 
a removal sale and G. F. Geiger & Son, 
being within a half block of these houses, 
felt that while he didn’t care to stage a 
sale, it was up to him to offer some reduc- 
tions, with the result that he also offered a 
sale. 

William Kendrick’s Sons started their re- 
moval sale in early June and, according to 
George P. Kendrick, the sale will wind up 
in the last week of the month. The com- 
pany has changed its plans and will open in 
its new store about July 1, instead of Aug. 1, 
as previously announced. The new location 
is at 638 S. 4th St. Mr. Kendrick stated 
that the sale had drawn quite well. 
Although the store has been open on Satur- 
day nights, the business done was hardly 
worth remaining open for, as Louisville 
doesn’t do much Saturday night business in 
the quality stores. 


Among recent visitors in Louisville were 


Andy May, Hoffman Watch Co., New York; 
W. H. Gregory, Riker Bros., Newark; 
John A. Abel, Abel Bros. & Co., New York; 
Arthur S. Feiss, Rosenthal & Kaplan, New 
York; Harry C. Nieland, C. F. Rumpp & 
Sons, Philadelphia; FE. A. Weinschenk, 
Weinschenk & Rothschild, New York; Ross 
S. Atwood, the Gorham Co., Chicago; L. J. 
Welsch, the Non-Retailing Co.; Joseph M. 
Saunders, Oppenheim & Strauss, New 
York; Morris Lewis, David Ullman & Co., 
New... York; Harry D. Meyer, Allsopp & 
Allsopp, Newark; Harry F. Hillman, Towle 
Mfg. Co.; J. Wm. Thorson, Buss-Linthicum- 
Thorson, Inc., New York; C. T. E. Smith, 
Reed & Barton, Taunton, Mass.; W. H. 
Smeading, Jr.. M. B. Bryant & Co., New 
York; W. B. Ganfield, R. Wallace & Sons 
Mfg. Co.; Harry C. Cohen, Lorraine Watch 
Co., New York; Phil Cohn, Fishel Nessler 
Co., New York; C. W. Thomas, Weigel & 
Rose Co., Newark; L. C. Volkland, Carter 
Gough & Co., Newark; G. K. Ware, Joseph 
L. Herzog & Co., New York; T. B. Fahey, 
Bigalke & Eckert Co.. New York; Thomas 
A. Sloan, Herschede Hall Clock Co., Cin- 
cinnati; N. G. Taylor, Martin & Martin, 
Philadelphia; L. A. Knobel, Louis Ettinger 
& Sons, Port Richmond, N. Y., and a rep- 
resentative of Benjamin F. Levy, Inc., New 
York. 








The house of Louis Selig, Elizabeth City, 
N. C., has prepared plans for a new build- 
ing to be built on the lot adjoining the store 
of McCabe & Grice. Contract for the new 
building will be let at once and the work 
rushed to completion for opening in the 
Fall. 
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Richmond, Va. 


Sol M. Schwarzschild, of Schwarzschil 
Bros., who is president of the 24-Karat 
Club of Richmond, was one of the entries 
in the Merchants-Ad Golf Tournament 
scheduled to be held here this week. Mr. 
Schwarzschild, who is rated as one of the 
leading golfers of the city, was expected to 
give a good account of himself. 

Inquiry into the mental condition of Wil- 
liam J. Parsons, young man of this city, 
was ordered when he was arraigned in court 
Monday on the charge of robbing the store 
of the E. C. Meyer Jewelry Co., at 3 W. 
Broad St. This action was taken at the 
request of counsel for Parsons, who told 
the court that there was reason to believe 
that the young man was of abnormal men- 
tality. It had developed since he was ar- 
rested, it was stated, that he was subject 
to falling-out spells and acted queerly at 
times. According to the police, Parsons has 
confessed to smashing a front show win- 
dow of the Meyer store the early morning 
of Feb. 8 last and getting away with $455 
worth of rings, stickpins, watches and the 
like. In confessing he implicated Jack 
Cline, another young man of this city. He 
said that Cline sat at the wheel of an automo- 
bile in front of the store while he com- 
mitted the robbery and then the two drove 
away together. They were _ subsequently 
arrested in Newport News on the charge of 
stealing an automobile there and were each 
given a penal term of three years. Mean- 
while they are alleged to have robbed a 
jewelry store in Petersburg and five stores 
in Williamsburg, one of these being a 
jewelry store. They escaped from the New- 
port News jail while they were being held 
for Richmond and Williamsburg after they 
had been sentenced there. Cline is still at 
liberty. Parsons was caught here recently 
in the alleged act of robbing a grocery 
store. 











Notes from South Carolina ' 


With a capital stock of $2,500, the 
Young’s jewelry store of Orangeburg, S. C., 
has been chartered by the Secretary of State 
of South Carolina. The president of the 
new company is Fritz Young. F. H. 
Bruggemann is secretary and treasurer. 

Miss Virginia Ariail, soprano, of Florence, 
S. C., won the Lachicotte medal, given 
every year by P. H. Lachicotte, Columbia, 
S. C., jeweler, to the student at Columbia 
College making the best showing in one of 
the three music departments—violin, piano 
and voice, each having their turn. The 
winning of the medal is one of the out- 
standing honors that may be gained by a 
Columbia student, and it is a good adver- 
tisement for the Lachicotte Jewelry Co. 

When the graduating exercises were held 
at the high school in Columbia, S. C., 
Elizabeth Tompkins walked across the 
rostrum and received the beautiful medal 
given by Sylvan Bros., Columbia, S. C., 
jewelers, each year to the pupil in the high 
school making the highest scholarship, . at- 
tendance and deportment. The ~ young 
woman winning the medal got an average 
of 97.64, but she was closely pushed for the 
honor by. Miss Florence Barbour, whose 
average was 97.47. aa ee 
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The Old Mossback That 
Pulls Back 


By Ernest V. Mapison 


On their little island, near Japan, 
the Ainu women tattoo the form of 
a mustache on the upper lip. They 
believe it makes them beautiful. It 
is tradition, coming from centuries 
back that influences these women to 
disfigure their faces 
with “smut-tattoo ” 
marks. 


Tradition operates 
through the workings 
of the human brain. 
Always it opposes 
progress. Fulton and 
his steamboat were 


-booed and _ ridiculed. 


The Wright brothers were deemed 
eccentric but harmless. Many of 
our grandfolks refused for years to 
ride on railroad trains. ‘They be- 
lieved it would be impossible to 
breathe while traveling at a speed of 
thirty miles an hour. 


Tradition is an old Mossback that 
hides back of the years and pulls 


a 


“ules 





back to keep folks from going ahead 
—to keep them from improving 
standards and methods of living, 
health, and business. 


Advertising is one of the antidotes 
against tradition. It 
neutralizes the acids of 
opposition’ and removes 


-s ‘ the cobwebs of preju- 
S \ 


dice. It prepares the 
way for improvement. 
It is for this reason that 
the habit of reading 
advertisements is prof- 
itable to one’s self. 


In THE JEWELERS’ CIRCULAR for 
instance. Here the leading manufac- 
turers of the Jewelry field come to 
us to talk about the products they 
make. 


The reading of these advertise- 
ments will educate and keep us in 
touch with the trend of practical 
progress in our field. 
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O encourage elimi- 


The Trade Practice pee 
T nation of injurious 


Conference Division or unfair trade prac- 

of the F. T. C. tices by common 
agreement in an industry, the Federal Trade 
Commission has established as a_ specific 
branch of its work the trade practice confer- 
ence and has created a special division for 
this purpose. The Commission regards as 
effectual the results of several trade practice 
conferences which have been held in the past 
five years. Watch cases, silver-plated hollow 
ware and gold-mounted knives were the sub- 
jects of such conferences. At its inception 
this method of aiding industries in establish- 
ing ethical rules of business practice was an 
experiment and a majority of the Commis- 
sion now is convinced that it is a more ef- 
fective means of wiping out unfair practices 
than the familiar formal complaint served by 
the Commission against individual firms. 

The Commission has found, particularly in 
highly competitive lines of business, that un- 
fair practices once started spread rapidly and 
that such a situation can be handled best by 
a conference of a representative group in an 
industry. A trade practice conference can be 
called by the Commission on its own initia- 
tive or by such a representative group. The 
new Division of Trade Practice Conference 
will extend its scope of the Commission’s 
activity in this direction and will also check 
up on the operation of rules adopted at previ- 
ous conferences. The action of an industry, 
if approved by the Commission, becomes the 
rule of business conduct for that industry on 
the subject covered, and the Commission is 
at liberty to proceed against any individual 
member of the industry who violates the rule, 
using as evidence the findings of the industry 
condemning the unfair practice in question. 





Restrictive Trade HE control of 
Policies May Be prices by manu- 
Suggested by  facturers, and particu- 
individuale larly those of standard 
merchandise, is very 
much favored by a large element in our 
industry, both among retailers and whole- 
salers, and so strong is the sentiment among 
the members of the National Wholesale 
Jewelers’ Association that at various times 
suggestions have been made that the associa- 
tion request certain manufacturers to more 
closely supervise the distribution of their 
products in order to eliminate disastrous 
price-cutting. But the officers of the Na- 
tional Wholesale Jewelers’ Association have 
felt it unwise to put the suggestion in opera- 
tion without sound legal advice because of 
the danger of infringing upon the Federal 
Anti-Trust Laws, and the fact that such ac- 
tion might be considered by the Department 
of Justice to in some way be a combination 
of conspiracy that affected the regular flow 
of trade. During the past month the asso- 
ciation has held several conferences with its 
attorney, Felix H. Levy, a former special 
deputy to the United States Attorney Gen- 
eral and an expert in the Anti-Trust Laws, 
to ascertain just what the association could 
do in this matter and received from Mr. 
Levy an opinion which now has been circu- 
lated to its members. In a letter to the sec- 
retary of the association, counsel says: 


“T have your letter in which you 
ask me to give you my opinion as to 
how far your association may go col- 
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lectively in suggesting to manufac- 
turers to establish plans for the main- 
tenance of their resale prices, and if it 
is inadvisable for your association to 
do this, then what the members of 
your association can individually do 
in the matter of suggesting to manu- 
facturers to initiate such a policy. 

“While I am not aware of any court 
decisions which bear directly on the 
right of an association so to do, l 
would strongly advise against an as- 
sociation making such suggestion; but 
I have no doubt that it is entirely 
proper and lawful for any individual 
member of an association to write to 
a manufacturer stating his reasons for 
believing that such a policy is busi- 
nesslike and advantageous, and sug- 
gesting to the manufacturer that the 
latter adopt such a policy. In doing 
so, the member must make clear that 
he is merely suggesting such a policy 
and not endeavoring in any way to co- 
erce the manufacturer. 


“I have accordingly prepared and 
enclose herewith a form of such letter, 
as to which, it is my opinion that it is 
clearly lawful and proper. I further 
advise that it is within the rights of 
an association in carrying out its func- 
tion as an adviser to its members, to 
send this form of letter to its mem- 
bers merely as a suggestion to them, 
and leaving it to them to determine 
whether or not they will make use 
of it. 

“I think it important, however, to 
call attention to the fact that whereas, 
on the one hand, the legal rights of 
such a member in transmitting the 
proposed letter are perfectly clear, on 
the other hand, a manufacturer intend- 
ing to adopt such a policy should be 
first fully advised with respect to the 
limitations of his rights. The de- 
cisions of the courts are clearly to the 
effect that a manufacturer has the 
right to establish a policy wehereby he 
announces the prices at which he de- 
sires his customers to sell his products, 
and whereby he further announces that 
where a customer fails to observe such 
resale prices, the manufacturer will re- 
fuse to make further sales to him. 
This is, however, the limit of the 
manufacturer’s right in the matter. 
He cannot request or accept any prom- 
ises, agreements or assurances from a 
customer that the latter will observe 
and maintain the suggested resale 
prices. In this respect the manufac- 
turer must proceed with great care, 
because if he declines to sell a cus- 
tumer who has failed to maintain sug- 
gested resale prices, and such customer 
should subsequently request further 
sales, and give any promises or assur- 
ances with regard to his future action 
respecting such suggested prices, the 
manufacturer must decline to accept 
such assurances or promises. 

“My experience in this subject has 
shown me that the adoption of such a 
policy is of real benefit, not only to a 
manufacturer, but also to his custom- 
ers generally, as well as to the entire 
industry affected. I have found in 
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formulating such a policy for particy- 
lar manufacturers, that if such policy 
be clearly and intelligently defined at 
the beginning, it can be put into op- 
eration effectively and without conse- 
quent legal difficulties. It is a subject 
however, that requires proper atten. 
tion at the time of its inauguration,” 


The advice given to the National Whole. 
sale Jewelers’ Association will be read with 
interest by the officers of local and State 
retail jewelers’ associations and other bodies 
of our trade whose members are also anxious 
to suggest certain policies to our manufac. 
turers, but do not wish to transgress the 
Anti-Trust acts (State or national) in any 
way. It will be seen from this that it js 
well, under the present circumstances, for 
the jewelers of the country to act individ. 
ually on matters of this kind and not attempt 
in any way to make it an association matter 
or even a matter in which the members or 
any group of members, act jointly. As 
counsel well points out, in asking other mem- 
bers of the trade to adopt a policy, the sug- 
gestion should come as from an individual, 
who, at the same time, must make it clear 
that he is merely suggesting such a policy 
and not endeavoring in any way to coerce 
the party to. whom the suggestion is made. 

The advice of the counsel for the National 
Wholesale Jewelers’. Association is particu- 
larly timely now, in view of the government 
action against the members of the trade in 
California, who, it is alleged, sought to bring 
pressure to bear on manufacturers through 
a local organization. 





Start of Publicity [* is but a question 
Campaign Now a of days before the 

i great publicity cam- 
Question of Days paign of the jewelry 
trade under the. auspices of the National 
Jewelers’ Publicity Association is started 
with a bang. As noted in another column 
of this issue, at the annual meeting of the 
executive committee of the association held 
in New York last week, an advertising 
committee and a finance committee were 
appointed; the former arrangement with the 
advertising agents looking to putting the 
advertising campaign into effect, and the 
latter -to arrange an appropriation for 
the same just as soon as the $800,000 mark 
had been reached in the campaign for sub- 
scriptions. When this mark will be reached 
is but a matter of a few days as will be 
seen from the fact that up to Monday morn- 
ing, the amount of the subscriptions coming 
into headquarters had reached $734,154.75 
and will be probably over the $750,000 mark 
before this is read. 

Of the amount subscribed up to Monday, 
the retailers are credited with 3,621 sub- 
scriptions, amounting to $383,339.98; the 
manufacturers with 636, amounting to $225,- 
396.52; the wholesalers with 328, amounting 
to $86,112.40 and the importers with 147, 
amounting to $39,305.85. It will be seen 
from this that the ratio of the subscriptions 
from the retail trade has kept about the 
same; that is, the retailers have supplied 
over three-quarters in the number of sub- 
scriptions and over one-half in the total 
amount. However, it is believed that the 
ratio will change later as soon as the cam- 
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Monroe Engelsman, 71 Nassau St.j has 
moved his office to 40 W. 48th St. 

Joseph Polak, diamond cutter of this city, 
who has been ger for some time, 
expects to returif™tg New York early in 
uly. 
/ it was announced last week that Sigmund 
Kraysler has withdrawn as a partner from 
the firm of Dolgov, Kraysler & Dolgov, 
which partnership was dissolved on May 
22, this year. 

The business of J. Emshein & Co, 
jewelers, this city, was incorporated at 
Albany, N. Y., last week, by M. Emshein 
and C. Korn. The business was capitalized 
with 60 shares of common stock, no par 
value. 

Erwin Morton, of Linhart & Morton, Inc., 
manufacturing jewelers, 37 W. 57th St., is 
leaving on a trip for Europe on behalf of 
his firm. While abroad he will visit France, 
England, Holland and Belgium and intends 
to return to this city about the beginning 
of September. 

John Romeo, manufacturing jeweler, 
whose plant and office are now located in 
room 1605 at 71 Nassau St., will move on 
July 1 to room 1003 in the same building. 
Mr. Romeo is forced to take larger quarters 
owing to increased business. 

Milton Rosenberg, of M. & A. Rosenberg, 
importers of diamonds, 37 Maiden Lane, 
sailed for Europe last Saturday on the 
Olympic. Mr. Rosenberg will visit the dia- 
mond markets of France, Belgium and Hol- 
land and will be away for about six weeks. 

The many friends of Saul Lenkowsky, of 
Samuel Lenkowsky & Sons, importers of 
diamonds, 10 W. 47th St., will be glad to 
learn that he is rapidly recovering from the 
effects of an operation which was per- 
formed at Mount Sinai Hospital on June 4 
and that he will shortly be able to leave 
the hospital. 

A. Edward Fisher, importer of diamonds, 
10 W. 47th St., is leaving on the S. S. 
Majestic on Thursday, June 24 to visit the 
European markets for the purpose of mak- 
ing purchases. Mrs. Fisher will accompany 
Mr. Fisher and they plan to return the 
middle of August. 

Charles L. Frank, of Belgard & Frank, 
Inc., successors to H. Nordlinger’s Sons, 
Inc., importers of pearls and precious stones, 
48 W. 48th St., sailed recently on the Veen- 
dam for a business trip abroad. He will 
visit England, France, Germany, Czecho- 
Slovakia and Switzerland and will return 
to this country in about two months. Bel- 
gard & Frank recently removed their office 
from 70 W. 40th St. to their present 
quarters at 48 W. 48th St. 

When the Aquitania sailed on June 16, 
among the passengers was August V. Lam- 
bert, president of Lambert Bros., who with 
Mrs. Lambert, goes to spend four months 
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Mr. Lambert is chairman of the 


in Europe. 
Jewelers’ Committee of the ‘Merchants’ 
Gate” of the Central Park Association. 
Mr. Lambert will spend some time at 
Amsterdam, the world famous diamond 
market. 

The first romance in the office force of 
the old house of N. H. White & Co., whole- 
sale jewelers and diamond dealers, 21 Maiden 
‘Lane, that has culminated in a marriage, 
was that of George L. Dillingham, who has 
charge of the city trade for the house, and 
Julia B. Lindsley, a member of the office 
staff, who were married Wednesday evening 
at South Orange. The ceremony took place 
at the home of the bride’s sister, Mrs. 
Foster, who acted as bridesmaid and H. H. 
Dillingham, brother of the groom and 
member of the White firm, acted as best 
man. The happy pair immediately started 
on a brief honeymoon to Buffalo and 
Niagara Falls. 

Walter Camp, noted athletic authority, 
who went with the New Haven Clock Co. 
nearly 25 years ago, and later became presi- 
dent of the company, retiring a few years 
ago to become chairman of the board, left 
an estate appraised last week at $328,061. 
He made his home in New Haven, and for 
that. reason only $23,596 of his estate was 
taxable in New York. He gave all his 
property to his wife, Mrs. Alice S. Camp. 
He was found dead in bed at the Hotel 
Belmont in New York on March 14, 1925, 
when he came here to attend a football 
meeting. The bulk of the estate was in 
stocks worth $510,856, and in bonds ap- 
praised at $133,852. His interest in the New 
Haven Clock Co. consisted of 128 shares 
of preferred stock valued at $3,008, and 738 
shares of common valued at $9,594. 

Louis Kahn, diamond merchant and mem- 
ber of L. & M. Kahn & Co., who died Feb. 
12, 1925, left a number of bequests to 
charity. The estate was appraised on 
Thursday at $381,089 gross and $336,747 
net. The assets included his residence at 
10 W. 75th St., in which he had an equity 
of $24,365, and securities valued at $73,390. 
His interest in L. & M. Kahn & Co., at his 
demise was valued at $281,395. He gave 
his household effects worth $1,233 and a 
life interest in $250,000 to his wife, Hannah 
Kahn, and gave the residue in equal shares 
to his sons, Albert L. and Walter N. Kahn. 
He left $2,500 to the Federation for the 
Support of Jewish Philanthropical Societies, 
$1,000 each to the Hebrew Technical Insti- 
tute, Hebrew Orphan Asylum, and Mt. Sinai 
Hospital, and $500 each to the Home for 
Aged and Infirm Hebrews, the Visiting 
Nurses Service, Children’s Aid and the 
Association for Improving the Condition of 
the Poor. 

Edward N. Mayer, past president of the 
Jewelry, Leather & Fancy Goods Salesmen’s 





Association, was the honored guest at a 
testimonial dinner given to him recently at 
Schleifer’s Governor Restaurant on Fifth 
Ave. A number of the members delivered 
speeches of appreciation congratulating Mr. 
Mayer on his leadership while head of the 
organization. Urie F. Mandle, the first 
president of the association delivered a 
presentation speech after which Mr. Mayer 
was given a beautiful set of silverware. One 
of the important features of the dinner was 
the report submitted by President Ira Bar- 
zilay in which he explained a plan whereby 
the organization is enabled to buy group 
life insurance for its members and to resell 
it to its individual members at the rate of 
$10 per $1,000 protection. Mr. Barzilay 
also said that it is the belief of the officials 
of the organization that the yearly dues 
should be increased from $10 to $15 and 
that the present initiation fee of $25 should 
be eliminated. The $10 price placed on the 
insurance does not cover the cost but the 
difference between this amount and the cost 
will be absorbed by the organization, accord- 
ing to Mr. Barzilay’s plan. 

The Jewelry Crafts Association, in co- 
operation with the Mechanics Institute at 
20 W. 44th St., has announced that all 
arrangements have been made to give a 
course there in applied design for jewelers. 
The facilities of the institute have been 
placed at the disposal of anyone connected 
with the jewelry trade, to take up this 
course, which will be given every Friday 
from 7.20 to 9.20 in the evening. The 
course deals with the fundamental principles, 
which underlie all good composition and will 
include an elementary study of flowers; 
drawing from the antique, etc. Those 
registered for the course may take up any 
other allied course; such as, freehand draw- 
ing, decorative design, drafting and color 
work and drawing from life. A very able 
designer of long practical experience in the 
trade, has been engaged and everything is 
ready for the start of the course. All the 
jewelry industry must do is to supply the 
students and make practical suggestions for 
expanding the course as the work goes 
along. Application blanks for the course 
may be had by applying to the association, 
at its offices in room 705, 45 W. 45th St., 
and the course is open to everyone, either 
employer or employe. 

Ralph Ross, this city, who was indicted 
by a criminal grand jury in connection with 
his failure which occurred about two years 
ago, is expected to be called for trial some- 
time within the next month in the Court 
of General Sessions. The defendant is 
charged with forgery. Assistant District 
Attorney Albert Bloog Unger will try the 
case for the State of New York. Ex-Judge 
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We Welcome New Business 


Main Office—149 Broadway 
Branches—Battery to the Bronx 





Resources Over a Quarter of a Billion Dollars 

















IN THE HEART OF THE JEWELRY 


TRADE 


JEWELERS in steadily increasing 
numbers are finding our location 
most convenient and our serv- 
ice very satisfactory. 
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Leonard S. Snitkin has been retained as 
trial counsel for the defendant. 

The D’Or Jewelry Co, has been recently 
organized and is located at 206 Broadway 
where the concern will engage in the manu- 
facture of mountings for the jobbing trade. 

Alex Feldenheimer, of Feldenheimer & 
Jacoby, diamond dealers, 170 Broadway, is 
sailing Thursday, June 24, on the Majestic 
for the European diamond markets and is 
to be gone two months. ; 

Nat Halpern, importer of diamonds, New 
Orleans, La., was an out-of-town caller at 
the offices of THE JEWELERS’ CIRCULAR dur- 
ing the past week. While here Mr. Halpern 
is making his headquarters with H. Stern, 
516 Sixth Ave. 

Clarence E. Breckenridge, former general 
manager, of the Maiden Lane office, of the 
International Silver Co., has returned to his 
residence in Pasadena, Cal. Mr. Brecken- 
ridge, with his wife, has been visiting in the 
east for the past three months. 

Sigmund Wyler, 665 Fifth Ave., is sailing 
for Europe, June 26 on the Nieuw Amster- 
dam. Mr. Wyler will travel through many 
of the foreign countries on an extensive buy- 
ing tour in search of antique silver and 
jewels and will be accompanied by his two 


sons. 

Joseph D. Little, manager of the sterling 
silverware galleries of the International 
Silver Co., 15 Maiden Lane, attended the 
graduating exercises at Williams College, 
Williamstown, several days ago where he 
witnessed the graduation of his son, Joseph 
Simpson Little. 

Tinley L. Combs, Omaha, Nebr., and 
Arthur A. Everts, Dallas, Tex., were among 
the out of town jewelers in this city last 
week attending the publicity conference. 
While here, Mr. Combs stayed at the Elks 
Club and Mr. Everts made his headquarters 
at the Hotel Roosevelt. 

M. Barmache, of Barmache-Dubrowin, 
Inc., manufacturing jewelers, 7 W. 45th 
St., is sailing on July 7 on the De Grasse. 
Mr. Barmache is going on an extended trip 
to Europe where he will obtain new ideas 
in designs for his Fall productions. On this 
trip he will be accompanied by his son. 

Milton “Shuffles’ Goldberg, one of the 
members of the notorious Whittemore gang 
was scheduled to be sentenced last Friday 
but the case was postponed until next Fri- 
day, June 25. William Unkelbach and 
Anthony Paladino, two other members of 
the gang, are also on the calendar for sen- 
tence on Thursday. 

It was announced during the past week 
that Dieges & Clust, manufacturing jewelers, 
15 John St., have leased an entire floor in the 
building at 568 Broadway which the concern 
will use as a factory. The present factory 
is now located on Ann St., but as their lease 
expires shortly, the firm found it necessary 
to obtain new quarters. The concern will 
retain its office downtown. 

After an 18 months’ search by Detective 
Louis Drago, of the New York police force, 
a man about 27 years old, accused of con- 
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nection with a robbery of a Bronx jewelry 
store, was captured in Detroit on June 14. 
He is alleged to have escaped, after one of 
his confederates had been shot. The place 
robbed is said to have been the Chernick 
jewelry store, 174th St. and Third Ave. The 
loss is stated to have been about $10,000 
in gems. 

A small fire broke out in the airshaft in 
the building at 64 Nassau St., last Thursday 
afternoon but fortunately very little damage 
was done by the blaze. This building is 
occupied almost exclusively by jewelers and 
as soon as the fire was discovered in a heap 
of rubbish in the airshaft an alarm was sent 
in. Detectives attached to the Maiden Lane 
Squad were on the scene in a few moments 
and instructed all tenants to be sure that 
stocks had been locked in safes. 


The platinum market underwent two 
changes during the past week when all 
grades of this metal advanced $4. Since the 
last issue of THE JEWELERS’ CiRcULAR, the 
price on the soft metal went from $110 to 
$112 an ounce and later advanced an addi- 
tional $2 making it $114 an ounce. Platinum 
containing five per cent. iridium underwent 
the same changes going from $112 to $114 
and the latest quotation is $116 an ounce. 
Platinum hardened with 10 per cent. iridium 
is bringing $118 an ounce, having also 
undergone two increases. The market at 
the present time is steady. Palladium is 
demanding from $70 to $72 an ounce while 
iridium is selling at approximately $150 an 
ounce, 

Creditors of Elmer A. Rich, Chicago, held 
a meeting last Monday afternoon in the 
office of Goldman & Frier, 15 Maiden Lane, 
this city. At the meeting, Mr. Rich offered 
creditors a settlement of 50 cents on the 
dollar, payable over a period of two years, 
this to be secured by a deed of trust. The 
creditors are willing to accept 60 per cent. 
on the dollar over a period of time or 50 
cents on the dollar by Feb. 1, 1927. The 
matter is still under negotiation. The lia- 
bilities are said to total about $45,000 while 
the nominal assets are figured at $53,000. 
Of this amount $42,000 is placed as the 
value of the merchandise at cost while 
accounts receivable amount to about $11,000. 
Just how much of the accounts can be col- 
lected is a matter of speculation. 


The New York Jewelers’ Golf Association 
held its regular Spring tournament on 
Monday, June 14, at the Wingfoot Golf Club, 
Mamaroneck, Westchester Co. About 95 
members and guests took part in the tourna- 
ment. The first 18 holes were played in the 
morning and after the jewelers and _ their 
friends enjoyed luncheon at the club house, 
play was resumed. The last 18 holes were 
completed late in the afternoon. When the 
score cards were turned in, it was discovered 
that “Eddie” Muhlfeld and Harold Henry 
were tied for low gross for the day. A flip 
of a coin gave Mr. Muhlfeld first honors 
and he was awarded a handsome wrist 
watch. Low net gross score was turned in 
by H. M. Coxe, who was given a combina- 
tion pen, pencil and knife set. Another prize 
winner was A. B. Tuthill, who was the 
handicapper of the tournament. He turned 
in the low gross score for the afternoon’s 
play. In the evening the jewelers and their 
friends enjoyed dinner and an entertainment, 
The next tournament will be held by the jewel- 
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ers at the same club on Monday, Sept. 13. 
The trial of Peter Latore, who is ac- 
cused of the larceny of two platinum dia- 
mond set rings worth $1,400 belonging to 
Maurice Tishman, a jeweler at 71 Nassaw 
St., was postponed last week when the case 
came up in Part 8, Court of General Ses- 
sions. Latore is still out on $2,000 bail 
having pleaded not guilty to an indictment 
filed against him on April 29, last, charging 
grand larceny in the first degree. The com- 
plaint against Latore charges that on 
March 26, John Scandalagia, a messenger 
for Maurice Tishman, gave two diamond set 
platinum rings worth $700 each to Latore, 
who was employed in the receiving depart- 
ment of Gimbel Bros. department store, this 
city. Instead of signing a receipt for these 
rings, the defendant, it is alleged, denied 
that he ever received them. Scandalagia, 
the messenger, immediately called Traffic 
Officer Thomas J. Nolan, who searched 
the receiving booth occupied by Latore and 
four other employes of the Gimbel concern. 
While they were searching the place one of 
the employes picked up a waste paper basket 
and produced the rings. ‘This basket, it is 
claimed, had been examined before but no 
trace of the rings was found. The clerk 
was thereupon arrested and after being ar- 
raigned in the Magistrates Court, waived 
examination and was later indicted. 

As THE JEWELERS’ CIRCULAR was going to 
press yesterday (Tuesday) morning it was 
learned that a bag containing watches and 
jewelry was stolen from the automobile of 
Max Schoenbrun, wholesaler, 116 Nassau 
St. Mr. Schoenbrun came downtown yester- 
day morning and shortly after nine o’clock 
parked his car in front of a restaurant on 
Ann St., near Nassau, leaving his grip, 
filled with jewelry and watches, in the 
machine while he went to his office. Mr. 
Schoenbrun returned to his car in about 20 
minutes and upon opening the door discovered 
that his bag had disappeared. He made 
inquiries in the neighborhood and then went 
to the Oak St. police station where he re- 
ported his loss. Mr. Schoenbrun could not 
estimate the value of the goods stolen. He 
said that the articles were not insured. Mr. 
Schoenbrun is secretary of the New York 
Jewelers’ Benevolent Association and has 
been in business for himself only a short 
time. 








Winston-Salem, N. C. 


William Scholtes, of the Vogler store has 
returned from a visit to Durham, N. C. 

Norman Ingle, of “Leonard’s,” Salisbury, 
N. C.,, was in the twin city last week visit- 
ing some of the many friends made while 
he was with A. Cohn Co., this city. 

Dr. J. Mack Hedrick, who was associated 
with Fred N. Day in the optical department 
prior to about a year ago, has returned to 
his former position. For the past year he 
was with Denny Bros., Wilson, N. C. Dr. 
Hedrick succeeds Dr. L. K. Jordan, who has 
gone to be associated with his father in the 
retail jewelry business in Smithfield, N. C. 











A. W. Deach, former jeweler, Pana, IIl., 
has disposed of his business and retired 
from jewelry sales enterprises, having pur- 
chased a bakery to which he will: give his 
attention. 
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Service Developed From 
Service Performed 





Established 


The banking service of The 
National Park Bank is a 
development of many years’ 
usefulness to commercial. 
institutions in all parts of 
the country. 


‘ icefounded upon experience 

and achievement, one that 
is practical, comprehensive, 
and well adapted to the 
requirements of merchants 
and manufacturers in the 
jewelry trade. 


ada® 


Consequently, it is a serv- 


‘oh a Hit NATIONAL PARK BANK 


OF NEW YORK 
214 Broadway 
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Park Avenue Office: 240 Park Ave. at 46th St. 
7th Avenue Office: 7th Ave. and 32nd St. 


Capital, Surplus and 
Undivided Profits $34,000,000 








SALESMEN’S TRAVELLING EQUIPMENT 


in the regular stock numbers is carried at 
our New York Office, for your immediate 
needs. 


Special Items Furnished 
at Short Notice 








No. 2151 Ring Case 


RUECKERT MANUFACTURING CO. 


No. 2121 Two Stack Case 





New York Office 


San Francisco Office 
9-13 Maiden Lane 


220 Post St. 


PROVIDENCE, R. I. 








THE MOST CONVENIENT MAGNIFIER 


THE MILWAUKEE LOUPE 
For Engravers, Watch 
Makers, Fine Tool Makers, 
Die Makers, or for any- 
one desiring quick access 
to a magnifying glass. 
If you are wearing 
glasses, you can now 
have a convenient and 
practical loupe (either 
single or double), fitted 
to your spectacle frame. 
The hinged joint of the 
loupe arm is_ fastened 
securely to any spectacle 
frame, nose bridge, or at 
the temple end piece. 
When needed, it is ready to be conveniently brought down into position 
ready for using. In ordering specify power of lens desired. 

Prices—Single Loupe $3.50 Net. Double Loupe $5.50 Net. 


SHE, MILWAUKEE OPTICAL MFG. CO. 


Milwaukee Optical Mfg. Co. . Building 
424 Jackson Street, Milwaukee, Wis. 


Compend of Diseases of 
the Eye and Refraction 


By Gould and Pyle. Including Treatment and Opera- 
tions and a Section on Local Therapeutics. With For- 
mulae, Useful Tables, a Glossary and 111 illustrations, 
several of which are in colors. Price Cloth, $2.00. 




















The Optical ips: Company 
11 John Street New York 
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William Sweeney left last Friday for New 
York to sail for a fortnight’s trip to Havana. 
H. A. Norton, sales manager of the Wat- 
son Co., returned the past week, after spend- 
ing several days at the firm’s Chicago office. 
William S. Swanson, designer for Bates 
& Bacon, Inc., was married last Tuesday 
evening to Miss Mildred L. Cobb of this 


ity. 

? Whicaton E. Gray, of Bliss Bros. Co., left 
last week on an extended business trip to 
Philadelphia and through the middle States 
for his concern. 

James E. Blake returned early last week 
from Philadelphia and Atlantic City, after 
taking part in the celebration staged by the 
Imperial Council of Shriners. 

Russell Rhodes and Ralph Harden, of the 
Mason Box Co., who attended the annual 
convention of the paper box manufacturers 
at Philadelphia, have returned home. 

A feature of the demonstration of physical 
training held at the Bliss School on Thurs- 
day was the presentation by Joseph Finberg, 
of the Finberg Mfg. Co., of two outdoor 
basketball courts. 

Aldro A. French, of D. E. Makepeace & 
Co., who is a former council member and 
former president of the Chamber of Com- 
merce, is being prominently mentioned as a 
candidate for the mayoralty. 

Mr. and Mrs. Harold E. Sweet attended 
the commencement exercises at Tufts Col- 
lege last Monday, where Mr. Sweet, as presi- 
dent of the board of trustees, officiated at 
the graduation exercises and confirmed the 
degrees that were presented. 

An unusually large attendance marked the 
final dinner-dance of the season at the High- 
land Country Club last Saturday evening. 
Among those assisting the hostess of the oc- 
casion were Mr. and Mrs. Leonard I. Lamb, 
Mr. and Mrs. Edin F. Leach. 

Raymond Sanford, an employe of the 
A. S. Ingraham Co., had the small finger of 
his right hand severely crushed and the 
bone fractured Tuesday, when the truck 
which he was operating was overturned in 
collision with another machine. 

Mr. and Mrs. Edward L. Gowen and Mr. 
and Mrs. Samuel M. Einstein motored to 
Deerfield, Mass., Tuesday, returning Thurs- 
day, accompanied by Horace L. Gowen and 
Samuel M. Einstein, Jr., of Deerfield Acad- 
emy, who will spend their Summer vacations 
at home. 

Mr. and Mrs. Frank E. Guild entertained 
at dinner and bridge last Monday evening 
at their home on County St. to celebrate 
their 20th wedding anniversary. Covers 
were laid for 12 at the dinner and there 
were three tables of auction in play during 
the evening. 

Among the members of the local Lions 
Club who attended the Lions’ convention in 
Portland, Me., during the past week were 
the following: Aldro A. French, George E. 
Bliven, Stanley T. Rogers, William H. 
Blake, James L. Wiggmore, Joseph Finberg, 
Frank O. Carnes, Edwin F. Leach and 
Joseph Rioux. 

Employes of the Robbins Co. gave a fare- 
well party for Mrs. Ada Kiernan the other 
night in the home of Mrs. Philip Arsenault 


i -~ fr 4 
Srey (te ; 


THE JEWELERS’ CIRCULAR 


as she is leaving in a few days for Denver, 
Col. One of the features of the evening was 
an Hawaiian quartet in full costume, which 
presented specialty dancing and singing. The 
guest was given a purse as a remembrance 
from her friends. 

James L. Wiggmore returned last week 
from a short rest in Maine during which he 
experienced one of the most pleasing events 
of his life. He heard all the fiddling of Mel- 
lie Dunham without any of the expense that 
Henry Ford stood to bring the Pine Tree 
State bow wizard half-way across the coun- 
try. For years Mellie Dunham and Aldro 
A. French, with whom Mr. Wiggmore was 
stopping, have been friends, and when 
Messrs. Wiggmore and French visited the 
Dunham home they found what Mr. French, 
who has a Summer home in that vicinity, 
expected, but what was a real thrill to his 
companions. “Gram” Dunham was scrub- 
bing the kitchen floor in the real old-fash- 
ioned way, and Mellie was “taking it easy” 
outside. 














TRADE CONDITIONS 


Lecal retail jew2lry dealers report that trade for 
June has been quite good, and in fact they have 
no room for complaint, and they look for a con- 
finuation of good business during the balance of 
June. The last of this month will see an end to 
the varicus high school and college commencements 
in this end of the State. These events have added 
greatly to the volume of business done by the 
local dealers during the past month. Wholesale 
jewelers say their trade has held up quite well, 
and they are well pleased with the trade outlook 
at this time. 





Rev, P. C. Logsdon, of Evansville, was at 
Chrisney, Ind., a few days ago visiting E. A. 
Rhodes, retail jeweler of that place. 

Mrs. John F. Heinzle, of the retail jewelry 
firm of Heinzle & Nester, at Boonville, Ind., 
visited friends and relatives in Evansville a 
few days last week. 

Salem P, Hammond, who for many years 
was engaged in the retail jewelry business 
at Petersburg, Ind., was a business visitor in 
Evansville a few days ago. 

A mussel digger, named Rubright, work- 
ing in White River near Portersville, Ind., 
recently found a pearl that is said to be 
valued at about $150. Mussel diggers along 
Wabash and White rivers are busy. 

Charles Hebner, of Peter Hebner & Son, 
and Floyd Nester, of Heinzle & Nester, re- 
tail jewelers, will assist the Boonville Busi- 
ness Men’s Association at Boonville, Ind., 
in arranging the Auction and Bargain Day 
to be held in Boonville on Saturday, June 
26. 

Evansville retail merchants, including the 
jewelers, will hold their annual Summer 
outing at the Clearcrest Country Club near 
the city on Wednesday, June 30, and it is 
expected there will be a good attendance. 
Golf will be played by the members and 
there will be cards and other forms of 
amusements for the ladies. Dinner will be 
served at 6 o'clock in the evening. Ben 
Kruckemeyer, of Kruckemeyer & Cohn, re- 
tail jewelers at 407 Main St., and Curtis 
T. Mushlitz, secretary of the Evansville 
Retail Jewelers’ Association, are on the com- 
mittee to help arrange the affair. 
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EDITORIALS 
(Continued from page 90) 











pdign has begun. The $800,000 mark was 
set aS a minimum fund before any work 
should be done but no effort will be spared 
to collect the $2,000,000 fund originally 
planned to cover the four years’ campaign. 
It is believed that as soon as the publicity 
work actually starts, the remainder of the 
$2,000,000 fund will be quickly subscribed 
and that the proportion of subscriptions from 
manufacturers and importers and wholesalers 
will be very much larger. 

Officers of the National Jewelers’ Pub- 
licity Association have every confidence that 
the minimum quota will be in sight and the 
work started by July 1. It is absolutely 
necessary that the subscriptions should be 
in by this time in order that the publicity 
and advertising be arranged for in time to 
do the trade some good in the Fall and in 
the holiday season of this year. Every day’s 
delay in starting the work means that much 
loss to the jewelry business. Therefore, 
those who are contemplating sending in the 
subscriptions (or increasing those that they 
have already made), are urged to do so at 
once in order that the industry may gain by 
starting the work at the earliest possible 
moment. 

It was intimated last week that a full list 
of the subscribers to the first $800,000 which 
has made the work possible, together with 
the amounts subscribed, will be made up in 
the way of an “honor roll” to be forwarded 
to the members of the association at large. 











A new novelty store is that being opened 
at 616 Pike St., by Brown & Williams, of 
this city. 

A unique gift of a silver miniature 
pagoda fashioned by silversmiths of China 
was presented to debaters recently by 
Joseph Lo Pa Hong, Chinese industrial mag- 
nate, while in this city. 

H. I. Adler, of this city, is opening a new 
jewelry store at 614 Pike St., having taken a 
lease on the place last week. He will 
handle jewelry merchandise as well as a 
stock of leather goods and gift novelties. 

The general store and post office at Sky- 
komish, Wash., handling jewelry, was robbed 
of a considerable quantity of jewelry mer- 
chandise and cash, according to the report to 
the police. Robbers who gained entrance to 
the store through a rear door are believed 
to be ex-convicts. 

W. J. Hindley, secretary of the Washing- 
ton State Retail Jewelers’ Association, was 
one of the principal speakers at the recent 
meeting of the 300 representative Seattle 
business men and women at the annual 
banquet of the retailers of the city at the 
Chamber of Commerce. 

The battle against crime in Seattle and the 
northwest, is on, with the incoming mayor, 
Mrs. Bertha K. Landes, who assumed the 
mayor’s office last week. Police of the city, 
county, State and officials of the federat 
government were in conference with the new 
mayor shortly after she took office. 














Melvin Hesse, Wallenstein-Mayer Co., re- 
turned from an eastern trip during the week 
and will leave again Sunday for a tour of 
the Carolinas. 

Ira Templeton, a prominent jeweler of 
Chattanooga, Tenn., was in Cincinnati Satur- 
day. He passed through the “Queen City” 
after attending the meeting of the Grotto of 
Veiled Prophets at St. Louis during the 
week. 

Peter M. Stark, 60, optician of Man- 
chester, O., was found dead in his room at 
the Emery Hotel on Vine St., Friday night. 
His death was due to alcoholism, according 
to the finding made by Coroner D. C. 
Handley. 

Frederick Gerhardt, of the firm of Meck- 
lenborg & Gerhardt, was elected a trustee 
for three years by Hanselmann Command- 
ery No. 16, Knights Templar, at the annual 
election at Walnut Hills Masonic Temple, 
Friday night. 

Nathan Breines, who has been connected 
with the Richter & Phillips firm for several 
years as an office man, will start out on his 
first trip as a road man for the firm. He 
will make a canvass of old customers of the 
firm in South Carolina and will make an ef- 
fort to secure new customers. 

John A. Gerwe, Frohman & Co., left Mon- 
day for his longest jaunt of the year, taking 
in a number of points in the southwest. He 
will be on the road for about six or seven 
weeks. His departure also marked the vaca- 
tion season in the firm’s office, and Miss 
Martha Danhauer was the first to leave. 

Albert Wehmeyer, jewelry engraver, has 
been made a member of the working force 
of Joseph Richert & Sons Co. in the Ed- 
wards building on Walnut St. Mr. Weh- 
meyer resigned from the Gustave Fox Co., 
where he has been employed for 13 years in 
order to become associated with the Richert 
firm. 

Edward Pieper, Chief Deputy Marshal of 
the Eastern District of Kentucky, was ap- 
pointed Acting Marshal by Judge A. M. J. 
Cochran of Maysville, Friday. Mr. Pieper, 
who is associated with his brothers in the 
Pieper Jewelry Co. on Madison Ave., was 
given the chief office after Roy B. Williams, 
Marshal, submitted his resignation. 

Boris Litwin, who is in charge of the shop 
of Litwin & Sons, 114 W. 6th St., has been 
made a member of the class who are capable 
of being life-savers in the water. Litwin is 
a member of the Gym Boat Club, and he 
passed one of the tests that have been 
specified by the Red Cross as being capable 
of dragging drowning persons from the 
water. 

Although it is the slow season at the pres- 
ent time among several manufacturing 
houses in Cincinnati, Walter H. Wilkening, 
diamond setter in the Andrews building, is 
finding it necessary to work at night in or- 
der to catch up. Both he and Louis Schnei- 
der have worked overtime during the past 
several weeks and there does not seem to be 

any indication of a let-up at the present time. 

Mrs. E. Fern Flint, watch and clock de- 
partment at Oskamp’s, in the Dixie Ter- 
minal building, was successful as a’ candi- 
date for director of the Business Women’s 
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Club and at the reorganization meeting of 
the board was named treasurer of the or- 
ganization. She will succeed to the positiori 
held by Miss Anna McFarlan, who was 
named president after serving as treasurer 
for several years. 

William Lovel Stegeman, son of Mr. and 
Mrs. Albert V. Stegeman, Fort Thomas, 
Ky., who are interested in the Wadsworth 
Watch Case Co., Dayton, Ky., will be gradu- 
ated from the University of Wisconsin at 
Madison, Wis., Monday. He is a member 
of the Delta Tau Delta fraternity and is 
active as an athlete. He was graduated 
from the Highland High School at Ft. 
Thomas in 1921 at the age of 15. 

Joseph Pieper, jeweler of Covington, was 
named as one of the Marshal’s aids for the 
annual outing to be given orphans of Ham- 
ilton County, Ohio, and Campbell and Ken- 
ton counties, Ky., at the Zoological Gardens, 
Tuesday, June 22. Mr. Pieper is to take 
care of the children of Kenton county. Every 
orphanage in Greater Cincinnati is taken to 
the Zoo by the Cincinnati Automobile Club 
once a year and it usually proves a gala 
event. 

Jacob Herdtner, assistant auditor of Rich- 
ter & Phillips, and Miss Oveda M. Smittle 
of Madisonville, were married at the home 
of the bride Saturday. The couple left im- 
mediately after the ceremony for a honey- 
moon through Canada, and probably will 
take in a cruise of the Great Lakes. Mr. 
Herdtner was presented with a vast number 
of presents by the firm Friday, including 
china, silverware and other articles neces- 
sary in the establishing of a household. 

Jesse Phillips, of Richter & Phillips, has 
already secured passports for himself, wife 
and nephew, Arnold H. Berger, Canton, O., 
for a tour of Europe. The Phillips’ are tak- 
ing their little nephew with them in order to 
permit him to see some of the world’s mas- 
terpieces in paintings as the boy seems to 
be quite talented in handling brush, oils and 
easel. Although he is only 12 years old 
3erger gives promise of becoming quite an 
artist. The trip will merely be a pleasure 
jaunt. 

Miss Adele Herschede, who is interested 
in the Frank Herschede Jewelry Co., E. 
4th St., shot a card of 94 in the qualifying 
round of the women’s city championship golf 
tournament at the Cincinnati Country Club. 
Miss Herschede is a representative of the 
Maketewah Club, and is regarded as one of 
the best women players in Cincinnati. She 
was third in the qualifying round with Mrs. 
Walter Ibold leading with a score of 87 and 
Mrs. Martha Kinsey being second with 90. 
Miss Herschede took show money with 94. 

Jean Pohlmeyer, daughter of William 

Pohlmeyer, diamond dealer in the Palace 
Theater building, and Donald Crosset were 
married at the Hotel Alms, on McMillan 
St., Wednesday. The bride entered the ball- 
room at the hotel on the arm of her father. 
The ceremony was performed by the Rev. 
Frank H. Stevenson of the Church of the 
Covenant, and was immediately followed by 
a reception. The honeymoon will be spent 
at White Sulphur Springs, and then the 
couple will go to Philadelphia, where Mr. 
Crosset is in business. 

Louis Lange, A. G. Schwab & Sons., who 
is now en route to Europe, considers that his 


‘ journey had a most propitious beginning. 
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He was in the recent Pennsylvania Railway 
wreck at Blairsville, Pa., when:many were 
killed or seriously hurt, but though tossed 
from the berth in his compartment he escaped 
without the slightest injury. Mr. Lange 
proceeded at once to New York, where his 
wife and daughter were awaiting him. The 
party sailed on the White Star liner Olympic 
June 19, and the crossing to Cherbourg was 
delightfully smooth and invigorating. Al. 
though it is his intention to travel exten- 
sively, Mr. Lange will spend the greater part 
of his stay abroad at Amsterdam, in which 
city he will make purchases of loose dia- 
monds. 

The old city ordinance prohibiting auction 
jewelry sales except by court order was in- 
voked Tuesday when the police stopped a 
sale conducted by Louis Levite, auctioneer 
at Wolpa Jewelry Co., 230 W. 5th St. Le- 
vite was charged by Detective Harry Hill 
with violating a. city ordinance when the 
police official cited him. Levite was ar- 
raigned before Municipal Judge W. Mere- 
dith Yeatman and the trial was continued 
until June 22. Meanwhile John D. Ellis, 
city solicitor, is expected to render a de- 
cision which will determine if the auction 
can be continued. Attorney Joseph C. Bird 
threatened to obtain a court injunction. The 
sale was stopped by the police upon com- 
plaint registered by the Better Business 
Commission, and it is the first of its kind 
in Cincinnati for some little time. 











Reid Lawson, Inc., retail jewelers, has 
just completed a successful stock reducing 
sale. During this sale many articles of 
jewelry were sold at a discount. 

The Palace Jewelry Co. had on display at 
its Second Ave. store a number of prizes 
given in a Charleston contest at the Strand 
Theater. Among the prizes was a handsome 
wrist watch, given by the Palace Jewelry 
Co. This proved a good advertisement for 
the jewelry store. 

A handsome new front is being built to 
the jewelry store of the L. W. Perry 
Jewelry Co. in the city hall building. About 
one year ago the city hall was badly dam- 
aged by fire and this jewelry store was 
also damaged. Mr. Perry died a few months 
ago, but the business is still being conducted 
under the management of Mrs. Perry. 

The retail jewelry store of W. J. Vickers 
& Sons at Headland was recently entered 
by burglars, who got away with over $500 
worth of watches and other jewelry. This 
is the second time this store has been robbed 
within the past two weeks. The only clue 
left by the robbers was a man’s square band 
wedding ring, size 91%, found by the safe in 
the store. This ring was evidently dropped 
by the burglars while making an unsuccess- 
ful attempt to work the combination on the 
safe. 








After being closed for several days for 
remodeling, the Edelman jewelry store of 
Weston, W. Va., which was purchased by J. 
E. Clifford, has been opened for business. 
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George Fleming, of the Wadsworth Watch 
Case Co., completed a 10-day business trip 
last week through the northwest and states 
business was good. 

R. C. Hardy, represerting the Star Watch 
Case Co. completed a short business trip 
through the northwest last week and reports 
conditions improved. 

E. L. Imhoff, manufacturers’ representa- 
tive, completed a month’s business trip to 
the Pacific Coast last week, and reports 
business good there. 

Oscar A. Lessing and Sidney H. Israel, 
of the Israel-Lessing Sales Co., is spending 
10 days at Nemakakon Lodge, Cable, Wis., 
enjoying a fishing trip. 

Clarence Thompson, representing Joseph 
Fahys & Co., is making a business trip 
through the west for the firm. He will re- 
turn some time this week. 

Dix Edwards, of the Edwards, Ludwig, 
Fuller Jewelry Co., Inc., Kansas City, Mo., 
spent the past week in Chicago visiting the 
markets and calling on many of his friends. 

“Jack” Miller, manufacturers’ representa- 
tive, with headquarters on the 11th floor of 
the Heyworth building, returned recently 
from an extended business trip to the Pacific 
Coast. 

Emil Noel, located on the 15th floor of 
the Heyworth building, is spending this week 
at Bass Lake, Ind., enjoying a rest and tak- 
ing advantage of the opening of the fishing 
season. 

Friends of Wm. C. Mellish, 854 E. 63rd 
St., will be happy to learn that Mr. Mellish 
is recuperating as nicely as can be expected 
at the Jackson Park Hospital after his seri- 
ous illness. 

“Bill” McCaw, of the wholesale jewelry 
firm of Wm. S. McCaw Co., Toledo, O., 
was a visitor in Chicago last week for a 
few days. While here he combined business 
and pleasure. 

Robert Rueping, diamond dealer, with of- 
fices at 1104 Heyworth building, returned 
last Friday from Fond du Lac, Wis., where 
he spent the past week visiting with rela- 
tives and friends. 

Walter Vretman, president, and R. Pia- 
waty, sales manager of the Dueber-Hamp- 
den Watch Co., Canton, O., spent the past 
week in Chicago visiting the trade and call- 
ing on old friends. 

Ernest Gustafson, retail jeweler of 5410 
N. Clark St., closed his place of business 
last week for a day on account of the death 
of his father-in-law. Sympathy is extended 





to both Mr. and Mrs. Gustafson in their 
great loss. 


Einar Bagge, manager of the Chicago of- 
fice of the Waltham Watch Co., returned 
last week from a business trip to Minne- 
apolis and other cities of the northwest. He 
was gone for a week and reports conditions 
as favorable. 

Grimm & Watson, engravers to the trade, 
are now located in suite 1684 Jewelers’ build- 
ing, 35 Wacker Drive. This firm formerly 
was on the 13th floor of the Heyworth 
building, and in making the move has ob- 
tained far more desirable quarters. 

Window smashers were again at work 
early last Wednesday morning, when the dis- 
play window in the store of F. E. Vogel & 
Co., at 69th St. and Stony Island Ave., was 
broken. Mr. Vogel reported his loss to the 
police, which is estimated at about $600. 

J. T. Montgomery, of M. A. Mead & Co., 
wholesale watch dealers, Jewelers’ building, 
returned last week from a business trip to 
New York and other eastern cities. Mr. 
Montgomery was gone for 10 days, and 
while away visited both the trade and friends. 

The Illincis Watch Case Co. is now con- 
veniently located in its new enlarged quar- 
ters on the 16th floor of the Jewelers’ build- 
ing. This firm formerly was located on the 
sixth floor of the Columbus Memorial build- 
ing. This firm has very desirable quarters 
on the Wacker Drive side. 

Henry C. Tilden, president of Spaulding 
& Co., returned last Wednesday on the Bal- 
tic from a two months’ visit to countries of 
Europe. Mr. Tilden spent the greater part 
of his time visiting the markets. He was 
accompanied on this trip by his wife and 
family. 

Howard Seebeck, representing Barnett, 
Daniels & Co., and the Armbrust Chain Co., 
returned last Wednesday from a four weeks’ 
business trip through the west to the Pa- 
cific Coast. This was Mr. Seebeck’s initial 
trip through the west, and he reports it suc- 
cessful. 

George M. Brasch, manager of the adver- 
tising department of the Norris, Alister-Ball 
Co., returned last Thursday from Grand 
Forks, N. Dak., where he spent a month 
supervising a sale for P. Girard & Son of 
that city. Mr. Brasch reports the sale was 
successful. 

Charles B. Salisbury, who does watch 
work to the trade, has moved his business 
from 4648 N. Springfield Ave., to suite 1676 
Jewelers’ building, 35 Wacker Drive. Mr. 
Salisbury’s new location is more centrally 
located and he is in a better position to attend 
to the wants of his customers. 

P. J. Eppenstein, of the Illinois Watch Case 
Co., left recently for a three months’ busi- 
ness trip through the west as far as the 


Pacific Coast. L. A. Eppenstein, vice-presi- 
dent of this firm, returned last week from a 
four weeks’ visit to their New York office, 
and while there visited the trade in the east. 

Jerome S. Wexler, of Wexler Bros., left 
last week on a business trip through the 
west, while his brother, Marvin H. Wexler, 
of the same firm, left on a trip through the 
east. Both will be gone for several weeks. 
Arthur Cole, representing this firm, is mak- 
ing a business trip through the northwest 
and will be gone about 10 days. 

B. Tuckler, C. O. Floyd and C. J. Feuch- 
ter, representatives for S. Lazarus & Sons, 
wholesale jewelers located on the eighth floor 
of the Jewelers’ building, returned last week 
from their respective territories. They have 
completed their traveling for this season and 
will spend a few weeks enjoying a rest be- 
fore starting out on their Fall trips. 

V. A. Gruber and J. J. Hunt have formed 
a partnership under the name of the Victory 
Engraving Co. They have found suitable 
quarters in suite 1118 Mallers building, 5 
S. Wabash Ave., and do engraving to the 
trade. Both Mr. Gruber and Mr. Hunt 
are well known to the trade of Chicago, 
having been associated here for many years. 

Mark Lewy & Son, Inc., is the name of 
a new retail jewelry business that will be 
open for business some time next week. 
The members of the firm are Mark Lewy and 
Bertram Lewy, both of whom formerly were 
associated with the firm of Lewy Bros. Co. 
This firm has taken spacious quarters on the 
sixth floor of the Columbus Memorial build- 
ing, and workmen are now busy installing 
new fixtures and remodeling. 

The Charles Allen Plating Co. has opened 
for business in new quarters on the sixth 
floor of 434 S. Wabash Ave. The concern 
has spacious quarters in this building, and 
in addition to its large shop it has several 
rooms to accommodate polishers and other 
workmen doing work of this kind. The con- 
cern has installed the most modern machin- 
ery, equipment and benches, and is now 
ready to do business. This firm had the 
misfortune of having its plant destroyed by 
fire a few weeks ago. At that time it was 
located at 23 E. Jackson Blvd. 

The wedding of Miss Jane Koren to Wil- 
liam Edward Neuvirth took place on Satur- 
day, June 19, at 7 o’clock at the home of 
the bride’s parents, Mr. and Mrs. I. Koren, 
3315 W. 55th St., Chicago. Mr. Neuvirth is 
a member of the firm of the N. & N. En- 
graving Co., 145 N. Clark St. He has been 
associated with the jewelry trade for many 
years and has made a host of friends during 
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that time. He is receiving their heartiest 
congratulations. Following the reception, 
the couple left for Bristol, Ind., to spend 
two weeks there visiting with Mrs. Neu- 
virth’s sister. Upon their return they will 
make their home at 3315 W. 55th St. 

Jacob Pogrund, who operated the Tiffin 
Jewel Shop, at 4346 W. North Ave., has 
moved his business to 304% S. Halsted St., 
and is operating it under his own name. 

Oscar F. Samuelson and Frank J. Spell- 
man, of the sales force of the Towle Mfg. 
Co., are spending 10 days at Lac De Flam- 
beau, enjoying a good rest and doing some 
fishing. 

Joe D. Fox is now connected with Al. 
Kahn, manufacturers’ representative with of- 
fices in the Columbus Memorial building, as 
his assistant. Mr. Fox has been associated 
in the office of E. E. Harwood of this city 
for some time. 

The north side store of John H. Nickell 
& Sons, 3317 N. Clark St., recently was sold 
to Daniel Fine by Louis Goldman, trustee, 
who is liquidating the business of this firm. 
At the west side store, 7 S. Kedzie Ave., an 
auction sale is being conducted. 

R. M. Johnson, of the firm of R. M. John- 
son & Son, 25 E. Washington St., an- 
nounces his desire to dispose of his business 
immediately, due to a sudden illness which 
incapacitates both members concerned. The 
firm dates back to the year 1867, and has 
been manufacturing high grade emblem 
jewelry. The buyer is granted the privilege 
of continuing the use of the firm’s name with 
the good will. The office and workshop are 
located in the heart of Chicago’s business 
center. 

The untimely death of Mrs. Rose Farmer 
Sullivan occurred on Wednesday morning, 
June 16. Although she had been ill for 
some time, her death was a shock to her 
family and many friends. Deceased is the 
mother of Miss Mary G. Sullivan, secretary 
and treasurer of P. H. Winterberg Co., 29 
E. Madison St. Requiem high mass was 
held on Saturday, June 19, at 9 a. M., at 
St. Catherine of Jenoa Church, and inter- 
ment was at Mt. Olivet Cemetery. She is 
survived by her husband, Daniel J. Sullivan, 
and one daughter, Mary G. Sullivan. 

During the past week several retail jewel- 
ers in this city have been the victims of 
window smashers. In each case descriptions 
given to the police are the same. The ban- 
dits travel around in a large automobile and 
there are three men who do the job. Among 
those that were robbed are J. J. Carlsen, of 
5221 W. Chicago Ave. His loss was esti- 
mated at about $600. The window of Mar- 
cus J. Herzberg, 4041 Lincoln Ave., was 
broken during the early morning hours of 
last Friday, and diamonds and jewelry 
amounting to several hundreds of dollars 
taken. 

Announcement was made Thursday of the 
organization of a new concern to be known 
as “The Bluebird Diamond Syndicate,” 
which will take over the Bluebird diamond 
ring department of the Henshel Co. of New 
York. Bluebird diamond rings are a nation- 
ally advertised article sold direct to the re- 
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tailer with the customary display material, 
newspaper electros and other dealer helps. 
Mr. Henshel states that the growth of the 
diamond ring end of their business has been 
so great in the last year as to make it ad- 
visable to separate this department from 
their pearl business, and to set it up as an 
entirely separate organization. The main of- 
fice of the Bluebird Diamond Syndicate will 
be located in Chicago on the 12th floor of 
the Columbus Memorial building, and the 
business will be conducted by P. C. May- 
pole, who has been in full charge of the dia- 
mond ring department in New York. Addi- 
tional capital has been provided for the ex- 
pansion of the business. In addition to the 
sales force of the Bluebird Diamond Syndi- 
cate, Stein & Ellbogen Co. of Chicago have 
secured a selling agency and their men will 
carry the line. 

The third annual picnic for the employes 
of Otto Young & Co., and their families took 
place at Lake Zurick, Ill., on Thursday of 
last week. E. J. Langendorf was chairman 
of the picnic, and the picnickers gathered at 
the Heyworth building at 8 o’clock in the 
morning and left in motor coaches and pri- 
vate cars, arriving early enough to play a 
nine-inning baseball game. The game was 
won by the single men. The winners re- 
ceived a loving cup. They will have to win 
it three times before they can retain it, so 
the married men promise them a tough game 
next year. After dinner many events took 
place. There was keen competition experi- 
enced by some of last year’s winners, but 
some of them were fortunate again this year 
as the following list shows: H. Eberle re- 
ceived a silver smoking set; Miss M. Clair, 
a desk clock; Mr. Kammerlander, old ivory 
vacuum carafe; Mr. Brauer, 3-piece leather 
gentlemen’s set; Mrs. Shefte, silver bread 
board; Dave Newman, smoking set; Miss 
M. Clair, pen and pencil set; Mrs. Langen- 
dorf, desk clock; Mr. Carlman, carving set; 
the Clair sisters, compacts; Mr. Kammer- 
lander, bill fold; Mr. Eberele, bill fold; 
Miss Fox, white gold bracelet watch, and 
Harry Baker, Elgin strap watch. Fishing, 
swimming, boating, dancing and singing and 
all of the other usual outing sports were en- 
joyed by many, and most everyone relaxed 
with a sigh on entering the cars and coaches 
for the return trip. 











The Gift Shop—a jewelry store located 
for several years at 121 3rd St.—has given 
up its quarters there. 

The stock of Clauss & Pennell, bought by 
O. Korber, 280 Alder St., at 30 cents on the 
dollar, is being sold by the purchaser at 
great reductions. 

Max Rosumy, who has had a shop on 
Yamhill St., just above Broadway, has sold 
out his lease, and has taken new space at 253 
Burnside St., in the north end of the town. 

The Burnett Jewelry Co., with stores at 
various points along the Coast, has inaugu- 
rated the yearly custom of a birthday party, 
when presents are distributed free to all who 
come into their stores, regardless of whether 
they purchase or not. 
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C. A. Sherdahl, Montevideo, Minn., was 
a visitor at Minneapolis wholesale houses a 
short time ago. 

T. S. Dobrin, retail jeweler, 509 Henne. 
pin Ave., Minneapolis, recently made a 
ten-day trip to DeMoines and Omaha. 

Harry E. Schloss, wholesale jeweler, 554 
Plymouth building, Minneapolis, on June 1] 
celebrated his 25th wedding anniversary. 

Emil Gustafson, retail jeweler, 2203 Cen- 
tral Ave., Minneapolis, spends many of his 
week-ends at his Lake Minnetonka cottage, 

Mr. Williams, of the Waltham Watch 
Co., together with Mr. Bagge, of the Chi- 
cago office of that company, were recently 
in Minneapolis. 

Among other retailers visiting Minneapolis 
recently were: Paul Freeman, Slayton 
Minn.; N. S. Nelson, Hutchinson, Minn,: 
Mr. Braaten, Albert Lea; Frank J. Schisler, 
Winthrop, Minn. : 

M. Christiansen, retail jeweler, 1407 W. 
Lake St., Minneapolis, and his son, Walter, 
recently made a week-end trip to Hacken- 
sack, Minn., where they made a big catch 
of pike and sun fish. 

Nat. Ginsberg, retail jeweler, 813 Henne- 
pin Ave., Minneapolis, together with H. 
Christensen, won first place in the city 
doubles squash hand ball tournament held 
this Spring in the Minneapolis Central 
Y. M. C. A. 

W. J. Courteau, of the J. M. Ben- 
nett Co., wholesale jewelers, 627 First 
Ave. N., Minneapolis, left June 14 on a 
two weeks’ rest. The first week was spent 
at a Lake Minnetonka cottage and he 
planned to take a few trips later. 

Miss Cora Moen, of S. H. Clausin & Co, 
wholesale jewelers, 13 6th St. S., Minne- 
apolis, has returned from a trip of a little 
over three weeks which she took in the 
east. She stopped in Chicago, Detroit, 
Madison, New York city and Utica. 

The Twin City Manufacturing Jewelers’ 
Association is making arrangements for an 
all-day outing on July 24, when their shops 
will be closed to enable their employes to 
attend. Max Bruhn is president, and E. H. 
Perschmann is secretary and _ treasurer. 

W. C. Weld, of the retail jewelry firm 
of Weld & Sons, 817 Nicollet Ave., Minne- 
apolis, planned to leave this week on a trip 
to New York by way of the Great Lakes, 
driving his car to Duluth and then taking it 
down the lakes by boat. He planned then 
to drive back to Minneapolis, taking about 
three weeks in all. 

A. D. Johanson, of the retail jewelry firm 
of White & MacNaught, 902 Nicollet Ave. 
Minneapolis, on June 16 married Miss 
Winifred Smith, of Eau Claire, Wis. The 
ceremony was in St. Mark’s Episcopal 
Church, Minneapolis, and Mr. and Mrs. 
Johanson left on a honeymoon trip to 
Kansas which will extend until about the 
first of August. 

Mr. Stibal, retailer, Silver Lake, Minn., 
recently made a trip to Minneapolis to buy 
some music for the Silver Lake Band, of 
which he is a member. Last year this band 
won the State championship in the tourna- 
ment which was held toward the end of the 
Summer. Business prospects are consider- 
ably improved in his community as a result 
of the rains of a week or so ago, he said. 
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Mr. and Mrs. E. Wegener, Beaver Dam, 
Wis., were among the visitors at the Mil- 
waukee wholesale jewelry and supply houses 
during the week. 

George Michel, owner of the Michel 
jewelry store, Portage, Wis., is now in 
Baltimore, Md., confined to a hospital fol- 
lowing an operation on his eyes. 

Edward A. Hirsch, manufacturer of dia- 
mond mouritings, New York city, visited 
some of the local firms last week while on 
his first trip through the Wisconsin territory 
since he started his own business. 

Gene A. Seikert, representative of the 
Max Barkan Co., is now covering the 
Sheboygan territory. Due to the expansion 
of the business, the firm has added Sam 
Seelig to its force at the Milwaukee office. 

Max Barkan, Milwaukee wholesale 
jeweler, has just recuperated from an illness 
which confined him to his home for several 
days. He has returned to the office and 
stated that he feels in much better condition. 

Mrs. J. A. Hughes, Milton Junction, Wis., 
attended the Adventists conference which 
recently ended in Milwaukee. While in the 
city she called on a number of the wholesale 
jewelry houses to purchase stock and 
supplies. 

Steven Grumann and J. H. Barrett have 
opened a machine shop at Two Rivers, Wis., 
and they will make a specialty of engraving 
on jewelry, ivory and metals. Both are 
skilled workmen and will render merited 
service in that section. 

Retail jewelers at Kenosha, Wis., are 
among the 150 merchants in that city who 
are co-operating together in closing their 
stores for a half day on every Wednesday. 
The purpose of the closing is to permit 
their sales forces to have a holiday during 
the week for the months of June, July and 
August. 

H. L. Polzer, well known retail jeweler 
at 1122 Walnut St., has left Milwaukee 
with his wife and friends for an automobile 
tour through the west. They will go to the 
Pacific Coast, and on the way will visit 
Yellowstone National Park. The party 
expects to be away from Milwaukee for 
about one month. 

Fred J. Theleman, manufacturer of 
jewelry at Milwaukee, attended the State 
convention of the Fraternal Order of Eagles 
which was held at Plymouth, Wis., June 16 
to 20. Mr. Theleman left Milwaukee on 
Friday, June 18, and remained at Plymouth 
over the week-end. He was a member of 
the drill team of the Milwaukee Aerie 
which competed at the convention. 

Art B. Meyers, retail jeweler at Mil- 
waukee, was among the 45 former newsboys 
who gave a dinner at the Milwaukee Elks’ 
Club on June 11 in honor of Bert Hall, 
Prominent in newspaper circles in Mil- 
waukee who at one time was in charge of 
the men who were present at the dinner. 
They claim that he started them out on the 
road to successful careers and they paid 
high tribute to him. 

The engagement of Miss C. Jakobek to 
Ed Kosobucki was announced in Milwaukee 
on Saturday, June 19. Mr. Kosobucki is a 
member of the retail jewelry firm of Behling 
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& Kosobucki, 331 Brady St., and is well 
known among the local jewelers who are 
extending their congratulations to him. Miss 
Jakobek is the proprietor of the Locust 
Fashion Shop at 50 Locust St- 

The retirement of M. A. Grip, retail 
jeweler at Eau Claire, Wis., has been an- 
nounced. Mr. Grip has operated a store in 
that city for the past six years. He will 
devote his time in the future to the manu- 
facture of a number of his own inventions 
on which he has secured patents. All of 
the articles for which he has patents pertain 
to the jewelry business, one of them being a 
new automatic display case. 

For the fourth time in three years, a bur- 
glar smashed a display window in the 
jewelry store of Oberst, Inc., 192 West 
Water St. He secured 11 watches and 
fountain pens valued at $146. The window 
was broken with a padded brick and no one 
saw the burglar rifle the window. It was 
discovered the following morning by a 
patrolman. The Oberst company was for- 
merly on Grand Ave., near 5th St., and only 
recently moved to its location at West 
Water St. 


Coristant devotion to training his voice 
has won recognition for George W. T. 
Ferch, of Milwaukee, who has been a 
jewelry salesman since graduating from 
West Division High School at Milwaukee 
a few years ago. The Metropolitan Opera 
Co. has engaged him, through William C. 
Hackbarth, assistant director. Mr. Ferch 
worked at the jewelry business during the 
day and spent several hours at night study- 
ing music. He has a tenor voice and is 23 
years of age. 

R. B. Anger, of R. B. Anger & Co., retail 
jewelers at Oshkosh, Wis., has just returned 
to his home after a four weeks’ trip through 
the south where he visited his daughter, 
Mrs. Thomas C. Brindley at Memphis, 
Tenn. He made automobile trips into Mis- 
sissippi and Arkansas while in that section 
and visited the aviation field at Middleton, 
Tenn. On his return trip, Mr. Anger 
stopped at St. Louis to visit the new uni- 
versity of the Missouri synod which has 
recently been completed at Forest Park. He 
also visited friends at Decatur and Rock- 
ford, Ill. 


Dan Cupid is working overtime in Mil- 
waukee according to the record of the mar- 
riage licenses being issued in this city. The 
jewelers here are very well satisfied with 
the results of Cupid’s arrows for it means 
a good volume of business for them, and as 
a matter of fact, the jewelry business in 
Milwaukee and throughout the State has 
shown a considerable increase during the 
past three weeks. For the first 14 days in 
Milwaukee there were 513 licenses issued 
at the city hall, and this gives the indica- 
tion that more than 1,000 will be issued 
for the month. If this happens it will top 
the previous record of 849 which were issued 
in June of last year. 

Announcement has been made of the mar- 
riage of Louis Gollberg, representative of 
the Boszhardt-Possin Co., Milwaukee whole- 
sale jewelry firm, to Miss Emily Bremeier, 
of Milwaukee. The marriage took place at 
high noon on Saturday, June 19. The 
couple are now spending their honeymoon 
in the east where they will visit, among 
other cities, New York, Washington, and 
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Philadelphia, where they will attend the 
Sesqui-Centennial exposition. Mr. Gollberg 
is well known among the jewelry trade in 
this section of the country. Mrs. Gollberg 
before her marriage was the chief training 
instructor for the Wisconsin Telephone Co. 
Congratulations have been extended to the 
newly-married couple by jewelers. 











& Son, Clay Center, Neb. 

Phil Folsom, Ashland, Neb., who has 
been in a hospital here for some time follow- 
ing an operation, will soon be able to return 
to his home, it is reported. 

Among the out-of-town jewelers in 
Omaha during the past week were Harle 
Williams, Tabor, Ia.; Harry Stone, Mal- 
vern, Ia.; Mrs. Glenn Fennel, Fremont, 
Neb.; J. G. Mines, Wayne, Neb.; L. C. 
Klopp, Blair, Neb.; E. N. Hewer, Norfolk, 
Neb.; Joe Swanson, Genoa, Neb. 

George Parkins, Ord, Neb., who was in 
Omaha last week, reported the best gradua- 
tion business he has enjoyed since the year 
1920. Many other jewelers report a good 
business in graduation gifts this year, while 
still others report the trade quite light. In 
general the condition of the trade in this 
regard followed the agricultural conditions 
of the moment in the various localities. 

The Omaha and Council Bluffs Jewelers’ 
Guild held its monthly meeting June 10 at 
the Elks Club rooms. Plans for the picnic 
at Krug Park, June 22, were further dis- 
cussed. Members of the guild subscribed 
$1,000 to purchase prizes. A moving picture 
of several reels showing the process of mak- 
ing a 21-jeweled railroad watch was a 
feature. Another feature of the picnic was 
a live model wearing a gown made of mesh 
furnished by courtesy of Whiting & Davis 
Co., mesh bag manufacturer. The live 
model appeared in the middle of the dance 
floor at the park at the height of the dancing. 
The two-reel picture on making a 21-jeweled 
railroad watch was furnished by courtesy 
of the Illinois Watch Co. The jewelers met 
at the Municipal Auditorium in the city and 
formed an automobile parade. The guild 
will hold no regular meetings during July 
and August, but will resume in September 
with the first meeting September 9 at the 
Elks Club rooms at 6 p. M. In September 
the guild will start its Fall advertising cam- 
paign again which is to continue up to 
Christmas. The committee will plan the ad- 
vertising to tie up with big national adver- 
tising campaigns of the manufacturers which 
will start at that time, some of which will 
run full-page copy in the Omaha newspapers. 








The Chicago Gift Show at Hotel Sher- 
man under the auspices of the Gifts, Art 
Wares and Novelties Association of Chi- 
cago is an event of acknowledged importance 
to buyers and sellers of gifts and allied 
merchandise. The fifth annual show will be 
held this year Aug. 2 to 7 on the 11th, 12th 
and 14th floors of Hotel Sherman.. The 
buyer knows from experience that here 
under one roof will be seen the lines of 300 
exhibitors of standing and responsibility. 
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E. T. Willis, manufacturers’ representa- 
tive is on his southern trip. 

A. J. Francis, vice-president and general 
manager of Morgan & Allen, is taking a 
trip to Alaska. 

Making his southern territory en route, 
C. C. Gross is traveling toward New York 
to visit his factories. 

Charles Weinshenk, of Charles Weinshenk 
& Son, is in Portland, Ore., and reports 
that conditions in Oregon are on the up 


grade. 
After spending some time in the Mount 
Zion Hospital Henry Wurkheim, of S. 


Wurkheim & Bro., has recovered and is 
back on the job. 

James Stark formerly in the wholesale 
jewelry business in San Francisco is now 
located in Reno, Nev., and is calling on his 
friends in the trade. 

Morris C. Mayer, of Mayer & Weinshenk, 
has just returned from a trip through the 
Napa Valley. He was accompanied by 
Lucien Cerf of the firm’s force. 

John J. Morse, Coast manager for the 
Elgin National Watch Co., has returned 
from his northern trip, and has now left 
for the south. M. Gabriel from the Elgin 
factory is visiting this city. 

James J. Donovan, Jr., and his bride are 
visiting San Francisco and vicinity in the 
course of their honeymoon trip. The groom 
is the son of the senior partner in the firm 
of Donovan & Seamans Co., Los Angeles. 

W. J. Higgins of Fortenbery & Higgins, 
diamond setters of this city, is in the east. 
After attending to business matters in Chi- 
cago and elsewhere he went on to Memphis, 
Tenn., to visit his parents and friends and 
plans to remain in Memphis, his old home 
town, till early July. 

M. F. Deamont has severed his connec- 
tion with the Associated Jewelers and has 
started a shop in his old location, 704 Mar- 
ket St. Mr. Deamont states that he has 
bought out the stock and equipment of a 
New York concern and is well equipped to 
do fine diamond setting. 

H. C. Van Ness, district manager and S. 
H. Tanner, San Francisco salesman have 
left to attend the sales conference of the 
Gorham Co., to be held in Providence, R. L., 
on June 22, 23, 24 and 25. Before returning 
they will visit the Durgin Division factory 
at Concord, N. H., and the Kerr Division 
at Newark, N. J. 

George H. Yeamans, treasurer of the In- 
ternational Silver Co., with his wife and 
two daughters arrived in San Francisco on 
June 11 from Hotel Del Monte in the course 
of a Coast pleasure trip. Edward V. Saun- 
ders, Coast manager for the company has 
been accompanying the visitors on much 
of their sight-seeing. 

Mrs. F. W. Bertram, wife of the Marsh- 
field, Ore., jeweler, is a visitor to the trade 
here. Paul Neuffer, of Paul Neuffer & 
Sons, Olympia, Wash., is visiting his friends 
in the trade here. S. E. Edises of Reno, 
Nev., is paying San Francisco a visit; Dan 
Levin of San Jose is here and so is Alex. 
Noack, of the C. J. Noack Co., Sacramento. 

Gold and silver railroad spikes, presented 
by Governor J. C. Scrugham of Nevada and 
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Mayor James E. Rolph of San Francisco 
were driven with ceremonies at the pier 
terminal of the Lake Tahoe Railroad line 
on June 19 to celebrate the completion of 
the standard gauge line to the lake. A great 
gathering of officials and notables attended 
the ceremonies. : 

After spending several months in Europe 
S. H. Friend and Mrs. Friend have returned 
home. In addition to visiting the diamond 
markets and the Swiss centers of watch- 
making, they made an extended tour through 
Austria, Italy, France and other countries. 
They were much impressed with the care 
for visiting tourists shown under the Fascisti 
regime in Italy, and Mr. Friend expressed 
the belief that Mussolini is achieving won- 
derful results for his country. 

At a meeting of the Western District 
Directors, National Jewelers Board of Trade, 
Morris C. Mayer of Mayer & Weinshenk 
was elected a director of the District to 
fill the unexpired term of the late Edson 
Adams. Mr. Mayer also becomes Chair- 
man of the Pacific Coast Adjustment Com- 
mittee of the National Jewelers Board of 
Trade and M. H. Knox, of Knox & Kaye, 
takes the place on the Adjustment Committee 
formerly held by the late Edson Adams. 
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Garner Sly, E. H. Pudrith Co., has re- 
turned from New York city and other east- 
ern jewelry centers, where he passed some 
time buying new merchandise for the Fall 





business. 

W. W. Bridges, of Marine City, was a 
caller on the wholesale and manufacturing 
jewelers in Detroit last week. Like many 
up-State retailers, he is looking forward to 
a good trade this Fall. 

Ottmar Lutz, Ann Arbor, Mich., was in 
Detroit last week buying new merchandise 
for his Summer business. He has had a 
busy Spring and anticipates active trade 
conditions for a long time. 

W. H. Horton, Flint, Mich., has returned 
from Philadelphia, where he took part in a 
Shrine gathering. He is potentate of the 
Saginaw, Mich., lodge and takes an active 
part in State Masonic affairs. 

Jack Graham, Bad Axe, Mich., was in 
Detroit last week calling on the wholesalers 
and buying new merchandise for the Sum- 
mer and Fall trade. He operates a store in 
one of the most prosperous sections of the 
State. 

C. E. Wallace, of the Wallace-Monroe 
Mfg. Co., who is making a trip through the 
southwest, informs the home office in Detroit 
that wholesale buying is being resumed with 
unusual zest in that territory and that retail 
jewelers are making ready for vigorous Fall 
business. 

Dr. Miller, manager of the Schaefer 
Jewelry Co., at Pontiac, Mich., was in De- 
troit last week buying new merchandise for 
the Summer trade. The jewelry business in 
that section has been holding up strong for 
a long time. He is anticipating a success- 
ful Summer and Fall. 

Jewelers are giving much credit to the 


. Detroit police who have, through extreme 


diligence, put a stop to the epidemic of 
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window smashing and robberies that were 
so prevalent during the Winter and Spring, 
Police Commissioner Croul has been tire. 
less in protecting the jewelers and the re- 
sults of his effcrts are being felt. 

Charles A. Berkey has sufficiently re- 
covered from his recent illness to be able 
to be at his store again. He was confined 
to his bed for a week with an attack of the 
grip, and says it was the first time in his 
life he had been forced to resort to the 
services of a physician. This really is a 
record, for Mr. Berkey has been an active 
business man for many years. 

Simmons & Clark have completed expan- 
sion operations at their store on Broadway 
Ave., in the downtown shopping center and 
held their formal opening on Saturday, June 
19. They now have double their former 
floor space and are much better able to care 
for their rapidly increasing trade. During 
the week they have been passing out to 
friends an attractive key folder. 

Stone’s, the new retail jewelry establish- 
ment at Jackson, was host to a large num- 
ber of people all day Saturday, June 12. It 
was the formal opening, people coming in 
from a long distance. There were flowers 
in profusion, contributed by friends who 
wish every success for the new store, which 
is one of the finest of the kind in the city. 
Stock, fixtures and everything about it are 
new and attractive. 

Incorporation articles of the Sallan 
Jewelry Co., at Muskegon, have recently 
been filed with the Michigan Secretary of 
State. The stockholders are given as Sol 
E. Sallan, 1474 West Boston Boulevard, 
Detroit; Herman Busch and A. Busch, both 
of Lansing. Mr. Sallan, besides his store 
in Detroit, also operates a number of others 
in Michigan towns. The Buschs are con- 
nected with the Sallan store in Lansing. 

Two women and a young man have been 
arrested on complaint of Joseph M. Gott- 
frucht, jeweler, at 16492 Woodward Ave., 
who claims that the man passed a check on 
him for $125, when he was accompanied by 
the women, and that later payment was 
stopped on the check. Mr. Gottfrucht says 
he took note of the license number of the 
car in which the three drove away, and in 
this way they were traced. Justice Fred L. 
Keller, remanded the three to the Highland 
Park jail on $300 bail and bound the case 
over to the Circuit Court. 

Posting a warning to window breakers and 
a hint to the public to apprehend any one 
breaking a window, L. Black Co., jewelers 
and opticians, are exhibiting a $100 check, 
which represents the reward earned by 
Patrolman Robert Lee, who, several weeks 
ago, captured a window breaker. The 
Jewelers’ Security Alliance has, for some 
years, offered a $100 reward for the appre- 
hension and conviction of window breakers, 
and in connection with this, L. Black Co., 
which has been the victim of window 
breakers of late, decided to post the warning 
and also to exhibit the check that goes to a 
patrolman as his reward for meritorious 
service in making a capture. 








Funeral services of John A. Worrell, vet- 
eran jeweler of Washington Court House, 
Ohio, were held recently. Mr. Worrell died 
after a brief illness. The body was taken to 
Bloomingburg Cemetery. 
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Sam . 
facturers’ agents, San Francisco, is spend- 


ing a few days in Los Angeles. 

C. F. Sischo, accompanied by Robert Gil- 
more, one of C. F. Sischo & Sons’ sales- 
men, has gone on a business trip to Bakers- 
field. 

O. E. Frankenthal, Jewelers’ building, left 
June 19 for the east. While in New York 
his headquarters will be at the Art and Gift 
Shop, Flatiron building. 

Jesse Measer of the Berson-Measer 
Jewelry Co. has returned from his northern 
trip and will now canvass Los Angeles and 
vicinity for some weeks. 

Ira W. Smith, manufacturers’ agent, 910 
Broadway Central building, has returned 
from a three-weeks’ trip to Seattle, Port- 
land, and Salt Lake City. 

Miss Margaret Sharkey, who came here 
from Cleveland, has been made assistant 
buyer in the leather goods department of 
the May Co. under Miss Lawler. 

H. A. Saunders, manufacturers’ repre- 
sentative, 701 Broadway Central building, 
has returned from a week’s business trip 
to San Francisco, Portland, Seattle, and Salt 
Lake City. 

Probably no meeting of the Jewelry Crafts 
Association will be held until Ray Vercler, 
president of the association, who is now 
away on a visit in the northwest, has re- 
turned home. 

Most of the leading retail jewelers of 
the city are keeping open all day Saturday 
during June, but intend to close all day 
every Saturday in July and August, resum- 
ing regular hours again Sept. 1. 

W. H. M. Freeman, for the past 12 years 
at 256 S. Broadway, is having a discount 
sale preparing to move to another location. 
He will probably move in August and will 
endeavor to secure a suitable location near 
7th and Hill Sts. 

The auction sale of the stock of Wright, 
Campbell & Ginder has been discontinued, 
partially on account of the noise arising 
from the construction of a large office build- 
ing next door. The sale is being continued 
as a sacrifice sale. 

J. C. Gerde, a prosperous retail jeweler 
located at 2315 S. Hoover St., dropped dead 
a few days ago in his store. He was a 
Swede, and so far as known he left no heirs 
in this country. He had been in business 
at this location about four years. 

L. M. Leslie of the Leslie Bros., 6214 S. 
Vermont Ave., has left for a three-weeks’ 
trip to Portland, Tacoma, Seattle, and other 
northern points. He is traveling by auto- 
mobile. His store during his absence is in 
charge of Mrs. Leslie and his watchmaker. 

The Armer & Brown Co., 503 Title Guar- 
antee building, have been making extensive 
alterations in their quarters, placing their 
stock in a more compact and conveniently 
accessible position. They expect thereby to 
be better able to serve their customers 
promptly. 

Walter A. Marble, representing the Bug- 
bee & Niles Co. and the Finberg Mfg. Co., 
is in Los Angeles calling on the trade. He 
reports that he has found business conditions 
very good. He will start soon on a visit to 
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the Yellowstone Park with the Sierra Club. 
He will be gone for a month, and will be 
accompanied by his wife. The tour with 
the Sierra Club is an annual event with him. 

A. M. Walker, head of the Los Angeles 
branch of A. I. Hall & Son, San Francisco, 
returned June 14 after spending a few days 
in San Francisco and vicinity. R. W. Ap- 
plegate, salesman, will at once start calling 
on the trade throughout this section. Har- 
old Hughes of the San Francisco office, and 
his wife, stopped here recently and visited 
the Los Angeles office on their return from 
a two weeks’ vacation at the Grand Canyon 
in Arizona. Mr. Fisher of the San Fran- 
cisco office was also a recent visitor at the 
office here. 

S. P. Dayton, 506 Title Guarantee build- 
ing, recently installed a double-dial electric 
sign clock for “The Time Shop” at 6th St. 
and Western Ave. A special feature of this 
clock is that it has white vitrolite dials 
illuminated from within by four 50-watt red 
lamps. It presents an appearance entirely 
different from that of any other clock in the 
city. A peculiarity of it is that it develops 
a change of four or five colors while it is 
becoming dark in the evening. The effect is 
very striking. It is beneath an illuminated 
sign reading vertically, “The Time Shop.” 

The Friedman-Gessler Co., comprised of 
James A. Friedman and Clyde H. Gessler, 
has been organized and has taken over the 
former business of Friediman-Ullman & Co. 
and also the Woertendyke-Friedman Co. 
Mr. Gessler, having been associated with 
the old firms for the past two years and 
watching their steady growth, believes that 
the patrons have been so well pleased that 
they will continue their patronage in the 
future, and that new patrons will constantly 
be found. The firm is doing a wholesale 
business in jewelers’ supplies and watch and 
clock material. It is located at 405-6 Jewel- 
ers building. 

The following out-of-town jewelers have 
been in this city recently: W. C. Guerth, 
Redlands; Charles R. Penington, Riverside; 
Mr. and Mrs. E. H. Smith, Orange; Percy 
Hilts, San Diego; F. K. Randall, Monrovia; 
L. T. Harnden, Azusa; F. E. Wolfarth, 
Covina; E. M. Wilkinson, Pomona; W. M. 
Everitt, Fillmore; Ethan Allen and A. A. 
Goodyear, Santa Paula; Dr. W. E. Christie, 
Ilsinore; A. L. Palis, Upland; J. E. Lewis, 
Claremont; G. W. Alley and C. W. Middle- 
ton, Pomona; T. S. Lailey, El Monte; 
Frank Hoffman, L. Asher and P. M. Ger- 
man, Santa Ana; W. M. Morrill, Garden 
Grove; M. A. Stalmer, Fullerton; A. J. 
Dutton, Anaheim; J. B. Rodgers and C. O. 
Arnold, Pasadena; L. J. Tindall, Owens- 
mouth; C. W. Clark, Van Nuys; G. W. 
Burzell, Sawtelle; Glenn Box, Monrovia; 
John Parker, Huntington Beach; C. L. 
Runyon and D. Van Wart, Huntington 
Park; E. Smith, Compton; A. Benton, 
Downey; E. T. Stoddard, and Mrs. Ross 
R. Day, Whittier; A. E. Palmer, Glendale ; 
Raymond Finch, Covina; Mrs. G. R. Finley, 
Compton. 

A social event of much interest to the Los 
Angeles jewelers was the wedding recently 
of James G. Donavan, Jr., son of Mr. and 
Mrs. James G. Donavan, of the Donavan & 
Seamans Co., to Miss Frances Alice Pitcher, 
a popular young society woman of this city. 
The ceremony took place at 11 o’clock in the 
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morning at the home of the bride’s parents 
on S. Lucerne boulevard, the Right Rev. 
John J. Cantwell, Bishop of Los Angeles 
and San Diego, officiating, while Father 
Quevedo, S.J., a friend and former pro- 
fessor of the bridegroom in Loyola College, 
said the nuptial mass in the chapel of the 
Blessed Sacrament in Hollywood. The 
bride’s wedding gift from her parents was 
a beautiful new model automobile roadster, 
in which the young couple are enjoying their 
honeymoon. After a three weeks’ trip in 
the northern part of the State, Mr. and Mrs. 
Donavan will return to Los Angeles, where 
they will make their future home. The 
bride, one of the most popular members of 
the younger set, was graduated from the 
Marlborough School. Mr. Donavan is an 
alumnus of Loyola College. He is also a 
graduate in law, and has for a few years past 
been active in the sales department of the 
Donavan & Seamans store. Only the im- 
mediate families witnessed the ceremony and 
attended the wedding breakfast. 








Pacific Coast Notes 





The Crowell Jewelry Co., 830 Main St., 
Riverside, Cal., advertises retiring from busi- 
ness sale. 

Niels P. Frandsen, 551 Baker Ave., Bell, 
Cal., has sold out his business at the above 
address to R. R. Graham. 

John T. Chalstran, formerly in the jewelry 
business at Corning Cal., has removed to 
Roseville, Cal., where he is opening up a 
jewelry store. 

Morris Greenwald of Greenwald & Adams 
Jewelers’ (Inc.), 77 E. Congress St., Tuc- 
son, Ariz., has sold his interest to Fred E. 
Adams, who will continue without change 
of corporate style. 

Fixtures worth approximately $2,000 have 
been installed by W. E. Gurr, in the Gurr 
jewelry store, Chelan, Wash. The cases, 
made of mahogany and plate glass, are fea- 
tures of the equipment. 

The San Diego Installment Jewelry House 
has been opened in the Granger building, 
San Diego, by J. A. Rein, who has secured 
the services of L. Caro for his new credit 
firm which carries the usual jewelry lines in 
addition to watches and silverware. 

Meyer Fish, known in the State of Mon- 
tana as “Jake” Fish, has opened the Globe 
Jewelry Co. at 225 Central Ave., Great 
Falls, Mont. For 35 years he has been in 
business in the State capital as a general 
merchant. He is now making his home in 
Great Falls. 

The Pratt jewelry store, which has been 
in business in Corvallis, Ore., for 23 years, 
has quite an extensive line of china, particu- 
larly Japanese; pottery and glass. Mr. Pratt 
is to remodel the back of his store, and will 
then have a special section devoted to the gift 
department. 








Milo Hoppe, who for the past 13 years has 
been managing jewelry stores in the middle 
west and who was recently jewelry buyer 
for the Olsen & Ebann, Inc., who operate 19 
stores, with headquarters in Chicago, has 
opened a jewelry store for himself at Gary, 
Ind., and will trade as the Milo Hoppe Co. 
Mr. Hoppe is well known in the trade and 
his friends will be glad to hear of his new 
business venture. 
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Morris Goldstein has been calling on the 
trade in this part of the State and finds that 
business is picking up all along the line. 

Emanuel Grafner, of Grafner Bros., went 
to New York last week to see his daughter, 
Miss Alice Grafner, off on a trip to Europe. 
Mr. Grafner also attended to some business 
in the east, where he bought merchandise. 
David Weiss, of the firm, also spent a few 
days of last week in Erie, on business for 
the house. 

It is certain that a number of jewelers will 
attend the annual convention of the Pennsyl- 
vania Retail Jewelers’ Association in Phila- 
delphia in August and that most of them, or 
many at least, will go to the Quaker City 
by automobile. Quite a number of persons 
wil] seize this opportunity to take a vaca- 
tion, as well as visit the Sesqui-Centennial 
and the seashore resorts. 

Word was received here last week from 
Erie, Pa., announcing the death there of 
Jack Silverstein, of the Brothers Jewelry 
Co., 716 State St., that city. Mr. Silver- 
stein, it is understood, has been in ill health 
for some time. His brother Nathan was 
engaged with him in business. Deceased 
was about 38 years old and also has a 
brother in this city, Mr. Silverstein, who is 
the rug buyer for Kaufmann’s Department 
Stores, Inc. 

It was the concensus of opinion, at last 
week’s meeting of the members of the Retail 
Credit Men’s Association, that the lease 
account is having a tendency to educate cus- 
tomers of jewelry stores doing a charge ac- 
count business to spread payments over a 
period of months by making monthly pay- 
ments instead of paying the bill in accord- 
ance with the terms of sale. There is a 
disposition here, it was indicated, to enforce 
30, 60 or 90 days for the settlement of 
accounts, most of which are opened on a 
30-day basis. 

Since the robbery of the display window of 
the William J. Kappel Co., in 6th St., it has 
<leveloped that the safety gate was only 17 
inches high, or 10 inches lower than the 
regulation size of 27 inches. As a result of 
this condition and the built-up display, the 
thief was able to get some jewelry by reach- 
ing over the top of the gate. However, he 
could only take merchandise as far as he 
could reach and therefore had to leave behind 
valuable pieces. Some of the daily news- 
papers said that the robber lifted up the 
gate, but this was erroneous, as the gate can- 
not be lifted up once it is lowered, because 
it automatically fastens itself. In any event, 
even under adverse circumstances, it is stated 
that the safety gate has demonstrated what 
can be done under normal conditions. 

Following the smashing of two more 
jewelry store windows in the downtown 
district last week, those of the M. J. Smith 
Co., Fifth Ave. and Masters Way, and the 
Gem Jewelry Co. at 404 Smithfield St., an- 
nouncement was made by Director James M. 
Clark of the department of public safety, 
that he had assigned a special squad of 
heavily armed men to patrol the downtown 
district all night. These men are riding 
around the town in an automobile, just as 
the organized gang of thieves have been 
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doing. Director Clark has picked good 
marksmen who have orders to shoot and 
will keep a sharp lookout for all suspicious 
persons. The previous efforts to guard 
against downtown robberies failed. The 
robbers instead of committing these robberies 
between 6 and 7 o'clock, moved the time 
forward before midnight because in the 
last two stores robbed, the robberies 
occurred before midnight. They were aided 
on this particular night by an electrical 
storm which passed over the city, and which 
was accompanied by heavy rain. The men 
who broke the windows did not get much for 
their trouble, the value of the goods stolen 
at these places amounting to a few hundred 
dollars. The special patrolmen now patrol- 
ling the town in an automobile have riot 
guns and it is promised that if they get a 
chance at the gang which has been doing 
the robbing that they will open fire on them. 
The police intend to put a stop to the 
practice at all hazards. 











AD 


Leo Markowitz, manufacturing jeweler, 
has just returned from a business trip to 
eastern points. 

Herman Schee, doing business as_ the 
Euclid Jewelry Co. of Cleveland, has been 
discharged from bankruptcy. 

Sterling Hubbard and family have left 
for Traverse City, Mich., where they have a 
Summer cottage on one of the bays. 

R. A. Hayes, representing the Deuber- 
Hampden Watch Co., has just returned from 
an extensive trip through the south. 

Down-town jewelry stores will be closed 
at 5 p. M. from June 21 till Sept. 4 and At 
noon on Saturday during July and August. 

Clarence Rock, Scribner & Loehr Co., has 
just moved into a beautiful new home that 
he purchased in the Fernway section of 
Shaker Village. 

S. Daenitz, who is connected with Oscar 
W. Maynard, 55 S. Flagler St., Miami, Fia., 
retail jeweler, called on friends in the Cleve- 
land trade last week. 

Mrs. C. F. Keim and Miss Ruthalia Keim, 
wife and daughter of C. F. Keim, treasurer 
of the Scribner, Loehr Co., will sail July 
19 on the Orca for a three months’ tour of 
Europe. 

The P. J. Reel Co., Youngstown, O., held 
its formal opening on Saturday, June 19, 
which was well attended. Cigars for the 
men and flowers for the ladies were given as 
souvenirs. 

Among out-of-town jewelers in Cleveland 
last week were C. M. Wilson, Salem, and 
A. J. Jean and son of Saulte Ste. Marie. 
The latter were on a motoring trip and on 
their way home, after having visited a rela- 
tive who is going abroad. 

L. B. Bach, of the Sigler Bros. Co., was 
one of the appraisers of the stock of John 
Bowers & Sons, Zanesville. The stock was 
sold to the Fritz Jewelry & Optical Co. for 
$23,700. Mr. Bowers will be connected with 
the Fritz company hereafter. 

The first annual picnic of the Webb C. 
Ball Co. will be held on July 10 at Madison 
on the Lake. An elaborate program is being 
arranged and suitable prizes are to be award- 
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ed for the various athletic events that are to 
be staged. Between 75 and 100 people are 
expected to attend. 

The United States District Court has ap- 
proved the findings of Special Master Frie- 
bolin in the case of Arthur J. Madaros, 
doing business as Strauss & Co., against 
whom an involuntary petition was filed, and 
has ordered the petition dismissed at the 
cost of petitioning creditors. 

A new store is to be opened by A. W. 
Snyder, 819 105th St. One of its strongest 
claims to distinction lies in its smallness, it 
being only 4%4 feet wide, and it is undoubt- 
edly the smallest store of its kind in the 
city. A. W. Snyder was formerly in the 
jewelry business in Youngstown. 

R. W. Thayer, proprietor of the Thayer 
Bead Service Co., accompanied by Mrs. 
Thayer, will leave around July 1 for an ex- 
tended trip by motor to the Pacific Coast. 
They will visit Yellowstone Park and other 
points of interest en route and the various 
California and Oregon and Washington 
cities. Business will be continued as usual 
during their absence. 

President R. A. Hayes, of the 24 Karat 
Club, has called a special meeting of the 
board of trustees for Friday evening, June 
25, at the Statler Hotel. The matter of hav- 
ing as many of the club members as possible 
attend the Ohio jewelers’ convention at 
Cedar Point early next month will be dis- 
cussed. Cleveland jobbers have offered to 
pay the retailers’ fare on the boat if they 
will go over on Cleveland Day. 


J. A. Conn has just closed a very success- 
ful sale for Frank White & Son, Ports- 
mouth, O., who are retiring from business. 
The store building was sold. The business 
was established in 1872 by Mr. White’s 
father. Mr. Conn was assisted by I. Bernon, 
who will have charge of the Cleveland office 
for the next couple of weeks while Mr. 
Conn is at the southern office at Claremont, 
Fla. 

Local jewelry auctioneers are feeling the 
effects of the recent ruling of the police de- 
partment that no prizes such as diamond 
rings, etc., can be given away at jewelry 
auctions. A lack of business has resulted. 
The police are apparently playing no favor- 
ites as Director of Public Safety Barry 
warned all motion picture houses that pro- 
prietors will be arrested if they offer prizes 
to increase their attendance. 

The regular monthly meeting of the Cleve- 
land Credit Stores Association was held at 
the Hotel Cleveland with the usual good at- 
tendance. ‘There was no speaker, the eve- 
ning being devoted to discussion of matters 
of interest to members. All the newly 
elected officers were present. Several firms 
were admitted to membership, including the 
Fink Jewelers, Inc., Euclid Ave, near E. 
105th St., who started in business recently. 
The association will hold no meetings dur- 
ing July and August, and the next one will 
be held the early part of September. 








The entire stock and fixtures of the 
jewelry store of Wm. N. Burnite, Roanoke 
Ave., Riverhead, L. IL, N. Y., is being sold 
at public auction. Mr. Burnite, who has 
been one of Riverhead’s best known and 
most successful business men for a number 
of years, is retiring from business. 
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A Gift-Jewelry Shop Full 


of Ideas 





How a Paterson, N. J., 





Merchant Has 
Jewelry Stocks with Excellent Results 


Combined His Gift and 








HIS shop is a gift shop. There are gifts 
from 50 cents to $500 in the shop. But 

the writer claims that it is a gift-jewelry 
shop or, in other words, a very high-grade 
gift shop, with the high-grade jewelry gifts 








sortment of silverware, jewelry for men, 
women and children and the silver services, 
they would wonder why they have not thought 
of reducing some of their immense jewelry 
and silver stock to an assortment of popular 











GIFT-JEWELRY STORE OF 


and silverware and silver service added to 
the gift shop. There are jewelers who would 
like to add gift departments to their stores, 
but they do not know what to do with the 
merchandise they have, and often the space 
available is too small to add a really good 
sized gift department which will compare 
favorably with the jewelry department. If 
those jewelers could only look into the shop 
illustrated herewith and see the selected as- 








PIAGET & CO., PATERSON, N. J. 


items and fill in the space with gift merchan- 
dise. 

This shop is a gift shop, as stated before, 
but it carries the jewelry store items which 
are most called for, and, therefore, is meet- 
ing the demands of customers for gifts— 
something pretty, something novel, something 
to be selected out of a large stock of sug- 
gestions. 

The shop does not have to be advertised. 


It is known. Its windows running across the 
right hand front of the store and part way 
along the right side of the store have made 
it well known. Its reputation has been 
passed along from woman to woman who has 
bought there and has been delighted with the 
large assortment of merchandise from which 
she could make her selection. The store is 
located on a corner, and a good corner, not 
the corner of intersection of buses and trol- 
ley lines, but a couple of blocks below, on 
the main street, near the hotel, and on the 
way to the railroad station. 

Instead of just having a window, a parti- 
tion has been built into the window space so 
that there are two sides and a front to the 
one show window. In other words, an aisle 
has been built into the space allotted to the 
window, and then closed in the front. The 
front depth of the window is the regular 
depth, but the partitioned aisle gives a side 
window from the doorway down to the front 
window, and from the interior of the store 
on the street wall down to the front. It is 
one complete window around the partition 
and cannot be seen from the interior of the 
store, the partition entirely cutting it off. 

Let us add that one of the young women 
drésses it. The proprietor feels that a wom- 
an can dress the window in a manner which 
will most appeal to women customers. And 
another thing, a woman will not overdress 
or crowd a window with a lot of merchan- 
dise just because gift merchandise is in most 
instances delicate and dainty stuff. The win- 
dows in this shop are never overdressed, and 
the writer has watched them almost weekly 
for several years now. 

In examining the window display, we will 
start with the left side of the window, back 
at the right of the entrance door. On the 
partition hangs a wall rack of two shelves 
(H in the plan), the bottom shelf partitioned 
into three parts. On the top shelf is a plate, 
in the center, and candlesticks, with candles 
in them, on each side. On the shelf below, 
in the left division, is a pair of leather book- 
ends. The center division contains a small- 
handled vase, and the right division an oval 
pottery flower holder. Below, on the win- 
dow, are displayed a china relish dish and 
the six individual dishes, a large dish for 
cake or sandwiches, a candlestick, cake set, 
some wedgwood pieces and the mate to the 
other candlestick. 

“J” in the diagram shows the location of a 








106 THE JEWELERS’ CIRCULAR 


Z 
; _ aa a 
GIFTWARES 
ART FURNISHINGS 


AT THE 


PALMER HOUSE 


CHICAGO, ILL. 
JULY 26th to AUGUST 7th, 1926 


Character, Quality, and Integrity of exhibitors 
and their merchandise is the basis of this asso- 
ciation and the reason for its being. 


Ash the Buyer Who Has Been There 


A. STANLEY BrussEL, President Geo. F. Littte, Managing Director, 
Frank W. JENKINS, Vice President 225 5th Ave., New York City 





June 23, 1926 














June 23, 1926 


platform, covered by the covering of the entire 
floor of the window, containing a console set 
of covered dish and candlesticks. “L” shows 
another of these platforms, but very small, 
containing only the display of a mayonnaise 
bowl and.dish with decorated wooden fork 
and spoon. This is a very colorful display 
and the fork and spoon were carefully se- 
lected to blend with the vivid coloring of the 
china. In front of the display is a smaller 
mayonnaise bowl and dish with spoon, and 
then an ash tray. A vase and a flower jar, 
and also a flower container and a smoking 
set of glass, with the cigarettes in the box, 
are also shown. 

At the corner of the window “K” indicates 
the two raised platforms on which the 
jewelry stock, watches, rings, trinkets, etc., 
is displayed. On each side of this display 
toward the front of the window are china 
pansy candlesticks of the low type, with tall, 
yellow candles in them. Glass powder jars 
and greeting cards are in the front of the 
window. There are cards for “sweetheart,” 
wedding congratulations, congratulations in 
general, engagement congratulations, birth- 
day greetings, birthday greetings to mother, 
etc., and at the window corner is a lamp, 
with glass stem of crystal and green with 
metal joinings and attractive shade. Up the 
side of the window from the front are sev- 
eral metal inkwells, each in a different color ; 
a hand-hammered bronze desk set, small, 
green vases, a small, blue leather with gold 
ship model embossing, scrap basket, book 
sets of three small volumes, bridge pads of 
leather, a pair each of ship models, one in 
red leather and one in green leather with 
gold embossing. A Chinese vase with artifi- 
cial flowers, in the back of the window 
against the partition, note books in groups of 
three with brocade covers, a brown leather 
scrap basket of the same type as the blue one, 
another hand-hammered bronze desk set of an 
entirely different model, several stationery 
folios with stamp books, address books and 
engagement books are also seen in the dis- 
play. 

At the back of the window “I” is a wall 
rack of three shelves hanging on the parti- 
tion. It contains on the top shelf a wedg- 
wood pitcher, a vase and a teapot. In the 
center, back of the middle shelf, is a set of 
hot plate mats, and in front a leather book 
set in blue, with a yellow china covered jar 
on its left and a green china owl on the 
right. The owl can be used for powdered 
sugar shaker or a large salt or pepper 
shaker. The lower shelf coniains a silver 
tray on which is a yellow china sugar bowl. 
decorated with black trim, and a cream 
pitcher. The rack is of black lacquer, with 
gold Japanese designs on the sides. 

Before we enter the store we will go over 
the “A, B, C’s” of the diagram. 


A—Entrance door. 

B—Shows where two wall shelves and 
a table beneath are located. 

C—Is a showcase against the wall. 
These alternate down the side of the 
store. They can be seen quite clearly in 
the picture of the interior of the store. 

D—A showcase. 

E~—A row of shelves down that entire 
wall. (See picture.) 

F—Tables for displav purposes. 

G—Painted wicker chairs for custom- 
ers to use. 
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H—Wall rack in window display. 

I—Another wall rack for window dis- 
play. 

J—Medium-sized raised platform in 
window. 

K—Two large raised platforms in 
front of window. 

L—tTiny platform in left side of win- 
dow display. 

Upon entering the store at the left are 
two shelves, attached to the wall by brackets, 
and underneath the shelves a table, just a 
few inches wider -than the shelves. Then, as 
seen in the illustration and the diagram, 
comes a cabinet with glass sides and doors, 
and then the shelves and table, and so on. 

On the first set of shelves are pieces of 
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FLOOR PLAN OF THE SHOP 


wedgwood. On the table are salt and pep- 
per sets, cigarette box, jar, etc., and dinner 
sets and tea sets. Two banjo clocks and a 
Dutch clock are on the walls, near the front 
at this side. Then comes the cabinet, with 
several pieces of Wedgwood on top, and in 
the case pieces of silver, such as trays, a 
couple of silver console sets with the candle- 
sticks, salad dishes, roll trays, bread dishes, 
relish dishes, and silver trays with the sugar 
and cream pitcher. Then come the two 
shelves of Wedgwood, some blue with 
white figures and some just white. The table 
has colored Wedgwood. 

In the next cabinet are silver pitchers, 
trays, hot plate protectors, and other items 
which every jeweler knows so well belong 
to the silver line he carries. On top of this 
case are pieces of black Wedgwood, a con- 
sole set, flower holder and vases. Again two 
shelves and a table of Wedgwood china serv- 
ice, then a cabinet of silverware of such 
pieces as console dishes, trays, etc. Then 
again are shelves and table with Wedgwood, 
and a cabinet of silverware, with a lamp and 
a clock on top of this case. The last two 
shelves contain candlesticks and clocks in at- 
tractive display, with a silver service on the 
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table beneath. Across the back of the store 
is a set of four shelves with coffee sets, 
clocks and some china, with a table display 
of colored china and table silver in front. 
The store room and office are behind this. 

Starting at the front of the store again, 
on the right side upon entering, there are 
three shelves down the wall, the top shelf 
being broken by the insertion of mirrors, as 
the illustration shows. The shelves contain 
merchandise of all types for the gift depart- 
ment. The assortment of glass dishes, novel- 
ties and necessities is very large. There are 
console sets, vanities, smoking sets of tray, 
ash tray, and cigarette jar, divided glass 
dishes for relish or candy, covered glass 
dishes, etc. Water sets, console sets made 
to hold flowers, china plates, and china novel- 
ties of all types are along these shelves. The 
illustration shows the merchandise arranged 
differently from the layout given in the arti- 
cle, but the layout of the store is the same, 
and the merchandise which can be seen may 
give the jeweler some ideas which will be 
beneficial to him. Book-ends and small 
lamps are on the rear ends of the shelves. 

In the showcase in the front of the store. 
are watches for men and women, rings, 
leather pocketbooks, folders, leather bridge 
sets, etc. On the table beyond this are arti- 
ficial flowers in containers. Then come two 
chairs and two smoking cabinets, with a table 
behind them bearing more flower containers 
with artificial flowers in them. The table 
beyond bears a china tea set. In the show- 
case, which is in the rear, is table silver. 

This shop, both in its general arrange- 
ment and in the merchandise displayed, is 
one worthy of special mention. 

Another thing. This shop was clever 
enough to gain the exclusive sale of Wedg- 
wood products in that part of New Jersey. 





Checking Up on the Gift 


Department 
A WESTERN jeweler who is particularly 
anxious to keep his gift department 
up to top notch efficiency all the time, checks 
over the department every month or so to 
see whether or not the department is 100 
per cent. efficient in all these particulars: 

First—Making money. 

Second—Variety of goods handled. 

Third—Increase in number of customers. 

Fourth—Increase in total volume of sales. 

Fifth—New goods being offered for sale. 

Sixth—Suuperior displays of the goods, 
both in the show windows and inside the 
store. 

Seventh—Attractive appearance of the de- 
partment. 

Eighth—Superior “atmosphere” in the de- 
partment. 

Ninth—Attractiveness, courtesy and ef- 
ficiency of the salespeople in the department. 

Tenth—Good advertising for the depart- 
ment. 

Eleventh—Comprehensive, efficient buying 
of novelties and fast sellers for the depart- 
ment. 

Twelfth—Distinct advances of the depart- 
ment during the month in what lines? 

By checking over the gift section in this 
way the proprietor secures a splendid vis- 
ualization of just what the situation is in 
the section. 


| 
| 
| 
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The Pairpoint Corporation 


Manufacturers 


of 


Silver Plated Ware, 
Metal Electroliers, 
Decorated Glass Shades, 
Cut and Engraved 
Crystal Glass, 

Fancy Colored 

Blown Glass 














Showing-a-New 


TABLE ENSEMBLE 
of Hand Wrought-Crystal 


The Pairpoint Corporation 


Factories: New Bedford, Mass. 


BRANCHES: 
NEW YORK MONTREAL SAN FRANCISCO 
43-47 W. 23d St. Coristine Bldg., St. Nicholas St. Hammond Bldg., 278 Post St. 
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Display Suggestions Worth Careful Study 


Artistic Color Scheme and Excellent Arrangement of Stock Add to Attractiveness of This 





New York Salesroom. 


























ROM time to time there are showrooms 
of manufacturers’ agents, or manufac- 
turers and importers themselves, which are 
inspirations to the jeweler. These show- 
rooms have been designed to show mer- 
chandise to the best advantage and to give 
suggestions to jewelers on the displaying of 


entrance to the reception room, where one 
of the sales force meets the customer and 
takes him or her into the huge showroom 
proper. There is an iron gate at the en- 
trance to the showroom, with a display of 
a vase and flowers on each side, set in the 
walls. From the reception room can be seen 








Photes by courtesy of Howard G. Selden, New York. 


have green tops and black legs. The win- 
dow shades are green and green scrim cur- 
tains are at the windows. 

The center of the room contains a similar 
arrangement of continuous table and shelf 
around two pillars. There are several long 
tables in the main center aisles. There is 





VIEWS OF A NEW YORK SALESROOM WHICH OFFER EXCELLENT SUGGESTIONS 


the merchandise which they are buying and 
will have for display in their own stores. 

But for a showroom to be designed and 
stocked with over 20 lines of merchandise, 
is no easy problem. And all of those arti- 
cles are gift-department merchandise. So 
for the benefit which we are sure the jeweler 
will get from the description of a showroom 
of this type, and also the suggestions from 
the photographs, we are giving a little idea 
of a showroom which contains different lines 
of merchandise. 

The entrance cannot be adapted to jewelry 
stores, but it is a very attractive and novel 
idea. A curtained, glass-paneled door gives 





one of the methods employed in the laying 
out of this showroom—the large continuous 
table which runs around the entire room. 
Against every wall are displayed pyramid 
shelves, fastened on these especially con- 
structed walls. The shelves, background 
and table, with closet effect below, are ali 
in green and black, the tops of the continuous 
tables and the shelves are green, while the 
closets and the background of the shelves 
are black. The color scheme of the recep- 
tion room is green with silver trimming, 
while the showroom is in rough yellow 
walls with silver trimming and a scroll de- 
sign in silver. The tables used for display 


ample space provided in this showroom be- 
tween all displays so that people may easily 
pass by each other at any point. Glass show 
cases are provided for the more minute 
pieces. 

The entire effect is one of extreme rich- 
ress combined with a decided sense of sat- 
isfaction and the feeling that the merchan- 
dise is displayed in extremely simple and 
beautiful manner. 

The lighting effect is excellent. The lights 
are entirely concealed behind a false ceiling. 
There is a lamp consisting of a lighted ala- 
baster bowl on a wrought iron base which 
can be seen at the right of the picture show- 
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The Most Popular Decoration 
of the Season 





Send for sample assortment 


602/632E Casserole 691 Cracker & Cheese Set 





631 6” Table Mat ae, My se a 660 Book End 





618 Veranda Set 


We have now a most complete and varied line of Galleon and Hammered Silverware 
Novelties, comprising articles of utility and are most attractive for gifts, prizes, etc. 


_ Other than the articles shown on this page, and which are most salable, are Relish 
Dishes, Beverage Shakers, Trays, Beverage Glasses, Ice Tubs, Candy Dishes, Fan Shape 
Vases, Candlesticks, Smokers’ Articles, etc. 


Other Popular Lines—Jeweled Gift Novelties, Hammered Silver Novelties, Metal 
Trays, mounted either with Normandy Lace Doilies, or Silhouettes, Ash Trays and Picture 


Frames. 
Where Novelties Originate 
M. W. CARR & CoO.,, Inc. 
Manufacturers Since 1869 
West Somerville Massachusetts 
Pacific Coast Representatives . ; New York Representative 

Sunderland & Miller, Inc., Chicago Representatives Philip Ebb 
Alvin Rosenthal & Bro., 

607 Sun Bidg., 226 West Adams St _ Room 516 

7th & Hill Streets, . Chicago, Til. ” Fifth Ave. Bldg., 


Los Angeles, Cal. 200 Fifth Ave. 
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jng the entrance to the showroom. This 
Jamp is at the corner of the center table 
which runs around the pillars. 

Just briefly we will list the merchandise as 
it is displayed around the room. On the 
left as you enter is a table and shelves of 
East Indian brass consisting of trays, bowls, 
smoking sets, table crumb sets, incense burn- 
ers, candle sticks, vases, boxes, and other 
small items. Next comes California Fai- 
ence, pottery in many shapes and for many 
uses. Above this display are hung three 
Newton mirrors. 

The next display is of reproductions of 
old Italian plaques from Williams, Wash- 
ington, D. C. The next display is of Mo- 
rocco leather, and brass, and a little pottery. 
And we are at the corner of the room. 

The display on the other side of the room, 
which faces the customer upon entering the 
room, is a more complete display of Moroc- 
co pottery. With the turning of the corner 
we come to a great display of merchandise 
along the walls on the left hand of the cus- 
tomer and at the end, and on the center 
table about the pillars. And, down the aisle 
thus formed are two show tables of mer- 
chandise. There are two large display tables 
and shelves here in addition to the smaller 
one of Morocco. On the one next to the 
pottery is Cowan pottery in the line effects. 
Opposite this wall display is the display of 
Cowan pottery luster ware in the first of the 
two divisions of the table and shelf built 
about the two pillars. Newton mirrors are 
displayed along the entire shelf of this show 
case. Next to the luster ware is displayed 
George R. West decorative glassware. On 
the other side, on the wall side again, next 
to the Cowan pottery line effects is the dis- 
play of Spicer glass. The first table located 
in the aisle is between the two Cowan dis- 
plays and bears Cowan pottery. The sec- 
ond is between the displays of Spicer glass 
and West glass and bears a display of 
glassware. 

We are now at a corner of the room and 
will turn down what upon entering the 
showroom is the right side wall. Here the 
table and shelf displays are interspersed 
with table displays. The corner table and 
shelf display contains Poillon pottery. This 
display does not appear in any of the pic- 
tures. Next to it is a table of Mexican 
glass. A mirror hangs on the wall about 
this table and windows are at each end of 
the table. Then comes a table and shelf 
display of more Mexican glass with a couple 
of pieces of brass. Then there is a table 
of Bybee pottery and you are at the corner 
of the room and facing the wall of the show- 
room at the other end of which is the en- 
trance gate. The center table and shelf dis- 
play case which goes about the two pillars 
at the end bears a display of Bradley studios 
importations of pewter. 


We have turned the corner and are pass- 
ing down the last wall to the iron gate to 
leave the showroom. There is a table of Bybee 
pottery at the head of the aisle just oppo- 
site the wall display of Craftsman copper. 
The next wall display is of Treitner and 
Frolick leather. On the center table and 
shelf next to the pewter, but around on the 
other side, we find Peter Perazzo imported 
Italian alabaster and Italian pottery. Oppo- 
site the Italian pottery on the wall again is 
the only glass show case in the whole show- 
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room. It contains novelties of all types in 
Normandy lace and ribbons. There is a 
table display of Thomas Schedler parchment 
novelties such as boxes, folios, desk sets, 
etc. There are Corice Woodrull plaster of 
paris plaques on a table and shelf wall dis- 
play beside the iron gate, and some more 
parchment pieces, and some more Newton 
mirrors on the walls. 

We are again at the iron gate. We have 
covered the entire showroom and there is 
not a jeweler who cannot proiit from the 
understanding of the display methods, and 
the blending and division of classes of mer- 
chandise. 

A dark velvet is used in most instances 
as the covering on the tables. The black 
background with the green foreground 
proved to be a color scheme which was sat- 
isfactory for the display of every bit of 
that assortment of merchandise in the room. 
A hint to jewelers when they are decorating 
their store or the gift department. 

There are many more hints contained in 
this showroom, but the pictures and the 
description of the merchandise we ieel is 
sufficient for our readers. 


New . Goods for 
Department 





the Gift 





T HERE are so many items for the jeweler 
to buy to enhance the beauty and com- 
plete the stock of the leather goods section 
of his gift department at this time that it 
is difficult to select a few items to describe 
for him. Among the items which should 
be popular because of their usefulness and 
because of their beauty is a book of blue 
ecrasé leather, with gold trimming. The 
leaves are of gold leather. The cover of the 
book raises and a nickel plated, hammered, 
half-pint hip flask is inside, fitting into the 
box which is moray silk lined. The flask 
has a lock top. 

There is also an attractive cigarette pack- 
age holder of the same leather, gold trimmed, 
with a tan leather lining. It is the most 
compact item which we have seen for this 
purpose. The flap top slips under a strap. 
This same idea is also utilized to hold a 
small bottle of perfume. The leather is 
buff color and the holder or case is ideal 
for traveling. : 

These items are to be had in rose, blue, 
brown, tan, sage green, purple and grey 
leathers. 

Another item for the leather section is a 
brown leather box, gold trimmed, with a 
buff silk lining. It has a drop front and 
back, and holds packs of cards and a wooden 
block of poker chips. The bridge set is 
composed of a blue Florentine leather 
covered score pad, gold trimmed, with a 
blue moray lining. There are two packs of 
cards in the pocket on the left side and a 
pad and pencil on the right side. This pad 
locks with a blue tab. It can also be had 
in green and light and dark brown, and in 
ecrasé leather. 








Fred Saul, who some years ago was en- 
gaged in the jewelry business and who since 
that time has been in other lines of work, has 
decided to re-engage in the jewelry business 
and after March, 1927, will open a store in 
Chattanooga, Tenn. 
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The Vogue for Decorative Glass 





HE early Colonists loved colored glass. 

Their favor for this product was con- 
tested by silverware and pewter. Many 
jewelers today do not seem to realize this 
and therefore do not succeed in getting the 
fullest results from their stocks of glass- 
ware. 

Today silver and pottery have their own 
place, and colored glass has again come into 
vogue. There are several reasons for this. 
The ordinary table is set with linen deco- 
rated in bright hues, meeting the demand for 
brighter tones in home decoration. The re- 
sult is that white linen and crystal are not 
as popular as they have been, and Dame 
Fashion has turned her attention to colored 
glass table appointments as companion pieces 
for bright linens. 

In proof of these statements come can- 
delabras and candlesticks in amber, blue, and 
ruby glass. Colored glass salt and pepper 
shakers are on the market, and tumblers, and 
all types of odd dishes and plates are in cor- 
responding colors. 

Ireland, Spain and many other countries 
are responsible for some of the lovely shapes 
in the reproductions of old pieces which are 
on the market today. Vases of the old Span- 
ish bootleg type, with engravings of bull 
fights, the Spanish galleons or other typical 
Spanish subjects, are being shown in up-to- 
date salesrooms. 

Decorative glass is also offered in other 
than table appointments. Cigarette boxes, 
and jars, vanity bottles, picture frames, per- 
fume bottles in all types of novelties, desk 
sets, boudoir sets, candy jars, and numerous 
other items are seen. 

Decorative glass, reflecting light and color, 
appeals to the woman because it brightens up 
her home in a way which nothing else can. 


Try This Plan in Your 
Gift Department 


SOME of the articles sold by the gift 

department of the jewelry store are 
designed especially for use in the evening 
while others are designed especially for use 
in the daytime. 

And, of course, the people who buy 
articles at the gift department for presenta- 
tion as gifts want to make sure that the 
goods they purchased will be liked and used 
by the recipients. 

It is evident, then, that the customer who 
is buying a gift for a man who spends his 
evenings at home will be particularly inter- 
ested in those articles that are designed for 
evening use. And it is evident that the 
customer who is buying a gift for a lady 
who spends the daytime at home and who 
is generally out someplace with her husband 
in the evening, will be particularly interested 
in those articles that are designed for day- 
time use, 

Since all this is the case it would be to 
the advantage of the gift department to 
stage a display in the department of these 
two groups of articles and to have placards 
with the groups telling all about the articles 
in the groups and calling attention to the 
desirability of purchasing from either of 
the groups for the two specific classes of 
people mentioned. 
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Jewelry, watches and silverware ave large sales Efowever, you can sell more jewelry, if you get 
By units—when you get them. Giftwares are not. people into the habit of coming to you whenever 
a But you make sales and turn over your money they have to give presents. Giftwares will do that | 
bs faster. for you. I 











Don’t think of giftwares as five-and-ten merchandise, nor as adjuncts to a tearoom. 
Bristol giftwares have a relatively large unit of sale—$15, $20 and up. For when we 
say giftwares, we mean the high type of merchandise featured by Bristol: 
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Crystal Candelabra Chinese Jewel Leeds Pottery Spanish Faience 

Crystal Girandoles Trees Capo de Monte Pottery | 
Dresden Figures Ss a cad . Figures Alabaster Clocks 
Dresden Lamps wy fk Majolica Ware Dresden Inkwells i 
Bohemian Glass Ash Trays French Ivory and Directoire Light- | 
Waterford Lustres Chelsea Figures Bronze Figures ing Fixtures 


As a straight, out-and-out business proposition, we believe you can do a profitable busi- 
ness in these Bristol importations. We therefore invite you to visit our New York 
showrooms and see this merchandise. It’s the most convincing display in New York. 


BRISTOL, COMPANY 














Importers—Manufacturers 


r aig Showrooms—154 East 55th Street, New York 





W, Factory—340-342 East 38th Street, New York 
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We Specialize in the Kind of Art and Gift Goods That High Class Jewelers Show with Pride 
and Sell with Profit 











We have a complete line of these 
Bronze and Crystal Girandoles. Also 
Candelabra in French Gilt with 
Dresden figures in all sizes and at 
an attractive range of prices. 











Illustrated catalogue on request 




















Our Lines Will Be Displayed at the 
Eastern Manufacturers & Importers’ Exhibit—Palmer House, Chicago, July 26-August 7. 


When in New York Visit Our Display Rooms 


FERDINAND BING & CO.’S, Successors, Inc. 


Pacific Coast Rep., Mr. Henry C. Hubley, ° ° 
ecmaaentatinn Bidg., Los Angeles, Cal. 67-69 Irving Pr lace, New York City 
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ROUP No. 703 illustrates some very in- 

teresting and attractive merchandise. 
The aquarium, which is more than a mere 
fish bowl, is really an artistic ornamentation. 
It has a wrought-iron holder with a metal 
figure in bronze finish. The glass measures 
6% by 6 inches. The figure book-ends are 
in a novel pose and their height are the 


cigarette box. The illustration shows it as 
a cigarette box. The figures are 10 inches 
high and hold the colored glass box which 
is removable. The ship model has a hull 
of composition and is a very close replica of 
the flag ship of Columbus, the Santa Maria. 


Imported merchandise for the jewelry 




















Group No. 703—ATTRACTIVE 
average height of a book. The pebble glass 
turtle and elephant are being shown in 
three different sizes. They can be used for 
flowers for the table or aquariums. 

x * * 

Cigar and cigarette containers of artistic 
worth are shown in Group No. 704. The 
cigar jar is of glass with a metal base and 
metal figure on the cover. It is very at- 
tractive and serviceable. This figure is also 
used on an ash tray and on book ends. The 
box centerpiece can be used as a flower 
holder for artificial flowers or as a 


MERCHANDISE FOR THE GIFT 


DEPART MENT 


store, even for one not maintaining a regu- 
lar gift department in the real sense, is that 
shown in Group No. 705. The mirrors, 
brush and comb set have petit point centers. 
They are gold plated. The French three- 
piece clock set is of marble and bronze, gold 
plated. A novelty in picture frames is also 
shown in crystal with cutting and engraved 
sides. They are suitable for boudoir or 
living room and will harmonize with any 
furnishings or decorations. 

x ok Ox 


Statuary and highly artistic ash trays of 


decided merit are illustrated in Group No. 
706. The statues are of imported bronze 
with carved ivory faces. The ash trays have 
marble bases with bronze ornamentation of 
a pheasant, elephants and a female juggler. 
The ball being juggled and the tusks of the 
elephants are of ivory. The Indian figure 
is especially fine in detail. Such merchan- 
dise is in perfect accord with that of the 
high grade jewelry store. 
* * Ox 
Cigarette boxes in a variety of styles are 
illustrated in Group 707. These items are 
exceedingly popular in the gift department 
and have become a necessity to the cigarette 
smoker. They not only serve as a container 
for “smokes” but are quite ornamental as 
well. The boxes shown are of sterling 
silver handsomely decorated and_ cedar 
lined, of brass with the finest of ornamenta- 
tion and of wood with attractive colored 
scenes on the covers. The jeweler should 
have in stock a varied assortment of well 
selected boxes. 
* * x 
The products illustrated in Group No. 708 
are obtainable in a large assortment of colors, 
Chinese red, jade green, delf blue, ivory, 
mauve, colonial or light walnut, black and 
antique gold. The striping and other orna- 


mentation appears in contrasting shades. All 
striping is done by hand. Among the 
articles shown is a “what-not” with a 


cabinet at the bottom and three graduated 
shelves at the top. The book and magazine 
cabinet has a large compartment at the bot- 
tom for magazines and three shelves above 
for books. The hanging cabinet shelf is a 
cabinet with two shelves above. Another 
style has a shelf above and one _ below. 
Another design has a telephone booth with 
space for the directory and a sliding shelf 
made to hang from the wall. The utility 
cabinet stands on four high legs and has 
two shelves and a tiny drawer. A very 
attractive screen is also shown in this group. 
This group illustrates only a few of the 
various articles in this line. These pieces 
will be very useful in the gift department 
for store decoration and display and can be 
sold from the walls. They should not be 
shown except in use, as with some articles 
of pottery or china or glassware. 
* * x 

A few novelties are illustrated in Group 
No. 709. The squatty little figures are per- 
fume containers and are filled with French 
perfume of different delicate scents. These 
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VASES satisfied customers. 
TABLE WARE Can We Send You a Trial Assortment LAMP VASES 
ELECTRIC SHADES or Our Catalog Upon Request FIXTURE BREAKS. 


VINELAND FLINT GLASS WORKS 


Durand Art Glass Dept. VINELAND, N. J. 


Do not fail to see us at the Pacific Coast Gift and Art Show, Palace Hotel, San Francisco, July 7th to 14th, 


And at the Eastern Mfg. & Importers Exhibit, at the Palmer House, Chicago, July 26th to August 7th. 


DURAND 


Glassware of Merit 


The steadily rising tide of public interest and public faith 
in genuine colored glassware of real merit has developed 
to the point where customers are insisting that their glass- 
ware be of an everlasting guarantee as to color and orna- 
mentation. 


Durand Glassware has the conservative aristocracy of 
inlaid decorations made with colored iridescent glass 
worked into the original body while in the molten state, 
making an everlasting guarantee as to color and ornamen- 
tation. 


It is a very practical assurance of quick moving stock and 











Room No. 3048, under the direction of O. J. Lafayette & Co. 


Rooms Nos. 660 and 661, under the direction of Emil S. Larsen & Co. 







































One of the New Janusch Line of 


Genuine Cast Brass Lamps 


comprising a large assortment of Table, Boudoir, Console, 
Bridge and Junior Lamps of exquisite beauty both as to 
modeling and finish. 


Brass - Bronze and Wrought Iron Goods 





Ash Trays Door Porters Lamps Paper Knives 
Andirons Fire Sets Table, Floor and Sun Dials 
Book Ends Fire Lighters Boudoir Screens 
Candlesticks Fenders Mantel Ornaments Sconces 
Candelabras Girondols Medallions Toasting Forks 
Coal Hods Hob Grates Match Safes Tea Caddies 
Cigarette Boxes Jamb Hooks Nut Crackers Vases 
Chestnut Roasters Lanterns Nut Bowls Wood Carriers 
Drapery Pins Lantern Brackets Paper Weights Wood Boxes 


Door Knockers 


Janusch Manufacturing Company 
282-290 East 135th Street, New York City 


Established 1873 Incorporated 1907 


SAMPLE ROOMS: SAMPLE ROOMS: SAMPLE ROOMS: 
180 New Montgomery St. Terminal Sales Bldg. Hibernian Bldg. 
_San Francisco, Cal. Seattle, Wash. Los Angeles, Cal. 
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figure containers are smart, of vivedly 
colored porcelain and come attractively 
boxed. The animals, the pelican, canard 
and hiboux and the Chinese man and woman 
are quaint and interesting for prizes or small 
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lady with the hoop skirts are samples of 
domestic cards. They are gold edged and 
bridge pairs of contrasting but harmonious 
back designs are available. The other cards 
illustrated are imported cards. The solid 
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Groupe No. 704—cIGAR AND CIGARETTE CONTAINER AND SHIP MODEL 
(See text on page 113) 


gifts. The small egg-shaped receptacles are 
also of porcelain with raised floral ornamen- 
tation. They may be used for matches or 
trinkets or even for ash trays. 
* * x 

Vanity boxes and serving trays are always 
interesting to the feminine buyer and are 
therefore excellent attributes to the gift de- 
partment. Milady’s make-up boxes are for 
the dressing table and are made of hard 
wood, with sections for cosmetics, etc. The 
colors in which they come are rose, blue, 
yellow, green, orchid and ivory. They 
have authentic Godey prints on the covers. 
The butterfly trays are made with fine 
mahogany frames, genuine mother-of-pearl 
bands and have milkwood, dried field flowers 
and real butterflies with wide spread wings 
for decorations, under glass. The handles 
are made of mahogany and brass. These 
items are illustrated in Group No. 710. 


* * x 


Group No. 711 on page 121 shows play- 
ing cards. The sheep design and the little 


colored card with the double gold ruling and 
the gold monogram comes in bridge con- 
trasting pairs of maroon and in blue. This 
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to be the card used by the Royalty of 
England. A similar card had a maroon or 
blue ground with the floral medallion and a 
white border. Then comes the clover pattern 
in gold on a blue ground with a red border; 
having the colors revered for its companion 
pack for bridge. The canal scene is in 
natural delicate colors with a blue border 
and with a red border for the companion 
pack. These designs are in “pneumatic” 
cards. The card with the dog head has a 
blue ground with the gold scrolling and a 
red ground for its pair. The girl with the 
balloons is made with a gold and a blue 
border with the balloons retaining their 
green, lavender and orange colors. The 
sail boat reverses the lavender and green in 
pairing, the lavender being a border and the 
green water in one and the other way 
around in the mate. The girl at the foun- 
tain has a white border, and the blue ground 
of the picture is lined with gold. In the 
pair the background is gold and the lining 
blue. The galleon is in artistic coloring 
with a deep blue border. In the mate the 
border is white. The Little Boy Blue card 
has a pale blue border or a tan or buff 
border and is otherwise naturally colored. 
These cards make a very attractive assort- 
ment of designs which should appeal to the 
jeweler for separate sale in his gift depart- 

















Group No. 705—IMPORTED ARTICLES SUITABLE FOR GIFT STOCK 
(See tert on page 113) 


is the most expensive card and is furnished 
without monogram or with crest or coat 
of arms instead of monogram. It is claimed 
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Grour No. 706—STATUETTES 


AND DAINTY ASH TRAYS SURE TO ATTRACT ATTENTION 


«(See texi on page 112) 


ment or for insertion in the leather card 
cases and bridge cases which he purchases 
from importers and leather manufacturers 
without the playing cards being supplied 
with the cases. 
* * x 

A varied assortment of lamps and shades 
is illustrated in Group No. 712. The bases 
are most distinctive and each one so entirely 
different. The first is a Chinese vase with 
neutral background with floral decoration 
in variegated colors, the base being metal 
of antique finish. The shade is of natural 
pongee silk, embroidered and made _ in 
tailored fashion and deeply fringed. The 
pottery base of the second lamp is beautifully 
shaded and has a parchment shade of nauti- 
cal design. Next is the charming urn-like 
base with the fluted shade so much in vogue 
at the present time. The all metal lamp is 
of graceful contour and the type to appeal 
to masculine taste. The tall wooden lamp 
at the right has a gathered silk shade with 
simple decorations. 








O. A. Bollom is retiring from the jewelry 
business at Bridge and Birch Sts., Chippewa 
Falls, Wis. 
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COLORED GLASSWARE 


That has an appeal to every buyer. Very cleverly etched in handsome floral 
designs. Colors: Amber, Blue and Green. Absolutely New! Just 
the class of merchandise that every jeweler is looking for which has 
a proven, practical sales value because the price is right. 














, BE SURE TO SEE OUR DISPLAY 
Jewelers :— WHEN IN NEW YORK 


Members of EASTERN MANUFACTURERS’ and IMPORTERS’ EXHIBIT 
July 26th to August 7th, PALMER HOUSE, CHICAGO. 


Write for Illustrations 


THE SAUL MANUFACTURING CO. 
24 WEST 23rd STREET, NEW YORK 
Factory: Flemington, New Jersey Gifts-Bazaar: 225 Fifth Ave., New York 
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Fro rom ied Angle ~ 


Selden selections comprise every necessary attribute for successful 
sales in Jewelry Shops. Their beauty, utility and low price prac- 
tically guarantee acceptance by consumers. 
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SPICER STUDIO EARL W. NEWTON ASSOCIATES BRADLEY STUDIO 
Individual Shapes in Blown Glassware Mirrors of Merit ~~, a Novelties of a 
BYBEE POTTERY CO. TREITNER & FROELICH iia 
Hand made in the foothills of the Hand Tooled Leather Objects BEE-CRAFT ‘ 
Pusshartunde. sie iain meth amie Unusual things for Children 
| : ELSIE PRINCE STUDIO 
MAS-SCHEDL R . . . 
"The Gift Line of Distinction ‘iyicka Bo pg gma 
COWAN POTTERY POILLON POTTERY Quill Pens and Ostrich Fans 
Graceful Pottery in Exceptional Shapes re of Old Shapes and CORICE WOODRUFF STUDIO 
riginal Lesigns Hand Colored Plaques 
pa ne tet SF tee CALIFORNIA FAIENCE BARRELL & CO. 
Glassware Distinctive Pottery and Tiles Morocco Pottery and Leather 


EUROPEAN SPECIALTY CO. 
Exceptional Italian Importations 

TALAVERA IMPORTING CO. 
Mexican Glass 


ROGER WILLIAMS STUDIO 
Early Italian Reproductions 








CRAFTSMAN STUDIO 
Specialties in Hand Wrought Copper 


PETER PERAZZO 
Alabaster, Italian Majolica and 
Peasant Ware 
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Selling Summer Time Gifts 





Suggestions to Help the Jeweler Draw Trade During the Dull Months. 











[S a previous article in THE JEWELERS’ CiR- 

CULAR on June Merchandise were listed 
the many vacation items among leather goods 
which should be featured in late June and on 
into July. There is no need to go over this 
list again. Glassware was also mentioned 
for late June and July. It will also be good 
stock in -A\ugust. 

If the jeweler has enough space, he should 
devote some time and consideration to the 
dressing of the tea-wagon, which he already 
has in stock, for display purposes, or which 
he proceeds to buy. It can be dressed in July 
for a light luncheon, with the luncheon set 
for two. Or it can be set with the breakfast 
set for two, just the thing which will catch 
the eye of the June bride returning to set up 
light housekeeping for the Summer. Or, 
with the dainty light refreshments after the 
Summer card parties, or for afternoon call- 
ers. The lemonade set, with a cake and 
sandwich dish, a bonbon dish and cracker 
and cheese dish, will make another nice dis- 
play. 

Sewing baskets again can be featured in 
this month for the women, with children out 

















Group No. 707—CIGARETTE BOXES IN A VARIETY OF 


STYLES 


(See text on page 113) 
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GROUP No. 708—ARTISTIC MINIATURE CABINETS AND SCREEN FOR THE HOME 
(See text on page 113) 


of school and less of a schedule to keep, who 
will find time to embroider and sew more 
than during the other months. This sewing 
box can also be carelessly put on the side 
of the tea-wagon, giving the idea of a few 
friends sewing and refreshments served 
afterwards. 

Cards will be played during the Summer, 
of course, and can be featured with bridge 
scores, place cards and tally cards, but these 
are more the Fall and Winter displays than 
the hot months of the year. 

Jewelers who have large enough stores 
to carry aquariums will find these good to 
feature in the Summer months. The glass 
ash trays and glass smoking articles, together 
with the dainty pottery ones, are also good 
for July display. Flower baskets in metal, 
wicker, sweet grass, decorated and undeco- 
rated baskets for flowers and fruits, and tea 
and bon voyage baskets are merchandise for 
display in July and August. 

The decorated candles in their glass con- 
tainers, not serviceable, only decorative, are 
good for Summer sale, as they meet the need 
of the housewife for a candle which will not 
bend over with the Summer heat. Coaster 
sets should be featured along with the iced 
tea and lemonade sets, as should sippers and 
the silver iced tea spoons. Fans for all pur- 
poses and occasions are good for July and 
August. Guest books can also be listed 
among July merchandise to be displayed. 

The most attractive windows can be made 
cf Summer merchandise. Glassware is deli- 
cate and should not be combined with heavy 
merchandise in quantity. In the Summer- 
time the window should be cool and bare, 
appearing so that each delicate piece of mer- 
chandise stands out and does not give a 
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Assortment of Artistically Hand Made, Engraved, Hammered and Etched 


CHINESE BRASSWARE 
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Gift Nearest 
Department Office 
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Double Our 1926 
Your Wholesale 
Investment ony List 
on This anc 
Assortment Catalogue 
13 VARIETIES << Complete Assortment $25.00 > 31 PIECES 





Any article particularly appealing may be reordered in dozen or half-dozen lots from our New York or San Francisco stocks at special dozen prices. 


I. SHAININ & COMPANY *"s9'vone'n'@ *" 


Western Office: 268 Market St. ° NEW ENGLAND REPRESENTATIVES: 
SAN FRANCISCO, CAL. ed a of The H. P. & H. F. Hunt Co., 
Chicago Office: mese Fr ares 41 Pearl Street, Boston 

(Room 1625) 17 N. State Street Purchasing Offices in China at Shanghai and Peking 


19 Years of: Successfui Merchandising” 
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Extra Fancy Hand Decorated .$10.80 Doz. 
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The Queen of Cigarette Holders ee re 
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‘ to your till. 


Order now—a trial assortment of 2 dozen 


Subject to Return Within 30 Days If Not Sold. 
We Ship Only to Dealers with Favorable Rating in Duns. To Others C. O. D. or C. W. O. 


CARDINELL SALES CO., Montclair, N. J. 
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crowded or poorly arranged appearance to 
observers. 

A table in the front of the store, if a tea- 
wagon is not used, or even if a tea-wagon is 
used, and there is the space, will permit still 
better display of the merchandise. 

A jeweler can have an attractive series of 
cards prepared, one for each month, with or 
without a dainty and appropriate design on 
each, reading: “Suggestions for July,” 
“Suggestions for August,” and so on. This 
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Advantages of Attending Gift 
Shows 





THE jeweler has many advantages offered 

him in the shows to be held in Chicago 
during July and August, and the other shows 
in other cities this Fall. Jewelers should 
patronize these shows for more than one 
reason. Reports have come from the head- 
quarters of the Eastern Manufacturers and 








Group No. 709—uNIQUE PERFUME CONTAINERS OF COLORED PORCELAIN 
(Sce text on fage 113) 


can be placed on a table devoted to monthly 
merchandise suggestions, or it can be placed 
on one shelf or the shelves of a showcase, 
where merchandise is collected for the dis- 
play of the month. In some parts of the 
country this idea will not work at all. In 
other parts of the country, where price ta- 
bles and Christmas and other seasonable mer- 
chandise is displayed, this idea will be found 
to work with great success. 

In dressing tables in the Summer, use 
dainty paper luncheon sets, with the napkins, 
or attractive luncheon or bridge sets, as the 
case may be, of linen, so that your display 
looks Summery. Put silks in your window 
as the background and base materials for 
your displays. Velvet is heavy and Wintery 
for merchandise like glass. Also, the woman 
has put away her heavy draperies, and her 
Winter trimmings, and her house is airy and 
dainty for the Summer. -If you get the airy 
and Summery appearance in your displays, 
she will be able to visualize your display in 
her home better than if she has to eliminate 
velvet ground and other heavy decorations. 








The Klunzinger jewelry store has been 
opened in the building formerly occupied by 
the W. L. Hagadorn Jewelry Co., Sheboygan, 
Wis. The manager of the new business is 
Verne Wight, Mt. Pleasant, Mich., who is 
a graduate optometrist. The jewelry dis- 
play has been replenished with shipments of 
new articles. 


Importers that they will have 300 exhibitors 
showing in their show. ; 
The jeweler who goes to the show will 
therefore be able to cover 300 exhibits with 
a minimum of time, energy and shoewear. 
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At these exhibits, in many instances, the 
complete line of merchandise is- not shown 
but just the newest things which have the 
strongest appeal to the jeweler with a gift 
department, the gift and art shop buyer and 
the buyer of merchandise for the gift de- 
partment in the high grade department store. 

But besides the compact display of 300 
exhibitors at one show there are other fea- 
tures. At these shows the jeweler who 
needs assistance in the selection of his mer- 
chandise, finds that some very competent 
salesmen are there and more than willing to 
assist and advise. The jeweler thus has the 
opportunity to become acquainted with the 
people from whom he buys. 

At these shows the jeweler also has the 
opportunity of meeting fellow jewelers from 
all parts of the country and can talk over 
conditions with them, their problems, their 
methods of solution, and so on. Another 
thing which these shows offer the jeweler 
is a cheap buying trip at a minimum ex- 
penditure of time. 

In the show, the jeweler has the carfare 
to a central part of the United States, he 
has the showrooms on three floors of a ho- 
tel, he can spend less than a week in Chicago 
and carefully cover the entire exhibit. So 
besides time, money is saved at the shows. 

And, lastly, it gets the jeweler out of the 
rut of staying too close to business, and 
makes him see things from a different angle. 
He sees different methods of display even in 
the crowded display of the exhibitors’ rooms, 
and he unconsciously expands mentally from 
the breaking away from routine and seeing 
new merchandise and a new city, and most 
likely that new city’s gift shops and jewelry 
stores with gift shops. 








The diamond and pearl Bismarck High 
School pin presented annually to the vale- 
dictorian of the senior class by the F. A. 
Knowles jewelry store, Bismarck, N. Dak., 
is on display in the store window. Simon 
Miller is the valedictorian for the class of 
1926. 
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The MOHR ART CO. 
16" Full Ship Models 


MAYFLOWER 
SANTA MARIA | 6 Assorted 16 inch Full 
FRIGATE Ship Models - $48.00 
HALF MOON 


VENETIAN ARGOSY | Single Model - $9.00 
SPANISH GALLEON 


The Best of Design and Workmanship. Illustrated Catalog on Request. 
1475 Buckeye Street, TOLEDO, OHIO 











The Last Word in Musical ee 
and Gifts 


Candy and Powder Florentine Leather 
Jars Boxes of all kinds 


Walnut Cigar and Musical Decanters and 
Cigarette Boxes Cider Jugs 


Paper Candy Boxes 




















Annual 


CHICAGO 
GIFT SHOW 


HOTEL SHERMAN 
August 2nd To7th 1926 





Musical Powder Box Musical Decanter 


Ask for: our special prices for our new imported decorated Thuya 
Boxes. They are a great hit with the jewelry trade. 
Flyer or catalogue sent upon request to the trade. 
THE NAME RITZ STANDS FOR QUALITY 
We are the originators of the Musical Gift Line in the U. S. A. 
Our beautiful satin finish on our white silver Britannia metal 
powder and candy boxes (our own invention) is protected by 
Supreme Court decision (Supreme Court Judge Richard T. Lydon, 
March 11, 1925) and we warn our clientele against inferior imitations. 


A full line of imported French steel 


fo Beaded Bags 





The greatest gift show 
of the year. An ex- 
hibit no buyer can 
afford to miss. Make 
reservations now for 
the outstanding trade 
event nationally known 
for its service and 


ON | economy to the buyer. 




















C Member of Eastern Manufacturers and Importers Association. 
Ritz Import & Export Corporation 
GIFTS, ART WARES @ NOVELTIES ASSOCIATION 1¢ S LA SALLE STREET CHICAGO Manufacturers and Importers ‘ 
220 West 40th St., New York City 
* mark the dates on your calendar now. and 14 Rue Auber, Paris, France : 

















THE BALTIC AMBER CoO. 


Finest Genuine Amber 





Necklaces Largest Line 
and of 
Chokers 





Cigarette Holders 
Handsomely Boxed 


Finest Faceted Amberlite 


105 WEST 40th STREET NEW YORK 
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Playing Cards in the Gift Department 


Worth While Hints in Selecting a Stock That Will Please Customers. 























i————— 
HE sale of playing cards in the gift de- 
partment is a question which has puzzled 
the jeweler for some time. Many leather 
card cases and bridge sets are purchased 
by him without cards and he must supply 
them himself. The imported cards are far 
more expensive than domestic playing cards. 
The imported cards have certain points about 
them which the domestic cards do not have, 
and there is a profit in the handling of im- 
ported cards which there is not in domestic 
cards. 
It is strange, but the drug store, the de- 
partment store and the stationery store carry 


grade of card and charge the price and 
therefore he has little competition of that 
kind to meet. 

There are several points to be considered 
in comparing domestic cards with imported 
cards. Most imported English cards are 
finished on the edge with 22 karat gold leaf 
which is laid on the card and burnished on, 
making it more lasting than any other 
method. 

The domestic card is usually edged with 
a sizing and a dusting of gold such as is 
used on lettering. This will tarnish and 
wear off. The cards when in stock a while 




















Group No. 711—A SELECTION OF PLAYING CARDS SUITABLE FOR THE GIFT DEPARTMENT 


(See text on 


from the cheapest to the best domestic cards. 
There is a small margin of profit and they 
can cut the prices to a minimum and make 
their profits on other items. The jeweler 
cannot use this method in his gift depart- 
ment. Each item must have its margin of 
profit and when there is in the neighborhood 
of only 15 cents profit on an item he cannot 
cut it to 5 cents to compete with the drug 
store on the corner. And the customers 
who can purchase that same deck of cards 
for 10 cents cheaper at the drug store will 
not pay the price he asks. 

Because of this jewelers of the highest 
type have been forced into buying packs of 
imported cards. And it is not nearly the 
astounding and money investing project it 
sounds to be off hand. A jeweler can buy 
in lots of six decks to a carton, and those 
six decks are three pairs of three different 
patterns for bridge. The selling price is 
stipulated and the jeweler is given a dis- 
count which permit him to make a profit 
that pays him to carry cards. The station- 
ery and the drug store cannot carry that 
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will.show a tarnish if domestic and will not 
if-they are imported. 

There are no linen cards. The linen finish 
is put on cards and is just a grain as there 
are grains in leather. 

Rag and wood pulp, which are very heavy 
and durable, are the best combination for 
playing cards. Cards need a very tough 
stock to stand the wear and tear. They 
must have life for snap and be as thin as is 
consistent with long life. The thin cards are 
much more desirable to handle. The im- 
ported card, it is claimed, has a treatment 
which makes it less susceptible to moisture 
than the domestic, not absorbing it, and 
thereby softening, and soiling. The im- 
ported card has a very high finish which is 
claimed to be impervious to moisture and 
lives longer than any other finish. 

Ordinary stock chips, come unpasted, and 
the corners break easily. The claim for the 
special imported card stock is that it does 
not. The test for moisture is to take a card 
and write on it with ink. If it absorbs it 
will absorb moisture and therefore is not of 


the best quality. The testing for well made 
cards which will stand up under hard wear 
is to burn one. The poor card will separate 
layer by layer when burned while the good 
card will stand up longer and split in only 
two pieces. 

The question of coloring is of interest to 
the jeweler. There are two processes. 
There is the four color process, where all 
shades and degrees of colors are obtained 
by overlapping of printing, and the straight 
lithography where each color is printed abso- 
lutely separately. The lithography is a job 
of purer, brighter, cleaner colors. The im- 
ported cards are lithographed and the do- 
mestic cards are three or four process work. 

Playing cards cannot be cheapened. The 
difference in price is not the question to be 
considered. The quality is what counts. 
England produces the greatest amount of 
playing cards and what is considered by 
experts on the subject of playing cards as 
the best. Switzerland ranks next, then 
France and then Germany. England is the 
only country which produces a large assort- 
ment of pretty backed cards. The other 
three countries produce the conventional 
designs of about a dozen patterns. 

There are a great number of convention- 
ally designed backed cards produced in 
Europe and the United States. England 
and America produce the most fancy 
backed cards. 

Now, a little comparison between Ameri- 
can and English labor. American labor is 
not trained (the old story), while in Eng- 
land it is a profession in the family, son 
following in the footsteps of father and 
grandfather in the choice of his business 
“career.” In England it is a profession, 
while in America it is a job to be changed 
for another as soon as more money looms 
in sight in another line of endeavor. In 
America there is too much mass production 
and quality suffers. America offers excellent 
machine work and its methanically pro- 
duced articles are good, but they do not 
offer hand work and their work therefore 
cannot compare with the hand work of Eng- 
lish production. In America there is too 
much detail of manufacture required in the 
production of good playing cards to bother 
to turn out a good card which compares 
with the imported cards. Here a hard sur- 
faced stock is used and this is not as suc- 
cessful in reproducing colors as the soft 
surfaced stock which is used abroad. Water 
has something to do with the color. 

Most playing card companies produce the 
same design in two color combinations for 
bridge. If the set is with a pink border and 
a green background to the illustration on the 
card the colors are reversed for the accom- 
panying deck to the pair. The narrow cards 
are made almost exclusively as they are 
easier to handle. 

A jeweler who can handle very exclusive 
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Announcing 


our new Catalog 
now availablew 
on, request. 


New York Office: 
. Cores, Sales Manager 
225 Fifth Avenue 


Catt 


INCORPORATED 
Springfield, Mass. 


Los Angeles - M. J. Lattie 
209 Transportation Bldg. 





JEWELERS’ 





CIRCULAR June 23, 1926 











Pompeian Bronze Co., Inc. 


Visit our display at the Eastern Manufacturers’ and Importers’ Exhibit, 
July 26 to August 7, 1926, Palmer House, Chicago. 


Manufacturers of Artistic Bronzes 
225 Fifth Avenue Room 507 New York City 






























432 East 17th Street 











No. 7129 Florette. Novelty Lamp. 


Height 13% inches. 
Two Baskets of Color Flowered Beads. 


French Bronze Finish, Bronze Wired. 





One of the many lamp novelties that will attract 
attention and make repeat sales. 


Illustrated Circular and Prices on Request 


J. B. Hirsch Company 


Importers and Manufacturers 


New York 





1414” x 94" 


Solid BRASS 85c each 


The above illustration of a serving tray, is only 
one of the very many articles in BRASS that 
are making quick profits for the retail Jeweler. 
A trial order will convince you, or send for our 
illustrated catalogue on one dollar sellers and 
have special sales that mean more customers 
and bigger sales in Jewelry. 


Write for Catalog 


“i 
The Gift House, Inc. 


14 West 23rd St. New York, N. Y. 
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stock will be interested in monogram playing 
cards. These sets, have one pair, with a blue 
back and the other -with a maroon. The 
monogram or coat of arms is in gold. These 
are a very high grade of cards--and the 
jeweler is charged a minimum amount for 
the monogram. 

Another little matter about imported Eng- 
lish cards is that there is a “pneumatic fin- 
ish” to some which makes the backs stick to 
your thumbs when handling and dealing and 
eliminates the slipping and dealing of two 
stuck together cards at once. And there is 
another point, one does not have to bend the 
edges all to pieces picking them up from 
the table as they are easier to pick up. 

On the other hand we must not disregard 
the claims of the domestic manufacturers of 
playing cards, or disregard the fact that 
playing cards are exported from the United 
States to Europe. The weighing of some 
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to those which he stocks in his bridge cases 
and card cases the jeweler draws back cus- 
tomers for cards as well as for bridge 
scores and tallies, and place cards, etc. Gift 
department merchandise should keep the cus- 
tomer returning for more purchases and the 
carrying of a stock of playing cards which 
appeal to the customer is therefore quite 
important. 





Eastern Manufacturers and Im- 
porters Issuing De Luxe Book- 
let on Chicago Exhibit 
July 26-Aug. 7. 





THE Eastern Manufacturers and Import- 

ers are issuing 10,000 booklets which will 
be sent as invitations to the various buyers 
throughout the country. The booklet con- 








iI tH 
Hy NY 
‘ 


|] sl ll 











Groupe No, 712—LAMPS AND SHADES TO HELP MAKE THE HOME ATTRACTIVE 
(See text on page 115) 


domestic playing cards and some imported 
cards showed that the domestic were lighter 
by the tiniest difference, but otherwise the 
writer would have selected the imported for 
color, finish and for service when the cor- 
ners were tested with the finger and found 
to show the marking, and wheh tested with 
ink for absorption. But, American manu- 
facturers claim that the American made 
playing card is made thinner, more durable 
and has much more elasticity, slip and snap 
because of the thin hard stock from which 
it is manufactured. They claim that Euro- 
pean cards are as a rule thicker, not quite so 
durable owing to the soft stock and lack 
of elasticity, they being somewhat boardy, 
which causes the edges to turn quickly in 
shuffling. They also add that there are 
some exceptions in a card if of English 
manufacture which is quite an improvement 
over those of other foreign make. 

Now, points like this make it much easier 
for jewelers to handle imported cards than 
not to handle them. The jeweler has a call 
for cards, and he should be able to meet 
the demand with a card which is in keeping 
with the quality and the general grade of 
stock which he’ carries in his store. The 
imported card offers him many points of 
quality and service which should not be 
disregarded. In carrying cards in addition 


tains a complete detailed idea of what each 
exhibitor will carry at the show. 

The booklet invites buyers to the exhibit 
to be held in Chicago at the Palmer House 
from July 26 to Aug. 7. It is a de luxe 
edition, having an imitation leather cover 
and mat surface pages of brownish tint. 
There will be four insertions of colored 
interiors. Celebrated artists have illustrated 
this booklet with pen and ink sketches of 
interiors and also predominating art wares 
which are being shown in the leading gift 
departments of jewelry stores, department 
stores, etc. The advertising pages of the 
booklet are also distinctive—most of the 
pages being hand drawn by the same artists. 
The booklet is not a tiny affair, the pages 
today listing around 70 and it is expected 
to be a hundred page publication before the 
closing date. 

All space for this fourth show of the 
Eastern Manufacturers and Importers is 
completely sold out, the entire sixth and 
seventh floors of the Palmer House being 
assigned to exhibitors. Over 100 exhibitors 
are offering selected lines of merchandise 
to buyers interested in gift merchandise. 
Stricter regulations have been enforced this 
vear than before in regard to exhibitors and 
their merchandise and it is felt that the 
show therefore is still more beneficial. 


_watching for these pieces. 
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Antiques in the Gift 
Department 


i stores have for many years 
endeavored to obtain old pieces of gold, 
silver, pottery, china and jewelry. Many 
jewelry stores have men ever on the alert, 
Together with 
their history, these pieces bring a pretty 
penny into the jewelry store, and the jeweler 
can very readily sell them because he has the 
reputation for honesty. With the addition 
of the gift department the jeweler has a 
still greater field for the disposal of old 
pieces. 

To begin with there are the pieces of 
pottery and china which are appropriate be- 
cause they are a part of gift department 
merchandise. There are small pieces of 
brass and bronze which have old Chinese, 
Russian, Turkish, Syrian, etc., tales told 
about them. There are statuettes in bronze 
and marble which every lover of the antique 
will buy readily. There are pieces of 
pewter and old pieces of pottery. There 
are also foreign pieces of glass which are 
almost “worth their weight in gold,” and 
some of the early American pieces that fit 
so well into the present day era of “early 
American homes.” There are pieces of 
tapestry which can be used as scarfs on 
tables and shelves in the store until sold, as 
can tidies, etc., embroidered years ago. There 
is a long list of things which the jeweler 
can stock in the line of old and antique mer- 
chandise but one of the biggest sellers in 
antiques is furniture. 

That may sound very strange to many 
jewelers, but in different parts of the eastern 
coast there are jewelers who have desks, 
tables, secretaries, bookcases, highboys and 
low boys and chairs which they pick up from 
time to time and sell to customers. In the 
meantime those pieces of merchandise act 
as display cases, etc., for merchandise which 
is appropriate. and do much to enhance the 
attractiveness of the gift department. They 
mean a constant change in the gift depart- 
ment layout. They give an ever changing 
setting to .gift department merchandise for 
with each piece which enters the gift de- 
partment, gift merchandise will be displayed 
on it, and at the departure of the piece of 
furniture, the gift merchandise will return 
to the show case to be sold but very rarely 
be moved to another piece of furniture. 

People who buy antique furniture from 
the gift department of the jewelry store 
will often buy some pieces of antique pot- 
tery, or glass ‘which are on display on the 
furniture which they purchase. It seems 
almost a part of the piece of furniture, hav- 
ing been displayed upon it. 

There will be jewelers who will smile at 
the idea of antique furniture even of the 
type mentioned here in the jewelry store, 
but such articles are being sold in a jewelry 
store gift departments in Virginia and in 
northern New York State, two cities quite 
a way apart and with entirely different con- 
ditions and people of different temperament. 
Some jewelers may be just ripe for this 
idea, some may be so located that the idea 
is of absolutely no value to them but any 
jeweler who has the opportunity to buy 
antiques and does not do it is not giving 
his gift department a “square deal.”— 
V.R. B. 
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Things Worth Seeing 


at the 


MANUFACTURERS 
AND IMPORTERS 
EXHIBIT 


at the Palmer House, Chi- 
cago, July 26 to Aug. 7. 


e 


We look forward with keen 
pleasure to showing a charm- 
ing group of new items of 
Italian and a complete new 
line of Spanish Art Wares, 
in addition to our already 


popular importations of: 


Hand-tooled leather goods, Majoli- 
cas, Ceramics, Faiences, Peasant 
Pottery, Venetian Glassware, Flor- 
entine Gilt Woodware, Florentine 
Basketry and Alabasters, Wrought 
Tron Antiques, Ship Models. 


e 


Simondetti & Company, Inc. 
STOCK AND SHOW ROOMS 
12-14 West 21st Street New York City 


Pacific Coast: H. J. Payne, Furniture Exchange Bldg. 
180 New Montgomery ‘St., San Francisco 
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The Most Complete Showing 
of Gifts, Art Wares and 
Novelties in the Middle West 


—Imported and Domestic— 


VARIETY 
QUALITY 
PRICE 


We display the complete lines of many leading 
factories and you will find a wide range of 
desirable, active merchandise. 

As direct factory representatives we guarantee 
you factory prices. 

Fach line on display in the Owen showrooms 
has passed a rigid test for quality and 
dependability. 


Send for Our Portfolio of Gifts 


W. C. OWEN, INC. 


17 No. Wabash Ave., Chicago, Ill. 

































me esteem Gift Seller 











Compact 





The Masterlite de luxe 
Pocket Cigar Lighter. 


24 kt. gold plated. Jeweled with Birthstones. 
Indispensable to smokers. Works on a new scientific prin- 
ciple. No Flint, no Friction, no trouble. Guaranteed forever. 

In handsome Red Leather Case 
Can of fuel with each lighter FREE. 
Retails at $3.00; dealer’s cost $1.50 
Write on your own letterhead for sample, 


Masterlite Mfg. Co. 


110A E. 23rd St., New York 























June 23, 1926 


THE JEWELERS’ 


CIRCULAR 








Going After the Gift Trade 


Carefully Prepared Form Letters for Varicus Occasions Throughout the Year Will 





Stimulate Business. 

















HAT the jeweler should advertise his 

gift department stock is admitted by the 
progressive jeweler, but the question with 
many is how can this be done to obtain the 
best results. There are many ways; in 
newspapers, in magazines, in programs, in 
folders, and direct by mail form letters. 
Because each subject is so large in itself, we 
will only consider the direct by mail form 
letters. 

The question of how to start a direct by 
mail form letter advertising campaign is 
simple in some ways and difficult in others. 
Some jewelers compile their lists from cus- 
tomers’ names on their ledgers. Memo- 
randums are kept of all mailing or delivery 
addresses. 

The canvassing of names in the tele- 
phone book is often very unsatisfactory. 
There are localities where the people would 
not trade in a store and there are duplica- 
tions of names and addresses which are hard 
to weed out. It is an inexpensive matter to 
have a girl or boy use the telephone book 
to write out cards of names and addresses 
on streets in that part of town from which 
a jeweler can draw customers. When the 
cards are finished they should be gone over 
carefully for mistakes in the way of dupli- 
cation or wrong location. The cards will 
be filed and the jeweler will only have to 
put them in card file boxes and keep them 
for such time as he wishes to send out a 
form letter. 


Customers’ names can be kept in the same 
file with a large C in one corner of the 
card or in a separate file with a different 
style of card so that they can be detected 
easily, or names can be taken from the 
ledger each time and the list derived from 
the telephone book and mailing and delivery 
addresses can be kept on the cards. The 
complete card file is by far the better method 
with C for customer, M for mailing or D 
for delivery means of obtaining the name. 

Each new customer or new. delivery or 
mailing address should be added to the list 
and the mark for identification placed on the 
card. This method will assist the jeweler 
in learning if any of the telephone list be- 
come customers. Many people will be known 
to the jeweler or he will hear the name of 
one customer mentioned by another in the 
store. The name should be noted down and 
a V put after the name of that person on 
the card index showing that the person was 
a visitor. When that person becomes a 
customer the card should be marked with 
aC. 

This takes a little time, but there is always 
@ moment when the salespeople can attend 
to what has occurred during the day before 
or the last couple of days. The system is 
very simple and so all the salespeople can 
— on the card file without confusing each 
other, 


A list should also be obtained each May 
of the students graduating from grammar 
schools, high schools, normal schools, private 
schools or colleges if there are any in your 
town. It is easy to find the names of the 
parents once you know the names of the 
students: and letters can be addressed to the 
students in addition to being addressed to 
the parents. 

Form letters can be written at any time 
in the year or at certain set periods. Holi- 
days govern form letter advertising to some 
extent. The first of each month is a good 
time to get out a monthly form letter if 
the jeweler is not going to consider holi- 
days. In this letter attention should be 
called to the month and the merchandise 
appropriate for use at that time. For the 
jeweler who is advertising according to 
holidays the letters should be gotten out two 
weeks or 10 days before the holiday. 

A schedule for the rest of this year and 
early next year is given herewith for the 
jeweler who wishes to send out form letters 
at the best times of the year: 

Starting with July because this issue of 
THe JEWELERS’ CIRCULAR comes out early 
enough to permit of the mailing of a form 
letter to customers, a letter should be mailed 
early in the month. An August letter 
should also be mailed early in August. 

In September school opens and many 
pieces of gift merchandise and jewelry stock 
can be featured. Pens and pencils, leather 
note books, bill folders and pocketbooks 
can be noted in a letter for the early part 
of the month and a second !etter in the 
latter part of the month should call attention 
to bridge novelties, supplies and prizes, etc. 

In October merchandise which is saleable 
that month should be emphasized in the 
first letter and a second letter sent out later 
if the jewelry store sells favors, place cards, 
and appropriate novelties for Hallow’een 
parties. 

The November letter should be mailed 
early in the month and a second letter in 
the middle of the month if the store stocks 
favors, place cards and appropriate novelties 
for dressing the Thanksgiving Day table. A 
third letter should follow in the last week 
of the month, after Thanksgiving Day just 
warning to “Do Your Xmas _ Shopping 
Early.” 

December should have at least two letters 
if not one each week emphasizing different 
types of merchandise, the last one general, 
just bringing to the receiver’s attention that 
the jeweler has everything in the way of a 
gift that can be desired. 

In January a letter should be mailed the 
first of the month calling attention to 
calendars, diaries, address books, telephone 
books, engagement books, etc., which are 
needed for that year. 

February offers three excuses for letters— 


‘Valentine’s Day, Lincoln’s Birthday and 
Washington’s Birthday. Pottery, pewter, any 
reproductions of American pieces can be 
featured for the Birthday gifts and novel- 
ties, place cards, favors, etc., and expensive 
Valentines can also be featured. 

March offers the opportunity of St. 
Patrick’s Day favors, and also a letter on 
March merchandise. 

The April letter should be mailed early 
in the month calling attention to appro- 
priate merchandise. 

May has Mother’s Day on the second 
Sunday or May 8, 1927, and should be 
covered in a letter out on the first day of 
May at the latest. It also offers an oppor- 
tunity for another American merchandise 
letter during the latter part of the month for 
Decoration Day on May 30. 

June is graduation letter time, and also 
Spring merchandise and vacation time. 

July is again the time for the American 
merchandise, though this should be handled 
in a letter the last few days in June, and 
the July letter be devoted almost exclusively 
to Summer merchandise. 


The letters should be mimeographed on a 
machine which will match well with the 
typewriter used to fill in the name and ad- 
dress of the customer at the head of the 
letter, or the whole job handled by a mimeo- 
graph house so that it will match and ap- 
pear at first glance to be an individual letter. 
It should contain an invitation to visit the 
store and give general or specific reasons 
why by listing the policies of the store which 
are beneficial to the customer, the new 
pieces of merchandise, or some other strik- 
ing point. 

The jewelers who will cash in most 
heavily on this form letter method of ad- 
vertising are those in towns both small and 
large. The city jewelers find that their cus- 
tomers do not need form letters and the 
obtaining of the names of those who could 
be customers is such a big job because of the 
size of the city that it does not pay. 

The letter should be friendly and chatty, 
without being familiar. The contents of the 
letter, of course, depends entirely upon the 
season and the merchandise to be covered 
by that letter. It will not be difficult, be- 
cause of the different seasons and varied 
class of the merchandise, to write these let- 
ters without any similarity of construc- 
tion. 








The Bichsel Jewelry Co., at 217 S. Ohio 
St., Sedalia, Mo., recently observed its 60th 
anniversary. This progressive business, 
which was established in 1866 by the father 
of Emil and George Bichseland, has been 
conducted continuously since, being known 
as one of the leading establishments of its 
kind in Missouri. 
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Dragsted Famous Pewter 


Incomparably Beautiful 





The beauty of Dragsted Pewter, the artistry of the talented 
designer, the master craftsmanship of his skill and the 
many prizes awarded to him since 1854—all of these com- 
bine to give Dragsted Pewter creations rare charm and 
distinctive grace. 

An endless variety of Art and Gift ware of Quality such as 
we have been selling to the Jewelry Trade since 1900. 


M. WILLE—ART GOODS 


41 Union Square, New York 





The SAF-TRAY 


Pat. Aug. 25, 1925 


$1.10 Each 


S f Cigarettes rest on the 
ern. ua ae 

pin and the _ ring-guard 
prevents them from falling and 
burning the furniture. 





. Drop the stub in 
Sanitary. airtight receptacle, 
thus extinguishing it with no fre- 
maining stale odor. 

Hand-assembled Metal, with brass, 








bronze cr Gunmetal finish. 





Mail Orders accepted for not less than six, with CHECK 


Miss E.D. Sanford THE GIFTS-BAZAAR  Anze c. witmerding 


225 FIFTH AVENUE, NEW YORK 

















The Monthly Magazine 

for the Gift Trade and 

for the, JEWELER 

alive to the growing necessity 

for a GIFT DEPARTMENT. 
GIFTWARES is the Picture Book 
of the Gift ,Trade—every issue 
crammed full of illustrations show- 
ing the latest domestic creations 
and foreign importations of clever 
novelties, feature articles and stim- 
ulating sales ideas to help you build 
up a profitable GIFT DEPART- 
MENT. 
You Need This Magazine 
Send $1.00 today for a_ year’s 

subscription 


GIFTWARES PUBLISHING CO. 


1181 Broadway New York, N. Y. 














For the JEWELRY SHOP 


They Hold the 
Cloth in Place! 


A new and novel Card 
Table Accessory and 
Bridge Prize retailing 
for one dollar. 

Inch wide lacquered brass 
headed tacks. Gift pack- 
ing as illustrated. 

Price $6.00 per Dozen 
Boxes. 


REED SALES CO. 


225 FIFTH AVENUE 
NEW YORK CITY 














“The Pottery Metallique” 


We offer you a diversified selec- 
all very 








tion of items and designs 
modestly and sensibly pri¢ed.. 


Art Industries, Inc. ?% fA" 























Why Not Now? 





ess 


M 
FNM 


Reg. U. S. Pat. Office 


The Latest 




















J. R. KITTLER 


Encrusted Fancy China in 
Gold and Platinum Finish 


Wholesale Only 


Assortment No. 6 
A $25.00 Special! 


of Gold and Platinum China 


5 Pair Salt & Peppers 

2 Sets Sugar & Creamers 
2 large size Bonbon Dishes 
1 4-piece Condiment Set 

1 6” Vase 


Try It! You Will Call Again. 





2116 Hudson Ave. 
CHICAGO 





Ask for Representation. 
Your territory may be open 
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Gift Suggestions Seen in 
fletropolitan Salesrooms 


















































_J. 277—Mexican pottery console set, beau- 
tifully hand decorated. 





J. 278—Colored glassware wonderfully J. 276—Eneli : 
: > oa a male: A 6—English bone china handsomely 
designed and cut to perfection. This glass decorated. This lian con be ‘oltalaa ean 


ware is having a steady sale. It is obtain- : , . 
able in blue pe and vreen one of the oldest English potteries at very 
: g . reasonable prices. 








J. 275—Wrought iron flower stands have 
become very popular and are selling fast 
in the gift departments of jewelry shops. 
They come at various prices as some are 
ornamented with brass or copper. 





J. 279—Chinese flower bowl with set in 
comes in every color of the rainbow and is flower holder. It is handsomely decorated 
decorated. The permanent colorings and and can be purchased in blue, amber, rose, 
decorations are actually burnt in the glass. yellow and black. 
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— 
The Gift 
Most 
Thoughtful! 


EDDINGS, birthdays, anniver- 
saries call for lasting gifts like 
these thoughtful reminders of 

(as6,, Antique Mahogany with Dark Pane sincere wish that bride, wife or mother 
list | Price $24.00 will enjoy to the full charm of home. 


.—— 





=—- 


GOTHIC BOUDOIR 


HEIGHT, 734 inches. WIDTH, 7% inches. 
Case Antique Mahogany with Dark Panels. 








New Models from New Haven 





QUALITY 
HEIGHT, 5% inches 
WIDTH, 5% inches 
3%-inch Square Dial, 








Raised Gold Numerals 
12 Day Jeweled Movement 
Inlaid Antique Mahogany 
Skeleton Hands 
List Price Sy ees $18.20 
Resale Price. 











QUAINT 


HEIGHT, 6% inches WIDTH, 9% inches 
¥% inch Oval Dial, 
Raised Gold Numerals 
12 Day Jeweled Movement 
Antique Mahogany with Dark Panels 
PS 5 Se res eee $18.20 
ROSE PEON Cetus haw ebbssanwen sa 13.50 


ANDOVER * WESTMINSTER CHIME 
HEIGHT, 18 inches. WIDTH, 10 inches. 
DIAL, 6 inches. CASE, Solid Mahogany 
Antique Finish, Black Columns and Base, 

Cast Sash, Bevel Convex Glass, Silver 


Dial, Raised Gold Numerals. 


MOVEMENT, New 8 Day Pendulum, 


Rod Chime and Strike. 


i Goa ks sakes ewenh sess Ke $98.00 
Pe ENE. occ kaw bourse sees $74.00 


VERNON 
HEIGHT, 13% inches 
WIDTH, 9° inches 
514 inch Octagon Gold Dial 
_, 8 Day Pendulum 
Rod Strike. 

Case, Mahogany Finish 
Glass Panel, Skeleton Hands 
PSRs eer $18.20 
Resale Pric®.....000 "13.50 


QUEST 
HEIGHT, 6% inches 
WIDTH, 5 inches 
334-inch Gothic Dial, 
Raised Gold Numerals 
12 Day Jeweled Movement 
Antique Mahogany with 

, Gold Stripe 
eed Price ee re eee $18.2 





Tae N New: i AVEN ao Go. 








ai 
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i f|_ SILVERWARE, 


That this department shall prove mutually bene- 
ficial to our readers, it is desirable that the mem- 
bers of the trade generally communicate with THE 
JEWELERS’ CIRCULAR regarding any advantageous 
device or plan which they are utilizing in con- 
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nection with their business. 








What to Do When Business Lags 


Written Expressly for The Jewelers’ Circular by Frank V. Faulhaber 























HAT does the jeweler do when there 

is hanging on his hands time that 
irritatingly irks? Slack periods will oft 
come, and numerous are the occasions when 
salesmen are unoccupied. In many jewelry 
shops time thus free is put to good use. 
Sometimes, sadly, it goes to waste. Instead 
of lamenting dull business, let the jeweler 
decide to capitalize on all the spare moments 
of the entire working force. Thence will 
follow in short time less idleness; the store 
will be more profitably busy; it is better not 
only for the proprietor, but also for those 
in his employ. 

Odd minutes, for instance, that ordinarily 
are lost sight of, representing only so much 
waste, could be capitalized by striving for 
more sales by way of post cards. Plain 
Government postals could be used.  Illus- 
trations are not necessary; the appeals need 
not necessarily be printed. Writing the 
messages by hand offers the jeweler an eco- 
nomical avenue to sales. Moreover, this 
work just lends to the utilization of other- 
wise-unemployed time. The post card or 
postal is a handy means whereby to stimu- 
late business. And by reason of the hand- 
written indition there is included a personal 
touch that should attract an appreciable 
number of responses. 

Where results do not follow the mailing 
of a single message the jeweler should not 
relinquish possibilities. Ever there will be 
numbers of people requiring repeated 
promptings; for one reason or another they 
do not answer—they fail to visit the jeweler. 
That, however, offers no sound reasons that 
further efforts should stop. Although the 
prospect, or the customer, may forget, let 
the jeweler keep all in mind. Thereby, 
prospective customers more certainly will 
keep him and his store in mind. It is well 
not to overlook, either, that succeeding sales 
messages have a repetitive effect; each post 
card supports the others, until finally even 
the most hardest of prospects are receptive. 


OMES the important question: What 
should be written on the post card? 
Hist for a hint! Let the jeweler look about 
him! What articles are selling slowest? 


Of what merchandise does he desire to sell 
more? What jewelry has been stocked, yet 
is not moving up to anticipations? What 
stock does he wish to dispose of to make 
room for other goods? 

By looking, thus, for message possibilities 
the jeweler incidentally is better keyed to 
true inventory. And the seeking for new 
presentations, further, brings in an inspiring 
freshness that makes the work more inter- 
esting. This ought, indeed, to have a salu- 
tary effect on the entire store force. 

Finding that valuable space is being taken 
up too steadily by bracelets the jeweler is 
prompted to give particular attention to this 
line. Are there worthwhile prospect lists 
now available? Has, in the past, the store 
consistently retained names and addresses of 
all customers, prospects and possibilities? If 
not, the jeweler indeed should make up his 
mind henceforth to compile valuable names 
and addresses. An assistant can further 
utilize spare minutes in the interest of ac- 
curate prospect lists. It may be decided to 
classify the lists, examination of which, 
from time to time, alone suggests interesting 
possibilities. 


ARTICULARLY to girls and young 
ladies may the jeweler be minded to mail 

a post card appeal along succeeding lines: 
Dear Miss Galloway: 

If you but knew of the divers in- 
viting bracelets that we have in stock 
we are positive you would not deprive 
yourself of their inspection. Consider 
this an invitation to look them over! 
The assortment, indeed, is comprehen- 
sive; the price range beckons all 
purses. And do not blame us if you 
cannot leave the store without making 
a purchase! 


A brief bit, the foregoing. Just enough, 
moreover, to excite the post card recipient 
to probe further, particularly when there is 
interest in bracelets. 

Or the jeweler may decide to couch his 
message along following order: 

Dear Miss Galloway: 

When you are desirous of purchas- 


ing a bracelet you, naturally, wish one 
giving full satisfaction; you want to 
know reasons why you should buy. 
Well, we have the bracelets, and we 
have the reasons. We wish we had a 
bigger post card to tell you about our 
many bracelets and their good merits. 
There is a peck of good reasons sup- 
porting the purchase of every brace- 
let. You just look them over, please; 
then decide for yourself! 


The two preceding constructions tease 
curiosity. The reader wants to know more. 
Therefore, he visits the store. And these 
messages can easily be written on post cards 
by hand. Particularly the personal touch 
thus contributed should win interest and egg 
the prospect on towards the sought inspec- 
tion. 

There’s nothing stiff in appeals of the 
suggested sort. Lacking the commonplace, 
being interesting, the resultant responses 
should prove satisfactory. Where replies do 
not attend, the jeweler can experiment with 
messages of a different strain; he will some- 
times find that certain people react favorably 
to the chatty appeal, whilst others take 
most readily to those more conservative. At 
any rate, there are interesting opportunities 
at insignificant outlay. The post cards can 
appropriately be mailed to all classes of cus- 
tomers. 


ERHAPS the jeweler is keen to stimu- 

late interest in table silver. Whether 
sales therein now are satisfactory or not, 
there are nevertheless additional chances to 
interest other prospects. We may send out 
an appeal somewhat like the following: 


Dear Mrs. Heminstone: 

Whether or not you are now ade- 
quately provided with silver tableware, 
we are sure you will be interested in 
looking over our complete _ line. 
Never can you tell when you wish to 
add some new set; it may be for your- 
self—or for some friend! Gifts must 
be made! And what more proper 
present than a “charming table silver 
set,” as an appreciative customer ex- 
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Double Your Sales 
on Chime Hall Clocks 


More Chime Hall Clocks will be sold in the 
next six months than in any previous twelve. 

Public favor is swinging toward Grandfather 
and Grandmother Clocks. Swing with it. 
Double your sales. 

Count the number of homes that are Hall 
Clock prospects. The possibilities are amazing. 
Each sale a big sale; each profit a big profit. 
Get busy! 


The Herschede line is the largest and finest line of fine 
Hall Clocks in the country. A pattern and price to meet 
every situation. Cases of finest 
mahogany. 

Absolutely dependable. Heir- 
loom quality. Fairly priced. Good 
values. 


2 of 
Sa 
Artistic 
Patterns 





List Prices 
Range from 
$162 to 
$1710 





No, 242 
Height, 80 inches 
Width, 22 inches 
Depth, 15 inches 





All Herschede Clocks are fash- ~ 
ioned completely under our super- a 
vision in our large, modern plant. inate Ho. 252 ' 

° H eigh % inches 
Guaranteed in every detail. ee ll gig Siggy 
Order thru an Accredited Her- 


Width, 21 inches 
schede Jobber or direct from the Depth, 15 inches 
factory. 


Redwood Burl Panels 


New York Salesroom: 586 Fifth Avenue. 
Robt. E. Wilkes, Manager. 


Pacific Coast Representatives: 
A. I. Hall & Son, Inc., San Francisco, Calif. 


Prices on Pacific Coast Approximately 10% Higher. 


The HERSCHEDE 


HALL CLOCK COMPANY 
CINCINNATI, OHIO 
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‘Tod Bridge Pencils 
Made in 


14K Gold and 
Sterling Silver 


Attractive, useful, and 
a very welcome Bridge 
prize. 






Edward Todd & Co. 


Makers of the Best in Their 
Line Since 1856. 


1 West 34th St., New York 























For your consideration the newest 
in engraved wedding rings... ex- 
quisitely designed...18 karat 
white gold... 214 mm wide. You 
should have some on hand! 





HENRY DAVIDSON 


51 Maiden Lane 
New York 
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pressed it? Mayhap you will want a 
carving set? Or—but why go fur- 
ther ?—we cannot tell all on this card; 
besides, we want to keep a surprise in 
store for you! Come now! 


Isn’t a personally-written message like the 
preceding enough to urge the recipient to 
come? Does -it not coax her to find out 
more? Does it not give enough reason for 
a visit? Whether the purchase of an article 
is for herself or for a friend the jeweler 
profits. 

Piqued may the jeweler be why certain 
customers have for a long time failed to 
come again. What can the reason be? Has 
perchance there been cause for dissatisfac- 
tion? Or has the customer simply forgot- 
ten, forgotten all about the jeweler, his store, 
his merchandise? Either way, the jeweler 
has convenient recourse to his post cards. 
Perusal of his prospect lists reveals that 
certain customers have not been heard of 
for some time. Here spare moments too 
can be applied towards good profit. 


i pees jeweler may decide to send out some- 
thing of this kind: 


Dear Miss Barclay: 

We have been wondering why we 
have not heard from you for such a 
long time. We are sure you would 
be interested in some of our jewelry. 
Would you not, when convenient, 
kindly call to examine our divers 
jewelry articles?—we are sure you 
will find something holding particular 
appeal. Even if you shouldn’t be 
minded to buy, do come; let us renew 
our acquaintance. 


Invitation short, adequate. And, when the 
former customer comes again, there will be 
opportunity once more to sell, and particu- 
larly can the jeweler find out why patronage 
had ceased. If at the ground of it there 
was inferior service, the jeweler will have 
key to possible service improvement. May- 
chance there may only be some fancied 
grievance. Whatever nature the complaint 
be, the jeweler certainly should always en- 
deavor to keep in close touch with all cus- 
tomers, to keep them coming more steadily. 
It costs money to seek a customer and to 
develop a first sale; and it is certainly to 
the jeweler’s interest to try to learn how 
these first sales please—or displease. That 
way has brought about better and steadier 
patronage. 


O old customers and to lost customers 
can be directed an appeal, too, of this 
nature: 


Dear Mr. Tremaine: 

Fountain pens! Poker sets! Field 
glasses! Electric lamps! Necktie 
holders! Cigar holders! And cigar- 
ette holders! Smokers’ sets! Door 
knockers! Diamond rings! And 
what a host of divers what-nots !— 
where, indeed, can we list them all? 
Any one of them is enough to excite 
curiosity. Whenever you are buying- 
bent, Mr. Tremaine, by all means do 
not overlook us; you will never re- 
gret it! We are sure, even if you 
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are not now thinking of buying in our 
line, were you aware of the possibili- 
ties of an inspection of our compre- 
hensive assortments there would be a 
decided about-face! Make us prove 
it! 


Does not the one just presented figurative- 
ly give the recipient a dig into the ribs, as 
though to prompt: “Go and find out!”? 
Does it not Jack the wooden-horsey stiffness 
of certain supposed sales messages that keep 
the sponsors wondering why resulting sales 
are disappointing? Your customer of Sale 
No. 1, transacted such a long time ago, will, 
upon receipt of an appeal like this, likely 
reason: “Well, those people didn’t forget 
me, after all. Didn’t only care for the one 
sale—are really interested in me! Better 
keep them in mind! Why, I had clearly 
forgotten them! And if I don’t need a pair 
of cuff links!” 


HE jeweler will find refreshing possi- 

bilities when different sales appeals are 
written for the attention of select classes. 
Consider, for instance, when trying to inter- 
est stenographers, society women, city fire- 
men, policemen, letter-carriers, doctors, den- 
tists. Particularized appeals can be con- 
structed to hold special interest. And bear 
in mind the increasing field of propects when 
collecting other names and addresses: auto- 
ists, school-teachers, their scholars ; new resi- 
dents, which latter can be secured from 
moving-van-men, gas and electric companies. 
The various clubs, social organizations and 
others, court houses and the like, show ave- 
nue to a host of valuable prospects. The 
jeweler, indeed, should never want for pros- 
pects. But, with the prospects before him, 
periodical effort should be made to win over 
new customers and to keep the old ones in- 
terested and coming more frequently. 


[HE jeweler may find that in his employ 

there is someone with particular flair 
for writing interesting personal appeals. It 
would, in fact, pay itself to assign someone 
regularly to keep in closer touch with new 
and old prospects, old and new customers, all 
by way of the post card. By giving more 
attention to the merchandise itself, the ob- 
ject being to bring the possible buyer to 
closer familiarity with this merchandise, the 
jeweler alone will find that time thus util- 
ized represents paying procedure. 





How Progressive Jewelers Go After 
Graduation Business 





Atl WILLIAMS, Pittsburgh, Pa., is a “go- 
getter,” as evidenced by his progressive 
methods. He takes advantage of the sell- 
ing events that occur throughout the year 
as every sensible jeweler should do. THE 
JeweEers’ Circular, by the way, has been 
publishing suggestions for selling events for 
many years, including a calendar. Every 
month of the year can be made a selling 
occasion. The Jewelers Merchandising 
Calendar has offered most helpful sugges- 
tions along this line, showing jewelers how 
to link up with the various holidays and 
other occasions that occur throughout the 
year. Mr. Williams, during the graduation 
season sent out the following letters. 
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LETTER NO. 1 
Dear Graduate: 
I send “Congratulations” in com- 


memoration of this event. You should 
be happy on this occasion, as it marks 
the end of a very definite period in 
your life and as a small remembrance 
of the occasion I am enclosing a coupon 
of One Dollar which you may find of 
service at this time to apply as an in- 
itial payment on any purchase of Ten 
Dollars or over, and I will be glad to 
extend you liberal credit terms on the 
balance. 

I want to also call your attention to 
the Graduation Clocks that are running 
in my window at this time—your name 
appears on one of these and should the 
hand stop over the name of a boy he 
may have his choice of a Strap 
or Pocket Watch. If over a girl’s 
name she may have her choice of a 
white gold Wrist Watch or a Diamond 
Ring. 

WATCH THE GRADUATION 

CLOCK! 

Then again you may want to buy a 

gift—The enclosed Credit coupon is 


One Dollar on the purchase of any gift 
as above stated. 


Sincerely, 
AL. WILLIAMS. 





LETTER NO. 2 
Dear Parents of Graduates: 


Graduation is one of the greatest 
events in the life of every person, and 
your Son or Daughter will remember 
their coming graduation all their life. 
Such memorable occasions deserve fine 
gifts. You naturally want to give the 
best within your means. I can help 
you, by my Easy Payment Plan. 

I offer you the choice of my stock 
of brilliant Diamonds, Watches, Pearls, 
Toilet Articles, and other suitable 
jewelry. The very gift you want to 
give is here. And the beauty of it all 
is that you need not pay cash. We 
will arrange weekly or monthly terms 
to suit your convenience. 

Your Son or Daughter probably will 
face more important moments, they 
may receive higher honors, but they 
will always recall their graduation. 
Particularly if Dad and Mother made 
it the occasion of a lasting gift. 

How they will cherish that Watch 
or Diamond, if that is what you choose. 
Can’t you picture them showing it to 
their children when they graduate? 
Can’t you picture their memory racing 
back to their graduation as their eyes 
take on a faraway look and perhaps 
grow a trifle misty? 

It is a wonderful time to have them 
remember. If I can help you choose 
a fitting remembrance I shall consider 
it a privilege. 

Yours truly, 


With the letters. went what he design- 
ated a “graduation gift check,” entitling 
the bearer to $1.00 on every purchase of 
$10.00 or more. The little idea has prov- 
ed quite resultful. 
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Meeting the Public 


AMORE approved method of meeting 

the public is rapidly coming into use in 
the leading jewelry stores. It is the method 
used by efficient and courteous sales people 
of which their smiling “May I Help You” 
is the keynote. The banal “What Do You 
Wish” is rapidly becoming obsolete, and 
aggressive, obtrusive types of salesmanship 
in the retail jewelry stores are also pass- 
ing. Antiquated methods are being super- 
ceded by the new. The leading expression 
is the proffer of service and the helpful 
desire to co-operate. The idea is to convey 
at first that the sales person really desires 
to be of assistance, not to force sales. 

The “May I Help You” of a winsome 
miss is, therefore, a new, dulcet note in re- 
tailing. Many stores in the Northwest, 
particularly in Seattle, have been influenced 
by this expression, inasmuch as in that city 
there has been established a course of col- 
lege training at the local university which 
embraces every phase of retail merchandis- 
ing. Many girls of the city have taken this 
course to equip themselves to sell merchan- 
dise according to the better standards. 

They have learned that the expression 
“May I Help You” is about the most suc- 
cessful method of inquiring of the customer 
what he or she desires without asking this 
blunt question outright, which after long 
usage, is still a very blunt way of meeting 
people. “May I Help You” is the more 
highly polished and progressive method of 
initiating the sales service. 

In the scientific college training afforded 
many girls each year there is both theory 
and practice taught. Many of the girls take 
up work in the local stores, filling-in for 
experience, and as a necessary part of their 
college training which gives them so many 
credits in their scholastic work. 

Teachers emphasize the value of the re- 
tail sales person being able to meet the pub- 
lic properly, to make a correct and digni- 
fied impression: Being able to meet the 
public wholesomely means making friends 
rapidly. The sales person, however, while 
not obtrusive, must be sufficiently aggressive 
to close the sale. On this point also there is 
unfailing emphasis. Disagreeableness or 
discourtesy cannot be tolerated, and the abil- 
ity to be patient, tolerant, and helpful to 
the customer in making a selection, are 
taught in the most approved methods of 
retailing —C. M. L. 
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**Kamous Queens and Their Jewels” 
in the Show Window 











Written Expressly for The Jewelers’ Circular 














THE Hess & Culbertson Jewelry Co., of 
St. Louis, Mo., has just begun the ex- 
hibit in its most prominent Olive St. win- 
dows of a series of original oil paintings of 
“Famous Queens and Their Jewels.” 
While the purpose of the exhibit is purely 
advertising, the subject matter of the paint- 


gorgeousness of their personal jewelry, 
The series consists of 10 paintings of these 
Mary Stuart, Queen of Scots; 
Elizabeth, Queen of England; Elizabeth 
Christina, Queen of Prussia; Marie An- 
toinette, Queen of France; Anne Boleyn, 
Queen of England; Isabella, Queen of Spain; 


queens : 











HESS & 
PAINTING 


PHOTOGRAPH OF 
OF MARY, 


ings is such that it is attracting considerable 
notice as an educational gesture. The paint- 
ings have been executed by Edwin Wein- 
stock, of St. Louis, Mo., who studied por- 
trait painting in Munich, Bavaria, and Karls- 
ruhe, Baden. The subjects of the paintings 
are those queens who have figured most 
prominently in Old World history, and who 
were notable, among other things, for the 





CULBERTSON’S OLIVE 
QUEEN OF SCOTS, ON 


WINDOW, ST. MO., WITH 


DISPLAY 


STREET LOUIS, 


Eugenie, Empress of France; Elizabeth, Em- 
press of Austria; Catherine the Great, Em- 
press of Russia, and Victoria, Queen of 
Great Britain. 

The jewelry appointments of the paintings 
have been depicted with strict fidelity to all 
historical records concerning them. Nat- 





(Continued on page 138) 





FOUR REAL “LIL” QUEENS AND THEIR JEWELS, SHOWN BY HESS & CULBERTSON, ST. LOUIS, MO. 
(Reproduced from attractive paintings made by an eminent artist for the firm) 
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Suggestions for the Summer Season 





Written Expressly for The Jewelers’ Circuiar 




















LOS ANGELES merchant expressed an 
excellent keynote of summer selling in 
the advertisement which read,— 


The Home Should Reflect Now 
the Spirit of Sunshine and Color 


Soon Summer will be here—sunfilled, 
colorful days when Nature renovates 
her children. Foliage takes on more 
pronounced hues, the plumage of birds 
becomes more vivid, even mankind is 
bedecked in raiment more in keeping 
with this season of color and rejuvena- 
tion. 


Surely this is an opportune time to 
brighten up the home—to make the 
daily surroundings conform with the 
spirit of color and sunshine all about 
us. 

It is really surprising what a wonder- 
ful transformation can be effected in 
the home at very nominal cost—by 
a new touch of refreshing color, a 
new object of beauty and utility, or 
perhaps by the introduction of an 
occasional piece of new furniture. 


Not every “home-manager” (housewives 
is now obsolete!) can afford to buy new 
furniture to reflect the summer spirit of 
sunshine and color, but fortunately the 
jeweler has many things that serve the pur- 
pose of meeting the summer needs for new 
beauty and comfort, without too great a 
dent in the household budget. 

To every hostess, summer brings pleasant 
thoughts of outdoor entertaining,—simple, 
informal, and delightful! So for porch, 
garden and patio entertaining you will dis- 
play first of all, your beautiful beverage 
sets, your colorful glass cake dishes, cool, 
green salad plates, sandwich trays, quaint 
pitchers for tea or refreshing drinks, silver 
serving trays, bonbon dishes, etc. 

It seems to me that the jeweler would 
find profit in publishing an attractive book- 
let on the subject of garden entertaining, 
with pictures of real places where the gar- 
den party or simple supper is being served. 
I have seen excellent articles in women’s 
magazines offering helpful suggestions on 
what to serve for these out-of-door meals, 
and how to manage with the least amount of 
effort. The booklet would, of course, con- 
tain illustrations of merchandise that would 
‘add beauty and charm to these out-of-door 
affairs. Large stores with lecture rooms 
tell women what to buy for the garden to 
make it beautiful and restful during the 
summer season,—couch hammocks, wicker 
furniture, gay umbrellas, croquet sets, sun- 
dials, bird baths, etc., etc. Lacking this 
means of interesting women in the fascinat- 
ing subject of garden beauty and comfort 
for summer, you have still at your com- 
mand, the medium of advertising,—daily 
suggestions through the newspaper, and a 
special booklet as suggested. 


Donavan & Seaman's of Los Angeles had 
such a charming display of summer jewelry 
and “aids to the hostess,” with a garden 
scene as the appropriate setting. A set of 
panels gave the effect of high lattice, or- 
namental fence with a painted garden scene 
between. A miniature fountain stood in the 
center of the display, with garden benches 
grouped about it, and each little bench serv- 
ed to display jewelry. 

Artificial grass, toy wicker furniture, 
bright Japanese lanterns and wee dolls 
quickly become a typical garden scene, and 
present the necessary énvironment for your 
suggestions to the hostess. 

There is one word that you will repeat 
over and over in your advertising, one ef- 
fect that all your summer displays will 
emphasize,—and that is COOLNESS. 
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and then the temperature within the store, 
which was many degrees cooler. That re- 
port was in large capital letters and big 
figures. Another idea is to invite the hot, 
weary shoppers to enter the cool interior 
of your attractive store for a half-hour of 
inspiration, looking at the displays of things 
which are new, beautiful and fashion-right. 

Snowy scenes in your window may at 
first thought seem inappropriate to the 
summer season, but the contrasting cool- 
ness of such settings makes them restful 
and refreshing. North Pole environment 
is easily arranged with cotton, artificial 
snow, painted Northern lights and toy Polar 
bears, and ice-bound ship. Upon this cotton, 
place your beverage sets, your cool, green 
glassware, your silver ice pails, etc., and 
state by poster that,— 





Longing for the Coolness 
of Northern Regions? 
Don’t waste your time with mere 
wishing.—The articles suggested here 
are just what you need to make your 
visions of coolness and comfort come 

true! 











Beautiful 
Summer Accessories 


For Home and Garden 
Cool, Colorful, Comfortable! 


“Atmosphere is not only felt but seen. 
Thus the very coolness of surround- 
ings may be emphasized by the appear- 
ance of coolness. The warm days of 
summer may be made more pleasant, 
more comfortable by creating in the 
home and garden an impression of 
coolness in the appointments in keep- 
ing with the summer season. 

Among the many COOL things which 
will interest you, is an 


Unusual Ice Tea Set 
at $4.95 


“The reflection of the fruit juice or 
tea through this unusual iridescent 
glass; the clink of the spoons against 
this fine Czecho-Slovakia glassware, 
—has a delightful appeal. 
Two-quart pitcher, six glasses and six 
sippers with colored bowls—the set 
complete—at $4.95.” 














Some merchants even make a point of 
reporting the temperature of the store, that 
the shoppers may contrast it with the heat 
outside. Huge cardboard thermometers are 
often used to indicate the exact degree of 
coolness. I recall an advertisement that was 
entitled 





Cold Facts 
Official Weather Report, 
Sunday, June 28th 











This was followed by a report of weather 
conditions in eleven towns near Los Angeles, 


Summer sports call for specific summer 
jewelry,—the cuff links, belt buckles, tie 
clasps, sport chains, scarf pins, wrist watches, 
women’s bar pins, etc. For these let your 
window reflect the sport setting. A small 
tennis net, with bright ribbon interwoven 
across the top, makes an effective back- 
ground, for this game, and a tennis ball or 
two and.a racket complete the idea. Photos 
of tennis champions of local or international 
fame, prove of interest. Tennis can even 
be the subject of your advertising in verses 
like these,— 

We play our game with a little 
RACKET too, 

We call it advertising, as all com- 
panies do. 

Ve, too, have to be alert, and reach 
up high, 

To battle competition, and _ tastes 
gratify. 

As with TENNIS, serving is some- 

thing of an art, 
So SERVICE in our game is an 
equally big part. 

While tennis involves placing balls in 
the court, 

Placing jewelry in the home is our 
special forte. 

Scenes of the country club and the golf 
course are equally the correct setting for 
sports jewelry, or for display of trophy 
cups. 

The summer slogan of a Los Angeles 
store is— 





KEEP COOL! 
Combat Summer Heat With 
Refreshing Appointments— 

SUMMER-IZE! 











People spend freely when their comfort 
is involved, and there will be the usual ef- 
forts made to keep cool. Will they be 
seeking YOUR store when they begin to 
SUMMER-IZE? 


i 
. 
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It took years of experience with 
practical working jewelers, 
te evolve this bench—no 
other makers can offer it to you—it’s pat- 
ented. It contains time-tried features, the 
convenient arm rest, the rigid file pin, the 
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The Swiss Clock and Watch Mak- 
ing Schools 











Extract from the ‘La Svisse’ special number of the La Wie Technique et Industrielle. 














EW industries offer a more striking ex- 

ample of geographical location than the 
horological schools of the Jura District. It 
seems that this chain of mountains has exer- 
cised an attraction for the clock and watch 
making artists. 

Having reached the Jura District by way 
of Geneva, this industry has spread rapidly 
to the entire mountain section. So that, in 
order to maintain this workmanship in the 
district, the different clock and watch mak- 
ing centers have been obliged to create the 
clock and watch making schools. There are 
ten, distributed throughout the cantons of 
Geneva, Vaud, Neuchatel, Berne and So- 
leure, which is considered a large number 
for so small a country. © 

From chronological point of view, the 
Geneva school holds the first place; its foun- 
dation going back to 1824. Then come those 
of La Chaux-de-Fonds (1865), Saint Imier 
(1866), Le Locle (1868), Neuchatel and 
Bienne followed in 1871 and 1872, then Fleu- 
rier in 1875; Porrentruy and Soleure opened 
theirs 10 years later (1884) and finally La 
Vallee de Joux started theirs in 1901. 

These schools have courses corresponding 
to the needs of the locality where they are 
situated, but varying according to the quality 
of the watches which they make; they have 
however a single purpose, to make, above all, 
good watch makers. The difference between 
them lies principally in the instructions given 
to the specialists. Those of Geneva, of La 
Chaux-de-Fonds,: of Locle, of Saint-Imier, 
of Bienne and of Neuchatel produce watch 
making technicians whose apprenticeship lasts 
five years, corresponding approximately to 
that of the French watch making engineers, 
and award diplomas whose value is about the 
same since the practical and theoretical pro- 
grams have been unified in their basic ideas 
by the directors. 

To deserve this diploma, the student must 
present : 

1. A watch with anchor-escapement, 40 to 
50 mm., entirely made by hand and regulated 
with the idea of obtaining an observatory 
bulletin. 

2. A chronograph stop-watch, fixed and 
approved. 





3. A watch with anchor escapement of 
28 mm. diameter, at the maximum, finished 
beginning with the escapement. 


4. For technical work: two master-plates, 
four bridge models, four models of steel 
pieces, two bridge frames, two work-plates 
and some detached pieces, manufactured in 
series, such as pillar-plates, bridges, barrels, 
ete. 

5. A graphical work. 


These requirements are general. Some 
schools add a special clause, corresponding to 
the needs of the country. That is why at 
Geneva are required, besides, a second simple 
piece and a minute repeater. 

During the course of this apprenticeship 
the technical student receives theoretical les- 
sons comprising: Algebra and the elements of 
differential and integral calculus, geometry, 
trigonometry, descriptive and analytical ge- 
ometry, astronomy, mechanics, technology, 
the resistance of materials, electricity, optics, 
chemistry, the theory of watchmaking, tech- 
nical drawing, etc. 

Let us pass now to the details of each of 
these schools, beginning with the oldest, the 
one at Geneva, which is 100 years old. This 
city had a very active Art Society, whose 
class in industry was very much interested in 
watchmaking. In 1824 it created a “School 
of Blank” (name given to the sketch of a 
watch) which prospered and became after- 
wards the Horological School which the city 
took under control in 1824. Many transfor- 
mations and numerous improvements made 
possible the present establishment which pos- 
sesses a stock of tools, entirely modern, and 
a watch mechanical shop provided with im- 
proved automatic machines; a technical bu- 
reau provided precision instruments, permit- 
ting the taking of measures and sizes to the 
thousandth of a millimeter. It has also a 
metallurgical laboratory which renders great 
services to the clock and watchmaking in- 
dustry of Switzerland, by the fact that studies 
are made there of everything which concerns 
the tests of metals. A special class is pro- 
vided for -the students desiring to devote 
themselves to the making of small watch- 
making machinery. Others become punch 





makers, toolmakers (calibrators) and elec- 
trical horologists. 

In the class on clockmaking are con- 
structed astronomic regulators whose verifi- 
cation at different temperatures is made at 
the school itself, owing to a special installa- 
tion, called the temperature room. It is the 
only one of its kind in Switzerland. There 
has just been constructed two cold rooms 
for the verification of chronometers at low 
temperatures. 


Besides the complete courses, short courses 
of two years duration are also given, which 
are reserved particularly for young girls. 
These girls come in large numbers, for the 
rudiments are more and more in demand in 
the clock industry. The mechanical class, 
which was started at the Geneva School in 
1879, developed very rapidly and became the 
School of Mechanics. In 1902 it moved into 
new quarters and became, from that time, 
part of the School of Arts and Trades. 

The school comprised 120 students in 1921 
and 96 in 1924-25. The teachers of the par- 
ticular part are 10 in number and two special 
professors have charge of the theoretical 
courses. 


At La Chaux-de-Fonds, a town of recent 
origin, clockmaking developed very rapidly 
and we understand that the question of ap- 
prenticeship arose there insistingly. It was 
solved in 1865 by the creation of a School of 
Horology and Mechanics. This was changed 
to Technical School in 1917, of which the 
clockmaking section enrolls the greatest 
number of students in all Switzerland and 
without doubt in the entire world. At the 
beginning of May, 1924, it had 173 regular 
students; 74 practitioners and technicians, 
44 specialists of 1%4 to 2 years study, 14 
female jewel mounters and 41 female regu- 
lators entered for the two years’ course. 
The specialists are distributed as assemblers 
ef mechanism and finishing, finishers, fit- 
ters, dial setters, all indispensable workmen 
to the industry of La Chaux-de-Fonds. A 
class in manufacturing by mechanical meth- 
ods has been installed in recent years. This 
section possesses a small observatory with 
an equatorial telescope. 

The clockmaking School of Saint Imier 
was founded by the Society of Emulation of 
the country which thought merely, at this 
time, of engaging a good finisher to train 
apprentices and to organize drawing courses. 
The first shop was opened in 1866 with three 
students. In 1846 a mechanical section was 
added to that of clockmaking. This trains 
the technicians, and practitioners, escape- 
ment finishers, examiners, assemblers, fe- 
male regulators and mounters. The class in 
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Restores battered silverware to its original usefulness or 
recreates the original beauty and clean perfection o 
torn, discolored mesh bags. 
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Aided by the newest plating equipment for handling 
your gold, silver, gunmetal, copper and platinum plating 
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mechanical manufacturing of watches is very 
well fitted up, and the present management 
endeavors to make of this establishment a 
watch factory where the technician would 
have during his last year of his apprentice- 
ship the opportunity of working as Chief 
Sketcher. 

Le Locle, like its great neighbor, La 
Chaux-de-Fonds, is essentially a city of 
watchmakers. Beginning in 1856, the manu- 
facturers made the creation of a school of 
watchmaking the program of their study 
and discussions. It took no less than 12 
years to bring it about. It was June 1, 1868, 
that the dreamed of establishment opened 
its doors, very modestly. In 1901 it was 
converted to a Technological School, but 
watchmaking has never ceased to be its 
most important section. It trains techni- 
cians, watchmakers, practitioners and spe- 
cialists. In 1924 the number of student 
watchmakers was 135. The instruction is 
very similar to that taught at Geneva and 
corresponds to the needs of the region. It 
has a small print shop which permits it to 
publish courses and render valuable services 
to all the horological schools. A small ob- 
servatory is mounted on the roof of the 
Technical school. 

Although the city of Neuchatel is not very 
industrial and possesses only a few factories, 
the capital of the canton had to have its 
horological school. It founded one in 1871, 
whose beginning was trying. In 1901 a me- 
chanical section was added to it, and in 
1910 a new building was constructed, which 
comprised besides others an electrical sec- 
tion. The programs, those of the technical 
watchmakers in particular, differ slightly 
from those of the other school because Neu- 
chatel has no particular class of mechanical 
manufacture of the watch. By the help of 
the mechanical section, it has constructed 
within the last few years, two monumental 
clocks for steeples. In 1924 the School had 
44 watchmakers, 60 mechanicians, and 32 
electricians. 


The Technical school of Bienne is only 
the watchmaking school opened in 1871 to 
which was added, in 1891, a small mechani- 
cal shop which caused the change of name. 
Since then, others have been added, those of 
mechanical-technique, electrotechnique, archi- 
tecture, engraving and chiseling, design and 
model making, post office and railway. 
These various sections drew many young 
people of the locality, so much that the 
Horological school unfortunately dropped 
into second place. Of 327 pupils in 1923-24, 
only 37 were watchmakers, of which 13 
were young girls. It is true that, at this 
time, the watchmakers’ crisis was not over; 
the work being resumed, the number went 
up again, in 1925 to about 70. 

The instruction in watchmaking is about 
on the same basis as that of other schools, 
but with methods somewhat different. The 
School manufactures a watch which it sells 
to the public. The instruction is given in 
two languages, French and German. 

Fleurier, a pretty little town of the Val- 
de-Travers (canton of Neuchatel) has hon- 
ored horology for a long time. Its name is 
connected, however, with a special well- 
known type: the Chinese watch. It was in 
1875 that Fleurier established a School of 
Mechanics and Horology which trains tech- 
nicians in three years and escapement finish- 
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ers, assemblers and regulators in two years. 
It numbers some sixty students distributed 
equally between the two sections of horology 
and mechanics. 

The Horological School of Porrentruy is 
the favorite of the canton of Berne, which 
contains also those of Berne and Saint 
Imier. Founded in 1881, its position has 
never ceased to be uncertain, due to the 
smallness of its resources. The apprentice- 
ship is three years and a few students fol- 
low short courses of 18 months or two years 
The student attendance in 1923-24 was 25 
pupils. 

The Horological School of Vallee de 
Joux, in the canton of Vaud, is only 24 years 
old. It is of an entirely special character, 
determined by the nature of the old manu- 
facturing neighboring region which has been 
applied to complicated pieces. 

The instruction is divided into two divi- 
sions. The lower devoted to smaller tools, 
to the stemwinders and to wheel work and 
the higher comprising escapements and the 
setting of the simple and complicated pieces. 
The duration of the studies is about two 
years at the minimum in each division. 

All the watchmaking schools suffer the 
effects of criticism which arise in watch- 
making and which inevitably brings a few 
fluctuations in the number of students. The 
following statistics show the progress made 
in 25 years. In-certain cities, like Bienne, 
for example, a good many young people do 
their apprenticeship in the factories, but 
there are others, like Geneva, where all the 
watchmakers come from the School itself. 

Approximate 
Number 


of Students 
Which Attended 


the School 
Establishments A, 
1896 1921 
Horological School of Geneva ...... 57 120 
Horclogical School of La Chaux-de- 

EONS eos oe nee re tnnew 63 210 
Horological School of Saint Imier... 16 70 
Horological School of La Locle..... 41 125 
Horological Scheol of Neuchatel ... 20 43 
Hcrological School of Bienne ...... 15 53 
Horolegical Scheol of Fleurier ..... 15 30 
Horological School of Porrentruy... 6 36 
Horological Scheol of Soleure ...... 9 19 
Ilorological School of Vallee de Joux .. 60 


The instruction of all the students is done 
only at great expense which is supported in 
great part, by the cities, cantons and also 
by the Confederation. 

Here is the cost of these establishments 
for one of the last sessions: 


Horological School of Geneva, 1925....Fr. 166,214 
Technical School of La Chaux-de-Fonds, 


WOE le )ulyciais ere le snele ae wipe soe SOD Oana 417,805 
School of Herclogy and Mechanics, Saint 

DR ESE 5-55 asise es secs dase nal 157,365 
Technical School, Le Locle, 1922......... 430,589 
Schocl of Herology and Mechanics, Neu- 

cD i ae 173,065 
echnical School, Bienne, 1921........... 294,620 
School of Horology, Scierice and Mechanics, 

UCUEIOR NIE ona «5 cates rein s.elb.K,00sia 60,474 
Horological School of Porrentruy, 1924... 40,852 
Horological School of Vallee de Joux, 1921 49,183 


As the majority of the ‘students pay a 
scholarship fee.of only 5 Fr. per month, we 
can see by these tables of the large and 
willing sacrifices by the community to en- 
dow the country with young people educated 
and capable of perpetrating among the popu- 
lation the liking for horology which is one 
of the principal industries of Switzerland. 
—EUGENE JAQUET. 
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Maintaining Gear for Grandfather 
Clock 
By C.. V. Boss, F.ES., 
in the London Horological Journal. 

N my article on the Grandfather Clock 

which appeared in the issue of this 
journal for May, 1925, I mentioned the 
absence of any maintaining device to keep 
the clock going while it is being wound, and 
I referred to the simple remedy of a lever 
pressing on a tooth during this period which 
it is easy to contrive. 

I have recently made such a device for 
the clock described in the article which has 
the following advantages. It is very easily 
made, it works perfectly, it should be ever- 
lasting, it is out of action except during the 
period of winding and it may be put in 
place without stopping the clock or dis- 
turbing its going in any way. It may 
therefore be worthy of a page in the journal 
as a supplement to the former article. 
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MAINTAINING GEAR, BY C. V. BOYS, F.R.S. 


Between the great wheel and the back 
plate there is plenty of room to hook over 
the arbor a plate 1 of the form shown in 
the figure. I have made this %-in. thick. 
This carries a screw stud 2, on which is 
pivoted a pawl 3 with a long handle 4. The 
pawl 3 is able to engage with one of the 
teeth of the’ great wheel 5, of which a 
fragment is shown, when the handle is 
raised, but when not pulled up this rests 
upon the nail A in a board 6, as shown by 
the lower dotted lines, while the plate 1 
rests upon the nail B and the pawl is clear 
of the teeth. A string 7, tied to the handle 
4, passes over the pulley 8 and goes down 
through a gimlet hole near the back of the 
base board 9 of the clock and carries at its 
free end a pound weight clear of the pen- 
dulum and weights. The pound weight is 
at all times except during winding hung 
from a hook at the back of the clock, but 
it is unhooked for winding, during which 
time it maintains the going of the clock. If 
the winder of the clock forgets to rehang 
the pound weight, the plate 1 and handle 4 
move up with the turning of the great wheel 
and in a few minutes the handle 4 is stopped 
by the nail C, about which it then turns 
until the pawl 3 goes out of engagement 
with the teeth of the great wheel. The 
further upward movement is then arrested 
by the nail D, as shown by the upper dotted 
lines, when the pawl is again detached from 
connection with the clock wheel and the only 
harm done is the small extra drive for 
about ten minutes. The winding key might 
be used to support the small weight to pre- 
vent forgetfulness before winding. A pro- 
jecting foot 10 to the board 6 can be secured 
to the base board 9 of the clock by thin 
nails when proper position is found. 


As... Dane. 2SO 
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{Patents Granted by the United States and 
the Registered Trade-Marks.] 








UNITED STATES PATENTS 


issue of June 15, 1926 


1,588,630. CLASP. Hersert Kemr Smitu, New 
Orleans, La., assignor to Merle Powe Smith, 
New Orleans, La. Filed Dec. 16, 1922. Serial 
607,381. Renewed Nov. 3, 1925. 8 Claims. 

\ clasp comprising a front plate having an inte- 
crally formed spring member spaced from the front 
plate and a slot located adjacent its lower end, 

a clamping member pivotally mounted on the rear 


face cf the front plate, and provided with a jaw 
adapted to preject into the slot, locking means 
pivotally mounted on the clamping member engage- 
able with the spring member for maintaining the 
jaw projected into the slot, said clamping member 
having a portion bent inwardly towards the locking 
means and engageable with said means to prevent 
accidental movement of the locking means. 


1,588,709. 
Colo. 
Claim. 

A fastener for securing two garments together 
comprising two straight flat parts of considerable 
length and substantial width, cach of said parts 
being provided on the side with a pin and a co- 


CLASP. Settna DINKELBIHLER, Denver, 
Filed Nov. 24, 1925. Serial 71,052. 1 





operating hook for holding the pin in closed position, 
the cpposite sides of the straight flat members 
having snap fasteners for detachably connecting 
the said members, there being at least two of said 
fasteners spaced so that the members are prevented 
from moving out of alinement when connected 
thereby. 


1,589,158. STOCKING ORNAMENT. Harry 
Hepison, Providence, R. I. Filed April 17, 
1925. Serial 23,839. 1 Claim. 

A stocking ornament comprising a plate having 
upon its back an oval shank with elongated head 
of greater dimensions than the shank, and a thin 





flat celluloid retaining plate having an oval opening 
with radial cavities and resilient lips intermediate 
said cavities, said plate adapted to lie substantially 
parallel with the first-named plate to retain a fabric 
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between said plates and on said knob and the two 
plates being relatively non-rotatable in use. 


1,589,228. LINGERIE CLASP. Cuartortte F. A. 
Ross, Boston, Mass. Filed July 6, 1925. 
Serial 41,737. 1 Claim. 

A lingerie clasp comprising a U-shaped member of 
spring metal, one side of said member having open- 
ings therein for the passage of stitching therethrough 
whereby the clasp may be secured to an article of 
wearing apparel, said side terminating in a bent 


around loop constituting a spring abutment and 
retaining means, the other side of said U shaped 
member having an offset portion near its free end, 
said off-set portion terminating in a straight edge 
for cooperating with the end of said bent-around 
loop retaining means to releasably close the clasp. 


1,589,259. BELT BUCKLE. Mary Srarmer, New- 
port News, Va. Filed May 15, 1925. Serial 
30,534. 4 Claims. 

A buckle having a rigid longitudinally disposed 

structure comprising a fastening tongue having a 








free end, a chain retaining bar having one end fixed 
to said buckle, and an intermediate bar, connecting 
the tongue and chain retaining bar, forming a sub- 
stantially S-shape. 


DESIGNS 


70,393. GEM. Epwarp L. Weep, Providence, R. L., 
assignor te Totter & Buffington Co., Providence, 


4b f\ 





SS 


Filed April 10, 1926. Serial 17,241. 


years. 


[as i 
Term of patent 3% 





UNITED STATES TRADE-MARKS 


[The following trade marks have been adjudged 
entitled to registration under the Act of Feb. 20, 
1905, and are published in compliance with Section 
6 of said Act.] 


Issue of June 1, 1926 (Continued) 
HOROLOGICAL IN- 


SSFELD, Lorscu & 
Filed March 30, 1926. 


LSI 


and 


Ser. 229,409. (CLASS 
STRUMENTS.) 


27 
Su 
ScH1MMEL, New Yor 


SE 


Particular description of 
Watch Movements. 
Claims use since Jan. 4, 


goods.—Clock 


1926. 


June 23, 1926 


Trade Mark Registration Granted May 25, 1926 


212,881. ‘WATCH MOVEMENTS AND PARTS 
OF WATCHES. Guvuerrin, Bourouin & Cig 
FABRIQUE D’EBRAUCHES AURORE A. V : 
Villeret, Switzerland. or 

Filed Oct. 6, 1925. 

LISHED MARCH 2, 


Serial 
1926. 


221,315. PUB. 


Trade-Mark Registrations Renewed 
June 15, 1926 


52,306. CLOCK MOVEMENTS. 


Registere 
&, 1906. 1" : May 


. SCHLENKER & KIEnz~LeE, Schwennin- 
gen, Germany. Renewed May 8, 1926, to The 
Kienzle Clock Co., Inc., New York, assignee, 


Trade-Mark Registration Granted 
Issue of June 1, 1926 


213,687. JEWELER’S SAWS, JIG SAWS, FRET 
SAWS, BAND SAWS, COPING SAWS 
AND BILADES FOR JEWELER’S SAWS. 
FRET SAWS, AND COPING SAWS. Acx- 
ERMANN STEFFAN & Co., Chicago. 

Filed Oct. 5, 1925. Serial 221,225. 

LISHED MARCH 23, 1926. 


[ACT OF MARCH 19, 1920, SEC. 1 (b)]. 
THESE REGISTRATIONS ARE NOT SuB. 
JECT TO OPPOSITION. 

Issue of June 8, 1926 
STERLING- SILVER JEWELRY FOR 
ADORNMENT. Registered 

May 22, 1906. THEODORE W. Foster & Bro, 

Co., Providence, R. I. Renewed May 22, 1926. 
54,835. WATCH MOVEMENTS AND WATCH. 

CASES. Registered July 31, 1906. Louis 

MANHEIMER & Bros., Chicago. Renewed July 

31, 1926, to Louis Manheimer & Bros., New 

York, assignee by mesne assignments, 


PUB. 


52,840. 
PERSONAL 











“Famous Queens and Their Jewels” 


in the Show Window 


(Continued from page 132) 








urally, the painting of Isabella of Spain will 
have particular interest to the casual win- 
dow-gazer, because thereon is pictured some 
of the famous jewels the “Catholic Queen” 
is reported to have pledged toward financing 
Columbus’ exploration to America. 

Announcements concerning the appearance 
of the series have been appended to some of 
Hess & Culbertson’s newspaper advertising. 
Each portrait of the series is to remain in 
the window two weeks. 

A striking feature of the series is the fact 
that many of the handsome jewelry pieces of 
these famous queens closely resemble the ones 
worn today. This is notably true of the 
necklaces displayed, the “festoon” design be- 
ing prominent. 








Smiles 


A Jew in New York recently received the 
following telegram from a friend in Georgia: 

“While riding in a street car today a man 
got up to give his seat to a lady. Your 
brother, Abie, beat her to it. His body will 
arrive in the Bronx Monday.”—Hardware 
Age. 

x ok x 

The early morning silence was pierced by 
a heart-rending shriek. Then all was still, 
save for a steady sobbing which seemed to 
tear at our very heart-strings: A still, white 
form lay on the ground. Towering over it 
was the awful creature who was responsible 
for the whole thing. 

Another cry rent the air: “Mother, Hen- 
rietta’s laid her morning egg.”—Jowa Frivol. 
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